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THREE WARTIME 
BOTTLENECKS 


1. The manpower bottleneck. 

Manpower is America’s bottleneck number one. So business is 
searching everywhere for short-cuts and time-savers. Webster 
provides you with an exclusive item to answer this need 
Micrometric Carbon Paper. The numbered scale makes possi- 
ble accurate spacing —and this means fewer letters to retype. 
Use this sales argument to land more big accounts in your 


territ« ry. 





4. The transportation bottleneck. 






As America’s war production program goes into high 
gear, transportation difficulties are growing. Webster’s fac- 
tory warehouses are located in key cities to insure the 
fastest possible delivery. This, too, can be translated into 


sales for you. 


3. The manufacturing bottleneck 

Webster can supply your needs, thanks to the largest 
manufacturing plant in the industry. Greater wear and 
more efficient service are built into all Webster products. 


Use them to make 1943 a profit year. 





F.S. WEBSTER COMPANY 


13 Amherst Street, Cambridge, Mass. 








{OFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 
comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the United 
States. It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 


{No person, firm or corpo- 
ration either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best in- 
terests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 
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ADVERTISEMENTS 








These advertisements present the products of the leading manufacturers in each division of the industry. Because of the ground 
for honest differences of opinion, the publishers obviously cannot undertake to guarantee transactions between advertisers and 


customers. 
A 
Acco Products, Inc. 
Acme Visible Records, Inc. 
Aigner, G. J., Co. 
Allen & Co. 
Allied Carbon & Ribbon Mfg. 
Corp. 
American Passbook Co. 


American Photo Laboratories 
Amer. Writing Mach.Stores Div. 
Ames Supply Co. 


Anderson-Hickey Co., Inc. 


Art Metal Construction Co. 


~ 
tw 


Art Steel Sales Corp. 


Autocopy, Inc. 


B 
Bainbridge, Kimpton & Haupt 
Bankers Box Co. 
Barkley, C. L., & Co. 
Blaisdell 


Pencil Co. 


Bolens Products Co. 
Bright Chair Co. 
British Staty. Exporter 
Browne-Morse Co. 

Buckeye Ribbon & Carbon Co. 


Business Efficiency Aids 


Cc 
Carter's Ink Co., The 
Clarotype Co., The 
Codo Mfg. Corp 


Columbia Rib. & Car. Mfg. Co. 7 


Continental Ink Co. 

Cook, The H. C., Co. 

Corona Typewriter 

Corry-Jamestown Mfg. Corp. 

Cotterman, I. D. 

Cramer Posture Chair Co. 

Cushman & Denison Mfg. Co. 
D 

Darnell Corp., Ltd. 

Dawn Mfg. Corp., The 

Dayton Stencil Works 

Dick, A. B., Co. 

Diebold Safe & Lock Co. 


Dixon, Jos., Crucible Co. 


Domore Chair Co., Inc. 
Downey, C. L., Co 

E 
Eaton Paper Corp. 
Ehrlich Upholstery Works 
Ellingsworth Mfg. Co. 
Esterbrook Pen Co., The 


F 
Faber, A. W., Inc. 
Fair Furniture Co. 


Feldco Loose Leaf Corp. 


104 


1! 


116 
140 

91 
112 
140 


134 





through the journal. 


G 


General Fireproofing Co., 


Globe-Wernicke Co., The 47, 


Graff, Geo. B., Co. 

Grand Rapids L. L. Binder 
Co. 

Graphic Duplicator Co 


Guide System & Supply Co 


Gunlocke, The W. H. Chair 
Co. 
Gysel, Herbert V. 


H 
Hall-Welter Co. 
Seale Co. 


Co. 


Hanson 
Harding, Milo, 
Harter Corporation, The 
The 


Heyer Corporation, 


I 
Imperial Desk Co. 
Imperial Mfg. Co. 


Imperial Methods Co. 
Indiana Desk Co. 
Ink Specialties Co., Inc. 
J 


Jasper Chair Co. 


Desk Co., The 


Office 


Jasper 


Jasper Furniture Co 


Jasper Seating Co. 


Johnson, Evan, Co., Div 


Leopold Co. 

M 
Manifold Ce. 
Markilo 


Markwell Manufacturing Co. 


Supplies 


Co. 


141 
120 


143 


Meilicke Systems, Inc. 
Melind, Co. 
Metalstand Co. 


Meyer & Wenthe, 


Lou is, 


Ine..... 
Desk Co. 
Mimeograph, The 
& Volger, 


Machine 


Michigan 
Mittag Inc. 
Monroe 
Moore 


Cale. Co. 


Push Pin Co. 


Mutschler Bros. Co. 


N 
National Blank Book Co. 
Nat'l Brief Case Mfg. Co. 


National Desk Co., Inc. 


National Engraving Co. 


New Indiana Chair Co. 


Oo 
0-150 (Box) 
Oakville Co. Div. Scovill Mfg 
Co. 
Ribbon & Carbon 


Old Town 


Co. ~m oY, 


Olsen, O. C. S., Co. 


Oxford Filing Supply Co 


P 


Pacific Cb. & Ribbon Mfg. Co. 


Peerless Key-Imperial Mfg. Co. 


Peerless Steel Equip. Co. 


Perma-Bilt Equipment Co. 
Phillips Process Co., Inc. 
Mfg. 


Postindex Visible Files 


Polar Company 


Developments Co. 


File 


Precise 


Pronto Corp. 


Q 


Quality Park Envelope Co. 


Quigley Furniture Co. 





of its various 


pares advertising 


THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
commissions 
practically every member of the staff. It answers by 
personal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, pre- 
copy, 
agents and dealers in nearly every country, aids for- 
eign dealers in securing U. 
other ways performs useful service, all without charge. 
Subscribers in every land have made, and are making, 
good use of this bureau; manufacturers in every sec- 
tion of the field have evidence of its proved value. 
Subscribers’ requests for catalogues to bring their files 
up to date, or to replace the file in case of fire or 
other form of destruction, are broadcasted in a bulle- 
tin which is mailed frequently to leading manufac- 


fu 


turer 


In the execution 


this bureau calls upon 


rnishes list of desirable 


S. A. lines, and in many 


+ 





129 


60 


50 


109 


















They do, however, offer their services in resolving any disagreements which result from relations established 


R 
Red Feather Products, Ltd.......130 
Remington Rand Ine. 113 
Rex-o-graph, Inc. 62 
Rite-Rite Mfg. Co. 139 
Rivet-O Mfg. Co. 138 


Roberts Numbering Mach. Co...132 


Rockwell-Barnes Co. 99 
Royal Typewriter Cv. 35 
Ss 
St. Johns Table Co. 127 
Schwab Safe Co., The 136 
Sengbusch Self-Cl. Inkst’d Co... 96 
Service Industries, Inc. 119 
Shaw-Walker Co. 70 
Sheaffer, W. A., Pen Co. 79 
Sheboygan Chair Co. 64 
Sheppard, C. E., Co. 78 
Shipman-Ward Mfg. Co. 137 

Smith, L. C., & Corona Type- 
writer, Inc. 31 
Speed Key Mfg. Co. 140 
Speed-O-Print Corp. 125, 126 
Speed Products Co. 117 
Staedtler, J. S., Inc. 103 
Storms, H. M., Co. 133 
Sturgis Posture Chair Co. 93 
T 
Taylor Chair Co., The 106 
Technygraph Co., The 140 
Toledo Metal Furniture Co. 84 


U 


Elliott Fisher Co. 


Back Cover 


Underwood 


U. S. Typewriter Ribbon Mfg. 


Co. 139 
U. S. War Bonds—Stamps 142 
V 
Vail Mfg. Co. 95 
Van Dyke Industries 128 
Victor Adding Machine Co. 81 
Victor Safe & Equip. Co... 54, 108 
Victory Book Campaign 1943134 
Vogel-Peterson Co. ....... 124 
Ww 
Wabash Cabinet Co., The 58 
Wagemaker Co. 124 
Warshaw Mfg. Co. 137 
Webster, F. S., Co. 2 
Weis Mfg. Co. 39, 40, 41, 42 
Wells Furniture Mfg. Co. 82 
Wells Office Furniture Co. 101 
Wilson Jones Co. 69 
Wood Office Furn. Institute 110 
Y 
Yawman and Erbe Mfg. Co. 102 








For the benefit of the subscribers the lines advertised are here classified. Many of the requirements of the modern business office 
are represented. Should subscribers be interested in any article of office equipment not listed here, they are cordially invited to 
communicate with the service bureau, through which the information will be promptly and cheerfully furnished by letter, without 
obligation. 


Adding Machine Parts 
Amer. Writing Mach Div 
Ames Supply Co 51 
Shipman-Ward Mfg. Co ] 


Stores 


Adding Machine Rolls & Paper 
Rockwell-Barnes Co 99 


Adding Machines 


Amer. Writing Mach. Stores Div 
Monroe Cale. Machine Co f 
Remington Rand Ine 113 


Smith, L. C., & Corona 
writers 


Victor Adding 


Type 


Machine Co 81 
Adding Machines, Rebuilt & Used 
Shipman-Ward Mfg. Co 
Adding Typewriters 
Underwood Elliott Fisher....Back Cover 
Adhesives 
(See Inks, Adhesives, ete 
Arch and Clip Board Files 
Cushman & Denison Mfg. Co R8 
Globe-Wernicke The 47 
Rockwell-Barnes Co 
Service Industries, Inc 119 
Shaw-Walker Co TO 
Yawman and Erbe Mfg. Co 


Co 


Ash Trays & Smoking Stands 
Fair Furniture Co 141 


Manufacturers 
Furniture 


Associations, 
Wood Office 


Institute 110 


Bankers Note Cases 
Art Steel Sales Corp ‘2 
General Fireproofing 
Globe-Wernicke Co., 
Victor Safe & Equip 


Billing Machines 
Remington Rand Inc 113 

Binders, Catalogue and Periodical 
Acco Products, Inc 
Aigner, G. J., Co 61 
Grand Rapids L. L. Binder Co 138 
National Blank Book Co 
Sheppard, The C. E., Co 78 
Wilson Jones Co 69 


Binders, Permanent Storage 
Bankers Box Co 65 
Sheppard, The C. E., Co 78 
Wilson Jones Co 69 


Binders, String 
tankers Box Co 65 


Blank Books 
National Blank Book Co 140 
Rockwell-Barnes Co 99 
Wilson 


Jones Co 69 


Blue Print and Plan File Cabinets 
Anderson-Hickey ( &3 
Art Metal Construction Co t 
Art Steel Sales Corp 72 
Browne-Morse Co. 91 

Jamestown Mfg 

General Fireproofing 

Globe-Wernicke Co 

Peerless Steel Equip 

Pronto File 

Shaw-Walker 

and Erbe 


Corp 10 
Co. The 44, 45 
The 7 ) 
Co 


Corry 


Corp 
Co 70 
Yawman Mfg. Co 102 
Bond Boxes 
Art 
General 
Globe-Wernicke 


Steel Sales Corp 
Fireproofing Co ! 
Co., The 47, 105 
Book Cases 

Art Metal Construction Co f 

Browne-Morse Co. 9 
Jamestown Mfg. Corp 0 
Fireproofing Co 
rnicke Co., The i 105 
Desk Co 4 
Steel Equip. Coa. 
Shaw-Walker Co 70 
Wabash Cabinet Co., T 5 
Weis Mfg 
Yawman and Erbe 


(orry 
General 
Globe-We 
Michigar 


Peerless 


Co », 40, 41 q 


Mfg. Co 102 


Bookkeeping Machines 


Underwood Elliott Fisher 


Box Letter Files 
Art Sales Corp 
Globe-Wernicke Co. 
Rockwell- Barnes 
Weis Mfg. Co. 


Steel 
The 5) 1 
Co 


Brief and Zipper Cases 


National Brief Case Mfg. Co 132 


Calculating Devices 
Meilicke Systems, Inc 
Shipman-Ward Mfg. Co 


Calculating Machines 
Monroe Cale. Machine Co. 
Victor Adding Machine Co 


Calculating Machines, Used 
Shipman-Ward Mfg. Co 


Carbon Papers 


See Ribbons and Carbons 


Card Index Boxes and Trays 
Art Metal Construction Co 
Art Steel Sales Corp 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co., 
Globe-Wernicke Co., The 47, 
Guide System and Supply Co 
Imperial Methods Co 
Peerless Steel Equip 
Pronto File Corp 
Shaw-Walker Co. 
Wagemaker Co 
Warshaw Mfg. Co 
Weis Mfg 
Wells Office Furniture Co 

and Erbe Mfg. Co 


Co.. 


Yawman 


Cash Boxes 
Art 
General Fireproofing Co., The 

Casters, Caster Bearings, Slides 
Darnell Corp 


Celluloid Envelopes 
See Envelopes, Celluloid) 
Chair trons 
Bolens Products Cc 


Chair Mats 
Polar Mfg 
Service Industries, 


Co 
Inc 


Chairs, Office 

Bright Chair Co 

Cramer Posture Chair Co 
Chair Co., Ine 
Upholstery Works 
General Fireproofing Co., 
Gunlocke, The W. H., Chair Co. 
Harter Corp 
Chair 
Seating Co. 
Michigan Desk Co i8, 
New Indiana Chair Co. 
Shaw-Walker Co 
Sheboygan Chair 
Sturgis Posture 
Taylor Chair Co., 
Toledo Metal 
Wells Office 


Domore 
Ehrlich 


Jasper Co 


Jasper 


Co 
Chair 
The 
Furniture 
Furniture Co 


Co 


Co. 


Chairs (Posture) 
Bright Chair Co. sitet 
Cramer Posture Chair Co 
Domore Chair Co., Inc 
General Fireproofing Co., 
Gunlocke, The W. H., Chair Co 
Harter Corp 
Jasper Chair Co 
Jasper Seating Co 
Shaw-Walker Co 
Sturgis Posture Chair Co 
Taylor Chair Co., The 
Toledo Metal Furniture Co 


Tablet Arm 
Chair Co 
Seating Co 

Indiana Chair Co 


Chairs, 
Jasper 
Jasper 
New 


Check Covers & Passbooks 


American Passbook Co 


Check Protectors & Writers 
Hall-Welter Co 


Checks, Stamped Metal 
Daytor cil Works 
Meyer & Wenthe, Inc 


Ster 


Clip Boards 
See Arch and Clip Board Files 


Trays & Wrappers 
Sales Corp 
Co 


Coin Bags, 


Steel 


Downey, C. L 


Copyholders 
Acco Products 
Dawn Mf 


In 

g. Corp., The 

Costumers 
Fair Furniture Co 
Globe-Wernicke Co., The 47, 
Peerless Steel Equip. Co 


Quigley Furniture Co. 





~ 
to 


The...44, 


Co 39, 40, 41, 


Steel Sales Corp 72, 


The....44, 


The....44, 


139 
137 


81 


63 
73 
107 


105 
92 


122 
97 
70 

124 

137 

42 

idl 

102 


111 
104 


141 
105 
122 
116 


Shaw-Walker Co 70 
Vogel-Peterson Co 124 
Covers, Loose Leaf 
Ellingsworth Mfg. Co 119 
Crayons 
Dixon, Jos., Crucible Co 57 
Cushions and Pads, Chair 
Fair Furniture Co 141 
Polar Mfg. Co 68 
Cuspidor Mats 
Polar Mfg. C« 68 
Dating Stamps 
Melind, Louis, Co 85 
Meyer & Wenthe, Inc 137 
Rivet-O Mfg. Co 138 
Desk Bumpers 
Polar Mfg. Co 68 
Desk Lamps 
Dawn Mfg. Corp 138 
Van Dyke Industries 128 
Desk Pads & Tops 
Aigner, G. J., Co 61 
Fair Furniture Co 141 
Polar Mfg. Co 68 
Wagemaker Co 124 
Wilson Jones Co 69 
Desk Pen & Ink Sets 
Sengbusch Self. Cl. Inkstand Co. 96 
Sheaffer, W. A., Pen Co 79 
Desk Trays 
Aigner, G. J., Co 61 
Art Metal Construction Co 63 
Art Steel Sales Corp 72, 73 
Corry-Jamestown Mfg. Corp 107 
General Fireproofing Co., The....44, 45 
Globe-Wernicke Co., The 47, 105 
Imperial Methods Co R9 
Peerless Steel Equip. Co ne 
Shaw-Walker Co 70 
Weis Mfg. Co 39, 40, 41, 42 
Yawman and Erbe Mfg. Co 102 
Desk Work Distributors 
Art Steel Sales Corp 72, 73 
Globe-Wernicke Co., The 417, 105 
Polar Mfg. Co 68 
Victor Safe & Equip. Co 54, 108 
Wilson Jones Co 69 
Desks 
Art Metal Construction Co 63 
Art Steel Sales Corp 72, 73 
Browne-Morse Co _ 91 
Corry-Jamestown Mfg. Corp am 
General Fireproofing Co., The $4, 45 
Globe-Wernicke Co., The 47, 105 
Imperial Desk Co 56 
Indiana Desk Co 94, 112 
Jasper Office Furniture Co He 
Jasper Office Furniture Co 110 
Leopold Co 130 
Michigan Desk Co 48, 114 
National Desk Co., Ine 38 
Olsen, 0. C. S., Co 50 
Peerless Steel Equip. Co 122 
Quigley Furniture Co 116 
Shaw-Walker Co 70 
Victor Safe & Equip. Co 54, 108 
Wagemaker Co 124 
Wells Furniture Mfg. Co R2 
Wells Office Furniture Co 101 
Yawman and Erbe Mfg. Co 102 
Dictating Machines, Used 
Shipman-Ward Mfg. Co 137 
Display Hooks 
Oakville Co., Div. Scovill Mfg. Co...129 
Drawing Boards, Plastic 
Service Industries, Inc 119 
Duplicating Machines & Supplies 
Amer. Writing Mach. Stores Div 3 
Autocopy, Inc 137 
Columbia Rib. & Carb. Mfg. Co 77 
Dick, A. B., Co 29 
Graphic Duplicator Co 115 
Harding, Milo, Ce 120 
Heyer Corporation, The 143 
Ink Specialties Co 136 
Manifold Supplies Co 33 
Mimeograph, The 29 
Mittag & Volger, In 129 
Old Town Ribbon & Carbon Co...59, 60 
Red Feather Products, Ltd 130 
Rex-o-graph, Inc 62 
Smith, L. ¢ & Corona Tws 31 
Speed-O-Print Corp 125, 126 
Technygraph he 140 
Victor Safe & Equip. Co 54, 108 


Duplicating Machines, Used 
Graphic Duplicator Co.. 


Envelope Openers 
Oakville Co., Div. Scovill Mfg. Co...129 


Envelope Opener & Sealer Repairs 


Gysel, Herbert V 139 
Envelopes 

Globe-Wernicke Co., The 47, 105 

Quality Park Envelope Co. 49 

Wilson Jones Co. 69 
Envelopes, Celluloid 

Markilo Co. 139 
Eradicators, Ink 

Carter's Ink Co., The see 

Heyer Corp., The ...143 
Erasers, Rubber 

Blaisdell Pencil Co... 111 

Dixon, Jos., Crucible Co.....0.......... 57 

Faber, A. W., Ine. ’ 71 
Eyelets & Eyelet Fasteners 

Oakville Co., Div, Scovill Mfg. Co...129 

Rivet-O Mfg. Co. 138 
File Boxes, Collapsible Corrugated 

Bankers Box Co 65 

Barkley, C. L., & Co. 87 

Globe-Wernicke Co., The 47, 105 

Guide System & Supply Co. 92 

Oxford Filing Supply Co. 109 


Pronto File Corp 97 


Weis Mfg. Co 39, 40, 41, 42 
File Boxes, Metal 
Art Metal Construction Co. 63 
Art Steel Sales Corp 72, 73 
Corry-Jamestown Mfg. Corp 107 
Globe-Wernicke Co., The........... 47, 105 
Peerless Steel Equip. Co. ...122 
Pronto File Corp 97 
Rockwell-Barnes Co. 99 
Shaw-Walker Co y 70 
Victor Safe & Equip. Co 54, 108 
Weis Mfg. Co 39, 40, 41, 42 
Filing Cabinets, Insulated 
Shaw-Walker Co. .« 70 
Victor Safe & Equip. Co. 54, 108 
Filing Cabinets, Metal 
Anderson-Hickey Co. 83 
Art Metal Construction Co. 63 
Art Steel Sales Corp. 72, 73 
Browne-Morse Co 91 
Corry-Jamestown Mfg. Corp 107 


General Fireproofing Co., The....44, 45 
Globe-Wernicke Co., The 
Peerless Steel Equip. Co 
Pronto File Corp 97 


Remington Rand Ine 113 
Shaw-Walker Co. 70 
Victor Safe & Equip. Co 54, 108 
Yawman and Erbe Mfg. Co 102 
Filing Cabinets, Wood 
Art Metal Construction Co 63 
Art Steel Sales Corp. 72, 73 
Browne-Morse Co. 91 
Business Efficiency Aids 140 
General Fireproofing Co., The..44, 45 
Globe-Wernicke Co., The 47, 105 
Imperial Methods Co. RY 
Indiana Desk Co 94, 112 
Michigan Desk Co. 48, 114 
Peerless Steel Equip. Co 122 
Perma-Bilt Equipment Co 74 
Shaw-Walker Co. 70 
Victor Safe & Equip. Co. 54, 108 
Wagemaker Co 124 
Weis Mfg. Co. 39, 40, 41, 42 
Yawman and Erbe Mfg. Co. 102 
Filing Supplies 

Acco Products, Ine 104 
Aigner, G. J., Co 61 
Art Metal Construction Co. 63 
Barkley, C. L., & Co 87 
Browne-Morse Co 91 
Corry-Jamestown Mfg. Corp 107 
General Fireproofing Co., The...44, 45 
Globe-Wernicke Co., The 47, 105 
Guide System & Supply Co 92 
Imperial Methods Co. 89 
Oxford Filing Supply Co 109 
Pronto File Corp 97 
Quality Park Envelope Co..... 49 
Rockwell-Barnes Co 99 
Shaw-Walker Co 70 
Victor Safe & Equip. Co. 54, 108 
Wabash Cabinet Co., The 5® 
Warshaw Mfg. Co........... 





Weis Mfg. Co. > 
Yawman and Erbe Mfg. Co. 


THE CLASSIFICATIONS 


(Continued on page 6) 





6 


THE CLASSIFICATIONS 


(Continued from page 


Filing Tables 
Toledo Metal Furniture (« 


Finger Pads 
Melind, Louis, Co 
Speed Products 


Folders (See Filing Supplic 


Fountain Pens 
Carter's Ink (o., The 
Esterbrook Pen Co., The 
Sheaffer, W. A Pen 


Games 
Johnson, Evan, Co. Di 


Gummed Cloth Rings 
Graff, Geo. B., Co 
Warshaw Mfg. (« 


Index Card Signals 
Cook, H. ¢ to 
Graff, Geo. B., Co 
Victor Safe & Equip. Co 


Index Tabs 
Aigner, G. J., Co 
farkley, C. L., & 
Globe-Wernicke ¢ Mhe 
Guide System -& Supply ¢ 
Markilo Co 


Melind, Louis, Co 
Shaw-Walker ‘ 
Sheppard, The ‘ E. 
Speed Products Co 


Victor Safe & Equip. Co 


Inks, Adhesives, Etc 
Carter's Ink Co., The 
Continental Ink Co 
Ink Specialties Co 
Melind, Louis, ¢ 
Rivet-O Mfg. Co 
Sheaffer, W. A., Pen (« 


Inkstands 
Cushman & Deniso 
Sengbusch Self-Cl. Inkstand ¢ 


Labels 
Imperial Methods ¢ 
Oxford Filing Supply Co 
Warshaw Mfg. ( 
Weis Mfg. Co 30, 40 


Ladders, Library, Store & Vauit 
Cotterman, I. D 


Leads for Mechanical Pencils 
Dixon, Jos., Crucible Co 
Faber, A. W., Inc 
Rite-Rite Mfg. ¢ 


Sheaffer, W. A 
Leather Goods 
Nat'l Brief ¢ Mfg. ( 


Leather Upholstered Furniture 
Bright Chair 
Ehrlich Upholstery Work 
Gunlocke, T! W. oH Chair C 
Jasper Chair Co 
New Indiana Chair ‘ 


Letterheads 
National Engravir ( 


Letter Trays (See Desk Tr 


Library Equipment 
Art Metal Construction ( 
Art Steel Sales Corp 
Corry-Jamestown Mf ( t 
General Fireproof 
Globe-Wernicke ( The i 
Peerless Steel Equip. ¢ 
Shaw-Walker Co 
Yawman and Erbe Mfg. ¢ 


Lockers and Storage Cabinets 
Anderson-Hickey Co 
Art Metal Construction ¢ 
Art Steel Sales Corp 
Browne-Morse Co 
Corry-Jamestown Mfg. Corp 
General Fireproofing ¢ The 
Globe-Wernicke ¢ 
Pronto File Corp 
Shaw-Walker (« 
Yawman and Erbe Mf ( 


Loose Leaf Books & Systems 
Aigner, G. J ‘ 
Feldco Loose Leaf ( 
Grand Rapids L. L. Binder ¢ 
National Blank Book Co 
Sheppard, The €. |} Co 


Wilson Jones ( 


Loose Leaf Sheet Covers, Celluloid 
Markilo Co 
Wilson Jones Co 
Loose Leaf Metals and Devices 
Grand Rapids I L. Binder Co 
Sheppard, T Cc. i Co 


Wilson Jones ( 





Mail Distributors 
Globe-Wernicke ( The 4 
Victor Safe & Equip. C 


Map Tacks 
Graff, George B., C« 
Moore Push Pin Co 


Matched Office Suites 
Art Metal Construction (¢ 
General Fireproofing Co., The 
Globe-Wernicke Co., The 
Leopold Co 
Shaw-Walker Co 


Memorandum Books 
National Blank Book Co 
Rockwell-Barnes Co 
Wilson Jones Co 


Mending Tape 
Warshaw Mfg. Ce 


Metal Badges, Checks, Tokens, Etc 
Dayton Stencil Works 
Meyer & Wenthe, Inc 


Moisteners 
Rivet-O Mfg. Co 
Sengbusch Self Cl. Inkstand ¢ 


Numbering Machines 
Melind, Louis, Co 
Roberts Numbering Mach. ( 

Office Partitions and Railings 
Globe-Wernicke Co., The 


Pads, Figuring 
Nations! Blank Book Co 
Rockwell-Barnes Co 
Wilson Jones Co. 


Paper 
Eaton Paper Corp 


Rockwell-Barnes Co 


Paper Clamps 

Acco Products, Inc 

Cushman & Denison Mfg. ¢ 
Esterbrook Pen. Co., Ir 
Oakville Co., Div. Scovill Mf ( 


Paper Clips 


Acco Products, Inc 

Cook, H. C., Co 

Cushman & Denison Mfg. ‘ 
Graff, Geo. B., Co 


Oakville Co., Div. Seovill Mfg. ¢ 
Vail Manufacturing Co 


Paper Fastening Machines 
Markwell Mfg. Co 
Speed Products Co 


Victor Safe & Equip. C« 


Paper Fastening Stickers 
Feldco Loose Leaf Cort 
Paste (See Inks, Adhesives, } 
Pencils, Mechanical 
Carter's Ink Co., The 
Rite-Rite Mfg. Co 
Sheaffer, W A., Pen ¢ 


Pencils, Paper Wound 


Slaisdell Pencil C¢ 


Pencils, Wood Cased Lead 





Slaisdell Pencil Co 

Dixon, Jos., Crucible Co 

Faber, A 

Staedtler In 
Penholders 

Dixon, Jos., Crucible ¢ 

Esterbrook Pen ¢ Ine 


Pens, Steel 
Esterbrook Pen Co., Ir 
Sengbusch Self. Cl. Inkstand ¢ 


Pins and Pin Containers 
Oakville Co., Div. Si Mfe ( 
Vail Mfg. Co 


Platens, Typewriter 
Amer. Writing M Stor ) 
Ames Supply Co 


Postal Scales 
Hanson Scale Ci 

Presentation Covers 
Ellingsworth Mfg. ¢ 
Oxford Filing Supply ¢ 


Publishers 


tritish Stations Exporté 


Punches 
Ac Products, In 
Globe-Wernicke Co The 
National Blank Book ( 
Wilson Jones C« 


Push Pins 
Moore Push Pin Cc 
Oakville Co., Div. Scovill Mfg. ¢ 


Ribbons and Carbons 
Allen & Co 
Allied Carbon & Ribbon Mfg. (¢ 
Amer. Wri M 1. Stores Div 
Ames Supply ( 





Buckeye Ribbon & Carbon Co 112 
Carter's Ink Co., The 141 
Codo Mfg. Corp ) 
Columbla R. & C. Mfg. Co 
Manifold Supplies Ce 
Mittag & Volger, Inc 


Old Town Ribbon & Carbon Cx », 60 
Pacific Carb. & R Mfg. ¢ 7 
Peerless Key-Imperial Mfg. ¢ 8 





Phillips Process ( 
Remington Rand I: 
Royal Typewriter Co., Inc 
Shipman-Ward Mfg. Co 137 
Storms, H. M., ¢ 

Underwood Elliott Fisher—Back ¢ 

I S. Typewriter Ribbon Mfg. ¢ 
Webster, F. S., Co 


Rubber Bands 
Faber, A. W., Inc 


Rubber Stamps 
Melind, Louis, Co gr 
Meyer & Wenthe, Inc 


Safes 
\ Me 1 Constru n ( 
Dieb Safe & Lock 
G il Fireproofir ( I 
G Wernicke rt 
Re gton Rand I 
Ss ib Safe ¢ I 
Shaw-Walker Co 
\ w Safe & Equip. ¢ 
Yaw 1 Erbe M ( 


Serapbooks 
Globe-Wernicke ¢ The 
Weis Mfg 
Wilson Jones ( 


Co » 4 


Secretary Desks 
Art Metal Construction Co. 


General Fireproofing (¢ rhe 

G Wernicke ¢ The if 
Peerless Steel Equ ( 

SI Walker ¢ 

Wabash Cat ar Tr g 


Shelving 


Art Metal Construction ¢ 

( Mf ( 

G fing Co I 
Globe ( rm 
Shaw 





Stamp Affixer Repairs 
Gysel, Herbert V 


Stamp Pads 


Carter Ink ¢ The 

Melind, Louis, Co g 
Meyer & Wenthe Ir 

Phillips Process (¢ 

Rivet-O Mfg. Co 

Rockwell-Barnes Co 

\ r Safe & Equip. Co { g 


Stands for Office Machines 


Ar Supply Co 
Anderson-Hickey Co 8 
Art Steel Sales Cory 

I Furniture ¢ 

Ge | Fireproofir ‘ r 
Globe-Wernicke (c The 
Harter Corp 

Mi und 

€ Steel Eq { 

Ss n-Ward Mfg. ¢ 

s Posture Chair ¢ 


I Metal Furniture ¢ 


Staples and Stapling Machines 
Mark Mfg. Cx 
Oak Co., Div. 8 ll Mfg. ¢ 
~ i-P ts Cor 
\ M f ( 
Stencils, Brass 
Dayton Stencil Works 8 


Stenographer’s Note Books 


Nat Blank Book ¢ 
Rockw Barnes ( 
Stools 
H ( 
MI nd ¢ 
I Met I ( 8 


Storage and Transfer Cases 
Art Metal Construction ¢ 


Art Steel Sales Corp 

Bank Box (< 

Bark ( I & { g 
I M ( 

( Tamestown Mf ( 

( a Fireprooft ( T 

{ W icke ¢ T j 

( System & S ‘ 

I Methods ¢ 

I s Steel Equip. ¢ 2 
I if e Cor 

Rock farnes ( 

S v-Walker Ce 

W mak { 

Ww Mfg. Co 1 
Yawman and I Mfg. 


Strong Boxes, Fire Protected 
Diebold Safe & Lock Co 


S 





OFFICE APPLIANCES 


Tables 

Art Metal Construction Co 
Browne-Morse Co. ‘ 
Corry-Jamestown Mfg. Corp 
General Fireproofing Co., The...44 
Globe-Wernicke Co., The i7, 
Mutschler Bros. Co............ 
Peerless Steel Equip. Co 
St. Johns Table Co... 
Shaw-Walker Co " 

i Safe & Equip. Co »4 





ls Furniture Mfg. Co 
Wells Office Furniture Co 


Tabulating & Statistic Machines 
Remington Rand Ine. 


Telephone Accessories 
Victor Safe & Equip. Co 4 


Telephone Stands 
Art Metal Construction (< 
Art Steel Sales Corp 2 
General Fireproofing Co., The 14, 
Globe-Wernicke Co., The i7 
Peerless Steel Equip. Co 
Shaw-Walker Co 
Yawman and Erbe Mfg. (x 


Thumb Tacks 
Graff, Geo. B., Co 
Oakville Co., Div. Scovill Mfg. Co 


Ticket Holders 
Oakville Co., Div. Scovill Mfg. C 
Vail Manufacturing C¢ 


Trimming Boards 
Amer. Photo Laboratories 


Precise Developments Co 1s 


Type, Typewriter 
Amer. Writing Mach 
Ames Supply Co. 


Stores Div 





108 


Shipman-Ward Mfg. Co 137 


Typewriter Cleaning Material 
Amer. Writing Mach. Stores Div 
Ames Supply Co 


Clarotype Co 


l 
Mittag & Volger, Inc 1: 

7 

1 


Rivet-O Mfg. ¢ 
Shipman-Ward Mfg. Co 
Webster, F. S., Co 


Typewriter Cushion Keys 
Amer, Writing Mach. Stores Div 
Ames Supply Co 
Peerless Key-Imperial Mfg. ( 


Speed Key Mfg. Co 


Speed Products Co 


7 
Shipman-Ward Mfg. Co 137 

I 

] 


Typewriter Cushion Knobs and Bases 
Amer. Writing Mach. Stores Div 
Ames Supply Co 
Peerless Key-Imperial Mfg. Co 
Shipman-Ward Mfg. Cx 


Typewriter Parts and Tools 
Amer. Writing Mach. Stores Div 
Ames Supply Co 


Shipman-Ward Mfg. ( 137 


Typewriter Tables 





See Stands for Offi. Mact 
Typewriters, Mfrs. of 
Remington Rand Inc 1] 





Royal Typewriter ( 
Smith, L. C & Corona Type 


Back Co 


Typewriters, Rebuilt and Used 
Amer. Writing Mact 
Shipman-Ward Mfg. Ce ] 


Stores Div 


Visible Systems Equipment 
Acme Visible Records, In 
Aigner, G. J., Co 
Art Metal Construction (C< 
Diebold Safe & Lock Co 
Globe-Wernicke The 












National Blank Book Co 0 
Postindex Visible Files t 
Remington Rand Inc 1! 
Shaw-Walker Co. 7 
Sheppard, ¢ E., Co 78 
Victor Safe & Equip. Co 54, 108 
Ww n Jones Ce 69 
Yawman and Erbe Mfg. Co 102 
Wardrobe Racks 
Vogel-Peterson Co 9 
Waste Baskets 
Art Steel Sales Corp 72, 7 
Corry-Jamestown Mfg. ¢ 107 
General Fireproofing Co., The... 44, 45 
Globe-Wernicke Co The 7 Te 
Peerless Steel Equip. Co 22 


Shaw-Walker Co 


Wholesale Stationery 


B Kimpton & Haupt 





WANTS AND tOR SALE 


The rate for classified advertisements is eight cents a word, minimum charge, $1.60. 





SITUATIONS WANTED ARE YOU REPRESENTED in Salt Lake City? Successful sales agent with many 

years of experience and well established in Utah seeks a product to sell direct 

SALESMAN WITH REMARKABLE RECORD in both direct and dealer field now to users. Present line practically discontinued because of critical material. 

in the West seeks an agency or other opening, preferably in Southern Cali- Background enables him to properly represent practically any equipment, sys- 

fornia, where he can put his talents to work Will consider other location in tem, or supply for office use. Top references. Address B-37, care Office 
the West or South. A good sales pr« cer and organizer whose accomplish- Appliances, Chicago. 

ments have brought him wide recognition among dealers and manufacturers. ome re 

References that will confirm all statements Address B-33, care Office Appli MANUFACTURERS’ REPRESENTATIVE located in Philadelphia is available to 

ances, Chicago represent manufacturer of stationery or office furniture. Well acquainted with 

dealers in his area and active in association affairs. Will carry limited ware- 

SALESMAN WITH THIRTY-FIVE YEARS successful experience selling to sta- house stock if necessary Best of references. Address B-38, care Office 
tioners in Chicago and vicinity is open for connection to replace merchandise Appliances, Chicago 


discontinued because of critical material. Qualified to handle any product sold : - 
in stationery store including accounting : ms supplies. Will concentrate RESPONSIBLE REPRESENTATIVE CALLING ON OFFICE EQUIPMENT AND 





on Chicago or include neighboring cities, Milwaukee and South Bend STATIONERY DEALERS IN IOWA, NEBRASKA, MINNESOTA and two DAKOTAS 
Well known to all dealers in the area rences Address B-40, care interested in additional lines for the best stores, commission basis. Address 
Office Appliances, Chicago. B-39, care Office Appliances, Chicago, Il 








EXECUTIVE, 45 years old, with over twenty-five years’ experience in selling - 

and Sales Promotion with nationally famous inufacturer, desires to locate as WANTED NEW INVENTIONS 

Sales Manager of responsible manufacturer, or would consider Pacific Coast 

or Chicago territory as District Manager Has wide friendship of many years Long established manufacturer with national sales organization selling the 

standing with stationery jobbers and dealers throughout entire country. Address office supply field is interested in adding new products—especially products 

Box B-35, Office Appliances, 100 East 42nd Street, New York, N. Y. with patentable features. Preferably interested in products to be made of 
plastic or metal and to sell at retail under $10.00. If you have developed a 

new product or improved features for an old product, send letter giving full 


details. (Do not send original drawings or samples until requested.) Your 








MECHANIC 24 YEARS’ EXPERIENCE typewriters and other office machines 


desires permanent connection with reputable firm only Now employed, excel- er . } : 

lent record, good health and appearance Age 41. Give full details in reply. letter will be considered confidential, and if your product offers good marketing 

Address B-36, care Office Appliances, Chicago possibilities you will be invited to submit complete information. Address Box 
‘ , ca fT ppliar » t £ 0-152, care of this publication. 


OFFICE SPECIALTY SALESMAN, GOOD PRODUCER, desires connection with 














manufacturer of quality merchandise that is established with stationery and SALES LETTERS 

office furniture trade. Traveled Chicago and Midwest 1 years for last firm. 

Chicago territory preferred Address B-42, care Office Appliances, Chicago LETTERS WILL BUILD SALES: For years I have built letters that pull sales. 
You need them more than ever now Send me your data for new letters, or 
unsuccessful letters for reshaping. Particulars on request. Address H. M. 

SALESMEN WANTED Goldthwait, 1659 Broadway, Denver, Colorado. 

EXCELLENT OPPORTUNITY OFFERED an experienced salesman who is reason- 

ably draft exempt, by large manufacturer of office equipment, accessories and FOUNTAIN PEN REPAIRING 

filing supplies. This is a permanent position with one of the oldest and best ALL MAKES Pens, Pencils, Desk Sets, ete. Repaired—Usually 12 to 24 hour 

known concerns in the industry Salary, traveling expenses and opportunity service. Standard prices. Welty Pen & Repair Co., 38 So. State St., Chicago 

for bonus. Send us complete information about yourself, including three refer- —_ ~ oat “i 


ences to Box O-160, care Office Appliances, Chicago 
Pr 


TRADE SCHOOLS 























cases offers unusual sideline opportunity to a limited number of bank supply WEBER, TYPEWRITER-MECHANICS SCHOOL. A simplified Practical Home- 
and stationery salesmen. Use of patented machinery permits quoting low prices a woe Our students now operating their own business. Division 2, 
on super-quality line. We make all styles of passbooks including N.C.R. and — os 
Burroughs machines; also all styles of checkcases Impressive sales portfolio 
and selling plan will enable you to produce results immediately. Write today ADDING MACHINE PARTS, TYPE, ETC. 
for complete information Address O-154, care Office Appliances, Chicago : 
LARGE STOCKS of new and used Adding and Calculating Machine Parts avail- 
SPECIALTY SALESMEN! Here's an excellent opportunity for men experienced able. Q otations furnished on specific parts upon request. I. A. Dehn, Jr., 
in Systems Work and Office Appliances Nationally known manufacturer of 1643 101 Ave., Oakland, Cali 
Spirit Tyne Duplicating Machines with a compl quality line of equipment 
supplies and forms, has several profitable Metropolitan territories open. Wide RETAIL BUSINESS FOR SALE 
range of models fit every business, for high vol e, high priority sales, with 
steady repeat business on supplies and for Write outlining full experience FOR SALE, SUBSTANTIAL GROWING office machine business established over 
and territory covered Address O-148, care Office Appliances, Chicago 25 years in livel yuthern city Exclusive agencies for typewriter and calculat- 
— : - . ing machine Excellent volume service work. Has 200 machines, 150 on 
WANTED AN EXPERIENCED draft exempt, inside salesman to work in cleanest rental, $12,000 annual repair volume, net earnings $6000 to $7000 annually. 
and finest office supply store in I icky. Plenty of Spporsams 8 Large supply shop parts and tools. Wonderful opportunity for young men, par- 
for advancement for right | rite Meffert Office Supply ticularly if acquainted with office machine service and repair. Address 0-161, 
Company, Louisville, Kentuc nformation covering age, ex care Office Appliance Chicago 
perience, starting salary or salary tion 
OUTSIDE SALESMAN WANTED by substantial printing and manufacturing sta- FOR SALE FOR CASH, book and office supply store in midwest town of 80,000 
tionery concern in important Texas city An excellent opportunity for experi- Fine busine —frest tock. Age of owner reason for selling. Address 0-153, 
enced man to make a profitable and enduring connection Give complete care Office Appliances, Chicago 
information including experience, references and draft situation Address 0-155, 
care Office Appliances, Chicago. FOR SALE AND WANTED TO BUY, USED EQUIPMENT 
TE ‘FICE : S th experience in selling typev “rs : ° 
ul selling record and be able to furnish higl references; also want Al ea ag , Eddipl - bought and sold. Chicago Office Appliance Co., 529 5 
office machines mechanic, preferab with factor training on Sundstrand ells = cage 
slliot ‘isher anc nderwood Bookkeeping ce nting Machine and preferably 
et nF vel ng te aiden Fes akan . ng r e — nee fis F esc rt ELLIOTT-FISHER Machines, Adding Machines, Comptometers, Burroughs and 
service outside continental United States 0-157, care Office Appli- Monroe Calculator Typewriters and all office machines bought and sold. 
ances, Chicago Teeter-Warsh Co S49 N d St., Milwaukee, Wis 
IDRESSOGRAPHS Duplicators, Dictaphones, Multigraphs, Sealers, Folders, 
MECHANICS WANTED dding Machine Write for FREE Money Making Circular. Pruitt 
ines 27 Pruitt Bldg., Chicago 





TYPEWRITER AND ADDING MACHINE MECHANIC: Draft exempt. State age, 
experience, references. Good salary. Permanent. No objection to qualified BURROUGHS, MOON HOPKINS, Elliott-Fisher Bookkeeping Machines, Comp- 
; lator bought and sold Dorrell-Markel, 93 S. 11th, 


elderly man Office Equipment Co., 1636 Franklin St Oakland, California tometers. all make 
a . a ; Minneapolis, Minr 
TYPEWRITER AND ADDING MACHINE mechanic for permanent connection 








1 2art of Te Ss Valley uthorit Best part of U.S.A. to liv d work hed 

Good one , ary cae ) = hiets f ~ with de ond nts Se ad f At} coatkiniinds ELLIOTT-FISHER calculating machir adding machines—all office 
neluding references. Address 0-159, care Office Appliances, Chicago equipment, bought id. W. J. Crowley Company, 434 Caswell Bldg., 

: — asi “ Z ae Sasi / se Milwa inee Wi 


TYPEWRITER MECHANIC, on all makes, or experienced on L. C. Smith machines, 
for bench work, or could use outside, part time f desired Must be draft BURROUGHS—D exe Moon Hopkins, Bookkeeping Machines, Kardex. All 
exempt Steady year round work at good wage n modern shop, and ideal types office r bought and sold. Fort Pitt Typewriter Co., 644 Liberty 
vorking conditions Mediur sized city n Northeastern Michigan Address Ave Pittsbu 





0-158, care Office Appliances, Chicago 


BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remington Accounting Machines, 





















ADDING MACHINE MECHANIC, also. Typewriter, Addressograph, Mu aph ak avanti Ta hinery Hae. diate qootel, eadtal aieekan oe aan 
Mechanic. Good Salary. Pruitt Office Machines, 425 N. LaSalle, Chicage will quote highest h price International Office Appliances, Inc., 326 
Broadway, New York ¢ 
JUNIOR EXECUTIVES WANTED DICTAPHONES—EDIPHONES—Foremost specialists in rebuilding, sales and 
» . . : . purchase f dictating equipment Write for catalog. American Dictating 
4 LARGE MANUFACTURER of wood ind = stes ffice equipment, stationers Machine Co., 2 Fifth Ave.. New York, N. ¥ 
products and filing supplie needs three ‘ executives it ts home ffice 
h 1 is located a pleasant and interesting cit t I : ; 
becca me “a 1d A aes Lasse - “2 wieh , She nee KARDEX, ACMI es ed visible filing equipment. Thousands of recon- 
+} ee re oh ; . . ditioned cabinet ‘ books, alwa on hand. Special service and prices 
The jobs will require sound sa € e abilit : 
» able to write convincin tine lette to dealers for pure ‘ e. Get our quotations. Chas. S. Nathan, Inc., 548 
ll about yourself in a lette nel f refere sroadway, New ¥ 
confidential Address Box 0-156, « nee 
= KARDEX, ACME, POSTINDEX, etc., visible filing equipment of all types bought 
and sold. We spe« e in this field and offer full cooperation to dealers. Com- 
PRODUCTION MEN WANTED mercial Card te 5 Grand St., New York City. 
CREATIVE RESEARCH MAN wit nows pape é Estat hed manufacturer GUARANTEED REBUILTS, KARDEX ither visible systems, attractively refin- 
is seeking man who has had experience WO! g witl paper products and hed, thoroug eb t ) ears of additional service, moderately priced. 
paper substitutes, who can create new é nd design new lea Give age Used « pment bought nd exchanged Universal Office Equipment Co., 
married or single, experience and ppre te r Make yur first letter 561 Broadwa New Y ‘ y 
complete. Address 0-151, care Office Appliances, Chicago 
EDIPHONES hictator transcribers, and shavers—Wanted. Give model, 
serial imber d best « h pric o.b. you ty. WEST COAS' Jictat 
REPRESENTATIVES AVAILABLE al n : ,Price f.o.t r city. WEST AST Dictating 
Machine ¢ , + Market Street, San Francisco, Calif. 
SALESMAN CONTACTING MAJOR. industri« f t t nd and 
outlying territor adjacent t Detroit car ndle iditional line of office FOR SALE—One Rol r $6-Inch Rotary Card Cutter, brand new. Original 
equipment lies—appliance -oftice furniture Or gh type merchandise price $1,227.0 E ffer takes it. Imperial Methods Company, Forest Park, 


supp 
desired. Box B-34, care Office Ap; nees, ( cage Illinois. 








NEW TRADE LITERATURE 





(Catalogs, pamphlets, broadsides, folders and other publicity 
materials recently released) 


Dennison Manufacturing Company is offering a service book particularly 
timely for merchants handicapped, as many are nowadays, for personne! 
and material to make adequate window displays. This concern, long known 
nationally as a manufacturer of novelties as well as staples in paper and 
cardboard, has planned its latest issue of ‘Display Ideas’’ with the idea 
of making paper “‘talk’’ in the show window. Minimum expense for maxi 
mum results from this type of display are promised, and the variety of 
ideas covered is wide, including special holiday and patriotic displays. In 
addition, there are helpful suggestions for installing open back and corner 
windows, and for changing the shape of windows, all illustrated. Thos« 
interested should get in touch with the nearest branch of the Dennison 
Manufacturing Company, or write to its advertising department, Fram 
ingham, Mass. 


Rand McNally & Company published late in 1942 a complete new catalog 
of maps for business and reference purposes which is being well received 
because of its completeness and attractive format. It is organized to be 
especially helpful to dealers and customers who are not familiar with the 
extensive Rand MeNally line of maps. 

Among striking features is a series of actual-size, full-color sections of 
the principal maps, showing exactly what may be expected in detail of each 
one. All the more popular forms of mountings are fully described and 
illustrated, and all prices are shown at a glance. Two pages are filled with 
suggestions on selecting the proper map for a given purpose, and the entire 
book is easily consulted as it is of convenient letterhead size, with forty 
four pages 

Copies of the catalog, which lists, illustrates and describes the full 
Rand MeNally line, including marking pencils and other supplies, may be 
had by addressing the firm at 536 South Clark Street, Chicago; 111 Eighth 
Avenue, New York, or 569 Mission Street, San Francisco. 


Service Industries, Inc., 2025 South Calumet Avenue, Chicago, has just 
issued a new and attractive folder describing its line of tempered fibre 
chair mats in four colors and eighteen shapes and sizes to cover almost 
any type of carpet or floor space. Designed to protect carpets and cover 
worn spots, the mats are made of indestructible quarter-inch tempered 
fibre. Standard colors are brown, green, black and maroon. The folder 
gives examples and dimensions of nine of the eighteen shapes and lists 
complete prices, shipping weights, ete. The back page is devoted to 
illustrations and descriptions of other Service products including clip 
boards, portable drawing board sets, desk pads, lap boards and cuspidor 
Those interested in receiving copies of this folder should address 
requests to the company 


mats. 
their 
The Sturgis Posture Chair Company is offering an attractive folder 
describing its new wood line of office chairs, featuring the slogan, “De 
signed to Look Like Steel.’ Printed in black on linen finish, heavy 
stock, with illustrations in green and leather brown, the mailing piece 
gives complete descriptions as to specifications, colors, etc. A wide 
selection of colored enamel finishes is offered, also various leathers 
or du Pont Cavalon. The swivel chairs shown are adjustable, but not 
the stenographic chair, which is form-fitting with seat height seventeen 
and a half inches from the floor. Copies of this leaflet may be had 
by writing Sturgis Posture Chair Company, Sturgis, Mich. 
—— > - -- 


New Congress Has Four Mandates on War and 
Post-War Policy 
Four mandates laid down by the American people for the 
Congress in connection with national and international 
policy present it with “a great opportunity,” Henry H 
Heimann, executive manager-on-leave of the National Asso- 
Men, declared in the association’s Monthly 


new 


ciation of Credit 


Business Review released January 18 


says, “a mandate 
stand in 


“Certainly the foremost requirement,” he 
that 
the way ofan all-out 
resources and energy to win this war- 
efficient manner 


overshadows all else, is the call that nothing 
intensive effort to use our 


and to win it in the 


national 


speediest, most 

“Any measure introduced into Congress which challenges 
will get little from the responsible 
either party.” 


this mandate hearing 
leadership of 

The mandate of the 
is that no expense be spared in winning 
funds be judiciously disbursed and that the normal domesti« 
outlays that do not contribute 
deferred to the post-war 


Heimann states 


this war, but that 


people, Mr 


second 


huge 
effort, be 


calling for 
war 


programs, 
materially to the 
period 

“The American people will dig down deep to get this war 
they have no desire to pay for non-essential 
this 


over with, but 


expenditures The congressional leaders are aware of 
and large peacetime expenditures, hitherto acquiesced in, ca 


? 


expect to be challenged. 


“The third mandate from the people is two-fold First, 
that the expense of this war be distributed on a fair basis 


Second, that payments be arranged so that each taxpayer can 
discharge his obligation arising out of the war on a pay-as 
This will be one of the first 
certain of adoption.” 


you-go basis measures intro 


duced into Congress and is virtually 


The final mandate that should be noted, Mr. Heimann says 
“although it does not complete the list, is based on the deep- 
seated conviction that this war must be the last world war 
and that the peace must not be lost 

as to our re 


differences 


opinion 
These 


differences of 
better world. 


“There are 


sponsibilities to 


healthy 
insure a 
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range all the way from the Utopian statement of some who 
expect this nation to accept the guardianship responsibilities 
for all peoples to the opposite extreme of those who would 
close our boundaries and ignore our valid interest in world 
affairs 
“Somewhere between these 

while solution to the problem 
a generous America, will be 
resources in such fashion that they will enable the people who 


two views we will find a worth- 
That solution, contemplating 
based on the use of American 
enjoy the use of our credit or material resources to learn 
to help themselves. 
“In this solution the 
world is a vital part, since only on an earning basis,can the 


‘earning factor’ of the people of the 


gains be made permanent.’ 
Analyzing the 
victory drive of the United 


that the period since the Pearl 


industry in the 


declares 


contribution of American 
Nations, Mr. Heimann 
Harbor “stab in the back” 
witnessed two outstanding devlopments. “The most dramatic 
was our quick recovery and our assumption of the strategic 
initiative in the war zones both east and west. 

“Less dramatic, but not a bit less significant,’ he states, 
“was the record of American private industry in converting 
fully to the war production requirements and by itself out- 
producing, before the Axis both in 
quantity and quality of 


year-end, the 
war material. 


powers 


Industry Meets Test 

“This record was a decisive victory for private enterprise 
Like all other achievements, it must be the prelude to further 
great effort. It requires continued enlightened initiative and 
retention of a sound sense of social and economic values. 

“Furthermore, it must recognize the fundamental financial 
strength necessary for the continuance of such vast 
tributions to the war effort and, in the post-war era, for 
the manufacture and distribution of goods as well as provision 


cone- 


of full employment. 

“America’s business men, having met successfully the war's 
requirements, must never in these busy days overlook an 
equally great challenge—one that is potential while the war 
lasts, but will become actual almost overnight when the war 
ends. That is the provision of adequate funds for sound re- 
conversion to peacetime activities 

“Unlike the conversion to war, for which financial arrange- 
through various governmental 
will most likely, and should as 


traditional means of pro- 


were made available 


methods, conversion to peace 


ments 


much as possible, rely on the more 
viding capital. For that must be 
given now to corporate financial extent to 
which bonded debt obligations exist, and the relative desir- 
bond or 


reason serious analysis 


structures, the 
ability of programming reconversion financing via 
stock flotation or by means of bank loans 

“Our financial executives and their professional organiza- 
tions must also work now, as in the future, to obtain the 
recognition on the part of government as to 
Certainly, it would appear that present 
permitted adequate re- 


fullest possible 
these requirements 
governmental contracts should be 
serves for reconversion costs. 

“The provisions of the recent revenue act, in connection 
with refunds and carry-backs, indicate an awareness of this. 
And that the new 
will likewise understand and act upon measures that 


will aid American business and industry to aid itself in this 


there is encouraging prospect Congress 


such 


respect.” 





Catalogs Requested. Mrs. H. W. Nielsen, Winner, S. Dak., is establish 
ing an office supply business in her trade area. She is searching for demand 
items and asks for catalogs and price information from manufacturers and 
wholesalers. With her husband she formerly operated the Nielsen Imple 
ment Company, handling farm machinery. Mr. Nielsen is now in training 
it the Great Lakes Naval Training Station, Great Lakes, Ill 

Stationery and Furniture Lines Wanted._The W. L. MeFarling 
pany, which has for some time operated a complete printing service in 
Decatur, Ill, is opening a retail store at 250 North Park street, that 
city According to a letter from Mr. McFarling, the firm is interested in 





Com 


1 general stationery supply line, ribbons, carbons, inks, pencils, bound 
books, desks, chairs, posture chairs, etc. The concern will handle the 
Shaw-Walker and Master-Craft products, and conduct a general office 


equipment, supply and printing service 


Current Corporation Reports 


A liquidating dividend of $28 a share was mailed late in December to 
realty stockholders of the Globe-Wernicke Co., Cincinnati, the result of sale 
of $75,000 of Globe-Wernicke bonds and a parcel of out-of-town real estate 
Holders will also receive one-fifth share of Globe-Wernicke Co. preferred 
stock for each realty company stock share beginning December 29, last.—AK 


Parker Pen Company will pay twenty-five cents on the common. A year 
igo the company paid twenty-five cents extra. (Chicago Sun, January 2 


1943.) 
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PATENTS 


Copies of patents shown here can be obtained 
from the Commissioner of Patents, Washington, 
D. C., for ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 

2,305,710. Combined Suspension File Support and 
index Tab. Frank D. Jonas, Bast Williston, N. Y 
assignor to Oxford Filing Supply Co Brooklyn. 
N. ¥ a partnership comprising Richard A. Jonas, 
Richard A. Jonas, Jr., Robert P. Jonas, Frank D 
Jonas and Edward F. Jonas Application October 
s 1941, Serial No. 414,065 Granted December 
22, 1942 

2,305,721 Fluorescent Tubular Lamp. John F 
Livers, Decatur, Ill, assignor to Faries Manufac 
turing Company, Decatur, Ill., a corporation of 
Illinois Application August 15, 1940, Serial No 
352,731 Granted December 22, 1942 

$305,970 Shipping Record Form Book. James 
yy Ledvina Maple Heights, Ohio A pplication 
November 10, 1941, Serial No 418,530 Granted 
December 22, 1912 

2,305,988 Pin Wheel Register. William ¢ 
Pfeiffer, Dayton, Ohio, ge to The Egry Regis 
ter Company, Dayton, Ohio, corporation of Ohio 
Application February 6, 1941, Serial No. 377,715 
Granted December 22, 1942 
2,306,001 Wallet. Archie A. Struhl, Passaic 

J Application May 31, 1940, Serial No. 338 
118. Granted December 22, 1942 

2,306,166 Typewriting or Analogous Machine 
Desk. James R. Jones, Lakewood, and Victor A 
Gronberg and Levi M. Hultberg, Jamestown, N. Y 
assignors to Art Metal Construction Company 
Jamestown, Application January 9% 1941 
Serial No. ; 750. Granted December 22, 1942 
2,306,209. Desk and Support for Calculating and 
the Like Machines. Cari L. Elofson, Jamestown 

















and James R. Jones, Lakewood, N. Y assignors 
to Art Metal Construction Company, Jamestown 

Y Application February 15, 1940, Serial No 
319,078. Granted December =. 1942 

2,306, Calculating Mach Carl M. Friden 
and John L. Moody, Oakland ‘alif assignors to 
Friden Caleulating Machine in In a corpora 
tion of California. Application July 4, 1939, Serial 
No. 282,767. Granted December 22, 1942 

2,306,324 Visible Index. Nathan I Stark 
Jersey City, N. J Application January 21 1939 


Serial No. 252,109. Granted December 22, 1942 
2,306,412 File Box. Carl J. Seifert Daytor 

Ohio, assignor to The Reynolds & Reynolds Com 

pany, Dayton, _ a corporation of Ohio Appli 


cation June 18, 1941, Serial No. 398,652. Granted 
December 29, 1942 

2,306,494 Mechanical Pencil. Anton T. Otto 
and Victor A. Strom, Alameda, Calif Applicatior 


July 28, 1941, Serial No. 404,303. Granted Decem 
ber 29, 1942 
2,306,616. Typewriter Attachment for Manifolding 
Robert J. Copeland, Toronto, Ontario, Canada Ap 
plication June 21, 1940, Serial No. 341,620. Granted 
Dec ember 29, 1942 
306,659 Typewriting Machine and Typewriting 

and Accounting Machine. Elmer L. Wise, Bridge 
port, Conn., assignor to Underwood Elliott Fisher 
Company, New York, N. Y., a corporation of Dela- 
ware. Application June 27, 1941. Serial No. 400,000 
Granted December 29, 1942 

2,306,891 Chair Base. Warren McArthur, New 
York, N. Y., assignor to Warren McArthur Corpo 
ration, a corporation of New York A pplication 
August 21, 1940, Serial No. 353,463. Granted De 
cember 29, 1942 

2,306,894. Cash Register. Gunnar Nelson, Day 
ton, Ohio, assignor to The National Cash Register 
Company, Dayton, Ohio, a corporation of Maryland 
Application April 16, 1937, Serial No. 137 
Granted December 29, 1942 

2,306,900 Multiform Record Assembly. Arthur 
H. Phillips. Hempstead, N. Y., and William Allan 
Ir Ridgefield Park, N. J assignors, by mesne 
assignments, to American Sales Book Company, Inc 
a corporation of Delawa Application December 
14, 1928, Serial No. 325,989 Granted December 
29, 1942 

2,306,911 Eraser Cleaner. Frank M. Schaefer 
Chicago, Ill., assignor to E. W A. Rowles Com 
pany Arlington Heights Tl a corporation of 
Illinois Application February 11 1941 Serial 
No. 378.429 Granted December 29, 1942 
2.306.954. Wood Pencil with Lead rom Mech- 
anism. Henry J. Kattenhorn, Leonia Ap 
plication December 2, 1941 Serial No 421,38 
Granted December 29, 1942 

2.306.970 Key Retainer. Floyd MacPherson and 
Carl G. Gunderson, Stevens Point. Wis Anplica 
tion March 15, 1941, Serial No t83.609 Granted 








December 29, 1942 

2.307.036. Business Transaction Statiorery. David 
4 Ginsburg Philadelphia Pa assignor to The 
Standard Register Company. Dayton. Ohic i cor 
poration of Ohio Application June 12. 1941, Serial 
No. 397.693 Granted January 5, 194 


2,307,112 Clutch Mechanism Temes M. Cur 
ningham, Endicott, N. Y assignor to Inter ma 
Business Machines Corporation, New York. N. Y 
a corporation of New York Apnlicet , 
1941, Serial No. 498.499. Granted Jan 943 

2,307,119 Pencil Sharpener. Andres J. Duany 
Vis ta Alegre, Santiago, Cuba Applicatior Jar lat 
1942, Serial No 25,487 Granted Januar 





048. 122. Adjustable Bill Stop. Arthur J. Fet 


tig, Detroit, Mich assignor to Burroughs Acdir 
Machine Company Detroit Mict a corporation of 
Michigan Application March °%1 1942, Serial N 


135.492. Granted January 5, 194 
‘0. Cheek Endorsing Machine A-thur E 
Boston, Mass and Victor Wilkersor 
Vestal. N. Y.. assignors to International Business 
Machines Corporation, New York. N 1 a cornora 
tion of New York Application Juls 1, 1941, Ser 

No. 404,822. Granted Jannary 

92 











2,307,188 Accounting Machine. Walter A. Ar 
dersor Bridgeport, Conn assignor ft TM’ nderwood 
Elliott Fisher Company, New York. N. ¥ » cor 
poration of Delaware Apnlicatior Tu 9 1939 
Serial No. 281.774. Granted January 5. 1942 


2.307.248. Typewriting Machine. Georce F Hend 
ley, Glendale, N. Y¥ assignor to Royal Typewriter 
Company, Inc... New York. N. Y a corporation of 
New York Application Octoher 3. 1941, Serial No 
413,519 Granted January 5, 1943 
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Typewriting Machine. Louis 
York, 


gister Company, 


sey 


Serial No 


; Hoboke 


Machine. Izs 
né Keszler, Mil: 


technische A. G 





of Switz 





assignor to A 


Application July 18, 19 





a a cor 


6 Szee 18, 1941, Serial No. 411,417 Granted January 12, 
} 


an, Italy 1943 
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307,970. Label Holder for Filing Systems. Wil 





Glarus 2. 

Applica liam L. Sparks, Hartsdale, N. Y. Application Sep- 

Grante tember 23, 1942, Serial No. 459,346. Granted Jan- 

uary 12, i943 

( Ar 2,308,144 Accounting Machine. Walter A. An 
utographie lerson, Bridgeport Conn., assignor to Underwood 
wporati Elliott Fisher Company, New York, N. Y., a corpo- 
4) Seria ration of Delaware Application December 31, 1937, 


Serial No. 182,681. Granted January 12, 1943 














No. 102,921 Granted January 5, 1943 
) 307,51 Holder for Articles Such as Pens and 2,308,179 Typewriter Casing. James F. Kocea, 
Pencils. Olaf A Johnson, Minneapolis Mint Woodstock, Wl assignor to Woodstock Typewriter 
a nor of one chiré to Joseph P. O'Brien and one Company, Woodstock, Lll., a corporation of Illinois 
thi d to A. Jan both of Wahpeton, N. Dak AT Application May 1 1940, Serial No. 332,790. Granted 
plication July 1 1942, Serial No, 451,29 Granted January 12, 194 
January 5, 1943 2,308,292 Computing Machine. Earle Marquess, 
2,307,591 Muistening Apparatus. Stephen Kokay Covington, Ky., assignor to UT ey Elliott Fisher 
Chicago, Ill., assignor to Ditto, Incorporated, (C} Company New York, N a corporation of 
cago, TIL, a corporation of West Virginia l Delaware, Application April "sa, 1939, Serial No. 
ation December 2 1939, Serial No 270,482. Granted January 12, 1943 
Granted January 5, 1943 2,308,363. Loose Leaf Binder Locking Mechanism. 
2,307,618. Envelope Opening Machine. Joseph KR lames P. Guinane, New York, N. Y. Application 
trown, Dallas, Tex Application November 21, 194 March 3, 1942, Serial No. 433,161 Granted Jan- 
Serial Bt 419,989. Granted January 5, 194 uary 12, 1943 
2,31 5 Tabulating Machine. John Mueller 2,308,461 Noiseless Electric Printing Machine. 
North " Bergen N. J assignor to Remington Rand Thurmon H. Talley, Syracuse, N. Y Application 
Inc Buffalo, N. Y., a corporation of Delaware March 6, 1939, Serial No. 260,072. Granted Janu 
Application Mar h 11 1940, Serial No $23,427 ary 12, 1943 > 
Granted January 1943 2,308,463 Dry Gummed Adhesive Tape Feeding 
2,307 ,669 Listing Machine. Loring Pickering Means. Trevor R. Gautier, Nashua, N. H., assignor 
Crosman South Orange J., assignor to Monroe to Nashua Gummed and Coated Paper Company, 
‘aleulating Machine Company, Orange N J i Nashua N H a corporation of Massachuse‘ts 
orporation of Delaware Application November 29 Application October 4. 1941, Serial No. 413,640 
1941. Serial No. 421,015. Granted January 5 4 Granted January 12, 1943 
2,307 809 Typewriter. John Q. Sherman, [a 
ton, Ohio: Katherine M. Sherman, William ‘¢ DESIGN PATENT 
Sherman, and Wellmore B. Turner, executors of sa 
John Q. Sherman, deceased Application October 1 134,682 Design for a Mask for Typewriting 
l Serial No. 232,827. Granted January 12, I! Machines. Lewis (© Myers, Freeport, N. Y., assignor 
2,307,942 Typewriting Machine. Willia ) to Royal Typewriter Company, Ine., New York, 
Michelsen, Woodhaven r.. assignor al 2 a corporation of New York. Application 
Typewriter Company, Inc New York, ! ; 8 Tune 15, 1942, Serial No. 107,195 Granted De- 
corporation of New York Application September ember 29, 1942 
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INSPIRATION TO PUSH UN TU VICTORY 
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The Trade foumal of the Office Euipment Industry 






Planning. for Profit. Under 
TODAY'S PRICE CEILING REGULATIONS 


OW to make a profit under 

price ceilings is the big worry 
of office appliance dealers. The 
complexities of the problem has 
caused many dealers to scrap their 
normal program, but instead of 
replacing the old plan with a new 
one, they continue to merchandise 
without plan, overlooking the fact 
that business must be run with 
some sort of an anchor to wind- 
ward regardless of conditions. We 
have made a careful study of the 
situation under price ceilings and 
have formulated this plan, which 
should help the dealer keep “heads 
up” in these trying times. 

First, revise your method of 
making comparative studies. The 
wise dealer, heretofore, checked 
operating figures against previous 
months to estimate the adequacy 
of overhead expense, margin and 
net profit. Today, that is “out.” 
The March figures are your yard- 
sticks, so make up a profit and 
loss statement for this  base- 
period month—March 1942. These 
figures are the basis for current 
comparisons from now until the 
lids are lifted. 


Start with the March sales fig- 
ure in total, then deduct the cost 
of sales to arrive at the March 
margin of profit. If you had taken 
inventory at the beginning and 
end of March or use stock control, 
you are in a preferred position to 
arrive at accurate cost-of-sales 
figures. Many dealers in the past 
have been satisfied with annual 


By FRED MERISH 


© 


inventories but they should take 
inventory oftener for the dura- 
tion, preferably quarterly. Once 
computed, the March margin must 
be kept in sharp focus because 
this figure, in percentage form, is 
the most logical to use as a yard- 
stick in measuring profits under 
ceilings. You must have some 
standard of measurement to de- 
termine whether you are operat- 
ing in the safety zone. The March 
margin is that guide. 


Because prices are ceilinged as 
of this base-period, obviously you 
are not likely to exceed the mar- 
gin percentage earned then, and 
for those dealers obliged to pay 
March wholesale prices for cur- 
rent stock replacements that are 
higher than prices peid for mer- 
chandise purchased before March, 
the normal margin is likely to be 
reduced. Nevertheless, only a 
comparison with the base-period 
statement will disclose the extent 
of this reduction so that correc- 
tive action can be attempted be- 
fore too late. Remember, you can 
appeal to the OPA for a roll-back 
if prices are unprofitable but 
you’ve got to know whereof you 
speak and a systematic compari- 
son of current operations with the 
base-period figures is essential to 
this objective. 


From our experience, we find 
that margins fluctuate from 
month to month for many deal- 
ers. Usually those who prepare a 
profit and loss statement only 
semi-annually or annually, are the 
worst victims of margins that 
vacillate, and they neither know 
nor seem to care whether certain 
months show red as long as the 
year, as a whole, shows profit. A 
more critical appraisal of opera- 
tions must be instituted from now 
on. With margins restricted be- 
cause of ceilings and other war- 
time controls, it is more difficult 
to operate profitably today, and 
you can’t afford any “off months.” 

Once the March figures have 
been compiled, analyze the state- 
ment. If your March margin was 
adequate to cover overhead ex- 
pense and leave a net profit, you 
are in a favored position, the more 
net, the better. If your March 
margin was tight, you can’t do the 
normal thing and raise selling 
prices to take up the slack but 
good managerial maneuvering 
may give the “all-clear.” One way 
out is to cut overhead under the 
March figure. If you can’t, you 
can’t, but you never know until 
you have the figures before you 
and try to prune them. Many 
dealers have surprised themselves 
on their ability to effect economies 
when they went about it syste- 
matically. 


If you can’t cut overhead to 
permit a satisfactory dollar profit, 
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you must increase your dollar 
margin by increasing sales with 
better advertising and selling pro- 
motion. Quite obviously, you can’t 
operate on the same basis as you 
did in March, because if this 
month shows a loss and you 
freeze operations to these figures, 
you will lose money every month 
under ceilings. Moreover, unless 
you use the base-period figures as 
a guide or budget to subsequent 
operations under ceilings, you will 
be working without plan. Even if 
the base-period statement shows 
a loss for March, you’ve got to get 
the bad news first before you can 
navigate safely. 

Check March expenses closely. 
Include every item. Make sure 
that taxes, mortgage interest, de- 
preciation, allowance for loss on 
bed debts, insurance, etc., are 
properly pro-rated. Those dealers 
who have depended, in the past, 
on annual profit and loss state- 
ments exclusively, should be espe- 
cially careful in this regard. Do 
not omit such items because they 
were not paid in March or have 
always been handled as journal 
entries at the end of the year. 
Pro-rate such items if you have 
already paid them and accrue 
them if unpaid. By this we mean, 
if insurance expense of $240 was 
paid in January for a year’s prem- 
ium, pro-rate one-twelfth, or $20, 


to March. If taxes were due in 
June for the half year, $270, in- 
clude $45 as the March alloca- 
tion, whether paid or not. Accrue 
the payroll. March ended on 
Tuesday in 1942, hence, charge 
Monday and Tuesday payroll ex- 
pense to March, even though pay- 
day came the following month. 
Include estimates for March 1942 
income tax, pro-rated for that 
month. In short, see that March 
figures are accurate because they 
form the  base-period record, 
against which you should check 
operations month-to-month under 
ceilings. 


Budget Sales Quotas 


Once your minimum expenses 
have been determined and the 
March margin percentage com- 
puted, you can budget your sales 
quota, being sure that the margin 
in dollars pays the current over- 
head monthly. Let’s say that your 
overhead has now been cut to 
$2000 a month. If the March mar- 
gin figured forty per cent of sales, 
then the cost of sales was sixty 
per cent, because sales less cost 
of sales always leaves the margin. 
Under price ceilings then, your 
business must approximate these 
same ratios, so you must sell 
$5000 in merchandise each month 
to pay the overhead, (forty per 
cent of $5000 sales is $2000, the 
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aforesaid overhead). Plan future 
operations under ceilings with 
such base-period figures as guides. 
Try to make a reasonable profit 
above overhead if you can, but 
your first objective should be to 
remain in business without loss 
until ceilings are lifted, in order 
to be in a position to get your 
share of postwar prosperity when 
it arrives. However, the dealer 
who uses March 1942 operating 
figures to pace his monthly opera- 
tions under ceilings, or any other 
base-period that may subsequent- 
ly be decreed, will stand a better 
chance to have something in the 
till when the war ends. Don’t for- 
get, of course, to include salary 
for your own services under over- 
head. 

Sales do not run evenly, month- 
to-month, for office appliance 
dealers, as a rule. Some months, 
the overhead exceeds margin, re- 
sulting in loss. In other months, 
profits run above average, making 
up these losses. Under price ceil- 
ings, make every effort to keep 
the overhead percentage to sales 
normal. Average up your sales per 
month for the past three years to 
determine fluctuations monthly. 
If past records show below-aver- 
age or loss months, do your best 
to exceed these experience figures, 
because they are your vulnerable 
spots. 


BICYCLES FOR SHORT ORDERS 


IGH on the list of useful war- 

time savings of the commer- 
cial stationer is the bicycle that 
replaces larger delivery vehicles 
for the short order or urgent re- 
quest. Bicycles are proving their 
timely usefulness in running rush 
errands for the stationery house 
as well as making quick delivery 
of light parcels to offices and busi- 
ness houses nearby. Of course, 
wheels are rationed, too, but ne- 
cessity and priorities obtain the 
new ones, while a large amount of 
used cycles are sometimes avail- 
able. 

For little trips to the bank, ordi- 
nary messenger services, outdoor 
chores of the office boy as well as 
bicycle deliveryman, the bicycle 
fits into the wartime breach in the 
conserving of rubber and necessity 
of safeguarding trucks and pre- 
cious tires at a time like this. 

As one of the little jingles of a 


nationally known rubber company 
now patriotically chants: 

“Slow, sure driving is a chore, 

But saving Tires helps the War.” 
Surely, there’s more truth than 
poetry in this little rhyme emerg- 
ing from the present delivery 
emergency. Paul Reveres of the 
rubber shortage are the boys 
mounted on bicycles instead of 
steeds to ConserVe and SaVe for 
Victory. 

Pedaling through the business 
district on “short takes,” the er- 
rand clerk, bicycle bearer, or even 
“messenger girl” of the stationery 
house saves more than tires, for 
he or she reduces the gasoline 
consumption of the _ stationer. 
With gas rationing more wide- 
spread from the first of Decem- 
ber, a number of stationers have 
secured “wheels” to supplement 
regular delivery service. 

In addition to bicycle use, there 


are trailers, too, that haul larger 
supplies. Or popular small tri- 
wheeled delivery cars, motorcycles 
with side-cars attached that are 
in the shape of large boxes. Three- 
cornered light vehicles built to the 
rear of a motorcycle, form a little 
delivery van that can, in the ver- 
nacular, “burn the wind” from the 
stationery house to the business 
office in the downtown district to 
which daily delivery routes must 
be kept open even in wartime. 

Then, too, special bicycle trail- 
ers are in use for hauling some- 
what heavier supplies than the 
small boxes of typewriter ribbons 
or carbon paper sent on telephone 
call. Ergo, the more bicycle mile- 
age in use, the greater the saving 
in truck tires as well as “gas,” and 
the more the requirements of the 
ODT are carried out, with greater 
patriotic service rendered in the 
bargain. 
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Are You Puzzled About the 
GROWING TYPEWRITER SHORTAGE? 
A Portinont. Discussion of. the Dealer Situation. in 


T IS true that the typewriter 

dealer has many war-created 
problems. He has gone through 
ten months of Government regu- 
lations that greatly restrict his 
business. He has had to make 
many changes due to rationing 
and pricing. Loss of sales, loss of 
man power, and higher wages 
have added to his worries. He is 
disturbed because he does not 
know what is coming next. 

Are these things insurmount- 
able? Is he to be erased from 
business because of them? Will he 
lose money if he continues the 
struggle? 

I do not think so. Certainly 
nothing in these times is definite. 
I have no guarantee for my fu- 
ture, if I ever did. I do not know 
what additional regulations will 
be forthcoming. I do not know 
what changes next year will bring. 


But I do have faith in my coun- 
try, and in my business. I know 
that my Government does not 
want to put me out of business, 
and does not want me to fail. 
They need me to help keep type- 
writers running, and I shall do 
my part. I may have to cross some 
more high mountains, and I ex- 
pect to make many adjustments. 
Even if it is not easy, I am deter- 
mined to pull through. I know 
that when the war is won, I will 
at least be in a position compara- 
ble with other small businesses. 


In order to get a clear picture 
of our situation, I want briefly to 
explain the setup of the Govern- 
ment agencies that materially af- 
fect us. These are the War Pro- 
duction Board, and the Office of 
Price Administration. Then I will 
give a short summary of their 
activities so far. Finally I will 
suggest some things that we can 
start doing right now, to improve 
our position. 


War Production Board 


The War Production Board is 
primarily engaged in supplying 
the armed forces with necessary 
materials and supplies. An essen- 
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tial part of these supplies is type- 
writers. These have been, and are 
now being purchased from us, and 
from the public. The Procurement 
Division of the Treasury Depart- 
ment was given this job, because 
they were already equipped and 
experienced in handling such 
transactions. 

Another duty of the WPB is con- 
servation. Without this, there 
would soon be an end to available 
supplies. They want to make what 
we have go as far as possible. So 
they act as a central office of sup- 
ply. They allocate things. If you 
were in need of a new calculator, 
you would make application to 
them for it. This is handled only 
through Washington. 

They also control the manufac- 
ture of what they term critical 
material. The metal used in mak- 
ing office equipment comes under 
this classification. Therefore type- 
writer manufacture was stopped 
on October 31, with the exception 
of Woodstocks. Adding machine 
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production ended December 31, 
and calculators will be out on 
March 31. Other office equipment 
will either be stopped or greatly 
curtailed. New equipment will be 
scarce in the future. 


Office of Price Administration 


The Office of Price Administra- 
tion is primarily concerned with 
combatting inflation and manag- 
ing prices. So we have price ceil- 
ings. We have them on sales, 
rentals and services. They even 
apply to wholesale transactions. 

By directives issued by WPB, the 
OPA is also interested in conser- 
vation through rationing. Through 
its War Price and Rationing 
Boards, OPA is so constituted that 
it is able to ration consumers’ 
goods which are widely needed, 
and widely distributed. While 
WPB allocates the more special- 
ized office machines, OPA rations 
typewriters. 

In general, OPA’s rationing and 
pricing divisions are separate and 
distinct, but typewriters are an 
exception. They are handled by 
one branch, and under one head. 


What WPB Has Done With 
Typewriters 


WPB took the first step toward 
Government control. The general 
freeze of March 6, 1942, came as 
a surprise to the industry, but it 
was necessary. Dealers had been 
having a grand time selling type- 
writers as fast as possible, and at 
prices that were skyrocketing be- 
yond all reason. Once in the users’ 
hands, they were practically out 
of the Government’s reach. There 
was no time for instituting a suit- 
able rationing plan. Therefore 
this action was taken, quickly. 
In no other way could those irre- 
placeable machines be conserved. 

Since then dealers have been 
assured a reasonable supply of 
necessary typewriter parts. We 
were given the opportunity of 
signing up as buying contractors 
for the Government, to secure 
typewriters from the public. In 
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addition, we have sold part of our 
own stocks to the Government. 

The OPA has been our rationing 
authority. They have had two 
goals, first to insure typewriters 
to the armed forces and important 
war contractors, and second, to 
free any machines which proved 
useless to the war effort. 

Today, sales of office machines 
are practically finished, and will 
remain so for the duration. Sales 
of used portables, and new 
stripped portables are limited to 
present stocks, and will soon be 
finished. 

Likewise, rentals of late model 
typewriters are finished, because 
these machines are needed for the 
Army and Navy. Older models 
were left for rentals, some re- 
stricted, and some _ unrestricted. 
Unfortunately some dealers, in 
trying to improve their service to 
the public by giving their custom- 
ers something better for their 
money, stocked late models only. 
They have few, if any, old ma- 
chines left to rent. I can sympa- 
thize with them, but there does 
not appear to be any relief in 
sight, except the possibility of 
purchasing additional machines 
from the public. 

I have already mentioned the 
price ceilings which OPA has 
given us. 

The most drastic step that OPA 
has taken, and one that many 
dealers have passed over lightly, 
is that of licensing. This was 
given to every dealer in business, 
whether he wanted it or not. We 
did not receive any beautifully 
printed certificates, but we were 
licensed just the same. Should the 
license be taken away, the dealer 
is out of business, immediately 
and completely. This may be 
worth while remembering. 


Dealer Attitude 


Possibly you have had some 
criticism of the Government. You 
may feel that you have been 
treated unfairly, that restrictions 
have gone too far. I admit that 
I do not like being regulated. I 
certainly do not like the hard- 
ships that are being imposed on 
me. Therefore, it might be well 
to consider the following facts: 

1. Last year’s business is past 
history. It was beautiful while it 
lasted. We can undoubtedly be 
thankful for the temporary boost 
it afforded. We cannot reasonably 
expect to make big money this 
year or next. 

2. The men of the WPB and 
OPA have a duty to perform. They 


are there to carry out the laws 
under which their offices operate. 
They did not make the laws, but 
carry them out to the best of 
their ability. In many things 
they have no choice. 

3. We dealers are not in posses- 
sion of the facts. We do not know 
the needs of the armed forces. We 
do not know the conditions, both 
inside and outside of this coun- 
try, upon which decisions are 
made. We may be unfair in our 
judgment, looking at a question 
solely from our own viewpoint. 

I hold no brief for the Govern- 
ment. I do not approve of all that 
has been done, and I do not say 
that mistakes have not been made. 
However, it is their settled policy, 
to try to rectify any situations 
that can be proven to be incorrect. 


The National Typewriter & Of- 
fice Machine Dealers Association 
has been constantly working to 
improve conditions. A great deal 
has been accomplished and more 
can be expected. It is aware of 
your problems, and is striving its 
utmost to secure for you what is 
fair and just, and what is in ac- 
cord with the war effort. We have 
received the highest codperation. 


The Fighting Spirit 


If you are one of those who are 
discouraged, if you are one of 
those who are not sure of the 
future, let me say that you do 
not stand alone. 

But what of it? Are we to cry 
quits at this time? Are we to give 
up without trying? Our brothers 
across the seas are fighting, they 
are not complaining because 
everything is not perfect. We too 
are Americans, and must do our 
part. 

We should start now to plan for 
the future. We should study our 
own business to see what can be 
done. We can adjust ourselves to 
thinking differently. There is to- 
day a new order of things. It is 
a test of our business abilities to 
meet these new conditions. 


Some Things I Have Done 


I hesitate to make any sugges- 
tions, because they may be en- 
tirely unnecessary. I know some 
dealers who have increased their 
repair business so much that they 
are doing better today than ever 
before. On the other hand, some 
dealers have told me that as there 
are no sales, half or more of their 
business is gone. This may present 
a serious situation, one that should 
not be allowed to drift along. This 
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is especially true where the dealer 
has a large store or where the 
overhead is high. 

During these months of Govern- 
ment regulations, I have been 
gradually adjusting my business 
and making changes. I list some 
of them below, not in the order 
of their importance, but as they 
occur to me. I hope that you have 
done even more. I am still study- 
ing my operations, and watching 
other similar businesses. 


Merchandising Suggestions 


1. Sales. Like many other deal- 
ers, I have few typewriters to sell 
today. When the remainder of 
my portables are sold, that part 
of my business will be finished. 
Consequently, I have not been 
able to keep a salesman. I now 
do the outside work myself. I con- 
tact old customers daily. I want 
to keep them now and for the 
time when sales will be possible 
again. I especially promote the 
sale of ribbons and carbons. 

I also work on Government pur- 
chases, typewriters for the Pro- 
curement Division. I feel that 
every outside man should spend 
part of each day with this in 
mind. This thing of antagonizing 
your customers by wanting to take 
away the machines they have is 
not true. By using the method of 
approach that has been recom- 
mended, or any reasonable man- 
ner of presentation, I find that 
my efforts are always respected. 
Not only are these purchases help- 
ing the Government program, but 
they are profitable to the dealer. 
Incidentally, this is a wonderful 
opportunity of gaining entry to 
new accounts for future business. 

One little change that I would 
not give up for anything, is that 
of keeping my store open one 
night a week. Practically all the 
downtown stores, including de- 
partment stores, are open Thurs- 
day evenings. I find these few 
hours are more profitable than 
any time during the day. 

2. Rentals. Several years ago I 
made a study of two weeks rentals 
and found them unprofitable. The 
same expenses are involved as for 
longer periods. So a one month 
rental is my minimum. As a mat- 
ter of good business, my store sell- 
ing emphasizes three months 
rentals and the rental of tables 
to accompany machines. 

In every case I have the cus- 
tomer try out the machine while 
in the store. I want to be sure that 
it is just what he wants and that 


(Turn to page 50, please) 
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INVENTORY LIMITATION ORDER L-219 
Dealers. Should Study. Complicated. Provisions of New Regulation 


EW Limitation Order L-219 is- 

sued by the War Production 
Board, governing mercantile in- 
ventories of consumer goods held 
for sale by retailers, wholesalers 
and stock-carrying branches of 
manufacturers, is a _ regulation 
which should be understood by 
stationers and office supply and 
equipment dealers, regardless of 
size and regardless of whether or 
not they fall under the order’s 
present provisions. 

Issued “as of” December 29, 
1942, but becoming effective at the 
beginning of a merchant’s second 
quarter of 1943, Order L-219 spe- 
cifically applies to every merchant 
having a total consumer goods in- 
ventory with a cost value of $50,- 
000 or more at the end of any 
quarter of his federal income tax 
year, and having recorded during 
the twelve months preceding the 
end of the same quarter net sales 
of consumer goods of $200,000 or 
more. 

Merchants having smaller in- 
ventories or smaller net sales of 
consumer goods than the $50,000 
and $200,000 figures, or exempt 
for any other reason stated in the 
order, may be likely to assume 
that they have no particular in- 
terest in the new regulations since 
they, themselves, are not affected. 
In line with what WPB is endea- 
voring to accomplish by inventory 
control, however, and in view of 
the statement of Donald M. Nel- 
son, WPB chairman, at the time 
L-219 was issued, merchants in 
all categories would do well to be- 
come familiar with the provisions 
of the new order as well as the 
reasons behind it. 

Mr. Nelson was plain in saying 
that L-219 is “an experiment in 
self-government for the smaller 
stores,’ and that a continued 
study is being made of inventory- 
sales statistics in the $100,000 to 
$200,000 per store bracket. He 
points out that the order is a flex- 
ible one and that the exemptions 
may be lowered at any time in the 
future, “if necessary in the public 
interest.” Thus, it is clear that 
stores of all sizes may have their 


inventories regulated at some time 
in the future either by an exten- 
sion of L-219 or by some other 
similar order if the Government 
feels such a step is necessary in 
the war program. 

Broadly speaking, the purpose 
of L-219 is to assure a fair distri- 
bution of consumer goods avail- 
able under the war economy, to 
hold inventories of larger con- 
cerns at approximately the same 
level, in ratio to sales, as was 
maintained before the war, and 
to protect smaller merchants by 
preventing larger and more amply 
financed firms from making great- 
er than normal purchases and 
thus absorbing more than their 
share of the merchandise avail- 
able. 

Inventory limitation, WPB 
spokesmen say, is needed to speed 
up the war program by prevent- 
ing merchants from piling up ex- 
cessive stocks, by reducing pres- 
sure to produce more and more 
consumer goods, by releasing ex- 
cess inventory, by releasing man- 
power used in warehousing exces- 
sive inventory, by delaying ex- 
haustion of scarce materials, and 
by helping maintain civilian mor- 
ale. 


Voluntary Plan Failed 


To accomplish these objectives, 
WPB first tried .a voluntary plan 
announced last fall and described 
in the October issue of OFFICE 
APPLIANCES. This plan failed, how- 
ever, according to the WPB. Most 
merchants cooperated in bringing 
down their stocks, but investiga- 
tions revealed that the flow of 
goods was still toward the larger 
institutions. In issuing L-219, 
WPB said that not only did volun- 
tary limitation fail to prevent 
some merchants from piling up 
stocks out of proportion to avail- 
able supplies, but voluntary allo- 
cation by manufacturers and 
wholesalers failed to bring about 
an equitable distribution of mer- 
chandise. As a result, the com- 
pulsory regulation was issued. 

The first thing to bear in mind 
in considering L-219 is that it ap- 


plies only to inventories of “con- 
sumer goods,” which are defined 
as merchandise “suitable in form 
or type for sale to individual, ulti- 
mate consumers for personal or 
household use.” There are a num- 
ber of exceptions, such as rationed 
goods, including those typewriters 
which are rationed, and supplies 
as defined in Suppliers’ Inventory 
Limitation Order L-63, concerning 
which the merchant is required to 
keep records on Form PD-336. 


Examples of “Consumers” Goods 


A “List B” attached to L-219 
lists “examples of typical con- 
sumer goods.” A few of these ex- 
amples—which are examples only 
and do not compose a full list— 
indicate the extent of the influ- 
ence of L-219 on all dealers in the 
office appliance field. These are 
paper and paper products; sta- 
tionery and books; giftwares; 
sporting goods and cameras; toys 
and games; luggage and other 
leather goods; lanterns, lamps 
and shades; school supplies, and 
smoking equipment. 

According to the WPB, the test 
of whether or not an article comes 
under the consumer goods classi- 
fication is, “Do individuals buy 
the item in its present form for 
personal or household use?” Thus, 
pencils, ink, paper, paste, etc., as 
sold by office supply dealers defi- 
nitely would come under the 
order. However, it appears that 
the provisions as applied to cer- 
tain other items in the office sup- 
ply and equipment field are some- 
what flexible and depend on the 
business of the individual store or 
dealer. WPB officials indicate, for 
example, that filing equipment, 
which conceivably could be used 
by an individual in his own home, 
probably would not be classed 
among “consumer goods” if the 
dealer does a preponderance of 
his filing equipment business in 
the commercial field. 

Eaton V. W. Read, WPB admin- 
istrator of the order, said that in 
all probability office supply and 
equipment businesses would be 

(Turn to page 99, please) 
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One Important Question Ix: 
WHAT ABOUT TYPEWRITER PLATENS? 


HEN our rubber imports 
were cut off by war it imme- 
diately became necessary to con- 
serve the available supply and the 
use of rubber was prohibited for 
the manufacture of many items, 
including office machine platens. 
A platen is truly the heart of a 
typewriter or adding machine. 
Without it the machine cannot 
function. What to do? The war 
effort as well as civilian opera- 
tions required office machines to 
carry on. 

Manufacturers began to cast 
about for suitable substitutes for 
rubber. This was a serious prob- 
lem for platen manufacturers, but 
no time was lost in getting experi- 
ments under way. Many products 
were tested until a satisfactory 
compound was developed for cov- 
ering platens in wartime. 


In the meantime those who 
doubted that a usable substitute 
could be found were advocating 
that old platens be reground, sand 
blasted or resurfaced by other 
means. Almost everyone con- 
cerned tried resurfacing with 
varying degrees of success. The 
results were very doubtful but 
many machines have been recon- 
ditioned with so-called resurfaced 
platens. Is this procedure prac- 
tical and ethical in view of our 
ability to obtain at reasonable cost 
a satisfactory substitute for rub- 
ber platens? I think not. 


An old hard, smooth, pitted 
platen causes rapid wear of rib- 
bons and carbons, produces rag- 
ged, imperfect impressions and 
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batters the type faces. The impact 
of the type against the non-yield- 
ing, hard platen surface also 
causes other parts to wear and 
jolt out of adjustment. Paper feed 
is faulty. The use of hard platens 
is, therefore, not patriotic, as they 
cause consumption of other vital 
materials. Machines require addi- 
tional service, which consumes 
much needed manpower. 


Twenty Per Cent Efficiency 


A hard platen is only about 
twenty per cent as efficient as a 
platen recovered with new mate- 
rial. The regrinding or resurfac- 
ing of a hard platen does not pro- 
vide a _ satisfactory result. Re- 
grinding does not restore resili- 
ency, a most important attribute 
of a good platen. You still have 
a hard typing surface which does 
not reduce ribbon, carbon or type 
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wear. It does not soften the wrack- 
ing type impact. A _ reground 
platen glazes quickly and a recur- 
rence of paper feed difficulties is 
soon evident. 

How about impressions? Well, 
a hard reground platen will de- 
velop a pitted surface much faster 
than a new platen and the result 
is poor impressions. “Well,” you 
may say, “it won’t pit for a while, 
so it will get by long enough.” 
I’m afraid you are wrong there, 
for this reason. Reground platens 
must necessarily be undersize. 
Only about twenty-five per cent 
efficiency is attained by regrind- 
ing a platen and this small five 
per cent gain is short lived indeed. 


Every dealer who wishes to re- 
tain the good will of his customers 
and build a reputation which will 
remain after the present emer- 
gency is past, should render a 
service which will be as near per- 
fect as possible. A service which 
will long be remembered as en- 
tirely satisfactory to the customer. 
A service which will build repeat 
business and cause customers to 
advertise it to their friends and 
acquaintances. 

Newly recovered platens with 
compounds now available are 100 
per cent efficient. They prolong 
ribbon, carbon and type life and 
reduce strain on other vital parts. 

Give your customers the best. 
Give them full value by supplying 
newly recovered platens on all re- 
pair, overhaul and rebuilt jobs. 
It will pay you dividends, both 
now and in the future. 


DISPLAY BUILDS TYPEWRITER TRADE 


NE aspect of the now-so-im- 

portant business of recondi- 
tioning and rebuilding typewrit- 
ers, which must serve for a longer 
period during the war, an aspect 
that has often been overlooked by 
typewriter dealers, is the antique 
machine the owner regards as 
“hopeless.” 

According to John Duveilh, 
operator of the John Duveilh The 
Original typewriter shop in New 
Orleans, La., “There are thousands 
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of thirty, forty and even fifty-year 
old typewriters, rusted tight, bent 
and broken, sitting in attics and 
basements, or covered up in a cor- 
ner of the house. Such machines 
are by no means hopelessly be- 
yond repair. Many of them re- 


quire only a thorough cleaning 
and oiling with adjustments to 
make them _ serviceable again. 
Now, of course, every typewriter 
which can be used should be put 
in service. We’ve been able sub- 
stantially to increase our type- 
writer rebuilding and repair busi- 
ness by urging owners of obsolete, 
seemingly ruined machines, to 
bring them in for an examina- 
tion.” 

Mr. Duveihl (who was a fore- 
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man in the Remington typewriter 
factory for twenty years) figures 
that he gets from ten to twenty 
such machines per month, in ad- 
dition to more current typewriters 
brought in from offices. A few of 
the old timers come from business 
offices, but the majority come 
from homes. In eighty-five per 
cent of all cases, the machines can 
be put in good order. Concerning 
the remaining fifteen per cent Mr. 
Duveihl doesn’t hesitate to tell the 
owners that they cannot. 
Responsible for the steady flow 
of aged typewriters which pour 
into the shop is a clever display 


window that has attracted enough 
attention to cause Mr. Duveihl to 
make it a permanent feature. In 
this window are eight old type- 
writers of all makes running from 
twenty to forty years in age, all 
rusty, stiff, and minus many 
parts. They are built into a pyra- 
mid, surmounted by a thirty-five 
year old Underwood that has been 
repaired. It glistens with new 
paint as it sits atop the pile, in 
perfect shape. Above is a sign 
reading, “This typewriter is thir- 
ty-five years old. Before being 
repaired in our shop, it looked like 
all others in the window. Now it 
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is in fine condition. Note the sam- 
ple of its work below.” Then fol- 
lows a fragment of a business 
letter neatly typed on the rebuilt 
machine. 

The rest of the window shows 
photos of Duveilh The Original’s 
early shops, himself in the Rem- 
ington plant, and a huge pile of 
typewriters unloaded on the street 
in front during an old-iron clean- 
up. With 15,000 persons a day 
passing the window, it has proven 
a powerful agent for obtaining 
“castaways” which might other- 
wise have been forgotten or 
junked. 


Can Women Solve the Personnel 
PROBLEM IN THE STATIONERY STORE? 


OW that personnel turnover in 

the stationery store is at its 
worst because of high pay defense 
jobs and drafting of employees, a 
great many of us are wondering 
whether it will be possible to op- 
erate the store with a preponder- 
ance of women employees. We 
are certain to lose most of our 
male employees of draft age, and 
the only logical thing to do is to 
replace them with exempt older 
men or young boys—or women. 


I believe that it will be possible 
to re-staff most departments in 
the store with women—but at the 
same time it will never be possible 
to operate with a 100 per cent 
feminine staff. There are many 
customers who simply will not buy 
from a woman; others prefer to 
do so. In our own experience, we 
were already experimenting with 
women sales people long before 
the war came along and made it 
necessary. We have used two 
women regularly for several years 
in positions formerly held by men, 
and have kept a close check on 
their success in comparison with 
the records of men formerly in 
the same departments. We found 
in this check that women do not 
have a specific advantage over 
men in stationery selling, but that 
a good woman sales person is 
usually as good or better than a 
man, and much more nimble in 
handling small merchandise. 
Women enjoy responsibility when 
they are allowed to operate a de- 
partment on their own; they are 
better at meeting complaints and 
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situations where a man will be- 
come angry. On the other side of 
the ledger, they cannot talk office 
problems “shoulder to shoulder” 
as a man can, and generally dis- 
like to sell such merchandise as 
blank books, loose leaf, files and 
furniture. Women can handle two- 
thirds of the jobs open in the sta- 
tionery store, but there should 
never be a case where the staff is 
100 per cent masculine or femi- 
nine. It simply will not work with- 
out hurting the business. 


I believe that a store similar 
to our own, with complete furni- 
ture and office equipment depart- 
ments and several sidelines such 
as gifts, greeting cards and mark- 
ing device departments, will have 
to employ at least two men to do 
such work as lifting heavy boxes 
and stocking shelves, moving mer- 
chandise and rearranging displays 
efficiently. The percentage of 
women staff members is deter- 
mined largely by the type of trade 
the store does. In our case, we at- 
tempted to use sales girls in all 
store departments at first, with 
only two or three men. We found, 
however, that men refused to sell 
or did not enjoy selling greeting 
cards, stationery, frilly gifts and 
the like, while women, inexperi- 


enced with operation of a business 
office, failed in the responsibility 
of suggesting and selling more 
merchandise than the customer 
came in to buy. We have now 
reached a happy medium by plac- 
ing men sales people where any 
hard-headed business sense is re- 
quired to meet office problems, 
and leaving sales in our large 
geeting card and gift departments 
up to women. Each sex can ac- 
complish more when given full 
contol of a specific department— 
which is an absolute essential now 
that our worst worry is keeping 
the staff intact after spending 
time in training people. 


Exceptional Ability Needed 


The women employed by the 
store must be above average intel- 
ligence to absorb the ramifications 
of thousands of office items car- 
ried in stock, and they should be 
well balanced in dealing with the 
public. A high type of girl who 
gives her complete loyalty to the 
store, can look forward to ad- 
vancement with assurance. It is 
impossible to use ordinary girls 
with little business experience, 
since the amount of training time 
involved will be entirely out of 
proportion to results. At our store, 
we attempted to use “average” 
girls at low pay for a period, but 
we found that the mistakes and 
ill will which ensued proved this 
to be a serious error on our part. 

Something should be done to at- 
tract better women sales people 
into the stationery store in peace- 
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time as well as under war condi- 
tions. Higher wages, of course, is 
one means. Another important 
one which most of us overlook is 
that stationery is a highly digni- 
fied occupation, and that there 
are excellent positions open in our 
trade which compare favorably 
with anything else which the girl 
might obtain. In most businesses 
women employees will reach a cer- 
tain ceiling and stop. In contrast, 
the stationery store affords oppor- 
tunities to continue on to execu- 
tive positions and higher salaries 
in relation to the caliber of their 
work. The type of girl who can 
make an efficient librarian, secre- 
tary or administrator, invariably 
can make her work with the sta- 


tionery store progressive. There 
is no reason why women should 
not become buyers and store man- 
agers as they have in department 
stores, except that too few women 
make the attempt. We are now 
working on plans to make our 
industry more attractive to wom- 
en and have been more successful 
than we anticipated. 

We have even considered the 
use of outside saleswomen, to re- 
place younger men who are sub- 
ject to military service. This, of 
course, will be a “last ditch” mea- 
sure, inasmuch as women calling 
upon office men will invariably be 
slower. Men will not “get down to 
business” as quickly with an at- 
tractive woman sales person as 
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with a man who sells only service. 
Also, women are inclined to be 
more easily discouraged when 
making calls of this kind. 

We have consolidated many of 
the activities of the store in such 
a way that women can handle 
every part of their jobs except for 
physical lifting of heavy merchan- 
dise. Stock work is being done by 
a boy who also makes deliveries, 
and some of our men employees 
stock departments operated by 
women in addition to handling 
their own responsibilities. Women 
will learn rapidly—and if the 
store will set sufficiently high 
standards for them, the use of 
women sales people will work out 
well. 


‘ouch a Wan SJhat 
THE STATE OUGHT TO CHERISH’ 
English Publication Presents Intercsting History of Stationer 


HE MODERN stationer has be- 

hind him a distinguished busi- 
ness ancestry dating back to the 
Twelfth Century and, although 
his trade as conducted today has 
a history of something less than 
150 years, the earliest known sta- 
tioners, called Stationarii, have a 
place in Italian records of the 
Twelfth Century. 

These interesting facts come to 
us in a condensed, yet comprehen- 
sive, historical sketch of the sta- 
tionery business which appeared 
as a special Christmas feature of 
the Stationery Trade Review, of- 
ficial organ of the Stationery 
Manufacturers’ Association of 
Great Britain. 

Earliest known stationers were 
manuscript writers or copyists and 
it was logical for them to become 
attached to universities or courts 
of reigning monarchs, the Review 
points out. Part of their business, 
too, was in selling and renting 
manuscripts to scholars and edu- 
cators. In 1259 official Stationarii 
were appointed to the Univer- 
sity of Bologna. 

Activities of these professional 
scribes apparently expanded with 
considerable rapidity in the thir- 
teenth and fourteenth century, 
this being coincident with the in- 
crease in the desire for learning 
and consequently in the demand 
for manuscripts. In England, for 


example, the article says “there 
must have existed an immensely 
efficient system of retail distribu- 
tion judging by the way in which 
forbidden manuscripts such as 
John Wycliffe’s translation of the 
Bible, were speedily disseminated 
throughout the country.” 


Term Stationery Inclusive 


As time progressed and printing 
came into widespread use, the sta- 
tionery business, if the term 
would then apply, became a con- 
fusion of printing, bookbinding, 
book selling and distributing vari- 
ous other products and merchan- 
dise called “stationery.” 

In England, at least, it was the 
government which first was re- 
sponsible for a simplification of 
the business. The Stationery 
Trade Review reports that this 
came about as follows: 

“The first division of the trade 
grew from government regulation 
of the printing trade, with the 
sole object of preventing the 
printing of subversive literature. 
The idea was to control the dis- 
semination of undesirable ideas at 
their source. If the number of 
printers were limited it was con- 
sidered possible to keep a strict 
eye on their activities by means of 
inspectors appointed by the 
Church or State, and if the pro- 
duction of heretical or revolution- 


ary books was prevented, their 
distribution would automatically 
cease. 

“As a matter of fact, books of 
this character were brought in 
from abroad, and many illicit 
printing presses were set up. The 
chief effect of the regulations was 
therefore to produce a crop of 
booksellers and publishers, who 
had no presses and put their 
printing out to one of the ap- 
proved printing houses. The one 
title of stationer, however, still 
covered all sides of book produc- 
tion and distribution up to the 
time of James I’s last parliament, 
the date at which George Wither 
published his ‘Schollers Purga- 
tory’.” 


Stationer Eulogized 


Appearing in 1623, this book 
contained, incidentally, the first 
recorded eulogy of a stationer. 
Withers wrote: 

“In a word, he (an honest sta- 
tioner) is such a man that the 
State ought to cherish him; 
Schollers to love him; good Cus- 
tomers to frequent his shopp; and 
the whole Company of Stationers 
to pray for him; For it is for the 
sake of such as he that they have 
subsisted and prospered’ thus 
long.” 

In later years, when newspapers 
were published, there was re- 
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newed confusion in the stationery 
trade, and it is apparent from 
early records unearthed by Sta- 
tionery Trade Review that sta- 
tioners of the eighteenth century 
might have been the forerunner 
of the modern chain drug store 
for they sold and advertised, in 
addition to stationery, books and 
other kindred items, such mer- 
chandise as patent medicines. 

It is evident that in the eigh- 
teenth and nineteenth centuries, 
the stationery business went 
through many difficult periods of 
expansion and development and 
was confronted at times with 
hardships which held back its 
progress. One of these was a 
paper shortage during the Na- 
poleonic wars, the Review points 
out. This led to the development 
of new ways of making paper 
apart from using rags. One man, 
Matthias Koops, succeeded in 


making paper (unknown in qual- 
ity) from straw, hay, thistles, 
waste and refuse hemp and flax, 
and from different kinds of wood 
and bark. 

Numerous notable figures in 
stationery trade history appear in 
the Review’s article. Outstanding 
was John Day, born in 1522, who 
started printing in 1546, and who 
seemed to be quite successful since 
his stock at one time was valued 
at three thousand pounds. A 
highlight of Day’s career was his 
imprisonment in the Tower of 
London for printing “noythy 
bokes,” by which, according to the 
Review, “is no doubt meant ones 
to which the Catholic Church 
took exception.” 

In conclusion, the Review dis- 
cusses briefly the business follow- 
ing the Napoleonic wars, and says: 

“Within the next fifty years, 
many stationery firms still in ex- 
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istence were founded, and the 
history of the stationery trade is 
recorded in day books and ledgers, 
in letters and journals, until a 
period within the memory of liv- 
ing members of the trade is 
reached. 

“This is the outline of the his- 
tory of the stationer, a history 
curiously full of repetition, con- 
stantly dealing with the same 
problems, usually in the same way, 
and never producing a solution 
which is regarded as permanently 
satisfactory. It is the story of a 
splendidly vital trade, enriched by 
close association with the art of 
printing on the one side and with 
the advancement of learning 
through books and periodicals on 
the other. It has sprung directly 
from man’s need to set down and 
spread abroad his highest, and his 
most trivial thoughts and ac- 
tions.” 


“UNCLE” GEORGE OLNEY'S BOOK 


S STATIONERS and office 

supply men everywhere join 
in the mourning the death of 
William J. Kennedy, as reported 
on another page of this issue, 
many will recall early happenings 
in the trade with which he was 
identified and remember the old- 
timers with whom he was inti- 
mately acquainted. 

One of the latter was the late 
“Uncle” George A. Olney, who was 
honored at the first annual con- 
vention of the National Associa- 
tion of Stationers and Manufac- 
turers, now the NSA, in St. Louis 
in 1905. Then seventy years old, 
“Uncle George” already had been 
identified with the _ stationery 
business for fifty years and was a 
trade figure of national note. 

The particular convention ses- 
sion devoted to a celebration of 
Mr. Olney’s record was presided 
over by Mr. Kennedy, then head 
of the St. Louis club, and later the 
fourth president of the national 
organization. As a token of the 
esteem in which “Uncle George” 
was held, he was presented with 
a beautifully constructed and fin- 
ished loose-leaf album, twenty- 
five by fifteen inches in size and 
four inches deep containing let- 
ters and photographs from his 
many friends. The presentation 
was made by Mr. Kennedy on be- 
half of the St. Lcuis club and the 
national association. 


When “Uncle George” died in 
1917, his family found a letter di- 
recting that the volume be sent to 
Evan Johnson, then editor of 
OFFICE APPLIANCES and still a mem- 
ber of the staff as contributing 
editor. The letter said: 

“It is my wish that my album, 
presented to me at St. Louis in 
1905 and which I cherish so much 
should be sent to Evan Johnson 
of OFFICE APPLIANCES after I have 
passed away, feeling that it would 
not be in any hands where it 
would be more appreciated than 
in his keeping, as he knows under 
what conditions it was presented 
and is familiar with nearly every 
face it contains.” 

Hearing of Mr. Kennedy’s death, 
Mr. Johnson at once found Mr. 
Olney’s album in OFFICE APPLI- 
ANCE’S editorial rooms and the 
first page to which he turned 
contained a tribute to “Uncle 
George” from Mr. Kennedy, to- 
gether with the latter’s picture. 


Messages from Former NSA 
Presidents 


Turning the pages, Mr. Johnson 
read letters from the first, second 
and third presidents of the na- 
tional association, all now dead. 
They were, respectively, Fletcher 
B. Gibbs, Shea, Smith and Com- 
pany, Chicago; John H. Schlener, 
John H. Schlener and Company, 
Minneapolis, and Charles H. Mann, 


William Mann Company, Phila- 
delphia. 

He found, too, tributes from 
three others who later became na- 
tional presidents. They were the 
late Millington Lockwood, Buffalo, 
N. Y., eighth president; the late 
Robert D. Patterson, Buxton & 
Skinner Stationery Company, St. 
Louis, ninth president, and the 
late George M. Courts, Clarke and 
Courts, Galveston, Tex., tenth 
president. 

Continuing through the pages, 
Mr. Johnson recalled such once 
familiar figures as Frank D. 
Waterman, L. E. Waterman Pen 
Company, New York; Samuel 
Ward, Samuel Ward Company, 
Boston; Will H. Hopkins, The 
Globe-Wernicke Company, Cin- 
cinnati; Charles M. Bellman, The 
Franklin Printing and Engraving 
Company, Toledo; Charles A. 
Stevens, Maloney and Company, 
Chicago; Amedee Peting, George 
D. Barnard and Company, St. 
Louis; William Schmiederer, Bux- 
ton & Skinner Stationery Com- ' 
pany, St. Louis; George E. Dyson, 
Mittag & Volger, St. Louis; Paul 
J. Wielandy, Blackwell-Wielandy 
Company, St. Louis; W. H. Kistler, 
W. H. Kistler Stationery Company, 
Denver, and J. K. Gill, The J. K. 
Gill Company, Portland, Ore. 
Among these, only Mr. Stevens, 
Mr. Schmiederer, Mr. Dyson and 
Mr. Wielandy still are alive. 
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WOOD & STEEL 








With STEEL off to the war for service at home and abroad, 
WOOD, now also in service in a thousand ways, takes over 
much of steel's old work and does a thorough job on all calls. 


OFFICE EQUIPMENT AND ARRANGEMENT 
Suggestions for Furniture Salesmen to Pass on to Customers 


GOOD workman in any trade 

will do better work with 
good tools, and improved up-to- 
date equipment will permit any 
shop to produce better goods 
faster. This is a proven conclusion 
in industry because stockholders 
can read the results of production 
and sales and understand them, 
the answers being written in dol- 
lars and cents. 

Dollars and cents answers do 
not show in the production in of- 
fice or paper work, so naturally 
the men who wear the brass hats 
and have the keys to the safety 
deposit boxes can’t be, or, at least, 
haven’t been as readily sold on 
doing something about office effi- 
ciency. 

But in the office, good tools are 
as important as they are in the 
shop. Because all office tools 
aren’t mechanized, all office tools 
aren’t visualized as exactly what 
they are. Nobody has ever paid as 
much attention to a chair, or a 
desk, as he paid to an electric or 
even hand operated machine, but 
more than casual inspection will 
disclose the fact that even furni- 
ture has a prominent part in tool 
efficiency. 

Just as a very pertinent illustra- 
tion, and one that will prove 
startling as it first hits the ear, 
the author would like to ask how 
the present standard height of 


By A. H. STRICKER 


General Electric Company, 
Nela Park, Cleveland, Ohio 


(Chapter VIII of a Book Entitled 
“Office Science’) 
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approximately thirty-one inches 
in flat-top desks was created? We 
of this generation remember 
when the flat-top conquered the 
roll-top, but as the gentleman who 
devised the roll-top was far be- 
hind the times so was the gent 
who decided that a flat-top desk 
should be thirty-one inches high. 
Nevertheless, ninety-nine per cent 
of flat-top desks are thirty to 
thirty-one inches high and have 
been since somebody decided it 
wasn’t a swell idea to hide dust, 
dirt and leftovers under a con- 
venient roll cover. 


Appropriate Desk Height 


It is being proven right now 
that the desk with its writing sur- 
face thirty-one inches from the 
floor is not as efficient for general 
uses as one with a lower writing 
surface. Desks with the writing 
surface twenty-six inches from 
the floor have been built and are 
being used with satisfaction and 


comfort, so that it is a safe pre- 
diction the future will show fre- 
quent departure from the hal- 
lowed but uncomfortable standard. 

Long ago, manufacturers of of- 
fice chairs realized there had to 
be curves to fit hollows and exten- 
sions of the body, but until re- 
cently did not realize something 
had to be done about the desk to 
provide the chair its greatest pos- 
sibilities to obtain maximum effi- 
ciency. It surely is efficiency to 
make a chair sitter comfortable 
and unfatigued. 

If we think in terms of assem- 
bled units rather than individual 
pieces of furniture and equipment 
we will see more clearly the ulti- 
mate efficiency it is possible to 
gain. Separately, the typewriter 
and the typewriter desk have 
doubtful use value, but together 
they are indispensable. All 
through an office will be found 
two or more pieces of equipment 
that complement each other and 
are useful only when combined. 

Whether equipment is a ma- 
chine or a desk it must be placed 
properly to promote an orderly 
progression of paper work and 
elimination of waste and energy. 
The complete picture of office op- 
eration takes in every article of 
use plus the personnel. Each arti- 
cle must be considered not only 

(Turn to page 61, please) 
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BUSINESS BUILDERS 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 


CONFIDENCE ... COURAGE... 
COOPERATION 


G& FFICE APPLIANCES for Janu- 

O ary 1943,” comments one 
of BUSINESS BUILDERS corre- 
spondents, “was fairly teeming 
with up-and-go sales helps for 
the office outfitter and stationer. 
“And,” he continued in his letter, 
“of the articles, notable to my 
way of thinking was James Con- 
stantine’s concise statement of 
purpose, ‘A Stationer’s View of 
1943.’ Likewise the snap-and-go 
of the advertisements are impres- 
sive. All this subject matter perti- 
nent to resultful sales planning 
and action certainly appealed to 
me.” Another of our appreciated 
constructive communications sug- 
gests: “Send as I did for ‘Gun- 
locke’s Sales Kit for Simplified 
Selling.’ And I suggest upon its 
receipt and analysis you review it 
in a forthcoming BUSINESS 
BUILDERS page. This publication 
to me is doubly interesting be- 
cause it comes from an office out- 
fitting factory interested most 
fervently in the success of the sta- 
tioner and office outfitter. As a 
very definite illustration of this 
let me quote in an abridged way 
from two other companion pieces 
Gunlocke issued for our trade’s 
enlightenment a few years ago. 
These two booklets were: ‘Selling 
to Business Executives’ and the 
larger follow-up treatise, ‘Execu- 
tive Confidence.’ 

“In ‘Selling to Business Execu- 
tives,’ twenty-one of the most 
thought-impelling pages are keyed 
with these topic words: ‘Selling 
is a science. Its principles and 
fundamentals are derived from 
sciences that relate to the mind, 
because these sciences reveal the 
secrets of action and reaction— 
impulse and decision.’ Key high- 
lights of this little booklet’s idea- 
sparkling contents included: ‘Reg- 
istering Confidence and Mental 
Impressions.’ Noting a few of 
these indicative of the importance 
of the entire sales-help manual, I 
call your attention to such in- 
triguing subjects as: ‘Visualizing 
Progress,’ ‘Responsibility Indicat- 
ed to Prospects,’ ‘Selling Sound 
Ideas,’ ‘Selling an Idea vs. Selling 
an Article,’ ‘Sensible Reasons for 
Buying,’ ‘Executives Will Listen to 


Sound Investment,’ ‘Show Con- 
crete Examples,’ ‘Make Your Pros- 
pect List Selective,’ ‘A Little Mys- 
tery Receives Attention,’ ‘An Of- 
fice Reflects a Man’s Character,’ 
‘Personal Contacts Count Most,’ 
‘Offices Are Neglected,’ ‘Show the 
Contrast.’ The foregoing give an 
idea of the power-house of thought 
in this publication and as I have 
an extra copy of both I am mail- 
ing them to you for your business 
publications library and use in 
your page in OFFICE APPLIANCES.” 
a * * 


Foolish gossip, idle chatter, 
Make Axis chances that much fatter! 
* * * 


To the foregoing phrase we are 
indeSted to The Geiger Journal, 
a newspaper edited and cleared 
through the public relations office 
of Geiger Field at Spokane, Wash. 
Also to the editors of this fine 
publication we acknowledge their 
suggestion to broadcast the fol- 
lowing inspirational editorial that 
is of timely interest to Americans 
everywhere at the battle front or 
civilian home front: 

By Your Acts Ye Shall Be Known 

“Whether you are destined to be 
a commander of large forces or 
merely the last private of the rear 
rank, your deeds, not your words, 
are usually remembered. No 
greater tribute can be paid to any 
man than, ‘He served well and 
with honor.’ 
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“Conversely, any acts of com- 
mission or omission on the part 
of everyone privileged to wear the 
uniform of the armed forces not 
only reflects adversely upon the 
military, but also helps to deter 
the complete fulfillment of the 
nation’s objectives. In a _ sense 
those who are guilty of these im- 
plications are knowingly or un- 
knowingly aiding and abetting the 
enemy and are not serving well 
nor with honor. 

“To the end that we may more 
readily accept and carry out 
our obligations, it is well to prove 
and reflect with the approach of 
the New Year these assumed re- 
sponsibilities and ask ourselves 
the following questions: 

“1. Have we done our best? 

“2. Have we been trustworthy? 

“3. Have we been helpful? 

“4. Have we been obedient? 

“5. Have we kept ourselves clean 
in body and mind? 

“6. Have we been faithful to 
the cause we are fighting for? 

“7. Have we started each day, 
resolved to do more in the great 
effort towards Victory?” 


RALPH B. ORTEL, 


Box 2153, Care of Shaw & Bor- 
den Co., Spokane, Washington. 


ott ot ot 





OFFICERS’ QUARTERS, SECURITY TRUST COMPANY, ROCHESTER, N. Y.—All the 
banking quarters are outfitted with Gunlocke furniture. The chairs in the officers’ 
area are of a modern conservative style. 
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Typewriter Rental Rationing 

@@ WHEN Rationing Order 4A was issued by 
the Office of Price Administration on December 
22, last year, typewriter dealers were brought 
into forcible contact with a problem serious 
enough to endanger continued business exist- 
ence in many cases. Reaction throughout the 
trade was clearly indicated by the size and 
geographic coverage of the attendance at the 
joint meeting of the National Typewriter & 
Office Machine Dealers Association and the Chi- 
cago Typewriter Dealers Association, held in 
Chicago, January 11. At this gathering, re- 
ported on other pages, were dealers representing 
businesses of all sizes and market areas from 
New York to California and Minnesota to Texas. 

One of the primary objections to the new reg- 
ulation was the provision restricting the rental 
of Class B typewriters (non-portables made 
since 1927 and prior to 1935) to civilian holders 
of rationing certificates. This provision, with 
all others in the order, was scheduled to go into 
effect February 1. Imminence of the effective 
date resulted in the sending of a telegram to 
OPA headquarters in Washington recommend- 
ing a time extension of sixty days in order to 
permit dealers to recall Class B machines out on 
rent and arrange their business operations to be 
in accord with the terms of the regulation. 

Governmental response came three days later, 
giving more time than was requested. Amend- 
ment No. 1 to Rationing Order 4A, issued Jan- 
uary: 4, provides for unrestricted rental of Class 
B typewriters until May 1, extending the time 
limit ninety days instead of the sixty days re- 
quested. 

The cooperative spirit evidenced by this 
prompt acquiescence to an industry plea augurs 
well for the future. OPA’s receptivity to sound 
suggestions assures continued cordial relations 
and challenges industry leaders to develop con- 
structive plans for maintenance of the industry 
as a contributing factor in the war effort. 


NO MAN ever sank under the burden of the day. 
It is when tomorrow’s burden is added to the burden 
of today that the weight is more than a man can bear. 

—George MacDonald, 
(In the G. F. News) 


———— >? 


Our War Conservation Program 

#¢ WITH this issue, OrricE APPLIANCES iS 
taking steps voluntarily to codperate with the 
conservation program of the Printing and Pub- 





EDITORIAL 


NOTE.—The picture showing the students of the Justo Sierra School in Monter- 
rey, Mexico, used on page ten of January, and the address by Edgar B. Brossard, 
quoted extensively on pages twelve and thirteen, were first presented in the 
Pan American Bulletin, published by the Pan American Union. Failure to give 
proper credit in January is sincerely regretted. 


lishing Division of the War Production Board. 
Among other things the amount of paper used 
in most issues will be reduced so that the total 
amount used in 1943 will be substantially less 
than was used in 1942. We gladly join with 
other publishers in cutting down on use of ma- 
terials necessary in the publishing business, 
knowing that the accumulative savings which 
result will make a valuable contribution to the 
war effort. 

In using less paper, OFFICE APPLIANCES has 
planned a program that will involve no devia- 
tion from a thirty-nine-year-old policy of re- 
porting all the industry’s news and, at the same 
time, making available all the space advertisers 
require to carry their institutional and sales 
messages. 

If it is found that news and features in forth- 
coming issues are more concise, and therefore 
more condensed, readers may be sure that no 
essential fact has been omitted. The editor’s 
blue pencil will be used with care and caution. 
Type sizes will remain substantially the same. 
Though we recognize the difficulties, our aim is 
to make OFFICE APPLIANCES even more readable, 
more comprehensive and more complete than it 
ever has been before. 
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THE standard of service rendered depends upon the 
class of people behind that service. 
—Your Man Friday 
Ames Supply Company 


—_-—-_-+ 


A Reminder for Salesmen 

&@ ALTHOUGH circumstances of the times 
seem to have created a sellers’ market, the only 
ultimate advantage to the seller is that which 
advantages the buyer. Mutuality is inherent in 
the nature of selling in this field. Momentary 
gains made because of conditions can be costly 
indeed. 

The character of the products of the office 
equipment industry—furniture, loose leaf, office 
appliances—have changed the atmosphere and 
nature of sales transactions. They caused the 
clerk who waited on trade to come from behind 
the counter, they broadened his customer con- 
tacts and contributed to the establishment of 
a new order of selling. Selling that goes beyond 
merely convincing the buyer that the quoted 
price is as small as will be quoted elsewhere for 
similar quality. Selling that deals with factors 
of system, economy, conveniences, comfort and 








beauty. Selling that 


WALSH BUYS OWN PLANE, 
TRAINS FOR PILOT 
Herbert J. Walsh, representative 
of the Ace Fastener Corporation, of 
Chicago, in the Eastern and South- 





HERB WALSH AND HIS ACE SCOUT 


ern states, wants to fly. In fact, he 
wanted to months ago, and to facil- 
itate training, he bought his own 
ship to use for training. 

On December 24 the plane was 
christened ‘Ace Scout" at Sky Har- 
bor airport, North Brook, Ill. Many 
friends learned of his air-minded 
adventures for the first time when 
they received a holiday greeting 
folder which announced the christen- 
ing. It was illustrated with three cuts 
of the plane, one making a landing, 
the other of similar size in flight, and 
a larger center picture showing 
Herb standing in front of the ship. 

Mr. Walsh is vice-president of the 
Field Division, National Stationers’ 
Association. 





VETERAN OF EIGHTY-ONE STILL 
REPAIRS TYPEWRITERS 
Walk into the repair shop of the 
Bison Typewriter Company in Buf- 
falo, N. Y., some evening around 


inspires and develops 

initiative and finesse. A different technique. 
To inheritors of such a sales tradition, cur- 

rent pressures are challenges to serve customers 


HERE AND 





ten o'clock and you're likely to find 
eighty-one-year-old Jacob D. Heit 
about ready to call it a day. 

Ask him if he's been on the job 
all day, he'll probably say, ‘'Sure. 
But maybe I've taken things a bit 
easy during the day. At my age, it's 
hard to hurry, and | work late be- 
cause | prefer to take plenty of time 
on a job." 

And Mr. Heit has every right to 
take things easy if he wants to. He's 
been repairing typewriters for forty- 
five years, and he'll tell you himself 
the only thing he doesn't know about 
them is how to write on them. 

In keeping his place in the shop 
during the war, he feels he is help- 
ing America toward victory by re- 
leasing some younger man trom the 
job. It wouldn't do to say that he 
isn't war conscious because his 
grandfather served under Napoleon 
in the ill-fated march to Moscow— 
and the retreat. If Hitler thinks he's 
Napoleon, Mr. Heit hopes the result 
will be the same this time—only 
worse. 

At eighty-one, Jacob Heit does 
his work without glasses. His hand is 
steady. He walks a couple of miles 
every day to keep fit and spent 
Christmas in Rochester, N. Y., with 
his eighty-three-year-old brother. 

Oh yes, Mr. Heit owns the Bison 
Typewriter Company, too. He es- 
tablished it in 1926 when he was a 
young man of sixty-four with a back 
ground of twenty-eight years in the 
business. 





LIPNER ACCEPTS SHIPMENT 
BY OL' DOC STORK 


W. C. Lipner, generally known as 
“Bill,” and also as Chicago repre- 
sentative of Koh-l-Noor Pencil 
Company, was attending a sales 
convention in New York early last 
month. He was a busy man. But 
before the shouting and the tumult 
had died, he received word that a 
granddaughter had been born to 
his daughter-in-law and son, resid- 
ing in Toledo. 

In some respects it had the 
smack of a war-time item, because 
Bill had been specifying a grand 
son, and expecting delivery accord- 
ingly. He completely forgot to 
wire congratulations immediately, 
but soon got a reminder from his 
wife for being remiss. Then he went 
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more effectively, to build a sales structure on 
the solid foundation of good will. Only in this 
wise can enduring relations be created, making 
today’s customer also tomorrow’s. 


THERE 


into the throes of composition, and 
tried to send the result in a tele- 
gram. The telegraph company re- 
tused it as offered, because of 
wartime restrictions on congratu- 
latory messages. This is what he 
finally got by the censors: "Arriv- 
ing Tuesday to put official O.K. on 
newly displayed merchandise. ©! 
understand model has been changed 
but feel certain substitute will prove 
satisfactory." 





THE CLEGGS GO HUNTING 

Like father, like son, is an adage 
that is ably reflected in the lives of 
L. B., W. C., and W. C. Clegg, Jr. 
of The Clegg Company of San An- 
tonio, Tex. L. B. Clegg has been a 
real sportsman for years, and when 
his son, William, reached an age 
where he could carry a gun, he be- 
came his father's companion on 
many a hunting trip. And now Wil- 
liam's son, William, Jr., has joined 
his father and grandfather in the 
call of the wild. And, in his efforts, 
he reflected the real Clegg trait for 
getting things done. On the trip he 
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THREE GENERATIONS OF CLEGGS 

AND THEIR NIMROD TROPHIES.— 

Left to right, William C., William C.., 
Jr.. and L. B. 


brought down his first buck, an 
eight-pointer, and, to round out the 
trip, shot his first turkey gobbler. 
William C. Clegg will be remem- 
bered as a past president of NSA, 
and his father, L. B. Clegg, was prom- 
inent in association activities before 


the NSA was organized.—BCR 











BANQUET AT THE JOINT MEETING OF NTOMDA AND THE CHICAGO TYPEWRITER DEALERS ASSOCIATION, MORRISON 
HOTEL, CHICAGO, JANUARY 11. 


Typewriter Men Discuss Ration Order 
No. 4-A at Big Chicago Meeting 


N ONE of the most successful dealer meetings since 

the start of the war, called and completely arranged 
all within a week, directors and members of the Na- 
tional Typewriter and Office Machine Dealers Asso- 
ciation from all parts of the country met January 11 
in Chicago with members of the Chicago Typewriter 
Dealers Association and OPA Washington officials to 
discuss and clarify provisions of new typewriter ration 
order 4A and to recommend immediate changes in 
the regulations. 

With major provisions in order 4A scheduled to 
become effective February 1, one of the first actions 
was to recommend to the OPA an extension of sixty 
days in the section governing rentals of Class B 
machines which are to be made on a ration certificate 
basis. This would enable dealers to make proper 
arrangements for recalling Class B typewriters now 
on rental and might also, in view of other revisions 
recommended, cause a relaxation in the new regu- 
lation. 

The assembled members and directors of the na- 
tional association also passed several other resolutions 
which were forwarded to the OPA in the form of 
suggestions and recommendations which would ease 
the typewriter situation and assist dealers in oper- 
ating their businesses on a profitable basis in accord- 


ance with rationing restrictions. These resolutions 
included: 
1. That the Government immediately requisition 


twenty-five per cent of all typewriters now in the 
hands of schools in all categories—public, private, 
religious, Government and industry operated, etc. It 
is believed this would obtain some 200,000 machines, 
mostly Class A, and thus relieve the entire situation 
at once. NTOMDA directors and dealers felt that of 
all typewriter users, schools could best spare the 
machines since they can regulate their hours and 
classes while industry and business cannot. 

2. That the OPA order an immediate registration 
of all typewriters, individually-owned or company- 
owned, in much the same manner as tires were 
registered. 

3. That owners of only one typewriter be required 
to obtain from the OPA a certificate for sale at the 
ceiling price, and that no typewriter transaction of 
any kind be permitted without such a certificate. It 
was believed that these sale certificate and registra- 
tion provisions would act to prevent present illegal 
and unsupervised individual sales. 

4. That the ceiling price for typewriter rentals be 


increased to $5.00 per month or three months for 
$12.00 plus pickup and delivery charges on Class B 
and Class C machines. Many dealers, it was reported, 
are losing money on the present rental ceiling. In- 
creased rates would eliminate this condition and at 
the same time enable dealers to keep typewriters in 
better condition, thus making them last longer. 

5. That dealers as well as manufacturers be given 
contracts to repair Government-owned typewriters. 
Government officials indicated they would be in favor 
of such a plan if details could be worked out to elim- 
inate red tape. NTOMDA directors then were author- 
ized to work out suitable details that would be satis- 
factory to the OPA and dealers alike. 

It was the consensus of opinion of dealers attend- 
ing the meeting that many of the regulations of the 
new 4A ration order are more drastic than necessary. 
For example, dealers reported that ninety per cent of 
the demand for Class B typewriters for the Govern- 
ment was for machines having carriages of twelve 
inches and wider. One broadly favored suggestion 
was that all wide carriage machines, as well as all 
Class A machines, be frozen immediately for Govern- 
ment use, and that all Class B machines with standard 
carriages be released at once for rental, subject to 
twenty-four-hour recall. 

Another resolution considered and having consid- 
erable backing, but not brought to vote, recommended 
that Class D be made to include typewriters manu- 
factured up to and including 1920 instead of 1915 as 
at present. With this change, it was advocated that 
all Class D machines be made available for immedi- 
ate sale and rental. 

Since it was made clear at the meeting that there 
is a wide variance in stocks of Class B and Class C 
in various parts of the country, it was suggested that 
price ceilings on these machines be raised to Class A 
levels for (1) dealer-to-dealer transactions to permit 
more even distribution of stocks and (2) for indi- 
vidual purchases from the public to increase stocks 
generally. 

OPA order 4A, it will be remembered, classifies all 
typewriters into these four groupings: Class A stand- 
ard makes and models of non-portable typewriters 
made after 1934 (both new and used), and of new 
portable typewriters made after June, 1941; Class B, 
standard makes and models of non-portable type- 
writers made between 1928 and 1934, inclusive; also, 
certain special machines of later manufacture not 
included in Class A; Class C, standard makes and 
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models of non-portable typewriters made between 
1915 and 1927 inclusive, and also all portable type- 
writers not included in Class A having two or more 
of the following features: (1) tilting or folding paper 
table, (2) self-starter or paragraph key; (3) operator 
touch adjustment; Class D, all typewriters not in- 
cluded in Classes A, B and C. 

Principal speakers at the Chicago meeting were 
Ellis G. Bishop, new head of the OPA office machines 
unit; James Erikson, OPA chief counsel for type- 
writer rationing; James Ward, identified with the 
typewriter industry for many years and now procure- 
ment specialist with the War Production Board; Elmer 
C. Hill, director of typewriter procurement for the 
Chicago division of the WPB; Irwin Vincent, NTOMDA 
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president; R. C. Goldblatt, Chicago association pres- 
ident; Lieut. J. M. Jontry, head of Navy public rela- 
tions for the Ninth Naval District, and a number of 
other officers, directors and members of the national 
and Chicago organizations. 

The meeting opened with an NTOMDA directors’ 
session in the morning, continued with a business 
and “questions and answers” conference for national 
members, directors and OPA officials in the afternoon, 
and concluded with a dinner-meeting for all dealers, 
Government men and others identified with the indus- 
try in the evening. Total attendance passed the 
300 mark. 

Principal aims of the government typewriter ra- 

(Turn to page 38, please) 


BEFORE THE CAMERA AT THE JANUARY NTOMDA MEETING IN CHICAGO 


Circulating among the visitors at the special sessions of the 
National Typewriter and Office Machine Dealers Association 
at the Morrison Hotel in Chicago, Office Appliances’ candid 
cameraman snapped these familiar faces (all identifications 
read from left to right): 

1. NTOMDA directors pause during their meeting, a closed 
session in the morning. 

2. Louis de Olazarra, Shipman-Ward Manufacturing Com- 
pany; J. O. Waedekin, American Writing Machine Com- 
pany, Milwaukee; Frank Riewer, Riewer & Gray Company, 
Milwaukee, and R. J. Smith, Allen Calculators, Inc. 

3. Harry Cooper, Cooper Typewriter Company, Memphis, 
Tenn.; J. L. McDonough, Royal Typewriter Company, and 
E. E. Thornton, California Typewriter Exchange, Los An- 
geles, Calif. 


4. Dealers and visitors at the afternoon discussion meetings 
talked over new government typewriter regulations with 
OPA officials. 

5. L. J. Zant, L. J. Zant Office Machine Company, Rockford, IIL; 
James P. Ward, Jr., and Elmer Young, Young Office Equip- 
ment Company, Chicago. 

6. Irwin Vincent, Western Typewriter Company. Topeka, 
Kans., and NTOMDA president, and Ellis G. Bishop, new 
head of the OPA office machines unit. 


7. Fred Schuelke, Underwood Elliott Fisher Company: Arthur 
C. Banassi, St. Louis Typewriter Company: James P. Ward, 
typewriter procurement section, War Production Board, and 
E. W. LaTourette, new Chicago manager, Underwood Elliott 
Fisher Company. 
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ff. .| NEW EQUIPMENT, DEVICES AND SUPPLIES |&: 





IMPERIAL INCORPORATES CLEVER DEVICE 
IN COMPACT TYPEWRITER DESK 
The Imperial Desk Company, Evansville, Ind., is 
presenting its No. 195-W pedestal typewriter desk. 
This desk, using the space-saver No. 12 Senglide 
mechanism, can be manufactured by Imperial 
throughout the war. A patented device made by the 





NEW IMPERIAL DESK makes ingenious use of the No. 12 
Senglide, to save space and metal. Note compact disposition 
of machine when stowed away. 


Seng Company, Chicago, the Senglide, uses a mini- 
mum of authorized metals. 

The Imperial Desk Company will continue to sell 
its models 195-M and 200-M, and the 2000 series 
equipped with the No. 10 Senglide, all-metal mech- 
anism, until no more are available. 
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DIEBOLD HEAVY FIBRE BOARD FILING DRAWERS 
MEET WAR NEED 


No change in production could be more significant 
of the exigencies of war than that the name Diebold 
should be associated with products made of paper 
pulp. Yet the Diebold brand now appears on a corru- 
gated fibre board file system bearing the special label 
“SafeTstak,” and this product appears to possess 
many of the merits of sturdy practicability long asso- 
ciated with the firm’s metal products, including safes. 

The SafeTstak is constructed of 350-pound, hard 
surface tempered Kraft board, lapped and riveted at 





DIEBOLD FIBRE FILE DRAWER ASSEMBLY 


the bottoms of the drawers, which make for durability 
and easy handling. It is claimed that by eliminating 
adhesives and using metal interlocks and metal han- 
dles, these files are not subject to damage by heat and 


moisture. A patented fold on the bottom of the case 
affords a track on which it rides. The wax lacquer 
finish reduces friction to a minimum. This lacquer, 
green in color, keeps moisture from file contents, and 
presents an attractive over-all appearance. 

Without bracing, check files, card files and tabu- 
lating records can be stacked ten high, letter and 
legal files four high. Inquiries for illustrative folder 
and prices should go to Diebold Safe & Lock Company, 
818 Mulberry Road, Canton, O. 
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STICKERS IN BOOKS HAVE WIDE USAGE 


Shortage of adhesives, clips, pins and the like can 
be largely offset by a new example of ingenuity, offered 
in the Feldco jiffy corner sticker, now on the market. 
They are good for mounting pictures, greeting cards 
and scrapbook items, but are also suggested for the 
clipping together of letters, carbon copies, etc. Books 
which retail for only a dime contain more than 500, 
and are packed thirty-six to the self-display carton. 
The Feldco sticker is made by the Feldco Loose Leaf 
Corporation, 116 West Illinois Street, Chicago, to which 
all inquiries should be addressed. 


a 


HARTER WOOD MODEL MODERN IN DESIGN 


The new Harter Corporation wooden arm chair, No. 
W-1510 has been designed to approximate closely in 
lines the well-known model which was made of steel 
for the Universal suite. Not only are this arm chair 
and companion side chair intended to fit in with any 





“UNIVERSAL” SUITE STYLE IN WOOD 


installation of that suite, but they are noteworthy for 
ease and comfort. These chairs are offered in two 
attractive colors, flat green and flat brown, with ap- 
propriate leather upholstery in matching hues. Details 
are available from the Harter Corporation, Sturgis, 


Mich. 
ERO 


NEW ROL-DEX FILE MADE IN WOOD OPEN FOR 
PURCHASE WITHOUT PRIORITIES 

The time-saving Rol-Dex file, manufactured by the 
Rol-Dex Company, 433 Shelby Street, Detroit, Mich., 
is now manufactured of wood and is available without 
priority restrictions to all classes of business. 

An advantage of this type of file is that from 5,000 
to 60,000 forms or cards may be included in a single 
unit, which the operator may consult at convenient 
desk height. A saving in time of as much as fifty 
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per cent is claimed for this type of file, on the basis 
of users’ trials. The record is brought to the operator 
by a simple, almost effortless rolling operation. The 
installation does not require any particular type or 
size card or form, and no special holders or folders 
are necessary. 

Covers and locks are, of course, provided with these 
files. Further information on Rol-Dex and its utility 
for a given business may be obtained from the Rol-Dex 





NEW ROL-DEX FILE CARD ASSEMBLY.—Now available in 


wood, complete with covers and locks. 


Company, at the address above, or from the Filing 
Equipment Bureau, 216 West Jackson Boulevard, 
Chicago. 


— <> — 


STURGIS OFFERS REVISED POSTURE CHAIR 


A streamlined base, comparable with the former 
popular streamlined steel base in the Sturgis line of 
swivel office chairs, is featured in the new all-wood 
models now offered to the trade by the Sturgis Chair 
Company, Sturgis, Mich. The frame is of solid maple, 
all joints glued and doweled, with ample back and 
deep saddle seat, upholstered either in genuine leather 
or du Pont Cavalon, over curled hair pads. 

The seat height is adjustable for three inches. 
Avoiding the use of metal bearings for the swivel, this 
model emplcys a clever mechanism which has been 
thoroughly tested. It incorporates a piece of hard 

















STURGIS POSTURE SWIVEL CHAIR 


fibre impregnated with paraffin oil and graphite, be- 
tween two revolving discs of plywood. One of these is 
attached to the seat, the other to the top of a solid 
square maple spindle. 
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BRIGHT’S NEW POSTURE CHAIRS © 
Among the various posture chairs now being offered 
to the trade in place of models employing more metal, 
of the pre-war type, two presented by the Bright 





BRIGHT CHAIRS No. 57 (LEFT) and No. 64 (RIGHT) 


Chair Company, Inc., 127-133 Bleecker Street, New 
York, are being particularly well received. They are 
the Bright No. 57, with non-tilt back and the No. 64, 
with tilt back, on full swivels. Their lines are partic- 
ularly trim and graceful, and, in addition to the 
swivel, adjustable seats, and stationary or adjustable 
back rests are provided. They are made in walnut, 
mahogany or oak finishes with leather upholstery of 
the buyer’s choice. Those interested in floor samples 
or further details should write to the firm at the 
foregoing New York address. 
sconasanpiediiaaiaiditit taal 
TWO DRAWER DESK-HIGH WOODEN FILE 
HANDY FOR QUICK REFERENCE 

The Browne-Morse Company, well known as a man- 
ufacturer of steel desks, filing cabinets and supplies, 
has added a wooden desk-high, two-drawer file to 





BROWNE-MORSE READY 
REFERENCE FILE OF WOOD 


its line of wood office furniture. Made in both letter 
and cap sizes, it provides the busy executive with 
quick, convenient access to papers and records most 
wanted, while eliminating time lost in remote filing 
and transportation of such material. It is purposely 
made in desk-high size so that it fits handily within 
arm’s reach. 

This type of file has proven its worth especially in 
the busy office where war specifications, Government 
rules and codified matter must be referred to con- 
stantly. Descriptive material with prices may be had 
by writing to the Browne-Morse Company, Muskegon, 
Mich. 
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Ne OUR INDUSTRY ~S 
HONG * ES : 
WPB Lifts Typewriter Prices in Purchase Program— 
Rental Time Without Certificate on Class B Machines 


Extended to May 1— Copper Plate Order Changed 





TYPEWRITER PROCUREMENT PRICES RAISED 

The Typewriter Procurement Division of the War 
Production Board has boosted the price of standard 
typewriters in “Schedule B” substantially, and in- 
creased the dealer’s procurement fee from $6 to $7. 

Following is the table of comparative prices as 
broadcast to members by the Office Machine Dealers’ 
Association of New York: 

Former price Present price 


$20.00 $26.67 
$22.50 $29.00 Procurement fees 
$25.00 $32.00 standard at $7 
$30.00 $36.00 
$40.00 $46.17 


Noiseless and silent models have been increased in 
proportion, according to the association, which sug- 
gests the foregoing prices for machines bought for 
the Government or taken into stock. 

For reconditioning models of carriage width above 
twelve inches, the old price has been upped to $16.25 
for fourteen inch, $17.50 for sixteen inch, eighteen inch 
and twenty inch, and $20 for twenty-six inch. For 
rebuilding, the prices for the three groups go to $21.25, 
$22.50 and $25. Old prices of $15 for reconditioning 
and $20 for rebuilding still apply to machines of 
carriage width twelve inches or less. 


o 

CLASS B TYPEWRITER RENTAL TIME EXTENDED 

Under date of January 14, Amendment No. 1 to 
Typewriter Rental Rationing Order No. 4A was issued, 
extending the time that Class B typewriters (non- 
portables made after 1927 and before the end of 1934) 
may be rented without a local rationing board certifi- 
cate. The original order prohibited rental after Febru- 
ary 1 without a rationing certificate. The amendment 
extends the time to May, 1943. 


COPPER ENGRAVING 

EASED 

The recent prohibition on the use of copper en- 
graving plates for printing greeting cards, business 
stationery, etc., has been relaxed by the War Pro- 
duction Board in copper order M-9-c as amended 
January 21. The amended order, however, requires 
engravers to sell as scrap a specific quantity of old 
engraving plates. 

The order as amended December 26, 1942, stated 
that “the use of copper or copper base allov engraving 
plates for engraving calling cards, greeting cards, so- 
cial and business stationery and other similar pur- 
poses is prohibited after December 31, 1942.” 


RESTRICTIONS ON PLATES 


The order as amended January 21 does not permit 
the use of new copper for these purposes. However, 
it permits plate engravers to use copper in their pos- 
session on December 31, 1942, as well as any old plates, 
on the same basis as other graphic art users of copper. 

Each engraver is required to sell as scrap to a scrap 
dealer before the end of each calendar quarter, three 
pounds of old plates for each pound of copper products 
which he engraved for the purposes in question dur- 
ing the quarter. 

This latter provision is expected to provide engrav- 
ers with the incentive to persuade their customers to 
scrap their plates, thus creating a sizeable tonnage 
for war production. 6 


WOOD OFFICE FURNITURE NOT INCLUDED 
IN PRP RATINGS SCHEDULE 

John J. Reinecke, secretary of the Wood Office Fur- 
niture Institute, has advised that considerable mis- 
understanding has arisen in regard to extension of 
preference ratings for office equipment and furniture. 
Under Regulation No. 11, says Mr. Reinecke, Section 7 
defines “supplies” as “maintenance and repair mate- 
rials and operating supplies. It does not include any 
office machinery or office equipment (whether pur- 
chased or leased) .. .” 

Thus a customer would not purchase wood office 
furniture with the Production Requirements Plan 
rating issue to him for “Maintenance and Repair 
Materials and Operating Supplies.” 

6 


OFFSET DUPLICATING MACHINES DEFINED 

More specific definition of “offset” duplicating ma- 
chines has been inserted in the War Production 
Board’s Order L-54-c,. covering office machinery quo- 
tas. by the Director General for Operations. 

Now included under the heading of “duplicating 
machines” in List B of the order are “Multilith and 
Davidson duplicators,” instead of “offset machines.” 
The production quotas for these machines for 1943 
remain at forty-eight percent of the dollar value of 
similar machines turned out in 1941. 


6 
STAPLES AVAILABLE ON PRIORITY ORDER 

Despite the metal shortage, certain types of staples 
for office stapling machines will continue to be avail- 
able from manufacturers providing dealers can pre- 
sent preference rated orders. Naturally, the higher 
the rating, the better for all concerned—the customer, 
the dealer, and the manufacturer. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 
of this journal their headquarters. The staff at the main office, 600 W. Jackson Bluvd., Chicago, and the staff at 


the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St.and Park Az 


€., New 


York, will be happy to be of any possible service. While the facilities at New York are not so many as at Chicago, 
there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mrs. S. S. Elliott 


Assistant Secretary, Office Appliance Trades Association of Great Britain and Ireland, 
i St. Bride Street, London, E. C. 4 


N THE midst of a war which many consider as the 
epitome of mechanical invention turned against 

the inventor, London found time some weeks ago to 
mark the tercentenary of the invention of the calcu- 
lating machine by Blaisce Pascal, a Frenchman, in 
1642. Of course most of London was busy about the 
business of war-making, and knew nothing of it, but 
to a substantial, if small circle, it was a worth while 
event. On October 19 a luncheon was held at the 
Connaught Rooms, followed by an exhibit of various 
types of hand and electrical calculators. This included 
a replica of the first calculating machine, as well as 
of the first English device of the kind, made by Samuel 
Morland in 1666. 

This celebration was organized by a small committee 
under the chairmanship of Dr. L. J. Comrie, formerly 
superintendent of the British Nautical Almanac Office. 
Mr. W. E. Desborough, O.B.E., of Powers-Samas Ac- 
counting Machines, was also a member. The 120 
guests who attended the luncheon included designers, 
manufacturers and users of calculating machines, as 
well as several members of the Fighting French, with 
an official deputation from General de Gaulle’s head- 
quarters, many distinguished French “men of science,” 
with Mme. Weil, a former associate of Mme. Curie 
and Prof. Cathala. The Norwegian Government and 
the Swedish Legation were also officially represented 
a reminder of the Swedish engineers Scheutz, Odhner, 
Sundstrand, Friden, Rudin and others, who had con- 
tributed to the evolution of calculating machines. 

It was a goodly gathering of those who worship at 
the shrine of applied mathematics and physics, who 
could not allow such a tercentenary to pass by un- 
noticed. Had not the war intervened, undoubtedly a 
celebration would have been held in Paris. 


Pascal Was Versatile Genius 


Professor S. Chapman, President of the Royal Astro- 
nomical Society, proposed the toast “Blaisce Pascal 
the inventor of the first calculating machine,” the 
following being his address: 

“The production of the first calculating machine was 
important in itself, and still more because it started 
the progress towards the many intricate and powerful 


computing machines now available. But the inventor 
was far greater than this invention. 

“Pascal’s life was short and clouded by much illness; 
he died at the age of thirty-nine. But his achieve- 
ments were so varied and remarkable that he has 
become the subject of extensive literature, ever grow- 
ing as each age interprets him anew. In the words 
of T. S. Eliot, the history of men’s opinions of Pascal, 
and of other men of his stature, is a part of the 
history of humanity. 

“What were Pascal’s achievements, and what man- 
ner of man was he? He was a mathematician and 
geometer, who at the age of sixteen made the first 
great advance in synthetic geometry since remote 
antiquity. By his famous theorem on a hexagon in- 
scribed in a conic section he won the recognition of 
the most learned men of his time. But he was not 
simply a man of books, pen and paper; he was emi- 
nent as an experimental physicist, for his studies on 
the equilibrium of fluids, on the pressure of the air 
and on the creation of a partial vacuum. 

“He also designed the hydraulic press, constructed 
long afterwards by Bramah. Further, he was a prac- 
tical inventor, as we specially remember here. He it 
was who invented the wheelbarrow in its present 
form; previously there had been handcarts, like the 
coster’s barrow, but Pascal designed the one-wheeled 
barrow, and applied the same idea to the sedan chair. 

“This mathematician, physicist and inventor was 
well taught by his father in languages and philosophy. 
Of good family, their home life was one of culture 
and fine manners, and they were accustomed to the 
society of the noble and eminent. Father and son had 
much in common. The father died when Pascal was 
twenty-eight, and for two years he lived in style, 
mingling with the men of wealth and position around 
the court of the Grand Monarch, and sharing many 
of their pleasures—music, the ballet, the chase, the 
gaming table, the conversation of women, the fascinat- 
ing affairs of war and the state. Besides being a good 
spender of money, Pascal knew how to add to his 
wealth by business enterprise. 

“But at thirty he turned from these activities and 


(Turn to page 75, please) 








FEBRUARY, 1943 


K*wrRwrueKeKRe NRK KE KK SEY EF KR FF See 


TO WAR 





We are neither making nor selling typewriters, these 
days. 

But the Army and Navy need over half a million 
more standard typewriters... on ships, in the field, 
at headquarters. Every report, every command, every 
requisition ... here or abroad, aloft or undersea... 
must be typed. And there simply aren’t enough 
machines to go around. 

So...will you help? Asa patriotic contribution, 
will you sell back every standard typewriter (made 
since Jan. 1, 1935) that you can possibly spare? Every 
Smith-Corona branch office is authorized by the 
Government to buy LC Smith machines at standard 
1941 ‘‘trade-in’’ values... and your help is urgently 


invited. 


i. C Smith & Corona Typewriters Inc Syracuse N Y 


SEN D YOUR 
TYPEWRITERS 
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REPORTS 


OF IMPORTANT EVENTS AND ACCOUNTS 


OF NOTEWORTHY 





ACTIVITIES 


OF THE MONTH IN EVERY DIVISION OF THE INDUSTRY 








MISCELLANY 





GARVIN SUGGESTS STEPS TO AID SMALL 
BUSINESS IN SENATE TALK 

Speaking before the Senate Small Business Com- 
mittee in Washington January 20, Charles P. Garvin, 
general manager of the National Stationers Associa- 
tion, made two suggestions which he felt would aid 
the nation’s small enterprises in the war emergency. 
They were: 

1. When a business is forced out of business by the 





CHARLES P. GARVIN 


real exigencies of the war then the firm’s taxes and 
the individual taxes should be eliminated for the year 
before. 

2. Congress should set up supervisory equipment to 
see to it that no firm be forced out of business un- 
necessarily. 

Mr. Garvin’s remarks were well received by the com- 
mittee which had for its chairman that day Senator 
Ellender of Louisiana and by more than 100 other 
persons who attended to hear the proceedings. 

Writing to the trade following his Washington ap- 
pearance, Mr. Garvin reported that he believed that 
members of the Senate committee had a real interest 
in the problem “which bodes well for the average busi- 
ness man of the country.” Senator Ellender, he said, 
is emphatic in his declaration that the small enter- 
prises of the nation are its backbone and that some- 
thing should be done to keep the American business 
network intact. 

In his Washington News Letter issued January 23, 
Mr. Garvin outlined his idea of the importance of 
small business which reflected his Senate remarks. 
He said: 

“One of the finest contributions we can make to the 
post-war rehabilitation is to keep the great network 
of American business intact so that we won't have 


to make appeals to someone after the war before we 
can start things moving. The best preparation we 
can make for post-war is to keep the machine in shape 
so that it can resume under its own power and not 
have to wait to discover that language is not fuel.” 


Se eee 
OFFICE APPLIANCES’ NEW YORK OFFICE MOVES 

For many years the Eastern office of this journal 
was in Room 418, 100 East Forty-Second Street, New 
York City. A short time ago the War Department 
indicated the need of more space on the fourth floor 
of the Pershing Square Building. After a conference 
with the building managers space was taken on the 
tenth floor of the same building. Our room number 
in New York now is 1023. 

2 
A. B. DICK ASSOCIATES HONOR NEW YORK 
BRANCH MANAGER ON RETIREMENT 

Leopold Flatow, veteran traveling salesman long 
known to purchasers of Mimeograph machines and 
supplies, retired from his position of New York branch 
sales manager for the A. B. Dick Company at the 
end of the year 1942. He had been with the firm as 
a salesman since 1908, and in 1919 was promoted to 
the position he held until his retirement. 

On Monday evening, December 28, he was given 
a dinner at the Waldorf-Astoria Hotel. 

P. A. Bennett, New York manager, represented Mr. 
A. B. Dick, Jr., president of the A. B. Dick Company, 








in presenting Mr. Flatow with a gold medal commem- 
orating his long and honorable service. His associates 
presented him with an illuminated scroll and a gold 
watch. 

Mr. and Mrs. Flatow are living at Shrewsbury, N. J. 








FEBRUARY, 1943 33 







































Y 
. “The LINE 
ie. that can’t 
be matched’ 
¢ To win this WAR...SPEED, SPEED 
- and more SPEED is our 
al “Secret Weapon” 
; PANAMA 


: BEAVER 


V....UNI-MASTERS, PRINTED 
UNI-MASTERS, PROCESSED 








d 

h NEGATIVE MASTERS are the 
e ‘ 
s answers to busy War Industries 


duplicating problems 


A sh ) OH 
PANAMA- 
BEAVER 





















- ; Ne TS, —— 
Identified Ink and Fabric Products Which 
F Meet Kit Pessititbie Orr ite eo € eva’ dt 3 eae 























34 





MEETINGS—CONVENTIONS— DINNERS 





QUAKER CITY STATIONERS ELECT 


The Philadelphia Stationers’ Association held its 
first meeting of the year on January 12, electing the 
following officers: George Wustner of the William F. 
Murphy Sons Company, president; Edward Eisenstein 
of Shanahan & Company, first vice-president; Wil- 
liam Vogel of Sengbusch Company, second vice-presi- 
dent; Joseph Snitzer of Automatic Printing Company, 
secretary, and Richard Pomerantz, of A. Pomerantz 
& Company, treasurer. 

Because of the hunting luck of Burt Brewster, who 
shot a 155-pound buck, the meeting was featured by 
a venison dinner, at the Benjamin Franklin Hotel. 
Tom Stagg, new governor of the third regional district 
of NSA, was guest of honor. 

Because of his having bet that he would get his 
buck, Brewster collected twenty bucks (of a slightly 
different type) from the losers, which sum was in- 
vested in a barrel of beer. Incidentally, it was revealed 
that the PenMarVa Christmas party departed from 
custom during the recent holidays, when the travelers 
fed twenty-four men of the United States Merchant 
Marine with turkey and all the trimmings. As a rule 
the affair is held for underprivileged children. 


i ¢ —__—— 


DINNER FOR NEMLICH FEATURE OF OFFICE 
FURNITURE CHARITY DRIVE 


Rallying wholeheartedly behind the leadership of 
Samuel Nemlich, of the Regan Office Furniture Com- 
pany, New York, members of the office furniture in- 
dustry of New York and Brooklyn gave him a testi- 
monial dinner in December which brought their 
division well up toward quota for the Federation of 
Jewish Charities’ annual drive. More than 100 promi- 
nent executives attended the affair, which was held 
at the Essex House. At that time it was revealed that 
more than $11,000 had been contributed by the divi- 
sion for the 116 medical and social welfare institutions 
affiliated with the Brooklyn and New York federations. 


This sum is twenty-five per cent above that con- 
tributed last year, and by individual personal solicita- 
tion it was expected that 100 per cent codperation 
throughout the industry would be achieved. Monroe 
Goldwater, co-chairman of the 1942 Bronx campaign 
for the Federation was guest speaker. Remarking that 
it was the twenty-fifth anniversary of the New York 
philanthropic group, he said: “Let us join in honoring 
this occasion, not in a mood of celebration, but in a 
spirit of rededication to the tradition of service to 
humanity, which has been represented by the Fed- 
eration throughout the years. The work of these 
agencies is of special importance today, because we 
all realize that they are not merely weapons to win 


DISTRIBUTION OF ANNUAL BONUS 
CHECKS EVOKES SMILES OF JOY AT 
AICO CHRISTMAS PARTY.—Held at the 
Como Inn, December 16, the annual 
Christmas party for the employees of the 
G. J. Aigner Company, Chicago, was an 
event packed with pleasure. In addition 
to good food and entertainment, the 
evening was high-lighted by distribution 
of bonus checks. Everybody was happy. 


the war with, they are a part of a-way of life to win 
the war for.” 

Moe Turman, secretary of the division and master 
of ceremonies presented Mr. Nemlich with a scroll of 
honor at the dinner. 

The members of the executive committee serving 
with Division chairman Irving Brause are: Chic 
Blank, A. Blank Company; Joseph R. Blum, Michigan 
Desk Company; Harvey Bright, Bright Chair Com- 
pany; H. A. Clemetsen, Office Furniture Warehouse; 
Morris Ennis, Ennis Desk Company; George I. Garber; 
Eli Gilbert, Metwood Office Equipment Corporation; 
Nat Golden, Shuster & Fried; I. Goldman, Universal 
Office Equipment Company; Ben Itkin, Itkin Brothers; 
Samuel Katz, Art Steel Company; Harry Lakow, Sam- 
uel Lakow & Sons, Inc.; Irving Levy, Art Steel Com- 
pany; Charles S. Nathan, Jr., Charles S. Nathan, Inc.; 
Myron Nathan, Charles S. Nathan, Inc.; Bernard 
Nemlich, Regan Office Furniture Company; Martin 
Pollock, General Steel Products Corporation; Joseph 
Rubinstein, Addressing Machine & Equipment Com- 
pany; Joseph Wallace, Myrtle Desk Company, and 
David Ziegler, Ziegler Desk Company, Inc. 


—___-_ 9-9 


TYPEWRITER CAMPAIGN URGED UPON N. Y. 
OFFICE MACHINE DEALERS 


Neale Weber of the Typewriter Procurement Divi- 
sion of the War Production Board, was guest speaker 
at the January meeting of the Office Machine Deal- 
ers Association of New York, held in the Kenmore 
Hall Hotel, January 12. Mr. Weber asked all the deal- 
ers to remember that requisitions for 202,000 machines 
needed by the Government are at present unfilled, 
and said that suburban schools and such institutions 
ought to be likely sources of supply. 

Wholesale price ceilings were a leading topic of dis- 
cussion. One member declared it impossible for the 
wholesaler to continue in business under present top 
price limits. Many wholesalers joined him in the opin- 
ion that they ought to petition for a lift in their ceil- 
ings, rather than be forced into retail selling. Another 
dealer suggested that release of all machines made up 
to and including 1920 should be sought, pointing out 
that they are of little possible value to the govern- 
ment, but might help stop the growing gap in retail 
demand. 

—>-—__—_— 
NEW ENGLAND TRAVELERS NAME OFFICERS 
AT REGULAR ANNUAL MEETING 


Despite bad weather, nineteen New England Travel- 
ers turned out for the annual meeting and election 
of officers which was held following a luncheon at the 
Bellevue Hotel, 


Boston, on December 28. President 
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Gint: Don't be silly! I always throw a 
piece of carbon paper away after using it 
20 times! 


p. A. Ah, but you never used Roytype’s 


“Retire at 20? 
Not me, lady— 
| can work 
right up to 60!” 


an / 

Myatens 
"4 NK OX 
DRSTHOS 















Park Avenue before! It’s made by the 
Royal Typewriter Company, and one 
sheet can be used up to 60 times, cleanly 
and clearly. Here’s a test copy that 


proves nS 
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Gimt: Why, that’s amazing! It looks like a 
first copy! What makes it possible? 


P.A. They tell me it’s because Park 
Avenue is deep-inked. They use a special 
process that soaks the ink right down 
into the paper. And notice Park Avenue’s 
extension edge . . . it lets you reverse the 
sheet, top to bottom, so that all areas of 
the paper can be used. 

Giat: Well, I may be dreaming . . . but 
from now on, I'll try to get a lot more 
copies from each sheet of Park Avenue 
before I throw it away! 


Complete line of carbon papers 


THERE ARE MANY different carbon papers 
in the Roytype* line, made by the Royal 
Typewriter Company. One of these . . . 
it may be Park Avenue, or it may be 
another . . . will exactly fit your needs, 
depending on the particular type of work 


I story test N WOO2-NY. issued October 6, 1942 


done in your office. Your local Royal 
Typewriter Representative will gladly 
show you the whole price range of Roy- 
type carbon papers and help you choose 
the weight. finish, and quality best-suited 
to your requirements. 

The armed forces need typewriters! See how 
many of your standard machines (made since 
Jan. 1, 1935) you can spare. Call your near- 
est Royal Branch—we will buy them. affix 
the Government seal, and pay you the Gov- 
ernment fixed price. 





4 a 
ROYTYPE 

Carbon Papers and Ribbons 
made by the 


ROYAL 
TYPEWRITER COMPANY 
9 J 











*Trade-Mark Registered U. 8. Pat. Off. Copyright 1943, Royal Typewriter Company, Inc. 
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Lots of ads like this make Roy- 
type the most strongly promoted 
of all carbon papers! 


i, 


These ads are bringing inquir- 
ies every day...are really sell- 





ing Roytype Carbon Papers! 


“ 


It’s a boom! A field day for 


dealers! 
x | 


And YOU can still get 
in on it?! 


Roytype Carbon Paper demand is 
swinging up so fast we need more dealers! 
We need representatives to handle our 
complete line of quality carbon papers 
and ribbons—that covers évery popular 


price range, for every carbon-paper and 


x 


ARE YOU INTERESTED? 


ribbon need. 


We have dealer openings available in a 
number of important centers through- 


out the country. 


a DEALERS! . 


If you are interested in handling 





Roytype Carbon Papers and Rib- 
bons, write us today about the Roy- 
type’ dealership in your territory. 


Address: 
Roytype Division 


ROYAL 


TYPEWRITER COMPANY 
2 Park Avenue 


‘ New York, N.Y. > 


*Trade-Mark Registered U. 8S. Pat. Off. 
Copyright 1943, Royal Typewriter Company, Ine. 
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Ed Knapp reported on his year in office and received 
a rising vote of thanks. After reports of various com- 
mittee chairmen, the following were elected for 1943: 

John B. Dwyer, president; Osman F. C. Giddy, first 
vice-president; George K. Slater, second vice-presi- 
dent; James P. Davidson, secretary-treasurer; Mal- 
colm Dresser, auditor. 

The executive committee for two years is as follows: 
Edgar H. Knapp, Charles F. Crowley, James P. Inman, 
Albert B. Coelln. Continuing on this committee for 
one year are Chester M. Cummings, Theodore M. 
Hargen and Arthur C. Shearman. 

John F. Nackley, of Adams, Cushing & Foster, and 
Cal Cameron, of Oxford Filing Supply Company, were 
voted in as new members on the recommendation of 
the membership committee. 

James Armington, chairman of the welfare com- 
mittee, read letters of thanks from five members of 
the club now in service, acknowledging a Christmas 
box for each containing an assortment of needfuls 
likely to be welcome on any ship or in any barracks. 
The club, incidentally, re-examined by-laws passed a 
year ago continuing in membership those who go into 
service; they also cover members going into civilian 
war work. 

(The foregoing item from the New England 
Travelers’ Club News for January.) 

—_———_—— 
EATON EMPLOYEES RECEIVE WAGE-DIVIDEND 


The Eaton Paper Corporation again presented its 
employees with a wage-dividend in the form of a 
Christmas present at a holiday party, attended by 
560 employees, at the Masonic Temple in Pittsfield, 
Mass. 

The dividend in which practically all of the con- 
cern’s 651 workers participated is based on the length 
of service in the same manner used in making a 
similar distribution last year. 

Employees with the company fifteen years or more 
received four weeks’ pay. Other classifications were: 
Ten to fifteen years, three weeks’ pay; five to ten 
years, two weeks’ pay; three to five years, one and 
one-half weeks’ pay; one to three years, one week’s 
pay; six months to one year, one-half weeks’ pay; 
less than six months, one-fourth weeks’ pay. 

The party at which the dividend payment was an- 
nounced included a dinner, dancing and variety 
entertainment. Charles M. Spence was general chair- 
man and had Richard Depew, Edward Miles and Miss 
Nellie Flynn as assistants. 

—-<- 


IVAN ALLEN-MARSHALL COMPANY PARTY 


Thé Atlanta, Georgia, Athletic Club was the scene 
of a carefully planned and beautifully ordered holiday 
party under the auspices of the well-known Ivan 
Allen-Marshall Company of Atlanta. The souvenir 
program was a work of the printer’s art, bound with 
plastic rings, in boards of silver-gilt on highly coated 
enamel stock. The interleaves were imitation mother- 
of-pearl parchment stock. Historical data of the firm, 
whose expansion has been phenomenal, was incorpor- 
porated under a title page: “A Glimpse Through 
Iamco’s Forty-five Years.” 

This event, held December 19, enlisted the store’s 
extensive personnel, whose names were included in 
the program, commencing of course, with the firm 
members. Set down with each name was the date 
of affiliation with the concern, also a small descriptive 
verse. Among inserts was a folded souvenir print of 
the send-off dinner last year for Ivan Allen, Jr.., 
whose promotion to a captaincy in the Army is noted 
elsewhere. 

ae 
CODO MANUFACTURING COMPANY HOLDS 
ANNUAL CHRISTMAS PARTY 

The Codo Manufacturing Corporation held its yearly 
Christmas dinner party on Christmas eve at the 
Dorian Club, Sewickley, Pa., near the firm’s Coraopolis, 


OFFICE APPLIANCES 


Pa., factory. Wilbur W. Lenz, secretary and treasurer, 
speaking on behalf of the company, stressed the im- 
portance of quality typewriter ribbons and carbon 
paper to both civilian and military users under war 
conditions. ; 

The program opened with Christmas carols, which 
were followed by the “pledge of allegiance to the flag.”’ 
After this an honor roll plaque, bearing names of 
former Codo workers in the armed forces, was un- 
veiled. Several members of the board of directors 
attended the festivities, which concluded with a tur- 
key dinner, dancing and entertainment. 

There was, of course, a Santa Claus, with a bag of 
miscellaneous gifts, which were largely on the humor- 
ous side. 





AT A RECENT TRUSSELL SALES MEETING.—Here are (left 

to right) Arthur Brook, Wire-O Binding Company, New York 

City., C. M. Conger, vice-president and general manager, 

Trussell Mfg. Co., J. F. Kenney, assistant sales manager, 

J. P. Young, Philadelphia representative, and J. H. O’Grady. 
New York City representative. 


et 
GREAT LAKES TRAVELERS NOTES 
The first 1943 meeting of the Great Lakes Travelers 
Club was held January 8. President Hy Linden of Ace 
Fastener Corporation appointed the following com- 
mittees: Membership—Jack Johnstone, Wallace Pen- 
cil Company, chairman; Bill Lipner, Koh-I-Noor 
Pencil Company; Elmer Krumwiede, G. J. Aigner 
Company and Art Steel Company. Publicity—John 
Gilbert, Office Appliances, chairman; John Smythe, 
Geyer’s; William J. Dalton. Gas Rationing—Ralph 
Maneval, A. W. Faber, Inc. Entertainment—George 
Cormack, Wilson-Jones Company. Flower and Visitors 
Committee—Earl Collins, Rockwell-Barnes Company, 
chairman; Tom Gillice, Rockwell-Barnes Company; 
Charles Mueller, Joseph Dixon Crucible Company; 
George Aigner, G. J. Aigner Company; Ray Eichen- 
laub, Service Steel Products Company. Sergeant at 
Arms—Gordon Kickels, The Globe-Wernicke Co. 
Auditing Committee—Harry Allen, Eaton Paper Cor- 
poration; Warren Rogers, Victor Safe & Equipment 
Company. 
Ben Powell, A. W. Faber, Inc., was given a hearty 
send-off. He was scheduled to enter the army five 
days later. 


Although no business was transacted at the regular 
luncheon meeting Friday, January 15, the meeting 
was pronounced a success by President Hy Linden 
because four dealers were present. They were A. J. 
Markelz, The Book Shop, Joliet, Ill.; Art Eldred, 
Eldred Company, Lorain, Ohio; J. A. Peck, Springfield 
Stationery Company, Springfield, Ill., and Joe Popple, 
Zaiser’s, Inc., Des Moines, Ia. 

January 22 was dealer day (unofficial) at the Great 
Lakes Travelers Club. Among the visitors were Homer 
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VISION RECORD SYSTEMS 
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make an unbeatable hand for 
effective Management Control 


Key men in government and industry require dependable 


facts swiftly—accurately—and economically—because the 


advantageous use of all of our vital assets and the conser- 


vation of all things necessary to Victory are definitely de- 


pendent on proper records for co-ordination and control. 


Today, time means more than 
money. Industry and govern- 
ment “All out” for Victory 
have a greater task than ever 
before ...to be done with 
speed and accuracy. Acme 
VISION Record Systems are 


helping importantly in this 
“speed-up” program by 
providing Management 
with up-to-the-minute accu- 
rate data enabling them to 
make wise decisions and 
take timely action. 
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Acme Visible Record Keeping 
Equipment may be purchased 
on U.S. Government Contract 
Tps-47442 Item 54-F-2325(a) 


Write or wire for your copy of the new 12-page illustrated book “VISION” 
—it will help you visualize and realize on your record knowledge. 


ACME VISIBLE RECORDS, 

















INC. 


122 SOUTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 


Reprint of our Message in February “Fortune” & “Nation’s Business” 
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Jacquin, Jacquin & Company, Peoria, governor of 
the sixth district NSA; A. J. Markelz, The Book Shop, 
Joliet, Ill., who preceded Mr. Jacquin as governor; 
Willis Mohn of Holden-Kahler Company, Cedar 
Rapids, Iowa, former governor seventh district; Joe 
Popple, Zaiser’s, Inc., Des Moines, also former seventh 
district governor; Floyd Richards, also of Zaiser’s; 
G. O. Stevens, Stevens, Maloney & Company, Chicago, 
former governor sixth district, and eight members of 
the staff of Graver-Dearborn Corporation, who were 
guests of Al Baugher of Carter’s Ink Company. The 
many dealers in addition to members made the meet- 
ing one of unusual attendance as well as interest. 
Bill Cox of Carter’s Ink Company, first vice-president, 
presided in the absence of President Linden of Ace 
Fastener Corporation, who was absent because of 


illness. 
——_ 


CHICO CLUB HAS ANNUAL DINNER 

The annual dinner and get-together of the Chico 
Club, composed of stationers in the Chicago suburban 
area, was held on the night of January 11 at the 
Swedish Club, located on the Near North Side of the 
Windy City. The dinner was well attended, something 
more than 100 being present. In addition to the sta- 
tioners in the club, many manufacturers’ representa- 
tives were included in the party. The dinner was 
smorgasbord, with everyone participating freely of 
foods not hit too hard by the Government rationing 
program. No set program was provided, the plan for 
years having been to have the evening one for visiting 
with old friends. 

——— = —__—_—_ 
VICTOR HONORS SEVEN VETERAN EMPLOYEES 


Before 1,000 employees assembled for the Victor 
Adding Machine Company’s annual Christmas dinner 
party at the Knickerbocker Hotel, Chicago, six men 
and one woman who have completed twenty years of 
continuous service with the company were presented 
with watches by A. C. Buehler, chairman of the board. 
The veterans were Mary Enright, Louis Bezdon, Mich- 
ael Inglot, Joseph Ratkowski, John Wittner, Ed Lu- 
kowski and John Serk. 

Speaking at the dinner, aside from A. C. Buehler, 
were R. O. Buehler, president; H. M. Gustafson, sec- 
retary and treasurer, and M. S. Bandoli, general sales 
manager. Mrs. Carl Buehler, wife of the late founder 
of the company, also spoke on the responsibility of 
American workmen to the war effort. 

a Oe 0 

RICHARD VAIL HEADS NEW SERVICE CENTER 

Thanks to the efforts of Richard B. Vail, head of 
the Vail Manufacturing Company, office supply pro- 
ducers, and other civic leaders, students at the big 
Naval Training School of Advanced Aviation on Chi- 
cago’s South Side now have a new “everything free’”’ 
recreational service center of their own. 

Occupying the site of a former night club, the center 
is operated on the same principle as other similar 
establishmeiits in the Chicago area which have be- 
come nationally known for their generous and open- 
handed policies of hospitality and entertainment. Free 
to all servicemen as well as to the student sailors and 
marines at the Chicago training base, the center pro- 
vides refreshments, game tables, letter writing and 
reading facilities, dancing and other means of relaxa- 
tion and enjoyment—all at no cost. 

Mr. Vail was the leader of a group of citizens repre- 
senting a Chicago residential area of 200,000 which 
met last December and formulated plans for the center 
which was opened formally on New Year’s eve. Per- 
sonally signing the lease for the property and guaran- 
teeing indemnity to the owners, Mr. Vail joined with 
the pastors of several churches, women’s clubs and 
prominent business leaders in completing the plans for 
the project and conducting a successful drive for con- 
tributiors. He is general chairman of the center’s 


board of governors. 
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TYPEWRITER MEN DISCUSS RATION ORDER No. 4A 
(Continued from page 25) 


tioning program were explained by Mr. Bishop as 
having these objectives: 

1. To maintain a satisfactory reserve stockpile for 
the duration of the war. 

2. To put this stockpile to its most effective use 
by those directly engaged in the prosecution of the 
war. 

3. To encourage a maximum number of business 
transactions in the typewriter industry which are 
compatible with the other aims. 

Mr. Bishop warned that further restrictions “up or 
down” are possible in the present rationing program 
and will be determined by future developments in 
accordance with present orders. 

He said that current estimates place the available 
number of Class A typewriters at 90,000 to 125,000, 
and the available number of Class B and Class C 
machines at 235,000. He said these quantities were 
“low” in comparison to sales figures of recent years, 
but pointed out that in the belief of OPA officials, 
the number of Class B and Class C machines on hand 
would support a rental business far above any previ- 
ous peak. 

Sometime in the future, Mr. Bishop asserted, the 
OPA probably will institute regular dealer reports to 
determine inventories and flow of machines, and 
these reports will be used as a basis for continuing 
or revising present regulations. 

A poll of forty-four dealers at the NTOMDA busi- 
ness session disclosed the following percentages of 
Class B and Class C machines now out on rental: 

Sixteen of the forty-four dealers had 100 per cent 
of their stocks of these machines in the hands of 
renters; twelve dealers had eighty per cent; four 
dealers had seventy per cent; eleven dealers had fifty 
per cent, and only one dealer had as low as thirty 


per cent. 





FOR JIM WARD 


As a tribute to Jim Ward, familiar throughout the in- 
dustry and its representative on the typewriter procure- 
ment committee of the War Production Board, thirty 
Chicago dealers handed him the following at the joint 
meeting of the NTOMDA and Chicago Typewriter Deal- 
ers Association in Chicago, January 11: 

Sixty-one “Form 10's” covering the procurement of 530 
typewriters for the government. 

These machines had been obtained in a drive lasting 
only three days. 





W-J STOCK LISTED ON NEW YORK EXCHANGE 


Officials of the Wilson-Jones Company, Chicago, 
were special floor guests of the New York Stock Ex- 
change on January 18 when W-J common stock was 
admitted to trading on the big board. Fred D. Pitt 
president, and Harold F. Graves, vice-president, wit- 
nessed the first transaction in the new stock—and the 
only sale for the day—a block of 100 shares. In addition 
to loose leaf equipment and supplies, the company is 
now producing machine gun cartridge links, fuse caps, 
electrical terminals for airplane wiring, and sundry 
parts for gun carriages. 
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NAME INCORRECT IN CHICAGO TYPEWRITER 
ASSOCIATION STORY 


In the December issue it was reported that the 
Chicago Typewriter Dealers Association had adopted 
as its official shipping carton, the box made by the 
Royal Consolidated Box Company. Robert C. Goldblatt, 
president of the local association writes that the cor- 
rect name is the Royal Continental Box Company, 
1631 Carroll Avenue, Chicago. The error is sincerely 


regretted. 
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““Beware of an America aroused!”’ 


Sure we’ve been rolling on rubber—eating 
our sirloin steaks—-lolling in luxuries which 
only free Americans have the God-given genius 
to create, and the capacity to enjoy. But we 
can take it, and we can still dish it out. 


The world knows now that this ‘‘love of lux- 
ury’’ is just a thin outer garment, easily 
whipped off in an emergency—and that, under- 
neath it, there are muscles of steel. 


Sacrifice? We will sacrifice anything but 
our Liberty! 


Suffering? We still remember about Valley 
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Forge, and the blood of our fathers on the snow. 


Death? Better death, any day, than life 
without freedom! 


So they said we’d rather lose a war than 
lose an election? And those cracks, dividing us, 
were deep craters—-not just surface scratches? 
Management wouldn’t work with men, and men 
wouldn’t work with managment? And we 
couldn’t get going fast enough to become a 
real factor in this war? 

What a jolt the Axis isin for! You might 
just as well try to sweep the tide back with a 
broom as to buck American machines, driven 
by free, skilled American workers. 

Courtesy The Link-Belt Company, Indianapolis 


MICHIGAN 
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THREE PROMOTED TO BRANCH MANAGERS BY 
UNDERWOOD ELLIOTT FISHER 

The new year brought promotions to positions as 
branch managers to three members of the sales 
organization of the Underwood Elliott Fisher Com- 
pany it is announced by William Arnold, general sales 
manager. They are E. W. LaTourette, E. W. Swain, 
and P. R. Zimmerman, who now are in charge of the 
Chicago, St. Louis and Phoenix branch offices, re- 
spectively. 

Mr. LaTourette has been with the company since 
1916. First, he was a salesman in San Francisco as 
a graduate of the company’s sales training school. 
Later he was Los Angeles branch manager and in 














E. W. LATOURETTE 























P. R. ZIMMERMAN 


E. W. SWAIN 


1922 was appointed district manager of the Pacific 
district for accounting machines. Then, in 1936, he 
became St. Louis branch manager and continued in 
that position until his last promotion, which brought 
him to Chicago. 

Simultaneously with the appointment of Mr. Swain 
as St. Louis branch manager, the company’s Spring- 
field, Ill., branch was converted into a sub-branch 
under St. Louis. Mr. Swain was Springfield branch 
manager from 1939 to 1943 and before that was sub- 
manager in the same office. He joined Underwood 
Elliott Fisher in 1927 as a salesman. 

Before his appointment as Phoenix branch man- 
ager, Mr. Zimmerman was assistant branch manager 
of the Los Angeles accounting machine division. He 
joined the company in 1920 and ten years later became 
Denver branch manager. He was promoted to assist- 
ant branch manager at Los Angeles in 1934. 
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GENERAL FIREPROOFING PRESIDENT HEADS 
FEDERAL RESERVE BANK 

George C. Brainard, president of the General Fire- 
proofing Company, Youngstown, O., will serve as chair- 
man of the Cleveland Federal Reserve Bank for 1943, 
announced M. J. Fleming, president. He was re- 
appointed a Class C director of the bank for 1943, 
also.—AK. 
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The Guest Book 


H. Dorsey Douglass, Jr., of Oklahoma City, visited 
with a member of the staff of this journal January 5. 
He had come to Chicago on a business mission, spend- 
ing some of his time at the offices of the Associated 
Stationers Supply Company. A large percentage of 
his current volume, Mr. Douglass said, was defense 
business. He reported active demand for ail types 
of merchandise. 


Paul L. Elliott, factory representative from Omaha, 
Nebr., signed the Guest Book January 6. A bit out of 
his territory but not far, Mr. Elliott had occasion to 
go to Chicago on business affairs. Last year’s results, 
he said, were excellent, but he was convinced that the 
demand in 1943 would far exceed the supply. The 
territory he has been working for a number of years 
includes Nebraska, Iowa and Minnesota. 


Theodore F. “Ted” Peirce, proprietor of the Pacific 
Desk Company, Los Angeles, visited with the office of 
this journal by telephone January 6. Although not 
interested in the furniture market as such, he spent 
the first week of January in Chicago knowing that 
he could see a number of producers with a minimum 
of travel. He visited with office furniture manufac- 
turers from various middle western cities who were 
in Chicago for the January market and for other 
purposes. A leader in retail furniture business for 
many years, Mr. Peirce finds the volume lively and 
manufacturers coéperating in excellent fashion. 


Charles W. Frierson of Nashville, Tenn., a specialist 
in stapling machines, and a member of the staff of 
OFFICE APPLIANCES, Visited briefly on January 11. The 
nature of Mr. Frierson’s business indicates the purpose 
of his trip to Chicago, since every sale he makes is 
dependent upon staples. With his friend Mr. Craig, 
mentioned in another item, he, too, enjoyed the hos- 
pitality of the Chico Club. 


“WE” Ed Craig, manager of the Ditto department 
of Marshall & Bruce Company, Nashville, Tenn., visited 
with a member of this organization January 11. He 
had come to Chicago on a business mission which he 
thought would require some three or four days before 
he could return. Business, he said, was excellent, being 
divided among war industry, camps, and general com- 
mercial establishments, with satisfactory delivery of 
goods because most of the volume is on high priority 
rating. In addition to being prominent in the com- 
mercial stationery and office furniture war industries 
the company also operates one of the oldest printing 
establishments in the South. In Chicago at the time 
of the annual dinner of the Chico Club, he attended 
as guest of Herb Walsh of Ace Fastener Corporation. 
Many stationers from Chicago suburban areas and 
manufacturers’ representatives were present. 


Bob Latsch of Latsch Brothers, Lincoln, Nebr., visited 
with a member of the staff of this journal January 22. 
After having a record-breaking December and an ex- 
cellent start on January, he had come to Chicago on 
business, spending most of the time with suppliers in 
that city. The manufacturers, he said, were co- 
Operating with him as closely as possible in furnish- 
ing the merchandise he required. Always one who 
planned ahead, he already had ideas to be presented 
at the regional meeting to be held two months hence. 
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EMPLOYEES GIVEN BONUS 
The 240 employees of the Weis Manufacturing Com- 
pany, Monroe, Mich., were presented with a year-end 
bonus by the company. The bonus was a week’s wages. 
One hundred ten of the employees are girls—AK 














LANNING that does not consid- 
Q er both the tremendous strain 
of war production PLUS the oppor- 
tunity of peacetime... fails to 
support business in its determined 


efforts to keep alive the factors of 





sound operation. e Our company 
has dedicated its facilities to 
winning the war and to the exact- 
ing job of supporting America’s 
future by giving business tradi- 


tionally fine office equipment. 


THE GENERAL FIREPROOFING 





wit 


fe) 


wm 


Si 





\ OR DE om 


BUSINESS 
OFFICE 
















Today's business office cannot be modern 
by the expedient of merely THINKING 
it's modern. Neither can it afford to set 
aside its modern aspects for the dura- 
tion...in the belief that modernization 


can be “picked up’”’ momentarily. 


For today...as well as tomorrow... the 
business office should reflect the best in 
planned efficiency. The present should be 
linked up with the past and the future... 
with the TYPE of desks, files and tables that 


will give uninterrupted, efficient service. 
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served the business office. 
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1=wood files, desks and tables 
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are rendering modern service... in the 


same manner that GF has always 
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ALL-OUT BOOSTER PROGRAM FOR V-MAIL HOLDS 
TRADE POSSIBILITIES 

Employing radio, newspaper publicity, and a poster 
publicity campaign which is producing business for 
alert stationers, the Government inaugurated on 
January 25 a special “speed-up” drive for the use of 
V-Mail by the armed forces. According to a letter 
from William B. Lewis, Chief of the Domestic Radio 
Bureau, Office of War Information, sixty-seven com- 
mercial and sustaining network features, involving 
900 stations, were booked for the radio campaign, 
which began January 25 and was to run until Feb- 
ruary 14. 

According to Mr. Lewis it is estimated that every 
radio listener in the nation will have heard the V-Mail 
appeal at least five times before the end of the cam- 
paign. Script writers and talent were urged to empha- 
size three points: 

1. V-Mail is the method officially recommended by 
the Army and Navy for overseas communications. 

2. It is fast and safe, and patriotic because it saves 
cargo space needed for war materials and supplies. 

3. The materials are available at any stationery 
counter or department store. 


For February Promotion 


The V-Mail campaign, quite appropriately, was 
listed in the February promotional calendar issued by 
the Central Committee of National Retail Associations. 

Part of the press publicity, incidentally, brought out 
that “an important problem of the Army as a whole 
will be greatly lightened when all citizens act on the 
request that they write only to those soldiers with 
whom they are personally acquainted.” 

The slogan “V-Mail Is Speed Mail” is by now thor- 
oughly familiar to most window shoppers. Window 
posters in the national colors depict plainly the format 
of the V-Mail envelope, which is not dissimilar to 
mailing sheets employed as postage savers in the early 
days of air mail. Prices are quoted, and the sponsor- 
ship of the Office of War Information’s Merchan- 
dising Committee is also given some prominence. 

A promotional book to help get the most out of the 
campaign by radio was issued, with schedules of the 
principal networks, talent and programs which will 
carry the V-Mail propaganda. It also played up 
pointed paragraphs on merchandising tie-ups, sug- 
gestions for window displays were prominent in the 
layout. This was strictly a promotional piece with 
the motion picture touch. 


Flooded with Coupons 


A double truck of typical display ads included a 
coupon for the merchant to mail to Stanley L. Wessel, 
chairman of the V-Mail Committee. He reports being 
flooded with coupons, and the committee’s advertising 
agency, the W. W. Garrison Company, Chicago, adds, 
as we go to press, that hundreds of mats are being 
sent to interested dealers. 

Chairman Wessel is president of the Wessel Com- 
pany, Chicago. Other members of the committee are: 
Craig Sheaffer, president of the W. A. Sheaffer Pen 
Company; Thomas J. Hargrave, president of the East- 
man Kodak Company; Robert J. Bender, president of 
Gartner & Bender, Inc.; William F. Kittel of the F. W. 
Woolworth Company; Harry F. Affelder, general man- 
ager of the Wolf Envelope Company, and president of 
the Envelope Manufacturers Association of America; 
Charles P. Garvin, general manager of the National 
Stationers Association; W. C. Whittemore, executive 
secretary of the Wholesale Stationers Association; 
John W. Dargavel, executive secretary of the National 
Association of Retail Druggists; Victor J. Sawdon, ex- 
ecutive secretary, and Grant Olson of the W. A. 
Schaeffer Pen Company, who is editor of publications. 

One point the committee emphasizes for the cam- 
paign to sell V-mail is that it requires a durable, jet 
black ink in order to reproduce well photographically 
It, should be remembered that when a soldier or sailor 
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receives a V-mail letter it is one-fourth its original 
size. In order to be legible, each letter must be written 
in a strong black ink, preferably with a broad pointed 
pen. 

—->-——____ 


MEFFERTS RETIRE; A. J. GUNDERSON PURCHASES 
THEIR LOUISVILLE BUSINESS 

After thirty years in the office equipment business 
in Louisville, Ky.; Walter E. and A. E. Meffert have 
retired to “bask on the sands of the Florida beaches,” 
it is announced by A. J. Gunderson, who purchased 
the inventory and assets of the Meffert Equipment 
Company, Inc., 126 South Fourth Street, Louisville, 
on January 1. 

The Meffert name, however, will continue to repre- 
sent one of the city’s leading office supply establish- 
ments. Henceforth, it will be known as the Meffert 
Office Supply Company, with Mr. Gunderson as pro- 
prietor. 

For the past nineteen years, Mr. Gunderson was 
district manager and trainer of sales personnel for 
the Monroe Calculating Machine Company, mostly at 

















A. J. GUNDERSON 


Louisville. His intention of entering the retail busi- 
ness was announced in the January issue of OFFICE 
APPLIANCES, and now he says: 

“It is a rather far jump from the calculating ma- 
chine business to the tens of thousands of items in a 
stationery store. However, I believe I am not too old 
to learn.” 

The new proprietor, who is sole owner, is retaining 
as store manager William F. Fleischer, who has been 
in the business for twenty-five years, fifteen of them 
with Mefferts. Other members of the Meffert organ- 
ization also will continue, including three outside 
salesmen in Louisville, two men and one woman in 
the store, and stock boy, porter, truck driver and book- 
keeper. 

In outlining his future plans, Mr. Gunderson wrote 
OFFICE APPLIANCES: 

“We have taken on one or two national lines on an 
exclusive basis in addition to what we had the first of 
January. I still plan to specialize on two or three 
equipment lines in addition to the regular run of 
business. We expect to put on an expansion program, 
but will feel our way and expand only as we are sure 
we can handle the volume. 

“Sales last year were about $125,000 and we hope to 
run this up to $175,000 or $200,000 for 1943. We have 
four floors and a basement filled with good merchan- 
dise and are using our second and third floors for our 
furniture department. 

“T am, of course, thrilled with this new venture and 
will make every effort to build this place into an out- 
standing money-making office supply business. 

“We have the location and the most convenient 
store for both sales clerks and customers. We have a 
strong, well-liked and well satisfied sales organization 
to build around, and we believe we have as our friends 
the people who use and purchase office supplies.” 
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THERE ARE MANY DEPENDABLE GLOBE-WERNIC 
OFFICE ACCESSORIES THAT SPEED UP WAR \ 


It is the millions of ‘‘plain people’ in countless factories and offices 
who are producing the materials needed by our men in the armed 
forces, and humble, but important, items of office equipment and 
accessories help them do it. Neither war work nor business can 
operate efficiently without them. These useful tools of business save 
time, make work easier, speed up routine and increase production. 


































For over 60 years, Globe-Wernicke has been a pioneer and leader in = 
developing useful office accessories that are often called the 
“bread and butter’ items of our industry. Today they are in 
greater demand than ever before. We urge our dealers 
to anticipate customers needs and order rea- 
sonable quantities of merchandise. 
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BOX FILES AGATE CARD TRAYS, 


Nl. kage A uy 


“TUFTEAR” MANILA 
FILING FOLDERS 
Tough and strong . . . made 
in three weights... rounded 
corners. Furnished in all 
standard styles of tabbing. 
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BUY MORE 
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“ACCESSO” 
Made in letter and legal Made of heavy binders’ we WOOD DESK TRAYS 
sizes . . . choice of various board . . . wood bottom. . . Wide hand openings on all 
styles of indexing. Needed wood follower . . . 3x5”, four sides and bottom make 
in nearly every office and 4x6", 5x8", 6x9" and it easy to handle papers. 
often used for persona! filing. check file sizes. Designed for efficiency. 











DO YOUR OWN INDEXING 
with ““U-MAK-A” INDEX TABS 


These three styles can 
be used for every 
indexing need. 
























INDEXED TYPE 


The indexing is printed direct- 
ly on the celluloid. Indexed 


Strip type tabs are 
- furnished in six inch strips 
. 2 ... they may be cut fo any size de- 
type tabs are furnished in SHIELD TYPE Furnished in four convenient widths— sired. Choice of seven colors. 
green only .. . 24 A-Z. %", 1", 1%" and 2”. Choice of five popular colors. 


Strip and shield type tabs have removable index labels... type any indexing desired. 


Globe-Wernicke 
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MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
Service Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Specia! Stee! 
and Wood Equipment for Libraries, Schools and Public Buildings—-Filing Supplies, 
Stationers’ Products; Storage and Visible Record Equipment and Stee! Shelvina 
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MICHIGAN Executive Office Furniture 
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No. 3066—66 by 36’—One of the Michigan 
- Executive Desks. Every detail of this desk 
is made to meet exacting requirements of 
the trade. Genuine walnut exterior as well 
as drawer interiors. Made only in the one 
e size. Due to present conditions, we cannot 
vuarantee to furnish hardware of the exact 
style shown. 
1t Left: No. 100 Costumer—72” high 
1%” Post. Available in genuine 
quartered oak, or combination wal- 
nut and mahogany finish. 
Michigan Costumers are built to 
meet strict requirements of quality 
and workmanship, assuring long life 
and excellent appearance. 
Investigate our full line of cos- 
tumers. 
ft Right: No. F5 Filing Cabinet 
Height 52°, Width 15”, Depth 28”. 
Michigan wood files are made in let- 
ter and legal sizes. finished in green 
or walnut finish. 
Qur entire line of wood files is 
made from hardwood properly sea- 
soned and all parts precision ma- 
chined. Beautifully finished and an 
excellent quality guaranteeing years 
of satisfaction. 
Ask to see our folder describing 
other numbers available. 
GRAND RAPIDS, MICHIGAN 
: 
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SHEAFFER PEN SALESMEN SUPPLIED WITH 
RETAILERS’ PEN QUOTA FACTS 

Territorial representatives of the W. A. Sheaffer 
Pen Company were scheduled to receive detailed infor- 
mation on retailers’ quotas of foundation pens and 
mechanicals in January, it was announced by C. R. 
Sheaffer, president, early last month. 

Manufacturers limitation order No. L-227 issued 
by the War Production Board curtails pen and me- 
chanical pencil production during 1943 more than 
fifty per cent of the number of units produced in the 
base year 1941. Since manufacturers are curtailed 
on a unit basis, Sheaffer will allot pen-unit quotas to 
dealers by quarters during the coming year. 

“This allocating of merchandise is not the way 
Sheaffer would like to be doing business,” Mr. Sheaffer 
said in a letter to dealers. “Letters from all over the 
country indicate that many dealers realize this and 
have some idea what we are up against. It is apparent 
to most that the future of our company depends upon 
our ability to help the trade in our small way and 
as best we can to carry through in these times. Our 
own interest very definitely obligates us to this aim. 

“It is this that has made it possible, by straining 
our every resource and burdening our executive force 
with many additional duties, to furnish the trade with 
several times the amount of merchandise shipped the 
armed services. No new accounts have been accepted 
since April, 1942.”’ 

Mr. Sheaffer also announced that the complete line 
down to and including the $3.50 seller will be made, 
and dealers can withdraw their quotas in any models 
they desire. 

The maximum pencil quota for the first quarter is 
one-half the pen quota. It is believed that an intel- 
ligent selection of models and emphasis on better 
euality goods at a time when most people can afford 
them will enable retailers to get maximum sales from 
l'mited production under the Sheaffer plan. 

—- © 


UNDFRWOOD MEN IN CANADIAN SERVICE 

Managers of the Underwod Elliott Fisher, Ltd., 
branch at St. John, N. B., are going into active military 
service one after the other. First, V. Cooper, who had 
been manager for several years, became a captain in 
the Canadian Army Reserve, and was promoted to 
major. He was then taken into the Army proper, and 
put into command of an Armv service corns unit at St. 
John. He recently completed a course at Camp Bor- 
den, Ont. 

Successor to Major Cooper as Underwood Elliott 
Fisher branch head was E. Cole, who had travelled 
out of St. John. He had also been in the Reserve unit 
headed by Major Cooper. Deciding to enter active 
service, he took an officer’s course at Brockville, Ont., 
where he was commissioned second lieutenant and as- 
signed to regular duty—WJM 
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Attractive cover of new idea catalog of Dennison Manufac- 
turing Company. See New Trade Literature on Page 8. 
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TODAY 


Your Profit depends a 
great deal on handling 
goods You Can Deliver 


NOW 
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CHAMPION CLASP ENVELOPES 


Build for extra strenuous service. 
Made of No. 1 Kraft or Manila with 
well gummed, deep flaps and seams 
that do a perfect job of protecting 
heavy mail, catalogs and booklets. 
The finest envelopes you can offer 


your customers! 


Our warehouse located in Chicago 
offers you the most prompt delivery 
and service possible. 


Rely on 
QUALITY PARK PRODUCTS 


Sold only thru dealers 





QUALITY PARK ENVELOPE CO. 


General Office & Factory Chicago Office and 
Quality Park Warehouse 
St. Paul, Minnesota 564 W. Monroe St 



















































































! Olsen Catalog oa. tg 
Stull Reflecting An 


UNWAVERING ALLEGIANCE 


to QUALITY 





WOODCRAFT DESKS 
Are Wartime Favorites 


We recognize the need for sacrifice during a war period 
. with our two top executives in the armed services, 


we know the real meaning of the word. 


However, dealers will be glad to know that the one place 
where we have not found it necessary to sacrifice is in 


OLSEN QUALITY. 


We are proud of our Victory Desk models covering both 


office and typewriter desks. Dealer inquiries are invited. 





0.0.8. OLSEN COMPANY 


2527 Moffat St. 


Chicago, Illinois 
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ARE YOU PUZZLED ABOUT THE GROWING 
TYPEWRITER SHORTAGE? 
(Continued from page 14) 
he is satisfied. If he should later change his mind and 
want some other make or a different size type, there is 
an additional charge for delivery. If mechanical trou- 
ble should develop after he receives it, I do not send a 
mechanic out to fix it. I exchange machines. Delivery 
costs are much lower than mechanical costs. 

I have placed in rental service all the machines I 
can find. I am using machines that I would not have 
considered a year ago. Not only does this include older 
models, but I find that twelve inch carriage machines 
are just as acceptable to the public as regulars. 

Author’s Note.——This article was written early in 
December, before rental rationing became effective. 
With these changed conditions facing us, I would em- 
phasize the need for acquiring additional Class C 
rental stock. Not only do I recommend buying all such 
machines that come your way in the normal course of 
business, but that you advertise for them in every way 
possible. There must be millions of these machines in 
the homes throughout the country. 

In view of the present critical rental situation, I 
believe it would be advisable for the dealer to give con- 
sideration to the question of how to get Class B type- 
writers out on rent, and how to keep them there. He is 
forced in his selling job to select a group of persons. 
This is something new. In my own business I intend to 
take the telephone directory and make up a list of 
those businesses and persons I believe can obtain ra- 
tioning certificates. Then I shall either phone them 
or send them a series of penny post cards, telling them 
that I have available a stock of “B” machines. 


3. Repairs. With very few exceptions, I make no 
service calls or estimates outside the store. I arrange 
for the machines to be picked up and brought into 
the store. So most all repairs are done in the shop and 
estimates are phoned to the customer. Even though 
the customer is willing to pay for the mechanic’s time 
going to and from the job, I find the same time spent 
in the shop is much more profitable. The customer is 
quick to realize that the large amount of repair work 
now being done has changed former practices. If his 
machine will not operate, I can send a relief machine 
just as soon as a mechanic, and he is satisfied. I can 
not remember a case where I have lost a job because 
of this. 

There is one thing that dealers might well consider. 
That is that from now on your customers cannot pur- 
chase replacement machines. The machines that they 
now have will have to do for the duration. Therefore, 
repair work is bound to increase. Are you ready for 
it? Can you handle more work than you are now doing? 

4. Delivery. I make no promises for delivery. Not 
only are special deliveries prohibited, but they inter- 
fere with my regular runs. I segregate machines going 
to one part of the city from another. One trip is made 
in the morning in one direction and another trip in 
the afternoon in the other direction. I do not allow 
runs all around town as formerly. 

My driver is trained to install ribbons. He also in- 
spects repair jobs when picked up, to see that the 
trouble is not caused by some fool thing the operator 
has done, or that the trouble is really the operator’s 
ignorance. I do not want any wasted deliveries if 
they can be avoided. 

5. Advertising. I have reduced my advertising dur- 
ing this war period. In view of the price ceilings, there 
is no price competition today. Typewriter sales are 
out of the picture. Rentals are scarce and are going 
to be scarcer. I cannot justify the same expenditures 
for advertising as in the past. 

However, I feel it would be a grave error to stop it 
completely. Not only am I still in business, but I want 
the public to know it. I want them to remember me. 


6. New Merchandise. I have what I consider a good 
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OLD HARD PLATEN 
ONLY 20% EFFICIENT 


REGROUND 
EFFICIENT 


OLD PLATEN 
ONLY 25% 


NEW TRUE-MARK PLATEN 
FULL 100% EFFICIENCY 





THE TRUTH 


ABOUT 


ARE YOUR CUSTOMERS GETTING 
FULL VALUE? 


This illustration shows three platen conditions. 


FIRST—An old, worn hard platen which wastes rib- 
bons and carbons through undue wear. The glazed 
surface causes faulty paper feed. The hard surface 
produces imperfect impressions and causes type faces 
to become battered. In short, an old platen is only 


20°, efficient. 


SECOND—An old platen which has been reground is 
still hard—causing carbon, ribbon and type wear. It 
will quickly glaze and cause paper feed trouble. It is 
undersize — poor impressions result. Regrinding a 
platen does not restore resiliency and it is only 25%, 
efficient. This small gain of 5°, is short lived. 


THIRD—A platen newly recovered with a TRUE-MARK 
UNIVERSAL PLATEN COVER is restored to 100% ef- 


ficiency. 


Proper paper feed conditions again exist and there is 
a marked saving in carbons and ribbons. It eliminates 


type wear and produces perfect impressions. 


One density for correspondence, manifolding or stencil 


work. 


TRUE-MARK UNIVERSAL PLATENS 
KEEP ‘EM TYPING 


AMES SUPPLY COMPANY 


CHICAGO—NEW YORK—SAN FRANCISCO—DALLAS—ATLANTA 


Manufacturers and Distributors of Typewriter and Adding Machine 
Platens—Parts—T ools—Ribbons—Carbons—Accessories and Supplies 


AGENCIES IN PRINCIPAL CITIES 
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Fine WOOD CHAIRS | 
For Office Use « By HARTER 

















+ DEALERS PLEASE NOTE: THESE CHAIRS RESEMBLE |, 
THE WELL-KNOWN HARTER STEEL LINES 


* Harter Wood Chairs are exactly what you would 
expect from the leader in the steel chair field. They 
are good looking, well designed, made for comfort. 
They are strikingly like Harter Steel Chairs, especially 
in appearance. 


The Harter Posture Chair—No. W-35, illustrated 
above—is offered with confidence and pride. Here is 
a wood posture chair that has the predominant Harter 
features, including self-fitting adjustments. The seat is 
well cushioned and comfortable; the back rest insures 


positive support. This wood posture chair will match 
up well with any recent steel posture chair, bearing 
the Harter nameplate. 


At the left above is the W-1510, an arm chair that 
is similar to the arm chair in the Universal Suite, ex- 
cept as to materials. W-1520, shown at the right above, 
resembles the side chair of the same suite. Either will 
fit in admirably with any installation of the Universal 
Suite. These chairs are modern in design and note- 
worthy for their ease and comfort. 


N.B. Whenever possible please send priority ratings with orders. 
They are needed for scheduling shipments and securing raw materials. 


HARTER CORPORATION 


STURGIS, MICHIGAN 


CHICAGO: 14 Jackson Bivd. 


NEW YORK: 354 Fourth Ave. 


* BUY UNITED STATES WAR BONDS FOR VICTORY *® 
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store, located on the main business street. I do not 
want to give it up, even though that part of my rent 
that I looked upon as bringing in sales no longer does 
so. I could possibly move to a less expensive store or 
to an office building. But I know that I would have 
great difficulty finding another store as good as this 
one in normal times. So I want to stay here. 

The only answer to this problem that I could figure 
was new merchandise. If I could find some other line 
that the war is not likely to interfere with, then I 
would sell that also. I wanted something that would 
fit in with typewriters. 

So I looked around and finally hit upon greeting 
cards. I purchased a stock some months ago. I in- 
stalled new fixtures to display them in the store. I 
gave up one of my show windows to them. I am very 
pleased with the results. 


There are many other items that would work just | 


as well. I have seen other dealers make other changes. 
One dealer has gone in for novelties, another stamps, 
and another wood furniture. 

7. Frills. Frills are a little extra service to your cus- 
tomers. They are things that make them like you and 
remember you. I would say that they are perfectly 
proper and good business in normal times. But now 
you can see them in the process of elimination every- 
where. We dealers might also give them some thought 
in order to reduce our overhead as much as possible. 

I do not deliver portables nor small packages of 
stationery. The customer takes them himself. I do not 
wrap boxed paper nor ribbons. Of course trials are 
over with, because there are no sales. I have already 
mentioned special deliveries. But I am no longer able 
to deliver anything to the towns located outside of 
the city. I just don’t have the equipment with which 
to do it. Extra commissions are over for the duration. 
These are little things, but they count in the long run. 

I am getting miserly. I am like the little by who gave 
his girl a box of candy. He said, “Let me know when 
you have eaten them.” She said, “What for?” thinking 
he would give her another box. But he replied, “I 
want the box back, soIcan get my penny refund on it.” 


*—¢ 


NEW RETAILER IN DECATUR 

The W. L. McFarling Company, which has hitherto 
specialized in printing for the trade, along with side- 
lines mostly for use in accounting, is now operating a 
retail store at 250 North Park Street, Decatur, Ill. Ac- 
cording to Mr. McFarling the firm has booked the 
Shaw-Walker and Master-Craft lines, and expects to 
get exclusive representation for other nationally 
known office equipment and supplies. 

A complete display of office furniture, insofar as 
possible, with filing and other devices, will be pre- 
sented at the earliest possible date. The usual sta- 
tionery and other accessory lines are also to be re- 
tailed, tying in with the concern’s printing and office 
records business previously developed. 

<< 


“ONLY THE STRONG CAN BE FREE” 

An impressive new multi-color calendar, portraying 
Uncle Sam, in the garb of a war worker, forging his 
sword of victory while an American Eagle looks on, 
has been distributed by the American Hair & Felt 
Company, Chicago. “Only the Strong Can Be Free” 
is the accompanying title. The concern manufactures 
all types of tannery hair products for rug and carpet 
cushion, sound deadening and general insulation. 


ae ee 
NEW HIGGINS INK INSERT 

Higgins three-quarter ounce drawing ink cartons 
will henceforth contain a new insert which is part of 
a long-range program of stimulating consumer sales 
through associative buying. The insert will list serv- 
ice notes for users of Higgins American drawing inks 
on one side, and on the other list companion products 
in that well-known line. 
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“I received my Catalog 
and it is the best I have 
ever seen in completeness 
as well as in simplicity,” 


writes an Indiana Typewriter Dealer 


How often have you wished for a really complete 





Catalog of Typewriter Parts? Here is the answer to 
that wish: a 513-page Catalog listing 45,000 parts and 
tools for Remington, Royal, Underwood, L C Smith 
and Woodstock typewriters! 174 pages of illustrations; 
3 pounds 12 ounces of information that every type- 


writer dealer should have! 


Send for this helpful, complete Catalog today. 
Your copy will be sent absolutely free if an order for 
parts, platens or supplies amounting to $10. or more 
accompanies your order. Otherwise, please enclose 
$5., which will be refunded to you if you purchase 
parts, platens or supplies amounting to $10. within 


3 months after you receive the Catalog. 










174 
PAGES OF 
ILLUSTRATIONS 


45,000 


PARTS 


513 


PAGES 





AMERICAN 
WRITING MACHINE STORES 


DIVISION OF REMINGTON RAND INC. 
115 Worth St. New York City 























For Real Filing 
Satisfaction 


THE 


VICTOR 
Wood File 


Not a makeshift but a file en- 
gineered to give the years of 







easy operation under heavy 
loads you expect from the high- 
est quality filing equipment. Compare—the sus- 
pension, the heavy vertical and lateral framing, 
the finish, the cabinet work, the scientific rein- 
forcing. AND it is hardwood throughout, every 
joint securely made with nails or screws and 
glue. Attractive plastic drawer pulls and rod 


knobs. 


GENUINE—ORIGINAL 


MAK-UR-OWN 


TRADE MARK REG. U.S.A 


The Index Tab with ALL the Good Points 


1. Beaded edge, easy 
topick up; reinforces, 
prevents warping, 
holds label firmly. 

2. Extra heavy cellu- 

loid, will not crack 

or warp 

Folded labels will 

not fall out, yet are 

easily removed. 

4. Fold in linen skirt 

forms automatic 

sane stop for uni- 
orm extension of 
tabs. 

Skirt by which tabs 

are attached of close- 

ly woven linen, flex- 
ible, long-wearing. 

6. Gummingadheresin- 
stantly, sticks firmly. 

7. One side of skirt made shorter than the other, easy 

to separate when attaching tabs. 


PLUS 


National Advertising, Consumer Catalogs Sales- 
men’s kits, Fast Service. 


¥ 
































INVEST IN BUY BONDS 
VICTORY AND STAMPS 
THE VICTOR SAFE | & EQUIPMENT CO. INC. 
N. TONAWANDA NEW YORK 


CONSUMER—APPROVED PRODUCTS SOLD ONLY THROUGH DEALERS 

















OFFICE APPLIANCES 


Calendar of Industry 
Activities 


Chronological Arrangement of Major 
Events For Easy Reference 


February 17-20. National School Supply Association 
convention, Palmer House, Chicago. Executive Secre- 
tary L. E. Parmenter, 307 Shop Section, Palmer House. 

« » 

March 4, 5 and 6. Wholesale Stationers’ Association 
of America— Wartime Conference and Customers’ 
Club, Hotel Biltmore, New York. 

x >» 

March 28-29. National Stationers’ Association, Dis- 

trict 9, at San Antonio, Tex. Johnny Wright, Gov- 


ernor. 
« » 


April 2-3. N.S.A., District 8, Muehlebach Hotel, Kan- 
sas City, Mo. Leonard B. Wilcox, Governor. 
« » 
April 5. N.S.A., District 10, Santa Fe, New Mexico. 
E. G. Hopper, Governor. 
<> os 
April 9-10. N.S.A., District 12, Los Angeles, Cal. 
E. H. Wobber, Governor. 
« » 
April 12-13. N.S.A., District 12, Northern section, San 
Francisco, Cal. E. H. Wobber. Governor. 
x > 
April 16-17. N.S.A., District 11, Portland, Ore. J. L. 
Cooke, Governor. 
« » 
April 22-23. N.S.A., District 7, Minneapolis, Minn. 
Charles Regan, Governor. 
« » 
April 26-27. N.S.A., District 5, at Detroit. Arthur 
Fontaine, Governor. 
« » 
April 29-30. N.S.A., District 6, at the Palmer House, 
Chicago. Homer Jacquin, Governor. 
- amino 
ALASKA REPAIRMAN MOVES AGAIN 
Corporal Delmar Purkey, formerly engaged in the 
repair of all types of office machines at Anchorage, 
Alaska, finds life much more exciting nowadays than 
do most repairmen. Last August he was sent to Aber- 
deen, Md., for training in the Army. That isn’t right 
under the guns in the moving picture sense, but close 
enough, as he is now detailed to repair work on the 


busy Aberdeen proving grounds. 
—~<=ee @ } - 
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A MARINE KEEPS ‘EM WRITING.—Typewriters as well as 
rifles must be kept in perfect working order at the Marine 
Corps Base in San Diego, Calif. Here is a marine corporal 
giving one of the many base machines a thorough inspection 
prior to making necessary adjustments and repairs. 
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As you turn in to-night—safe and warm for a full 
night’s sleep in your accustomed room—think of 
the men clinging white-knuckled to the rails of 


ships that are battling “subs” and sea somewhere 


on the North Atlantic. 


Hours of staring into the stinging gale for some- 
thing you dread to see—spray that freezes as it hits 
you... comforts few... little sleep... meals catch- 
as-catch-can—as the ship rolls her rails under! No 
talk of fuel rationing here, where it is always cold 


—and nearly always wet. 


Would you like that job... could you “take it”? 
We can’t all do convoy duty, but there is another 


* 


* TO MONROE USERS ... you chose wisely when 


you bought sturdy precision Monroe machines 

built for years of figure production. They 
always have been a priceless asset—and more 
so now that Monroe’s manufacturing skill and 
resources are concentrated on war production. 

Take advantage of these definite services 
offered through the nation-wide system of 


* 
* 
* 
* 
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Monroe-owned branches: 
alysis of your figure work to give you maxi- 
mum benefit of Monroe short cuts. 
anteed Maintenance Service through regular 
inspections by trained specialists who keep 
your Monroes operating efficiently. Call the 
nearest Monroe Branch 
Calculating Machine Co., Inc., Orange, N. J. 
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Wh, s YI re 
duty every last one of us can meet—and we must 
do so to help win the war. 

BUY WAR BONDS—not just a few to salve 
your conscience . . . not just enough to use up your 
spare cash. SAVE to buy war bonds, and then pull 


in your belt to save more and buy more. Every 
War Bond you buy shortens the Road to Victory 


—brings our boys home sooner. 


* BUY WAR BONDS * 








Invest at least 10% of your income 
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(1) Expert an- 


2) Ga NIONROE 


Machines for Calculating 


oe wites Manoa Adding and Accounting 
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ANNOUNCING PEDESTAL TYPEWRITER DESKS 
Wodels or the ., 


> to conserve strategic metal fruits” of our wholehearted patriotic and customer-service 
efforts. No utility value or convenience is lost in either of these 
models: which we may well explain as “two stages” of co- 
operation: Stage one—change from present CLEMCO mechan- 


The development of an “alternate’ 
is a two-fold problem for the conscientious manufacturer. Not 
only must he eliminate his need for priority metal to help his 
country; but he must also take no former convenience and 
utility from his consumer-customer. That’s a job in any man’s 


ism in February to No. 10 SENGLIDE mechanism which uses 
factory! less metal. Stage two—change to all-wood mechanism when 

No. 10 SENGLIDE mechanism is exhausted—using minimum 
“sweet authorized metal until the war is won. 


These two models of pedestal typewriter desks are the 












The photograph in circle, 
below, illustrates the drop 
feature of our Model No. 
195-M, Pedestal Type- 
writer Desk, using the 
gover st-authorized No. 
10 SENGLIDE, “space- 
mechanism. 








saver” 















Model No. 195-M Pedestal Typewriter Desk with SENGLIDE mechanism. Size 60” x 
32” x 30%” high; Finishes are standard office golden oak, walnut, or mahogany. For 
more details about woods and finishes, see Catalog No. 42; No. 100-M Series. Also 
available in Nos. 200-M and 2000 series. This model will be supplied until present supply 
of No. 10 SENGLIDE metal mechanisms are exhausted. No change in price or model 


numbers. 





The photograph in circle, 
below, illustrates the drop 
feature of our Model 195-W 
Pedestal Typewriter Desk: 
using No. 12 SENGLIDE, 


all-wood mechanism. 








Model No. 195-W Pedestal Typewriter Desk with all-wood “space-saver”” mechanism 
which will substitute for Model 195-M when present SENGLIDE mechanism is exhausted. 
Specifications other than change of No. 10 SENGLIDE to No. 12 SENGLIDE are the same 
as Model No. 195-M. Prices on 195-W and similar models in Nos. 200-M and 2000 series 


will be announced as soon as OPA approval is received. 


IMPERIAL DESH COMPANY 


EVANSVILLE, INDIANA 
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REMINGTON RAND HONORS A. A. FRASER, 
N. Y¥. TYPEWRITER BRANCH HEAD 

The Typewriter Division of Remington Rand, Inc., 
is still talking of how A. A. Fraser (better known as 
“Gus”) miscalculated the 46th anniversary of his 
service with the company by nine days, and was there- 
fore genuinely surprised by elaborate observation of 
the occasion on November 20. It was a high point in 
a success story seldom rivaled in the annals of New 
York business men, or others, for that matter. 

Having believed, through a misunderstanding of his 
own service record, that the forty-sixth anniversary of 
his connection with the firm had passed without 
notice, Mr. Fraser checked up on his appointment list 
for November 20 with his usual thoroughness. That 
evening he was to meet C. B. (“Duke’’) Waters, general 
sales manager of the Typewriter Division, for a “con- 
ference” with other branch managers from nearby 
Remington Rand offices. But the look of his desk 
caught his eye; in appearance it was far from routine. 

The same went for his office, which was filled with 
floral greetings and cards of good-will. One striking 
tribute was forty-six perfect American Beauty roses 
from the home office at Buffalo. Every member of 
the force filed in to pay his or her personal respects. 

Assistant Sales Manager A. L. Ruiz spoke on behalf 
of the New York office. The following message was 
received from James H. Rand, Jr., president and 
chairman of the board: “I share with all of you the 
admiration and affection that all feel toward Gus 
Fraser on his forty-sixth anniversary, and sincerely 
hope and confidently expect to celebrate the fiftieth 
anniversary of his association with our company.” 
Other official tributes came from S. M. Knapp, execu- 
tive vice-president, and Mr. Waters, who termed Mr. 
Fraser “a man who has won the admiration, love and 
respect of all who know him.” 

Later, at a dinner in the Hotel Roosevelt, he was 
honored by the presence and encomiums of 135 guests. 
This was the “business meeting” set down on his desk 
pad, and included among the guests were Mrs. Fraser 
and their daughters, Cynthia and Janet. 

Included among officials at the tables were Vice- 
President and Director Harry Lansiedel; Board of 
Directors, Member Charles W. Colby; Vice-President 
Clifford Wadsworth; Vice-President John A. Zellers, 
who acted as toastmaster. Also present were Walter 
H. Smith, of the Washington branch; Assistant Vice- 
President J. Harold Merrick, Joseph E. Straub, plant 
manager at Elmira; Henry Simler, head of American 
Writing Machines stores, along with several other im- 
portant department heads. 

Harry Spillman, former director of the Typewriter 
Division school department, was speaker of the eve- 
ning, and his keynote was “Fraser—the Man.” In the 
summing up of the Fraser record in managing the 
largest and most important typewriter branch, it was 
brought out that he had unique insight in choosing 
and training men, with the lowest relative turnover of 
personnel. Also, he was credited with consistently 
exceeding the market potential by a greater margin 
than any other office, as well as with the best balanced 
operation, as among sales, service and rental income. 

Responding to the various verbal bouquets, Mr. 
Fraser rendered full tribute to the spirit of coopera- 
tion and stick-to-itiveness of his associates. Touching 
on his home life, which had been briefly considered by 
Mrs. Fraser as the only woman speaker, he remarked 
that “life with father at the Fraser fireside might be 
even more advantageous to father if his family would 
believe all the marvelous virtues attributed to him.” 
Among numerous gifts of a permanent nature were 
a radio, books and a red leather library basket. 


—<—t« —— 


COLLEGE BOOK STORE CLOSES 
Landon’s Book Store, opened in 1902 by Luzerne 
Landon and his son, Cliff, and operated by members 
of the family ever since, catering to students at Ohio 
Northern University, closed its doors on Jan. 1—AK. 
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STATIONER’S ALPHABET 


y 2 for Turnover! 


iA for Interest! 
iA for Cash! 


i for Orders! 


é4 for Name-VUdlue! 


tA for Demand! 


tA for Easy-to-Sell! 


i for Repeat Business! § 


is for Outsell! 


4 for Going Great Gums! 


és for Aduertising! 


(LOTS OF IT!) 
Pencil Sales Dept. 98 


Jersey City, New Jersey 
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JosePpH DIXON CRUCIBLE COMPANY 
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off @ (; e 
IS VITAL TO THE NATION 
When it's speed you need on spec- 
ial orders ... you know you can 


depend on Wabash for careful 
handling .. . quickly. 





THE WABASH CABINET CO. 
WABASH, INDIANA 


The line that's sold only through dealers. 











THE WABASH CABINET COMPANY 
145 E. Water Street, Wabash, Indiana 


Rush our special presentation of the Wabash Line—a 
volume that will help us to bigger profits! Is an exclusive 
sales franchise available? 


Name 
Address 
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MID-WINTER FURNITURE MARKET 

Despite material shortages that have resulted in 
reduced lines and models, and in the face of current 
transportation difficulties, the Mid-Winter furniture 
show at the American Furniture Mart, Chicago, last 
month attracted a record crowd of buyers and dealers 
from every part of the country. 

Because the exhibition is primarily for household 
furniture producers, office furniture was on display 
only incidentally and virtually none was shown. Ex- 
hibiting manufacturers whose lines include office 
pieces and men in charge were as follows: 

Imperial Desk Company, Evansville, Ind. Norman 
Gerth. 

Indiana Desk Company, Jasper, Ind. M. Sonderman. 

Jasper Seating Company, Jasper, Ind. G. A. Krieg. 

Murphy Chair Company, Owensboro, Ky. G. M. 
Thompson. 

Norcor Manufacturing Company, Green Bay, Wis. 
A. A. Maurer and H. E. Fuller. 

Royal Easy Chair Company, Sturgis, Mich. Charles 
A. McKay. 

St. Johns Table Company, Cadillac, Mich. R. L. 
Petrie. 

Mutschler Brothers Company, Nappanee, Ind. This 
display was in the Merchandise Mart and was in 
charge of George Reinoehl, Jr. 

9 
PAPER CONCERN HEAVY FIRE LOSER 

The most disastrous blaze in seven years in Lima, 
O., on December 28 wrecked the three-story brick 
building of the Frederick Paper and Twine Company, 
in the downtown business district, and spread to the 
adjacent department store of the R. T. Gregg Com- 
pany, causing loss exceeding $200,000. James Ketter- 
ing, manager of the Frederick company, which is an 
affiliate of the Kalamazoo Parchment Paper Company, 
Kalamazoo, Mich., estimated his company’s loss at 
$125,000. 

The walls of the forty-year-old building remained 
standing, but the interior and its stock of wholesale 
and retail office supplies were an entire loss. Flames 
were spreading through the first and second floors 
of the Frederick building when discovered at 1:45 
a.m. by an occupant of an apartment building nearby. 
Firemen apparently had the flames under control at 
5:30 a.m., but they broke out anew and spread through 
a wall into the second floor of the four-story Gregg 
department store, where loss from water and smoke 
to the stock was considerable. The combined fire de- 
partments of Lima, Kenton, and Wapakoneta were 
required to control the blaze. Directors of the com- 
pany have voted to rebuild the store on the same site, 
and architects have started drawing plans.—AK. 

Een a ee 
MANGUM, OF NATIONAL BLANK BOOK COMPANY, 
GETS NEW MILITARY POST 

Lieut. Col. Andrew B. Mangum, who heads the print- 
ing and ruling department of National Blank Book 
Company, of Holyoke, Mass., has been given new 
responsibilities in the Massachusetts State Guard. 
Colonel Mangum had been second in command of the 
Guard’s 22d regiment, but he is now chief of the 
Security Forces in Hampden, Hampshire and Franklin 
Counties. 

In the enlarged scope of his new assignment, he 
will command all the former State Guard reserve 
companies which are now organized in an area coin- 
ciding with Region 2 in the Civilian Defense set-up. 

Colonel Mangum is a veteran of the first World 
War, having entered the service in May of 1917. He 
was commissioned lieutenant in France in 1918 and 
saw active service with the Philippine Scouts and 
visited China, Japan and Russia. He served four and 
one-half years in the regular army, two and one-half 
in the 419th Infantry, O.R.C., and in the Massachusetts 
National Guard. Although retired by reason of dis- 
ability in 1938, he was called back in 1940 to help form 


the State Guard. 
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NOW SPENDING MORE 
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FOR LABOR MATERIALS: 
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Exaggerated? Of course! But isn’t it true, Mr.Business Executive, that your expenditure for printed 
forms has gone up and up and is still going up? The answer to this headache is the new Old Town Dupli- 
Form. On a 25-copy form, for example, 1000 Dupli-Forms will replace 25,000 printed forms. But economy 
of cash and storage space is only one advantage of Dupli-Form — It will pay you to look into the others. 


wuat Mupli-form is 


Have any multiple copy form set up on an Old Town DUPLI-FORM. Your typist fills in the DUPLI-FORM ... then runs off as many copies 
as you require on your fluid process duplicator. 


wHat Jupl-form voes 


No More Large Printing Bills! On a 25-copy form, 1000 DUPLI- No More Fear of Errors! Instead of having to correct every copy, 
FORMs will replace 25,000 printed forms! just correct the original DUPLI-FORM. 
No More Weak Copies! Whether you want a dozen copies or hun- No More Collating! Only the original DUPLI-FORM goes into 


your typewriter. No aggravation and waste of time to stuff forms 


dreds, DUPLI-FORM will give them to you. . . every one clean and , 
with carbon paper and crowd into the typewriter. 


distinct with photographic accuracy. 


; . Neo More Slipping! DUPLI-FORM guarantees precision reg- 
No More Special Machines! With DUPLI-FORM every typewriter istry . . . right down to the last line of the leet 


becomes a billing or manifolding machine. Makes copies of pencil copy. The form itself is dupli- 
writing without register or special pencil. cated along with typed-in-data. 


Old Town 


RIBBON & CARBON CO. wwe. 


Foremost makers of ribbons and carbons for every use sams ee 











TSO PACIFIC STREET, BROOKLYN, WHEW YORE, Ma. Fi 














DAWN carbon 











Some carbon papers are claimed to have exceptional lasting quality. Others are reputed to IS guaranteed 

be clean to handle. And still others are claimed to be extra good at making extra copies. not to Cul, 

If you want all these features wrapped up in a single sheet of carbon, send for samples of DAWN saves time, tem- 
o. . * 4 

Old Town DAWN. per, and typographical 


errors because it will not 
curl under any working 
conditions. 


DAWN has everything. Compare DAWN with all others in the field for wearing quality, for 
cleanliness of handling, for sharper copies and for extra copy making. You will see why 


DAWN has become one of America’s biggest selling carbon papers. 


DAWN isa profitable investment for your customers—a profitable merchandising investment for you. It is widely advertised and 


backed by intensive factory merchandising support—a plus product on every count. Write for details about DAWN, the 


Old Town 


RIBBON & CARBON CO. inc. 


Foremost makers of ribbons and carbons for every use 


carbon that has everything-plus. 








750 Pager is STREET, BROOKLYN, N E W YORK, N . 7 
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OFFICE EQUIPMENT AND ARRANGEMENT 
(Continued from page 20) 


in its individual contribution to the work, but also 
with regard to its relationship to its sister articles. 

Special assemblies of desks and machines will nat- 
urally strut their stuff better where they can be used 
continuously. The greatest care and study is necessary 
to make desks and machines do full time duty. There 
is no reason why they should soldier. 

Careful attention should be paid to each working 
unit, whether special pieces of furniture are used or 
not, to achieve the most efficient placement of supplies. 
Supplies should be kept at the spot where the work 
is done. Desks should be fitted with convenient trays 
for small articles and provision should be made for 
periodical replenishment. There never should be any 
need for frequent trips to a main stock room, which, 
with the unnecessary requisitions for small quantities 
of supplies, can result in costs far in excess of those for 
wasted supplies. General paper supplies can be kept 
in cabinets readily accessible to each group of workers 
and properly indexed so forms can be quickly located. 

Let the desks be arranged so that all those employed 
on the same kind of work can facilitate an orderly 
progress of their unit to the orderly progress of the 
whole office. The primary consideration in office ar- 
rangement is that the flow of work be direct and 
unimpeded. All necessary records or documents should 
progress in consistent order from one desk to another 
with minimum handling and no back-tracking. To 
facilitate a continuous smooth movement of the paper 
work in a given activity or department, place the desks 
of the persons doing related work as close together as 
practicable and in the direct line of movement of the 
work. Such an arrangement will result not only in 
more efficient, economical performance of the work, 
but lower occupancy expense. 

Charting the office layout is an easy way to deter- 
mine whether the work is moving in the order of the 
operations to be done. First, a rough diagram of the 
present layout should be drawn, with each desk or 
work-place labeled for kind of work done at that spot. 
Next, list in chronological order of preparation all the 
operations of the particular office. Then, sketch a new 
layout with the desks arranged according to the flow 
of work indicated on the list of onerations. When sat- 
isfied that all steps mesh smoothly, draw a final 
diagram to scale, and make the physical rearrange- 
ment of the desks accordingly. 


<> 


SAN ANTONIO FIRM OFFERS SPECIAL FORM 
DISPLAY “CAFETERIA STYLE” 


The Paul Anderson Company, San Antonio, Tex., 
has devised a plan for meeting a current problem in 
an able and efficient manner. Where, a year ago, 
this firm had a competent and highly trained sales 
staff of men, the staff now consists of women, one 
of whom has been with the firm a little more than 
a year. 

Realizing that these ladies had not had sufficient 
experience in presenting the many forms demanded 
for making out reports, keeping records, and various 
other activities in present day offices, this firm has 
arranged a special table with a complete display of 
all required forms in keeping present business records, 
whether they be governmental reports or a firm’s 
personal records. 

Through this display, persons wishing such forms 
may go to the table and select those desired. Every- 
thing is there—income tax forms, social security 
forms, check distribution books, ledger sheets, etc. 

The plan has not only facilitated sales, but has in- 
creased them, as persons visiting the display often 


see other forms than those requested and. purchases 


are increased accordingly. 
T. O. Harvey is store manager in charge—BCR 
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LEDGER and POST BINDER 
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with AICO-GRIP 


TUBULAR EDGE INSERTABLE TABS 


Do your customers want the best 
in ledger indexes? Then recommend 
this AICO Al-Style INDEX. It's 
made of tough rag content ledger 
paper reinforced at the binding 
edge, made for hard rough usage. 
And the tabs are the exclusive 
AICO Tubular Edge Insertable cel- 
luloid type, strong, convenient, 
easy-to-use. Tabs are furnished in 
all clear or varied colors for quick 
indexing. Once used, your custom- 
ers will come back again and again. 
Send for the AICO SECTIONAL 
CATALOG UNIT B. 


SPECIAL INDEXES 


When your customers need special 
indexes for ledgers, storage bind- 
ers, visible record machine book- 
keeping binders and posting trays, 
refer to the AICO Sectionalized 
Catalog Unit E. 


34 years of specialized indexing 
experience is an assurance of satis- 
faction for your customers. 









+ 
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503 S. JEFFERSON ST., CHICAGO, ILL. 
WORLD'S LEADING MANUFACTURERS OF INDEXES AND INDEX TABBING 


Here’s why 
AICO-GRIP 
INSERTABLE 
INDEXES 


are 
superior 
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. Parallel sides hold in- 
serted title firmly. 


2. Molded Tubular edge 


adds strength, elimin- 
ates warping. 


3. Molded Tubular edge 


will not crack. 


4. Titles are easily in- 


serted and changed. 


5. Skirt is best quality 


linen. Will not fray. 


6. Adhesive is odorless 


and once applied is 
there to stay. 


AICO-GRIP TABBING 


ACCESSORIES 
SHOP TICKET HOLDERS 


Ta) LOOSE LEAF INDEXES 
DESK PADS and 
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in Wartime 
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FLUID TYPE DUPLICATORS 


Production orders, Military orders, records, com- 
munications—in industry, in camps and on battle 
fronts—go through in DOUBLE QUICK time with 
REX-O-Graph Fluid Type Duplicators. 


The REX-O-Graph prints INSTANTLY! No wasted 
time, paper or fluid. Prints 100 copies in the FIRST 
minufte—from quickly typed, handwritten or drawn 
master copy. Exclusive 100% Roller Moistener is 
one reason for its speed and accuracy. . . One of 
many features valuable to army, navy and war 
industry. 


New REX-O-Graph Printed Master Sets 
RADICALLY DIFFERENT—easier and faster to 


handle—provide more and better copies. Ideal for 
systems and forms. Write for further information. 


Write for Illustrated :— 
REX-O-Graph Model MF with ‘quick 
DETAILS and Se nadie nett Ra 
change"' Master clamp. Available to 
PRICES. industry with priority ratings. 


1 > Cle me LAL Se 


3727 NORTH PALMER STREET 
MILWAUKEE  %& WISCONSIN 





OFFICE APPLIANCES 


| PLANT OF COLUMBIA RIBBON & CARBON NOW ON 


WAR PRODUCTION FOOTING 
Because of the heavy demand for its products from 


| the Government, war industries and regular customers, 


the Columbia Ribbon and Carban Manufacturing 
Company, Inc., Glen Cove, Long Island, N. Y., has put 
its factory on a complete wartime production footing. 

The only holiday observed by Columbia workers was 
Christmas, and several departments were in operation 
that night. A full force worked the day after Christ- 
mas and many were at their jobs straight through 
New Year’s day. 

To meet increasing power requirements, a new 
power plant, especially designed to burn coal instead 
of oil, recently was installed at the Columbia factory. 
Besides doubling power capacity and providing insur- 


| ance against interruption of production because of 


breakdown or inability to obtain fuel oil, the new plant 
also supplies heat for the Columbia office and factory. 

Frank Nichols, Columbia’s much-traveled vice-presi- 
dent in charge of sales, who recently returned from a 
trip to the Pacific Coast, reported splendid business 
in all localities visited. He took the Southern route in 
going to the Coast and returned through the North- 


| western states. 


One of the main objectives of Mr. Nichols’ tour was 
to survey sales and prospects of Columbia’s new Classic 
ribbons introduced only a short time ago. These 
ribbons add a new writing strength, No. 39, which is 
midway between the Classic medium and medium light 
strengths. They are designed to give the typing neat- 
ness of the medium light without sacrifice of the 
wearing qualities of the medium weight. 

Two new Styles of the Columbia Ready-Master dupli- 
cating process were introduced at a recent meeting of 
Columbia Eastern sales representatives who gathered 
at the factory for a “refresher course” on Ready- 
Master products. Applications of the process in war 


industries were discussed. 


_—~<—- 








NEW RAND McNALLY CATALOG—For a see de- 
scriptive details on Page 8. 


—<—t ¢ 
CORPUS CHRISTI TYPEWRITER SERVICE 
FIRM QUADRUPLES SPACE 

The Typewriter Service Company of Corpus Christi, 
Tex., which formerly occupied a small store space in 
the building at 403 William street, has taken over 
the entire building, giving this firm approximately 
four times the floor space formerly occupied. 

The business was founded two years ago by H. T. 
Patterson and his son, H. S. Patterson, and through 
hard work, consistent effort, and good service it has 
built up a steady, profitable clientele. 

The firm serves as representative for Remington 
Rand typewriters, and in addition has a stock of 
adding machines, replacement parts and accessories, 
and a well established service department.—BCR 
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MADE IN THE NEW ARTWOOD TO SAVE 
STEEL, Postindex Visible Files maintain 100% 
efficiency ... have scores of applications to the 
vital war jobs being done in your territory. 
Extensive Postindex installations have recently 
been made for large manufacturers — many 
of whom have received the Army-Navy ‘E” 
—all of whom are doing outstanding work in 


war production. 


Here are some of the many uses for Postindex 


Sostindex Visible files 


in war industry: Master Tool Index, Tool 
Inventory, Tool Standardization Card, Gauge 
Inspection, Purchase, Purchase Allotment 
Control, Production Schedules, Production 
Follow-up, Commitment Records, Personnel, Job 
Classification, Payroll, Traffic, Finished Stores 
Inventory, Raw Material Inventory, Defense 
Training Record, Controlled Materials Record 
and Sub-Contract Record. THE ART METAL 
CONSTRUCTION CO., JAMESTOWN, N. Y. 
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The “Efficiency Quotient” of an office chair is very 
important. A chair should be designed to avoid physical 
and nervous strains which cause fatigue and irritability. 
Correct sitting posture and chair comfort aid straight 
thinking and efficient work till the end of the day. 

Sheboygan Chair Company has been building good 
chairs since 1868. The sturdy qualities of our chairs 
have made them in demand by the military service, and 
occasionally we have been unable to fill dealers’ orders 
completely and precisely. We have appreciated the 
patience shown by our dealers on such occasions. It 
has been a patience of patriotism, recognizing that 
America has one great task which transcends all 
other needs. 

We ask a continuance of this patience for the dura- 
tion, and you may be assured that we shall do our best 
to serve you at all times. ..and that always, our product 
will be protected against compromise of quality. 

Our diamond trade-mark appropriately symbolizes 
our 75th Anniversary, and it is our aim to perpetuate 
and intensify public recognition of that quality which 


has won customer confidence and dealer satisfaction. 











SHEBOYGAN CHATR COMPANY 


Designers and builders of good chairs since 1868 — 
for homes, offices, schools and institutions 


SHEBOYGAN, WISCONSIN 











OFFICE APPLIANCES 


INSURANCE CREDIT RECORDS KEPT BY 
UNIQUE ROL-DEX SET-UP 

With what is believed to be the first installation of 
the sort for the purpose, the credit department of the 
America Fore Insurance & Indemnity Companies is 
now equipped for quick and rapid consultation of its 
card indexes. The equipment, installed by the Filing 
Equipment Bureau of Illinois, Inc., 216 West Jackson 
boulevard, Chicago, consists of ten Rol-Dex (progres- 
Sive tray) files. 

The floor lay-out, as shown in illustrations herewith, 
provides a large degree of accessibility, so that one 
office worker can carry out a high average of searches 
with minimum effort. Characteristic of the Rol-Dex 


file, of course, is the fact that the card trays are 
removable, and that they 


“come to” the operator, 





he sy 


UNUSUAL ACCESSIBILITY IS FEATURE.—These views show 
the new Rol-Dex (progressive tray) files—closed above and 
open for business below—just installed in the credit depart- 
ment of the America Fore Insurance & Indemnity Companies, 
Chicago. 


rather than being reached for. At the same time the 
entire card record is accessible to other clerks. Thus, 
the drawer or tray is rolled sidewise to the working 
surface of the desk, for examination, and can be 
quickly returned without interfering with the rest of 
the records. If necessary, of course, the entire tray 
may be segregated for a lengthy check-up. 

Each Rol-Dex file has a cover and lock, but in the 
case of twenty-four-hour operations, which are com- 
mon nowadays in war plants and governmental offices, 
these accessories may be omitted. 

The closed Rol-Dex files serve a double purpose in 
the America Fore installation. The covers may be used 
as sorting spaces during periods of the day when dis- 
tribution of records is light. At night, of course, in 
normal operation, the locked covers protect the rec- 
ords from any ordinary invasion attempt. Incidentally, 
in case of fire, the water from an overhead sprinkler 
system would drain away quickly, as channels are 
drilled in the Rol-Dex bases for this purpose. 

The equipment shown in our illustrations was manu- 
factured by the Rol-Dex Company of Detroit, Mich. 
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THESE WAR INDUSTRIES 


use Liberty Boxes 


Aluminum Company of America 
Baldwin Locomotive Works 

Browne & Sharpe Manufacturing Co. 
Boeing Airplane Company. 

Fairchild Engine & Airplane Corp. 
Westinghouse Electric & Mfg. Co. 
Timken Roller Bearing Co. 

Dow Chemical Company 

Grumman Aircraft Engineering Corp. 
Western Electric Company 

Wright Aeronautical Corp. 


—and many hundreds more of similar size 
and standing, too numerous to mention. 
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Serve the nation by 
serving its war industries 


Hundreds of the nation’s prime 
producers of the tools of war find 
Liberty RECORD STORAGE 
BOXES unsurpassed for storing 
the vital records they are required 
to keep. 


Those not yet initiated to the real 
quality and economy of Liberty 
Boxes can be easily sold on their 
merits. You need but demonstrate 
Liberty advantages. 


The War Production Board lays 
down definite periods of time for 
retaining records pertinent to war 
contracts. Hence, producers are 
record storage conscious — their 
volume purchases can be tre- 


mendous. 


DEALERS: Do your part. Get your 
customers to conserve their steel files 
by transfering records oftener to 
LIBERTY corrugated board boxes. 
Put the LIBERTY story across to 
war industries in your area. 


TORAGE BOXES 





Getting around often to see 
_ people is difficult. Promotional 
material must do a bigger job | 
than ever before. The advertis- _ 
ing material pictured below will _ 
be furnished — FREE—to our 
dealers. Request quantities you — 











' 
| 


ctice 
| For your big accounts only. 


Attach this ORDER FORM ¢o0 your letterhead 


Please send me following quantities: 


Manual of Record Storage Practice 


Sample of Style RBS 


In space below paste, stamp, or typewrite clearly 
imprint copy wanted on Nos. 655 and 654. 


Mark for attention of: 


ng 


r | "BANKERS BOX COMPANY 536 SOUTH CLARK ST. CHICAGO, ILL | [ 
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For Official Business... | 


DESTINATION 
UNKNOWN 

















No. F3066 





@ Constantly flowing through our shipping room are hundreds of Jackson Desks 
which are consigned to the armed force and government agencies. There’s real 
drama in speculating on the ultimate destination of these desks. We visualize 
Jackson Desks used by men and women whose decisions are shaping the course 
of things to come . . . on the battlefront as well as on the production front. And 
though our curiosity is never fully satisfied concerning the ultimate usage of our 
desks. we are confident that every Jackson Desk will provide adequate and eff- 


cient facilities for VICTORY PLANNING. 


JASPER OFFICE FURNITURE CO. 
JASPER, INDIANA 


S. R. Evans, 421 Hampton Court, Athens, Ga 

Howard Maley, 115 Tarbell Ave., Bedford, Ohio 

Lt. MH. McDaniel, 3600 Parkhill Drive, Ft. Worth, Tex 
Charies L. Pettibone, Bedford, Ohio 


REPRESENTATIVES: 
James H. Davison, Hote! Figueroa, Los Angeles, Cal 
Marion V. Follin, 220 Fairbanks Road, Riverside, t!! 
George 8. Wray, 130 W. 42nd St., Room 819, New York 
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VICTOR ADDING BROADENS BENEFITS OF 
BUEHLER EMPLOYEE’S FUND 

H. M. Gustafson, secretary and treasurer of the Vic- 
tor Adding Machine Company, has announced a fur- 
ther broadening of benefits to workers in connection 
with the company’s Buehler Employees’ Security Fund, 
which was established in 1941. 

A new pension trust has been created for the benefit 
of all participating members of the Buehler Fund and 
the Victor Management Fund who have been in the 
service of the company for five years or more. Through 
the establishment of the trust, retirement income to 
eligible members will be increased approximately 
fifty per cent over what they would have received 
under the original provisions of the Buehler Fund. 

All contributions made to the new pension fund by 
the company will be invested in retirement annuities 
for eligible participating employees. The new pension 


tions by the employees, as the entire cost of the an- 
nuity purchases will be assumed by the company 


through its contribution. Despite the creation of the | 


new pension fund, the company’s regular contribution 
to the Buehler Employees’ Security Fund for 1942 was 
approximately the same percentage of estimated 
profits as in 1941. 

Mr. Gustafson reported that $7,144 from the fund 
had been paid out to members and their dependents 
during 1942 for hospitalization and weekly indemnity. 
Deposits made by employees during the year amounted 
to $25,500 of which $9,000 had been paid out for in- 
surance. Mr. Gustafson pointed out, however, that the 
company’s contribution of $8,500 credited to employee 
balances practically offset the cost of the group in- 
surance. 

<-> 


DEALER HOUSE ORGAN NAMED “P.S.” 
The meaty mailing piece regularly issued by the 


Comfort Printing & Stationery Company, St. Louis, 


now has a name. In its second issue, the firm an- 
nounces that Eugene Hoy, with Purina Mills, St. Louis, 
has received a $100 war bond for the title “P.S.” 

As explained editorially, the majority of the judges 
voted for “P.S.” because they felt it was short, easily 
remembered and tied in with the firm’s policy of 
adding pertinent post scripts to the business news of 
St. Louis. The booklet is notable for its use of color 
in an educational sense, with frequent references to 
the significance of color as related to personality, 
sales resistance, etc. 

. ee > 


COOPER ON ROAD FOR CODO 

Last month Frank Cooper of Codo Manufacturing | 
Corporation left for an extended business trip through- 
out the South. He will be away from his Chicago office | 
for about two months. 





SIMPLICITY HELPS VOLUNTEER CLERKS.—Using this Shaw- 
Walker Space-Saver Expandex, the Community Federation of 
Boston is able to use inexperienced volunteers as file clerks 
on its list of subscribers. Although the list has grown more 
than forty per cent since the Expandex was installed, the 
workers have found it easy to keep pace. The entire system 


was sold and installed by Shaw-Walker’s Boston branch, 


headed by A. R. Hedeman. 
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Thousands of Office Workers 


are protected from 
distracting Body-Fatigue 


Today, across the country, are thousands of war-working offices 
equipped with BOLENS SYNCRO.-TILT Chair Action Office Chairs. 
As work pressure gets greater these offices are realizing more than 
ever before their good fortune and foresight in equipping with 
scientifically designed body-fitting chairs. For the distraction of 
body-fatigue is a problem that just can’t reduce the efficiency and 
alertness of their workers. 


trust does not contemplate any additional contribu- | There's netinigction, tos. <8 Rileny 5) Se Se ee 


every man, every machine, every pound of metal is concentrated 
on production of War equipment, Bolens “pre-war” products are still 
performing an important job for victory in the offices of the nation. 
Remember this Bolens ‘‘Comfort Engineering’’ when a peacetime world is 
again ours to build. Continuing research will make BOLENS CHAIR 
IRONS better than ever to add greater value to fine office chairs of the 
future. 


.. remember .. 
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BOLE PRODUCTS GONPTY 


Port Washington Wisconsin 





























EMBOSSED PANEL PERIOD STYLE PAD by POLAR 
No. 80 Size 19 x 27 $5.00 Wo. 81 Size 20 x 34 $6.50 


INCREASE YOUR SALES 


WITH POLAR PADS 


A new desk needs a POLAR Desk Pad to 
protect its working surface and enhance 
its appearance. It is actually so very 
easy to make the additional sale—just 


a suggestion usually does the trick. 


And for rejuvenating desks which have 
been in service for a long time, there is 
nothing like POLAR Desk Pads to smarten 
them up and to provide a fine working 


surface. 


More sales effort on POLAR Products will 
bring you good profits. Try it today. 


POLAR MANUFACTURING CO. 


323 N. 13th Street, Philadelphia, Penna. 


POLAR SPECIAL PERIOD STYLE LINOLEUM DESK PAD 
No. 29942 Size 19 x 27 $4.00 
No 299 Size 20 x 34 $4.50 
No 29934 Size 24 x 38 $8.00 











OFFICE APPLIANCES 


PAUL R. McCOLLEM’S KANSAS CITY STORE 
HOST TO OVER HUNDRED GUESTS 


More than a hundred purchasing agents and busi- 
ness owners from Kansas City, Mo., and surrounding 
territory attended the opening of the new store of 
Paul R. McCollem, Inc., at 1012 Baltimore avenue, 
Kansas City, in late December. Several factory rep- 
resentatives were also in attendance, noting the re- 
sponse of visitors to the fine showing of office furni- 
ture and equipment in the two display rooms. Beside 
the display areas the firm has storage space of thirty 
by eighty-five feet and warehousing room embracing 
some 8500 feet of floor space. 











PAUL R. McCOLLEM, INC., WINDOW ATTRACTIVE.—Quality 
is emphasized in the window displays of the new store of this 
firm, at 1012 Baltimore Avenue, Kansas City, Mo. There are 
two display rooms and 8500 feet of warehousing floor space. 





PARTIAL VIEW OF McCOLLEM LINES.—Amozng the nationally 
known lines handled by the new Paul R. McCollem office 
equipment store in Kansas City, Mo., are those of the Metal 
Office Furniture Company, Stow-Davis Furniture Company, 
Milwaukee Chair Company, Jasper Chair Company, and 
0. C. S. Olsen Company. 
~~ « 


B. L. MARBLE COMPLETES BIG CONTRACT 


The B. L. Marble Chair Company recently completed 
its Maritime Commission contracts for special chair 
equipment for 612 Liberty ships. Production now is 
entirely taken for expansion of emergency offices of 
Army, Navy, Coast Guard, and other Government 
agencies, as well as expansion of offices for large in- 
dustrial plants making tanks, bombers, and submarine 
chasers. Because of the importance of this produc- 
tion, the highest priority orders are furnished, which 
secure necessary materials, but they report a shortage 
of experienced workers, making it necessary to train 
women factory employees, announced A. D. Pettibone, 
president, at the Bedford, O., plant.—AK. 
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leadership 
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NEW YORK 


of DeLuxe and I-P Forms, 
Binders and Indexes. 





LINES MADE 
” 


MOST COMPLETE 
Generations of use has 
Completeness of these 
lines provides a single source 
of supply for all accounting 
and record keeping needs. 
It simplifies ordering—pro- 
motes easy control of stock 
—reduces shipping costs. 
BINDER FORMS 
Ask for Circular D1193 


See Catalog No. 142 
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THE SHAW-WALKER 


WAR FILE 


B® Made of Plastic and Wood 











Matches Shaw-Walker Steel Files 
Made in Letter and Legal Sizes 


® Drawers Operate on Slides ! 


Has Drawer Device that Speeds 
Filing and Reference ae 


& Document Drawers and Remov- 
able Card Trays Optional 





Made by Shaw-Walker in Our 
Own Muskegon Factories 





And there are 6,000 other items in| , 
the enormous Shaw-Walker franchise | a 





“Built Like a 
Skyscraper” 











GHAW-WALKER 


MUSKEGON, MICHIGAN 





LARGEST EXCLUSIVE MAKERS OF OFFICE FURNITURE AND FILING EQUIPMENT IN THE WORLD 
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NORTHWEST TRAVELERS NOTES 


By H. J. Stephens, Correspondent 
Henry Huette of the Autopoint Pencil Company was 
rather seriously burned recently in an accident at his 


home in Chicago. Henry is reported as recovering | 


satisfactorily, and has the best wishes of 
friends in the Seventh NSA District. . 
it that Joe Roller of the Roller Office 
Grand Forks, N. D., had his usual fine success during 
the season just past, as did Stan Griebel of Y and E, 
Roy Clarke of F. S. Webster Company, Keith Thomp- 
son of the Minot Stationery Company, Minot, N. D., 
Fred Green of the News Printing Company, Aberdeen, 
S. D., Art Grayson of Thomas & Grayson Company, 
Minneapolis, Minn., and Ed. Hanson of the Miller- 
Davis Company, Minneapolis, Minn. All are ardent 
hunters and sportsmen! ... Merrill Hasty of the Seng- 
busch Company, Milwaukee, Wis.. bagged himself an 


Se. { 


his many 
. . Reports have 
Supply Company, 






oe. 


MERRILL HASTY 
. . Mighty Hunter of Deer 


eight point buck during the deer season just past, and 
submits a snapshot to prove it! ... Joe Poppel and 
F. E. Richards of Zaiser’s. Des Moines, spent a few 
days recently on a business trip to Chicago, as did 
Willis Mohn of the Holden-Kahler Company, Cedar 
Rapids, Ia. Gordon Barger of Morris Sanford Com- 
pany, Cedar Rapids, was also a recent visitor to Chi- 
cago... . Harold E. Switzer of Yelland & Hanes. Mason 
City, Ia., has been called into the armed service. Joe 
Hanes, a son of one of the proprietors, has left his 
former occupation to join the staff of Yelland & Hanes. 
and is taking over the duties vacated by Mr. Switzer. 
... Although Al J. Nordstrom of the Smead Manufac- 
turing Company, Hastings, Minn.. had to spend last 
Thanksgiving away from home for the first time in 
twenty-three years, it turned out to be as pleasant as 
possible for him! Dan and Enid MacDougal and fam- 
ily of Kansas City had Al out to their home for dinner, 
having been tipped off by Gene Mitchell of St. Louis 
that Al was to be in Kansas City for that day. ... 
Geo. Zahner, son of Henry Zahner, veteran salesman 
for Farnham’s, Minneapolis, Minn.. was recently com- 
missioned a lieutenant in the adjutant general’s office. 
U.S. Army. .. . Howard Schaub, who had spent many 
years on outside sales for Thomas & Grayson Com- 
pany, Minneapolis, Minn., entered the U. S. Navy on 
January 15 with a petty officer rating... . Henry J. 
Claussen, veteran member of the staff at Zoeckler’s, 
Davenport, Ia., was called into service in the Army 
January 2, 1942. 
o—t -« 
LEATHER COMPANY GETS ARMY-NAVY “—k” 
The Lackawanna Leather Company, maker of up- 
holstery leathers at Hackettstown. N. J., has been 
avarded the Army-Navy “E” for excellence in pro- 
duction. According to a letter from D. H. McCree, of 


that firm, it is the first and only leather concern in 
the United States to receive this award to date. 
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CASTEL COLORED 
COPYING is an 
ideal substitute for 
ink. This dry pen- 
holder" produces 
impressions of 
great intensity and 
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ii | copies clearly and 
| neatly in the same 
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One of the top Me i, We reper Wt 
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make vivid im- ro | H! 
pressions. Sharp- < 
ens easily in = a 
sharpener. Avail- 
able in Red, Black, = 


The Champion 
among Copying 
Pencils — CASTELL 
COPYINGpro- 
duces clear, deep, 
indelible impres- 
sions and transfers 
with neatness and 
durability. Its 
quality has never 
been matched for 
duplicating. Wide- 
ly used by sales- 
men, insurance, 
postal and rail- 
road workers and 
Government 
Agencies. Avail- 
able in Hard, Extra 
Hard and EXTRA 
Extra Hard. 


Blue, White, Ver- 
milion, Yellow and 
Green. 


FABER 





From 1761 to 1943 — through every intervening world 
upheaval — the A. W. Faber name has been a magic 
password for Quality, Prestige and Profits. 
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The ASCO "WOODMASTER" Card 
Cabinet Series is designed for the busy 
office, factory, and all defense and war 


activities. 


MATERIALS: Cabinet Hardwoods are 
high grade, seasoned air, and kiln-dried, 
free of defects. 


* CONSTRUCTION: Tongued and grooved. 
Reinforced, glue blocks at all vital points. 
Drawer stop. Equipped with compressor. 





HARDWARE: Metal cardholder and pull. 


FINISH: "ASCO" olive green harmonious 
finish. 


*Materials and construction subject to change without notice. 
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CARD  CABINE 7 































DIMENSIONS APPROX. 
SINGLE DRAWER SHIPPING | LIST PRICE 
CARD SIZE WIDTH HEIGHT DEPTH WEIGHT F.O.B. N.Y. 









$3.90 





No. 335 WOODMASTER 2S" 67/6" 5/6" 16" 73, 
67/6" 16" 91/2 4.75 

















No. 346 WOODMASTER S26 Te" 









No. 358 WOODMASTER 5" x 8 V6" THs" 16" it 5.50 
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No. 369 WOODMASTER 6" x 9" 10%” B76" 16" 13 
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DIMENSIONS APPROX. 
DOUBLE DRAWER ) sHipmnG | US? PRICE 
CARD SIZE WIDTH HEIGHT DEPTH WEIGHT F.O.B. N.Y. 
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SAFE | STAK 


The Wartime Transfer Storage File 











































STURDY CONSTRUCTION 
-- EASY 
DRAWER OPERATION 


Drawer and shell are formed of 
a new hard surfaced tempered 
Kraft board, coated with special 
green lacquer; drawers triple 
thick front and back; shells are 
double thick at all corners. 
Drawer bottom and shell slide 
are treated with a special wax 
lacquer coating insuring smooth 
operation. Rigid shell and 
drawer construction prevents 
binding when under load. 











STOCKED IN THE FLAT... 
SIMPLE ASSEMBLY 


a 








‘Stocked in the flat until ready for use—saves 
space. — pony dee assembly without SafeTstak is a fast-moving, year-round item for dealers every- 
the use of tools or fasteners. where because it meets today’s increased wartime demands, in 


any office large or small. SafeTstak is made in conventional [ 


PATENTED DRAWER PULL sizes for checks, tabulating cards, invoices, and letters. f 


= Sa ee oe SafeTstak is made from a new hard surfaced tempered Kraft 
board, green lacquered, and designed for securely locked as- 
sembly without the use of tools, mechanical fastenings or glue. 
It is not affected by moisture or heat and will not attract vermin. 









Drawer pull will not loosen nor pull thru 
the face of the drawer even under hardest 
usage; hangs flat. 


Engineered to stack safely, the drawers operate smoothly and 
without binding when under load. And, it’s available now 
for immediate delivery. 


P o SITIVE st C KING Send in your stock order today, or ask for detailed catalog sheet. 


Special interlocks securely seat sections to- D i E f° 0 L D 


gether for stacking; sections are locked both 
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vertically and horizontally. No special tools SAFE & LOCK COMPANY + CANTO N, O. 


or fasteners required. 
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LONDON NOTES AND NEWS 
(Continued from page 30) 

distractions. Hitherto a faithful Catholic living in 
the world, he now became deeply concerned with reli- 
gion, partly through the influence of his younger 
sister. She, a young woman of great strength and 
beauty of character, had already entered the religious 
community of Port-Royal, the centre of a puritan 
reform movement within the Roman Church, inspired 
by Jansen, the Bishop of Ypres. A year after these 
stirrings of deeper feeling, Pascal had an ecstatic 
religious experience, and for the remaining eight 
years of his life he was closely linked with the abbey 
and schools of Port-Royal. 

“He still lived in his own house, and retained much 
of his wealth. But he mortified his flesh by an ascetic 
rigour beyond that which his physicians imposed to 
relieve his increasing ill-health. His asceticism, how- 
ever, like that of St. Francis of Assisi, was accompanied 
by loving kindness to others. 

“Among the ‘vanities’ of the world which Pascal now 
renounced were his mathematics and his science. But 
he did not wholly abandon them. From time to time, 
through intercourse with such friends as Fermat and 
Mersenne, and sometimes simply as a distraction from 
pain, his thoughts returned to these pursuits, in which 
his mind moved with perfect ease and grace. Almost 
without effort he made new discoveries in the geome- 
try of the cycloid and in the theory of probability; 
he even engaged in scientific controversy on questions 
of priority. In these last eight years, however, he won 
new fame as a writer on religion. Strife arose between 
the Jesuits and the Jansenists. The Jesuits charged 
the community of Port-Royal with heresy, and the 
austere Jansenists attacked a Spanish group of Jesuits 
whose casuistry they regarded as dangerous to moral- 
ity. Pascal engaged in the controversy, and wrote 
eighteen letters called the Provincial Letters. French 
literary critics acclaim these prose writings as of 
capital importance in the foundation of French classi- 
cal style. As polemics, says T. S. Eliot, they are unsur- 
passed, not by Demosthenes, or Cicero, or Swift. 


A Great Writer 

“In his last two years, Pascal meditated writing an 
intellectual defence of Christianity, and made copious 
notes for it. He died before beginning the actual 
writing, but these notes were published, after his 
death, as the famous ‘Pensees’ of Pascal. Even these 
fragments reveal him as a great literary artist, whose 
intellectual passion for truth made him utterly dis- 
satisfied without a spiritual explanation of human 
life. He brought to this work his great powers as a 
man of science, though he did not, like some great 
scientists, suggest that his own faith was sufficient 
warrant in itself for Christian belief by the common 
man. 

“Voltaire and Condorcet might regard Pascal’s reli- 
gious writings as the product of a mind disordered 
by ill-health, but in these poignant days, so tragic 
especially for our sister-nation, to which these three 
great men belonged, Pascal’s ‘Pensees’ have a re- 
newed interest, though some of his pre-suppositions 
are now shared by few educated men. 

“Pascal was proudly conscious of his intellectual 
powers, but he became also profoundly humble as a 
sinful man before God, and in his last years he was 
filled with loving concern for the poor. His wish to 
supply their material needs spurred his practical 
genius to start a company for putting public vehicles, 
omnibuses, on the streets of Paris, for the convenience 
of the people, and to gain profits, no longer for him- 
self, as in his earlier years, but for almshouses and 
hospitals. These buses were started during the last 
month. of his life, and deeply engaged his attention; 
they seem to have achieved instant social and com- 
mercial success. 

“Newton, whose birth we celebrate in this tercen- 
tenary year, was a greater man of science than Pascal, 
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Doubly 


IMPORTANT 
TODAY! 


“GRAND 
PRIZE" 


TYPEWRITER RIBBONS and 
CARBON PAPER 


Are Helping To Speed 
The Paper-Work Of Production 
And Victory! 


URING war-time especially do type- 
writer ribbons and carbon paper 
prove their importance as essential 
products! More than half of the output 
of Grand Prize” Ribbons and Carbon 
Paper now goes to answer the needs of 
the United States Government, the 
armed forces and war industries. In 
thousands of new ways, “Grand Prize” 
quality and dependability are showing 
their worth to America! 


BUY U.S. WAR BONDS 
and SAVINGS STAMPS 
EVERY PAYDAY! 


PACIFIC CARBON and 
RIBBON MFG. Company 


J. FRANCIS O’CONNOR, Pres. 
Head Office and Factory: 
1451 Harrison Street, San Francisco 
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NEW STA-TITE 
COMPRESSOR 


SECTIONAL 
INTERLOCKING UNITS 


MADE OF 
SELECTED HARDWOOD 
if a 


FINISHED IN 
STANDARD OFFICE 
GREEN 


See ee 


PERMA-BILT Filing Equipment is designed for filing |BM 
cards, time cards, finger-print cards and all standard size 
record cards. The cabinets and drawers are constructed 
with interlocked corner joints. All cabinets are standard 
size, 37!/, in. wide and 24!/2 in. deep, and the drawers 
are made in various standard sizes. All cabinets interlock, 
and we can provide any desired combination of our stand- 
ard size drawers. We also 
make TAB-TRANS Files 
that stack vertically by in- 
terlocking method and 
align horizontally. 


Write for 


Details and Prices 


PERMA-BILT 
EQUIPMENT CO. 


Hanna Building 
Cleveland, Ohio 





THE STA-TITE COMPRESSOR 


The Sta-tite Compressor is posi- 
tive in operation and will hold 
cards in file even if drawer is 
inverted. Is only % in. thick 
and removable without the use 
of tools. 


DERMA-BILT 
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but I judge Pascal to be the greater man. Newton’s 


thoughts, like Pascal’s, turned much to religion in 
his later years; but he followed dark paths, pondering 
over the prophetic Scriptures; none but the curious 
antiquary would today read his religious writings. 
Pascal’s, on the other hand, have an abiding attrac- 
tion both in their substance and their literary form. 
Newton was a man of virtue and plain living; but 
Pascal in his later years was a saint. Newton’s scien- 
tific work, though great in substance, was written in 
poor Latin. Pascal used his native langauge in writing 
both on science and religion, and his works belong 
to the great treasury of French literature. 

“Pascal’s invention of the calculating machine, just 
three hundred years ago, was made while he was a 
youth of nineteen. He was spurred to it by seeing the 
burden of arithmetical labor involved in his father’s 


| Official work as supervisor of taxes at Rouen. He con- 





ceived the idea of doing this work mechanically, and 
developed a design appropriate for the purpose; show- 
ing herein the same combination of pure science and 
mechanical genius that characterized his whole life. 
But it was one thing to conceive and design the 
machine, and another to get it made and put into use. 
Here were needed those practical gifts that he dis- 
played later in his inventions of the wheelbarrow and 
the omnibus. He must find and test suitable materials 
for his machine—iron, copper, ivory, ebony, wood. He 
must find and indeed train suitable workman, and 
settle many points by actual trial. 
Search for Perfection 

“His first model was followed by others, and gradual 
improvements occupied much of his time for the next 
ten years, in which he strove indefatigably after per- 
fection. He wished also to obtain due reputation and 
reward from his invention. He obtained royal protec- 
tion for it, and gained the patronage of many dis- 
tinguished men. In 1652 he presented one of the last 


| of his fifty models, with a famous letter, to Queen 


Christina of Sweden. He also wrote a prospectus of 
his invention that would do credit to a modern school 
of salesmanship. But other men, despite the royal 


| patent, pirated his invention; and the sight of one 


of those copies, ‘a monster,’ he said, fair on the out- 
side but valueless in use, so disgusted him that he 
abandoned further interest in his machine. 

“In a sense, Pascal’s invention was premature, in 
that the mechanical arts in his time were not suffi- 
ciently advanced to enable his machine to be made 
at an economic price, with the accuracy and strength 
needed for reasonably long use. This difficulty was 


| not overcome until well on into the nineteenth cen- 


tury, by which time also a renewed stimulus to inven- 
tion was given by the need for many kinds of calcula- 
tion more intricate than those considered by Pascal. 
Consequently until the present century the principal 
aid to calculation was the table of logarithms pub- 
lished by their Scottish inventor, Napier, in 1614; put 
into more practical form by Briggs at about the time 
of Pascal’s birth, and afterwards used also in the 
slide-rule. 

“These inventions will always retain great practical 
value, but where extensive and elaborate calculations 
are necessary the economic method is to use a suitable 
computing machine. Today we recall Pascal as the 
first originator of such machines.” 

The reply to the toast was by Prof. René Cassin, 
Commissaire National a la Justice et 1l’Instruction 
Publique de la France Combattante. Thanking the 
committee, on behalf of the French in Great Britain, 
for their enterprise in arranging this celebration in 
honour of Pascal, he stressed the versatility of the 
inventor’s genius, his extraordinary creative imagina- 
tion, allied with critical penetration. He spoke of 
Pascal’s conviction, that learning was greater than the 
powers of princes and that it was stimulating to 
remember this defence of liberty of thought at a time 
when political tyrants tried to turn men into machines 
The spirit of Pascal was an inspiration to those who 
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America’s Pre-eminent 
Carbon Paper 


“QUICK EXTRACTION”’ 


This contribution to speed and effi- 
ciency is a feature of Columbia's en- 
tire COMMANDER, PINNACLE and 
SILK GAUZE lines. Each sheet of 
carbon in the regular stock sizes is 
increased 4 inch in length, permit- 
ting it to extend below the original 
and copies far enough to permit con- 
venient grasping for removal with 
“one” motion without wrinkling, 
thumbing or creasing the carbon 
sheets. 

When the carbon paper is reversed 
the extra 14 inch is still at the bottom 
for quick extraction, both the top and 
bottom of the carbon can be used, and 
the extra length causes the type to 
strike between the lines, writing on 
unused space and thereby greatly in- 
creasing the writing surface of the Vs pe 


carbon. . 
A PRODUCT OF 
ele) G07 ",1:1 7: 41:1:10)) me. wn 00-1 @)) Be Cee 


Main Office and Factory: Glen Cove, L. I., N. Y. 


New York Sales and Export, 58-64 West 40th St., New York City Kansas City, Mo., Dwight Bldg. 
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NEW 1943 
VICTORY 





The new series of Cesco Pay Roll Forms 
now available permits the dealer to meet 
most every requirement. Included are 
several designs of Earning Records, Pe- 
riod Pay Roll Sheets, Receipt Forms and 
supplemental records such as Personnel, 
History, Application forms, etc. Provision 
has been made to take care of the new 
Victory Tax as well as other deductions 
such as for War Bonds, Group Insurance, 


Union Dues, etc. 


SEND FOR CATALOG “K” 


All these forms are fully illustrated and 
described in the new Cesco Catalog “K”. 
Send for a copy and be in a position to 
obtain your share of this business. 





THE “VIC” OUTFITS FOR MEDIUM 

SIZED CONCERNS 
Complete outfits put up in neat Loose 
Leaf Binders include Long and Short 
Sheet Pay Roll, Earning Record and Tax 
Recap. For 25, 50 or 100 employees. List 
price $4.00, $5.00 and $6.00. Circular on 
request. 























The C-€- SHEPPARD CO. 





«+ 44-07 2st Street, LONG ISLAND CITY, N.Y= of 
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strove to restore to France her freedom and who were 
representative of the spirit and genius of the French 
people. “Man is only a reed—but he is a reed that 
thinks.’’—SSE. 
_—~—-_- — 
BRITISH TRADE LEARNS HOW TYPEWRITER DOES 
ITS BIT IN MANY CLIMES 

Among the gems of wartime business literature not 
likely to be surpassed in America or elsewhere is a 
booklet entitled “Ships—Planes—Tanks and Typewrit- 
ers.” It was prepared for distribution privately within 
the British typewriter trade and was published by the 
British Typewriter Manufacturers’ Association. 

The text, as might be expected, dramatizes the im- 
portant part played in every phase of war work by 
typewriters and typewritten copy. From bomber com- 
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FIELD OFFICE IN ROMAN TOMB.—While comrades relax in 
coffin niches, British officers grind out orders on “old faithful” 
—their typewriter. 


mand to underground field offices where orders and 
reports are turned out under the most primitive con- 
ditions, the typewriter’s varied utility is thoroughly 
emphasized. 

As for illustrations, the cuts, released by a special 
dispensation of the British censors, are full of the 
drama of global war. One of the most astounding of 
these shows a field office in an old Roman tomb, where 
the coffin niches are used as bunks. Merrily clicking 
away in the middle foreground is a modern typewriter, 
getting out its grist of orders and citations and reports, 
where once “the glory that was Rome” slept the 
centuries away. 

=< 

DAVIS SUES FOR BURGLARY LOSS COVERAGE 

Charging the company refuses to pay for a burglary 
loss suffered October 4, 1942, Charles H. Davis, doing 
business as the Davis Pen Company, Fort Wayne, Ind., 
has filed suit for $6,000 against the United States 
Casualty Company, a New York corporation, in Allen 
County Superior Court at Fort Wayne. Mr. Davis 
claims the loss suffered in the burglary amounted to 
$4,600. He asks additional judgment because of finan- 
cial embarrassment which he claims he has suffered 
as a result of failure of the insurance company to pay 
for the loss—AK. 

*—- 
SHREVEPORT FIRM ADDS FANFOLD 

Caddo Business Machines, office equipment dealer 
of Shreveport, La., owned and operated by J. W. 
Malarcher, has added the Gilman Fanfold Corpora- 
tion line of office forms. The new merchandise was 
displayed in stock beginning the first of the year to 
help pick up volume cut down by wartime shortages. 
—RRV. 
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F r 
Help Our “ 

Fighting Men 

to bet More Letters 





Courage comes in letters, too! Serve 
the cause of Victory by cooperating ooo mm 


fully with this Government V-Mail 
campaign. Do everything you can to 


make America conscious of the im- i 
portance of sending more letters to a 


men overseas. Plan a V-Mail Informa- 





tion Center NOW! Remember—your 
efforts will be appreciated by men 
who are fighting for your freedom! 
For unusual ideas in V-Mail displays, 
write to the W. A. Sheaffer Pen Com- 
pany, Fort Madison, lowa. 


v-BLack Skup 


INSURES LEGIBILITY! 


Sheaffer V-Black SKRIP writes black—stays 
black. Black photographs best! Recommend 
it to your customers as the ideal fluid for 
V-Mail. Dries so fast no blotter is necessary— 
keeps pen clean and functioning at top ef- 


ficiency—easier on critical metal and rubber 





parts—makes all pens write better, last longer, 


require less servicing. Special V-Black SKRIP « 
displays available on request. “ ‘ A c ” : 


W. A. SHEAFFER PEN COMPANY 


Fort Madison, lowa 




















Patented 
WOOD MECHANISM 


for Pedestal Jypewriter Desks 





r 
Here is a truly adequate wo¢ d mechanism for pedestal type 
writer desks. It is a marvel of rigidity and sturdiness, infinitely 
easier to operate and eliminates 90% of the noise in opening 


and closing. Fully patented. 


The size of the typewriter platform and height from t 
The swinging door feature is pre 
The mechanism is wholly 


have not been changed. 


ferred by typists for its privacy. 


contained in the pedestal, and has the usual three 
appearance when closed. 
You can buy ther and SELL THEM with complete 


Catalog Mailed on Request. 


Office Furniture Warehouse Company R. W. Young & Son (Michigan) 

Hn Clemetsen (Eastern) 613 Free Press Bidg., Detroit, Michigan 
S73 Broadway, New York, N. V George Litchfield (Midwest) 

William H. Brown (Chicago-Midwest) Jasper, Indiana 

6708 Glenwood Ave., Chicago, Illinois E. W. Thomas (Southwest) 

&. F. Umphred (Western) Box 3493 Peninsula Station 

305 Euclid Ave., Oakland, Calif. Daytona Beach, Florida 
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The Jasper Desk 


laompany 


JASPER INDIAN A 
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WILLIAM J. KENNEDY 

One of the nation’s outstanding veterans in the 
stationery field, who hed retired only a year ago, was 
William J. Kennedy, who died January 7 at h.3 home, 
4381 McPherson Avenue, St. Louis, at the age of 
seventy-nine. He was one of the charter members 
of the National Stationers’ Association when it was 
formed in 1905 under the name of the National Asso- 
ciation of Stationers and Manufacturers. In 1907-08 








THE LATE WILLIAM J. KENNEDY 


he rendered distinguished service as president of the 
group. 

He was likewise a charter member of the Stationers’ 
Guild of America, and organizer and president of the 
St. Louis Stationers’ Club. Among fraternal affilia- 
tions, he held a charter membership in the Missouri 
Athletic Club, was Past Master of George Washington 
Lodge No. 9, A. F. and A. M., and Past Potentate 
of Moolah Temple of Shriners. 

Survivors include two daughters, Miss Naomi E. 
Kennedy and Edna Kennedy Davis, and three sons, 
William E., C. A. and Harry A., all residing in St. Louis. 

Funeral services were held at the Scottish Rite 
Cathedral and interment was at Valhalla Cemetery. 


t tf + 
LOUIS D. SMITH 


The man whose face was known to thousands 
through his advertisements proclaiming himself “the 
biggest typewriter man in San Francisco,” died late 
in December after a lingering illness. 

He was Louis D. Smith, president of the Typewriter 
Company, president for many years of the San Fran- 
cisco Typewriter Dealers Association, a past vice- 
president of the Typewriter Merchants of San Fran- 
cisco, and a prominent figure in Mason and Shrine 
activities in the West Coast city. 

A veteran of the first world war, Mr. Smith founded 
the Typewriter Company seventeen years ago and 
did a consistent volume business which he attributed 
to his regular advertising campaigns, most of which 
were prepared in a humorous vein. He was forty-six 
years old when he died. 

Mr. Smith was a past master of Paul Revere Lodge 
No. 462, F. and A. M.; member of California Com- 
mandery, Knights Temple of the Shrine; member of 
Royal Order of Jesters, Court No. 4, and a past officer 
of West of Twin Peaks Post, American Legion. 

George S. Walker, of the Wholesale Typewriter 
Company of San Francisco, who writes OFFICE APPLI- 
ANCES that “We all will miss Louis Smith,” believes 
that Mr. Smith’s death may be a confirmation of the 
old saying that “things happen in threes.” He points 
out that just a year ago, Robert Stiles, former asso- 
ciate of Mr. Smith and member of the Wholesale 
Typewriter Company’s organization, dropped dead 
near his office, and last March, W. G. Chamberlain, 
former manager of the Wholesale Typewriter Com- 
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‘‘Enemy fighters coming up... 


... gunners man your guns!” When you hear that over the 
interphone, you’re in for a fight! You jump to your twin 50’s 
and get set to dish out the dynamite. 

If your gun position is the top turret of the Boeing Flying 
Fortress, then this is the engineering masterpiece you com- 
mand. Glass dome, guns... everything’s cradled in an auto- 
matic power turret. 


A touch on the turret control whips you around in a split 
second to blast at your screaming targets. 


Special gunsights help you pound your rounds into their 
most vulnerable spots. 

There’s even a device to protect your plane from your own 
guns ...a fire cut-off control that holds your fire the instant 
your wings flash past the sights. 

Engineering masterpiece? You said it! And when the 
enemy's wiped out or driven off, you quietly thank the boys 
back home for the skill and “know how” that helped make 
you and your buddies the best gunners in the world. 


VICTOR ADDING MACHINE CO. 











Skill and “know how” are two big 
reasons why the Victor Adding Ma- 
chine Company—one of the first busi- 
ness-machine makers to enter war 
work voluntarily—is making a fine 
record in building vital parts for 
America’s fighting planes. 


What parts is a secret—but we can 
say that they call for almost unbe- 
lievable accuracy in construction. 
Many of them must be perfect to one- 
tenth the thickness of a human hair! 


This was nothing new to Victor’s 
master craftsmen, however, when they 
shifted their talents from peacetime 
roles to the cause of victory. Each 
had had years of experience in the 
most exacting precision work. 


Their ability—long provedin Amer- 
ica’s offices—is now being further 
demonstrated on battle fronts around 
the world. 


* * * 


Conserve your adding machines by 
having them inspected and cleaned 
at regular intervals by your local 
Victor dealer or factory branch. 
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moe WELLS wit 
AV AILABLE 


However, to insure prompt 
shipment orders should 


carry high priority ratings. 


Approximately 95° of 
our production is devoted 
directly to the War Effort. 
Remember, this must have 


preference over all else! 





Regardless of greatly increased costs our line 


is still one of the lowest priced on the market. 





Send for complete catalog and price list. 


Sold only through established dealer outlets. 


“"WELLS-MADE 
means WELL-MADE" 





No. 24 
32x17—26” high 
No. 24—Oak 
No. 25—Mah 


No. 26—Wal 
Packed 6 to carton 
Wt. 175 Ibs. 


Wells Furniture Mfg. Co. 


LAUREL, MISSISSIPPI 
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pany and one-time “boss” of Mr. Smith, also died. 
Mr. Smith himself was associated with the Whole- 
sale company before he started his own business. 

It is understood that F. W. Preisser, an associate 
of Mr. Smith for many years, will continue to operate 
the Typewriter Company. Mr. Smith’s sole survivor 
is his widow, Mrs. Jessie J. Smith. 


TT fF + 
WILLIAM F. JOHNSTON 


William F. Johnston, fifty-one, president and gen- 
eral manager of the Schwabacher-Frey Company, Los 
Angeles, died very suddenly on Christmas Eve, only 
thirty minutes after one of his sons had arrived home 
from camp to spend the holidays with the parents. 
Death was due to a heart attack. 

Mr. Johnston spent his youth in Boston and was a 
graduate of Harvard University, where he took a law 
course. He served in World War I, and came home 
with the rank of lieutenant. He moved to California 
after the war. 

For some time Mr. Johnston was connected with 


the Grimes-Stassforth Stationery Company but joined | f L E A R N G 














THE LATE WILLIAM F. JOHNSTON 


the Schwabacher-Frey Company organization several 
years ago. He won rapid promotion and was con- 
sidered one of the finest executives in the city. He 
gave freely of his time to various civic organizations 
and to the National Stationers’ Association and local 
trade groups. 

Mr. Johnston is survived by his widow and by two 
sons, both of whom are serving in the armed forces. 
He is also survived by his parents who reside in Long 
Beach. 

Private funeral services were held on Monday, 
December 28. 

The newly elected general manager of the Schwa- 
bacher-Frey Company is Rievel Shepard, who for- 
merly was in charge of the school supplies depart- 
ment. The new president is Paul Brock, formerly 
vice-president. Mr. Johnston had held both positions. 


DAVE E. BLOCH 


Dave E. Bloch, of 949 Palmer Road, Bronxville, N. Y., 
died at a hospital in his home suburb of New York 
City, on January 5. He was fifty-six years old. Mr. 
Bloch was formerly vice-president of the Peck Adver- 
tising Agency of New York. 

Mr. Bloch entered the advertising field in 1910. After 
a connection with the Meier & Frank department store 
in Portland, Ore., he was associated with the J. K. Gill 
Company, of the same city. Later he became advertis- 
ing manager for C. E. Sheppard Company, New York 
City, and of The Globe-Wernicke Co., Cincinnati. For 
some time he was associated with the H. E. Lesan 
Advertising Agency in New York, and in 1921 he 
organized his own office. In 1930 Mr. Bloch joined the 
Peck agency as vice-president. 

Among accounts he handled in the office equipment 





Regardless of obstacles, an urge and a need 
for trading always exists. Trade is the basis 
of our economy. Whether the product be 
fashionable merchandise in a Fifth Avenue 
shop or pelts outside a fur trader's cabin, 
the desire to buy and the wish to sell always 
are active. Nowhere is this more true than 
in America. 

But there are some obstacles which business 
cannot hurdle—and war is one. Urges and 
desires may remain or even grow stronger 
because for the present they are denied. The 
will to win is greater and diverts production 
from consumers’ requirements to definite 
needs of our military establishment. 


The diversion affects production, transpor- 
tation, and distribution. It affects us, too, 
and reaches out to your business. Attractive 
as was the old ascending scale, we cannot 
operate on it today. You will join with us 
in appreciation of the privilege of contrib- 
uting toward victory and a peace that will 
clear the hurdles which loom up so formid- 
able today. Then we shall see and meet the 
old urge for more business and serve you 
with an improved line of "Andy units of 
steel." 
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DEALERS ! 


Attractive 
Discounts 


Read the following six important an- 
nouncements: 

1. UHL Steel Portable Tool Trucks 
are used extensively in War plants. 

2. Available on A-1C or better pri- 
ority ratings. 

3. If war material is made in your 
vicinity, get into those War plants. 

4. They need these trucks because 


they are extremely essential necessities. 


9. Made of special, tough steel; they 
can do heavy work very much beyond 
the actual requirements. 


6. For details see 


our catalog pages 
30 and 31; or our 
descriptive folder 
No. 871 on which 
you can place your 
imprint. 






No. 7150 
with 2 trays 











No. 7170 
with one tray 


No. 7160 
with 3 trays 


UHL STEEL 


Furniture 


Manufactured by 


The Toledo Metal Furniture Co. 
1760 Hastings St. Toledo, Ohio 
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field was that of the Art Metal Construction Company, 
of Jamestown, N. Y. 

Surviving are a widow, a daughter, Miss Muriel 
Bloch; a sister, Miss Stella Bloch of La Grande, Ore., 
and two brothers, Milton and Walter Bloch, of Port- 


land, Ore. 
+ - 
CHARLES ROBERT (BUCK) WEAVER 


Well known as an athlete and football player as 
well as in the office equipment field, Charles Robert 
(Buck) Weaver, an associate of Fred W. James, died 
following a heart attack at his home in Youngstown, 
O., on the last day of 1942. The two operated one of 
the largest office equipment businesses in the Youngs- 
town area. 

In sports where he earned his nickname, Mr. Weaver 
won his varsity letter in football for three years at 
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Ohio State University, was fullback on the unde- 
feated South High School of Youngtown in 1917, and 
was a golfer of note. 

In business, “Buck’’ was a member of the sales force 
of the General Fireproofing Company from 1921 until 
1928 when he became a partner of Mr. James. 

His death was believed to be an indirect result of 
injuries received in an automobile accident several 
years ago when he was returning from a football game. 
He is survived by his widow, the former Helen Jane 
Murray of Columbus, O., two daughters, his mother 
and one sister, all of Youngstown. 

Always prominent in Ohio State alumni affairs, one 
of Mr. Weaver’s last acts before he died was to arrange 
for a talk by Paul Brown, coach of Ohio State’s con- 
ference winning football team in 1942, at the annual 
dinner given for the Youngstown College football 
team by the Elks’ Club January 5. He was a member 
of the Phi Kappa Fraternity, the Varsity O Club, the 
Youngstown Chamber of Commerce, Chesterton Club, 
Youngstown Country Club, and St. Edwards Church. 


' + + 
WILLIAM E. COPP 


Flying Officer William E. Copp was recently killed 
in an airplane crash near Jonquiere, Quebec, when a 
machine he was piloting developed engine trouble. He 
had two years’ fighting experience with the RAF in 
England and Malta. He was widely known in the sta- 
tionery industry of Canada, being associated with his 
uncle, Dutton Copp, of Dutton Copp, Ltd., Toronto. 
He was a grandson of William Copp, Toronto.—SJL 

+ + +f 
ALFRED BRYANT 

Alfred Bryant, sales manager for Burt Business 
Forms, Ltd., died recently at his home in Toronto, 
Ont. Mr. Bryant, who was a native of Toronto, moved 
to New York as a young man and became associated 
with various companies as a salesman. He was later 
located in Detroit, and in 1932 returned to Toronto 
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Creating User Demand 
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STATIONERY PRODUCTS 


Inks - index tabs - stamp pads - sheet protectors and 
the most complete line of marking devices in America. 


The Justrite line incorporates all of the best efforts 
of one of the oldest, and yet most modernly equipped 
manufacturing plants in the industry. Not satisfied 
however, with just making items that are better in 
themselves, The Louis Melind Company is telling 
consumers - both today’s buyers, and tomorrow's - 
purchasing agents, office managers, production 
chiefs - your customers - in more than fifty maga- 


zines and newspapers 


“Once you try Justrite 
you'll always specify Justrite” 






LOUIS MELIND COMPANY 


NEW YORK « CHICAGO « SAN FRANCISCO 
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Write for full particulars 
regarding the Justrite 
Drawing Ink contests. 
War Bonds and Art 
Scholarships will be 
awarded for ink draw- 
ings on some phase of 


“AMERICA’S DRIVE TO VICTORY” 
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Number 


Jasper 
Chair 
Co. 





No. 88 stenographer pos- 
ture chair. Solid walnut, 
quartered oak, birch in 
walnut or mahogany fin- 
ish. 






No. 100 quartered oak, No. 104 
birch, walnut or mahogany fin- 
ish. No. 104T with turned posts. 


MADE GOOD WITH WUUD 
—WE KNOW! 


Jasper Chair Co. started making office chairs more than twenty years 





ago, using oak, walnut and birch woods. We put quality and value 
into them at the start and have continually improved them. Our chairs 
are dependable furniture, attractively designed, providing full satis- 


faction for everyone who works sitting at a desk or table. They can 





be counted on for lifetime use. 


We expect to continue making all wood office chairs long after the 


duration and we depend on our present products to recommend our 





product then, just as those good chairs do now that were made fifteen 





or twenty years ago. 


L 








We regret that wartime conditions prevent our meeting all the wishes 4 : 
9 P g Extra Height Unit 
of our many good and faithful dealers. We have their needs con- aes gt Soe with wey grant aa. at 
tached to the spider plate. user prefers a 
» > » ° . . higher than standard 18-inch seat height, he 
tinually in mind and will fill them as quickly and fully as develop- removes the set screw on the side of the base 
hub and lifts the chair off the base. He than 
. - ‘ — detaches the height unit and places it in the 
ments permit. Please be sure to indicate definitely on your orders, al] _»e'tom of the hub socket. Next he replaces the 
chair on the base and secures it by putting the 
‘ : : set screw back in position. If a lesser adjust- 
applicable priority. —— a the unit is easily cut down to 
JASPER IN DIANA 
REPRESENTATIVES: Geo. A. Litchfield, Sales Mgr. 
E. W. Thomas (Southwest) James S. Fowls, (Southern) W. H. Brown, (Chicago-Midwest) S. H. MacDonald, (West) R. J. Freeman, (Eastern) 
Box 3493 Peninsula Station 3414 Euclid Heights Blvd. 6708 Glenwood Ave., Chicago 405 Orpheum Bldg. 383 Madison Ave. 
Daytona Beach, Florida Cleveland, Ohio (Phone ROGers Park 3644) Seattle, Wash. New York, N. Y. 
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from Indianapolis, where he had been living for sev- 
eral years. He was active in Timothy Eaton Memorial 
Church, Toronto. Surviving are his widow, and a 
brother, Arthur of Toronto—SJL 


- bt 


E. F. PERRY 


Edmund Freeman Perry, representative of the Trus- 
sell Manufacturing Company, Poughkeepsie, N. Y., 
passed away December 14 at his home, 3515 Evanston 
Avenue, Evanston, O. He had been a travelling sales- 
man for fifty-two years, and was widely known among 
fellow salesmen from Cuba to the Dominion of Can- 
ada. 

He started with the Neostyle Company in Septem- 
ber, 1940, and was one of the first men to pack the 
then unwieldy and cumbersome duplicating machine 





THE LATE E. F. PERRY 


from door to door in 1892. In 1897 he joined with | 
C. H. Numan to form the C. H. Numan Company. He | 


was the originator of the Royal and Regal inkstands, 


which had a national sale. In 1906 he and Mr. Numan | 


joined the A. A. Weeks Company, which later was 


merged with the Hoskins Company of Philadelphia | 


under the name Weeks-Hoskins Company. 

In 1914 Mr. Perry joined the Samuel C. Tatum Com- 
pany, staying with the firm after it was purchased 
by Charles C. Carpenter in 1916 and through the 
merger with the Wilson-Jones Company ten years 
later. He left that firm in 1930 when he joined Trus- 


sell. 


F. RAYMOND HALE 


F. Raymond Hale, sixty-two, president of the F. Ray- 
mond Hale Company, Cuyahoga Falls, O., which whole- 
sales office supplies to schools and business houses in 
the greater Akron area, died December 21 at St. 
Thomas Hospital, following a stroke. A former presi- 
dent of the Cuyahoga Falls Chamber of Commerce, he 
was well known in the district. 

He was a member of the Akron Kiwanis Club and 
Blue lodge of the Masonic Order. His widow, Kathryn; 
two daughters, Mrs. Margaret Stilwell of Detroit and 
Mrs. Martha Wilkinson, Buffalo; two sons, Lieut. 
Thomas M., of San Juan, Puerto Rico, with the Navy, 
and John F.; one sister, and three brothers survive. 
—AK 
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J. WARREN SHEPPARD 


J. Warren Sheppard, sixty-two, founder and presi- 
dent of the Sheppard Envelope Company, Worcester, 
Mass., died January 5. Born in Barre, Mass., Mr. Shep- 
pard started his career in the Worcester printing shop 
of L. P. Goddard, with which he was associated from 
1894 to 1897. For the next three years he was with 
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WAR REQUIRES 
Econo 
With .... 


MATERIAL 
METHODS 
MAINTENANCE 


Turn your overflow of filed records to Dur- 
ability Transfer Files and release your regu- 
lar filing equipment for more current and 
active records. Many of the war effort 


records today are only required to be kept 
a short duration so why tax regular filing 
equipment and expand this department with 
expensive and hard to obtain equipment. 
Durability Transfer Files are your answer 
to quick, easy, and economical record 
storage. 





DURABILITY TRANSFER FILES 


the Frost Stamp and Stationery Company. From 1900 | 


to 1920 he was associated with the Sherman Envelope 
Company, Worcester, starting as a printer and advanc- 


} 
' 


They are made of a sturdy reinforced all 
fibreboard construction. Walls double thick 
with reinforcing columns at each corner de- 
signed to carry the load. Convenient stack- 
ing accessories are furnished to lock the 
cases into a solid battery in whatever ar- 
rangement desired. Easy operating drawers 
give instant and easy access. 






Send for information on this real 
value in transfer file equipment. 


C. L. BARKLEY & CO. 


ESTABLISHED 19 
VManufactur 
517 S. JEFFERSON STREET 


CHICAGO, ILL 

















AND 
6 DIFFERENT 
applications 
will highly satisfy 
every demand 
and every user. 





Convince 
yourself. 


samples. 


LIST PRICE 
No. 100 —1" 
$10.00 per M. 
No. 102—2" 
$11.50 per M. 


es FASTENER DEPARTMESS om 


220 FIFTH AVENUE 
NEW YORK, N.Y. 
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ing through various positions to superintendent. He 
founded his own company in 1921 and had since been 
its president and general manager. 

Besides his business activities, Mr. Sheppard was a 
prominent dog fancier. His Randhof kennels pro- 
duced Othello, a Doberman Pinscher which won the 
championship of the Doberman Club of America at 
Chicago in 1936. He also was a 32nd degree Mason, a 
Shriner, an Odd Fellow and was a member of the 
National Republican Club of New York.—BJ 


a eh 
HORATIO B. GARRETT 


Horatio B. Garrett, president of the H. & W. B. Drew 
Company, manufacturing stationers of 30 West Bay 
Street, Jacksonville, Fla., died at his home, 1511 Osce- 
ola street, December 22. 

He was born at Ft. Leavenworth, Kansas, seventy- 
four years ago, and removed with his family a few 
years later to Colorado. He became interested in print- 
ing through work on several newspapers in Pueblo 
and vicinity. At the age of fifteen he went to Florida, 
where he was associated with several publications, 
including the Morning News, the St. Augustine Record, 
the Times-Union and Citizen, now the Times-Union. 

In 1896 he became affiliated with the H. & W. B. 
Drew Company, remaining with that firm until the 
deaths of the Drew brothers. He retired in 1927, but 
returned to serve as vice-president and general man- 
ager until August, 1940, when he was elected president. 
He was several times named vice president of the 
Southeastern Master Printers. 

Mr. Garrett’s death followed an illness of about two 
weeks. He continued until his death to operate the 
Garrett Printing Corporation as well as the Drew 
concern, the former being located on South Laura 
Street, Jacksonville. 

The deceased is survived by his widow, one daughter, 
Mrs. Irene G. Andes, of Knoxville, Tenn.; a sister in 
Bremerton, Wash., a stepson and two grandchildren. 

Interment was at Evergreen cemetery, Jacksonville. 


+ & + 
PHILIP NOEL OSBORN 


Philip Noel Osborn, son of P. N. Osborn, veteran 
office equipment and supply dealer of Springfield, 
Mass., died suddenly the day before Christmas at his 
home in Rye, N. Y. His body was taken to the home 
of his parents in Longmeadow, Mass., for burial. 

The younger Osborn himself was known in the 
office appliance field, having been manager of the 
Fitchburg, Mass., office of the Underwood Typewriter 
Company for a number of years. In the last fifteen 
years, however, he had been associated with the Gen- 
eral Electric Company and was working in New York 
as a transformer expert at the time of his death. 
Although it was unknown to him, he was to have 
received a promotion the first of the year. 

Studying the typewriter business under his father, 
Mr. Osborn became familiar with all its phases. He 
would have been thirty-nine years old March 25, 1943. 
Surviving are his parents, his widow and one daugh- 
ter, seven years old. 


tr hb +t 


CLARENCE C. DARGAN 

Clarence C. Dargan, who formerly represented the 
L. C. Smith & Corona Typewriters Inc. in Greenville, 
S. C., and more recently the Dictagraph Sales Corpo- 
ration, passed away January 10 at a hospital in that 
city, after an illness of about two months. 

Mr. Dargan was a son of the late Dr. William J. and 
Hannah Coggeshall Dargan, having been born in 
Greenville May 25, 1876. The elder Dargan operated 
the first book store in Greenville, which was later 
taken over by Houston Brothers. 

The deceased was a member of the First Baptist 
Church, and a regular attendant at the men’s Bible 
class. He is survived by his wife and one daughter, 
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are becoming increasingly 





important in the conservation 


of steel and wood and... 


they are inexpensive, too! 


A. Card Index Trays’ E. Distributors 
B. Vertical: Transfers F. Card Index Transfers 
C. Card Cabinets CG. Card Transfers 


D. Stationery Racks H. Document Transfers 


Stock these sales stimulators 
and vitalize your business 


_~ 
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Send for New Send for New 
Price List No. 45. Price List No. 45. 
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NEW INDIANA CHATR CU. 





All Wood Tilt & Swivel Office Chairs 
with comfort, convenience, strength 
and facility that are OUTSTANDING 


Strength and quality are established in this 
excellent series. The designs, specification of 
parts, joining and finish all are of the standard 
that attracts the trade and creates good feeling 
in the user's mind, present and future—the 
standard that will live and serve when many 
present day ventures have gone and become 
forgotten. 


Choice of birch walnut, birch mahogany and 
quartered oak is offered for most of these num- 
bers. All are adjustable for seat height. Execu- 
tive chairs have tilting action; secretarial chairs 
have bumper strip for protection of desk. No. 408 
posture chair has back rest adjustable for height, 
and that back rest is furnished all wood or 
will be furnished upholstered if you designate 
No. 408-L. 


Get these chairs into your display and apply 
your well considered judgment and experience 
in a thoro inspection. We believe you will agree 
that these pioneers in all wood pedestal design 
are first in quality, safety and service. 


EW INDIANA CHATR CU. 


JASPER, INDIANA 
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Miss Hannah Lou Dargan, at the home, 108 Townes 
Street extension. Interment was in the family plot in 
Springwood cemetery. 
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MRS. HARRY R. SHEPPARD 

Mrs. Harry R. Sheppard, secretary and treasurer of 
the Pittsburgh Stationery Company, passed away 
Friday, December 18 in Brookline, Pa. Born Jeannette 
M. Goetter, she was associated with Mr. Sheppard in 
the active management of the firm until her health 
became seriously affected. Surviving are Mrs. J. D. 
King, Harry R. Sheppard, Jr., Jeanette L. and Patricia 


Ann, children. 
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ARTHUR M. SPORE 

Arthur M. Spore, eighty-five, president of the Amer- 
ican Crayon Company, Sandusky, O., and active in 
civic affairs, died December 18. He had been associated 
with the company since 1890, and for many years was 
secretary and treasurer of the firm, before becoming 
president. He began work as a clerk. His widow, Mrs. 
Minnie Porter Spore, two daughters and two sons 
survive.—AK 
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A. ROY MACDOUGALL 


A. Roy McDougall, president of A. R. MacDougall & 
Company, Ltd., office stationers, Toronto, Ont., died 
recently in that city, after a brief illness. He resided 
on Highbourne Road. He was active and popular in 
the Empire Club, the Toronto Rotary and the Masonic 
Shrine. He attended Eaton Memorial Church. 

Mr. McDougall was born at Maitland, N. S., and en- 
gaged in business at Truro and Halifax before coming 
to Toronto. He is survived by his widow, a daughter, 
Rona Hatfield McDougall, and a sister, Mrs. J. E. 
Davies, of Medicine Hat, Alta.—SJL 

bo + 
FREDERICK A. WHITE 

Frederick A. White, one of the most widely known 
stationery travelers in Canada, died recently in 
Toronto. He was very popular and well known in the 
United Commercial Travellers’ association, Eastern 
Ontario Travellers’ Association and other organiza- 
tions. He attended St. Matthew’s Anglican church. 

Surviving are his widow, his parents, also two sis- 
ters and three brothers.—SJL 

bok F 
FRED HUNTSBERGER 

Fred Huntsberger, sixty, proprietor of the University 
Book Store, near Ohio Wesleyan University in Dela- 
ware, O., since 1913, died January 4 at Jane M. Case 
Hospital, after an illness of nine months. Besides his 
wife, Mabel, he leaves a daughter, Mrs. Milton Hader, 
of Delaware. He was former city safety director and 
a graduate of Ohio Wesleyan, 1908, serving as past 
president and secretary of the alumni association.—AK 


JAMES M. DEGAN 

One of the old guard in the office appliance field, 
James M. Degan, for the last ten years distributor for 
the F. & E. Checkwriter in the Houston, Tex., terri- 
tory, died unexpectedly of a brain hemorrhage re- 
cently after being found slumped over the wheel of 
his automobile. 

Starting as an apprentice mechanic with the Dalton 
Adding Machine Company in 1908, Mr. Degan later 
was placed in charge of Dalton repair work in the 
Oklahoma City territory. Later he was with the Todd 
Company. In recent years he had maintained head- 
quarters in the office of the Hudson W. Rutherford 
Company, office appliance distributors in Houston. 

Fifty-three years old when he died, Mr. Degan is 
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innoun cing The 


2 Drawer 
Desk High File 
in Wood 





In practically every office of our Army and Navy 
Departments and War Plants, there are important 
papers which are vital to the war effort and must 
always be systematically filed at “arm's reach.” 
Many of our dealers have discovered this need 
which they felt could be met by a Desk High file 
to be placed next to a desk, thus bringing the vital 
record and the executive in close association. 

We agree, and to meet this need and help in the 
war effort are here presenting the Desk High File, 
the new member to the already famous line of 
Browne-Morse Wood Files. It is made in letter 
and cap sizes. For greater privacy it can be equip- 
ped with automatic lock. 

Send your order in today or write for information 
and prices. 


A big market is waiting. Better do it now. 


Browne-Morse Company 
Michigan 


Muskegon 






































TRANSFILE 
SEE FILES 


Today as always TRANSFILE FILES offer you 
and your customers the utmost in filing and 
storage economy. There is no reason why 
any concern, particularly one engaged in 
war work, should not have all their records 
at their finger tips. These records may 


prove invaluable after the war is over. 


The new war time TRANSFILE FILES, though 
stripped of all superfluous metals, are as 
sound and rugged as ever. They can still 
take it. And those vital features, which 
have made them favorites with hundreds 


of concerns, are still incorporated in them. 


You can depend on TRANSFILE FILES for real 


service, 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET 
NEW YORK, N. Y. 





GUSSCO FILING SUPPLIES 


the complete line of filing supplies sold 
only through dealers. 


MODEL W 














OFFICE APPLIANCES 


survived by his widow, one daughter, one son and 
three brothers. His son is Ensign James H. Degan 
of the United States Naval Academy at Annapolis. 
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PHILADELPHIA TRADE GROUP ACKNOWLEDGES 
DEBT TO PURCHASING AGENTS 

A striking gesture of good-will and friendly ac- 
knowledgment was sent to the purchasing agents of 
Philadelphia during the holidays by the Office Equip- 
ment Association of that city. 

In the form of a four-page mailing piece, it paid 
tribute to the buyers for their “sympathetic under- 
standing of our difficulties in face of tremendous 
problems of your own.” 

“For the present we have little to offer you,” says 
the message, which appears on the association’s note- 
head attached to the front page of the booklet. “But 
in the not too distant future, when the world has re- 
turned to a saner and a better way of living, we hope 
to resume the old cordial relationships.” 

Decorations for the layout were hand-drawn, evi- 
dently in crayon, and a clever greeting and good-will 
verse on the back page was reproduced in zinc etching 
from a hand-drawn design. The verses were hand- 
lettered, and the border showed two giant burning 
candles in the foreground, while the business center 
of Philadelphia was silhouetted in the background 
against a conventionalized sunrise. 


$$ 
EIGHTY-FIVE YEARS IN SERVICE 


When a Madison, Wis., newspaper recently published 
a special twenty-fifth birthday edition, the Mosely 
Book Company printed an advertisement which re- 
vealed that this book firm is eighty-five years old. 

Copy in the ad said, “85 Years in service.” A pic- 
ture at the top of the page showed an old store front, 
and said, “As we looked in the 70’s.” 

A picture at the bottom of the page showed the 
store front as it appears today. “Founded in Madison, 
1858,” said the copy, “established in Janesville, 1856. 
Mosely still stands as the leading Madison stationer 
and bookseller ...and we are proud of our eighty- 
five years of service in this city. 

“To the old timers who remember us way back 
when, we bring greetings and to newcomers we cor- 
dially invite you to get acquainted with our store and 
its many services.”—NPS 
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JACKSONVILLE FIRM EXPANDING 
H. B. Sanford, president and treasurer of the San- 
ford-Hall Company, dealing in office supplies at Jack- 
sonville, Fla., has announced an expansion of floor 
space and merchandising activities. A store room 
adjoining existing quarters at 312 West Adams Street, 
Jacksonville, has been taken over, and the basements 
under both stores will be used for warehousing stock. 
Much enlarged facilities for display, particularly of 
office furniture and equipment, is thus afforded. Aside 
from H. B. Sanford, Robert M. Sanford and Charles 
L. Klicker are officials of the firm.—CG 
ee 
ELKINS-SWYERS COMPANY MOVES 


Delivery service was suspended for several days while 
the stock of the Elkins-Swyers Office Equipment Com- 
pany, formerly at 308 East McDaniel Street, Spring- 
field, Mo., was removed to a new location. The firm 
is now commodiously and conveniently quartered in 
the Wilhoit Building, where it occupies a suite em- 
bracing rooms 308-10-12—EVH 





te 
OAKLAND FIRM CHANGES LOCATION 
R. W. Haley, of the Haley Office Furniture Company, 
announces that his business, formerly at 1718 East 
Twelfth Street, Oakland, Cal., has removed to 1025 
Howard Street, San Francisco. 
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CHAI 


DESIGNED TO LOOK LIKE STEEL 








These new STURGIS Wood 
Chairs are different, smart, 
modern. 


They harmonize well with 
installations of Steel Office 
Furniture and are available 
in a wide range of color com- 
binations. 


All the chairs are equipped 
with deep, saddle, comfort- 
able seats and form fitting 
backs. Upholstery is in either 
Genuine Leather or du Pont 
Cavalon. 


Sold exclusively through Office 
Equipment Dealers 


WRITE FOR PARTICULARS 





Ss iW k 8 t's 


POSTURE CHAIR CO. 
* 


See soe € 1 48 
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SOLID MAPLE 
CONSTRUCTION 


No. 110-CA 
ARM SWIVEL 
CHAIR 


Adjustable 
18 to 21 inches 


No. 140-CA 
SWIVEL CHAIR 
Adjustable 
17% to 20% inches 





No. 175-GL 
SIDE CHAIR 





No. 180-CA 


NON-SWIVEL 
STENOGRAPHIC 
CHAIR 


No. 125-GL 
SIDE ARM |} —— 
CHAIR ia, 
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Minute: Man 


WOGD-FILE 






* 











N INUTE Man meets the needs of the 


hour by saving metal for vital war 





needs. 


Minute Man is the product of a success- 
ful manufacturer of wood office furni- 
ture—one thoroughly familiar with the 
essential qualities of wood files. Because 
of this background, Minute Man offers 
the outstanding 4 drawer wood file on 
the market—at a price that is without 
parallel. 


CHECK these Important Features: 
e Minute Man uses less than 1% steel— 
13% ounces 


e High grade hardwood sturdily rein- 
forced with glue blocks at corners 


e Color is olive drab to match metal in- 
stallations 


e Streamlined drawer pulls and file card 
frames are solid plastic finished in 
bronze 


e@ Standard letter size drawers are mount- 
ed on fibre rollers to assure smooth 
action 


e Drawers close flush with front 


No Priorities Required— 
No Special Ratings Needed 


SEND FOR COMPLETE FACTS 


¢ Hh * 
Cop EMM 
WHILE WE KEEP ‘EM FLYING 
— nh 
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ae 
¥ 
a ae * 


a, 








INDIANA DESK COMPANY 


JASPER INDIANA 




















FEBRUARY, 1943 


STAR SALESMAN OF DIXON CRUCIBLE COMPANY 
RETIRES AFTER 36 YEARS 
Otis C. Steele, for thirty-six years an ace salesman 
of the Joseph Dixon Crucible Company, has realized 
the two-fold ambition of almost every business man. 
First, he has retired, and second, he has a place of 
his own in the country where he already has “dug in.” 
In a letter to Mr. Steele, bidding him good-bye, J. J. 


Leckie, of the pencil sales promotion department of | 


the Dixon organization, wrote: 
“To go from active life is to die a little. But the 
work you will do on your farm will be the counter- 





OTIS C. STEELE 


part of the work you did carrying the weight of Dixon 
samples, and that would slow a horse. 

“And wherever you go, whatever you do, in the new 
year just ahead and in the years to follow, all your 
old associates will share somewhat by that same mys- 
tical force that made us all work together for the good 
of each of us and the good of the company.” 

H. B. Van Dorn, sales manager of the Dixon Pencil 
Sales Department, has divided the territory formerly 
covered by Mr. Steele among three men. Nebraska, 
Iowa and Illinois will be covered by R. W. Vater; 
Indiana by W. M. Van Dorn, and St. Louis and vicinity 
by R. I. Thornhill. 

—_> 
NEWS NOTES FROM NSA DISTRICT NO. 8 


By Gene Mitchell, Correspondent 








The stationers of St. Louis in particular, and the in- 
dustry at large, mourn the passing of William J. Ken- 
nedy, long directing head of William J. Kennedy Sta- 
tionery Company, St. Louis, whose death is reported 
elsewhere in this issue. Mr. Kennedy was a charter 
member and past president of the National Stationers’ 
Association, and, until his retirement four years ago, 
was still active in local industry affairs. 

a * * 

Stan Griebel, genial representative of Yawman and 
Erbe Manufacturing Company, spent several days with 
the St. Louis trade in mid-January enroute to other 
Missouri and Oklahoma points, pinch-hitting in terri- 
tories recently left vacant due to changes in the 
Y and E traveling personnel. 


a * * 


Word has just been received by the writer of the 
resignation of Mrs. Blanch Ross, secretary to Wal- 
ter Guy, president of Arkansas Printing and Litho- 
graphing Company, of Little Rock, Ark. Mrs. Ross 


will be remembered by the members of the Eighth | 
Region as the attractive, capable program speaker at | 


the Joplin and Kansas City conventions, where she 
won the enthusiastic acclaim of all who heard her. 
Also, Mrs. Ross made many friends during Mr. Guy’s 
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Paper Fastening Devices 
have gone to war—and with 
their enlistment in war serv- 
ice, a gap has been left in 
civilian office routine that 
cannot be replaced—that is, 
until victorious Johnny 
Fastener comes marching 


home again. 


Government regulations, 
sharply reducing permitted 
consumption of steel, have 
lowered normal production 
of paper clips, pins and 
staples to a comparatively 
negligible level and this fact, 
coupled with the tremendous 
demand for defense use, pre- 
vents service against require- 
ments unsupported by high 
priority ratings. 





We ask our dealers’ con- 
siderate co-operation during 
this period in which war 


needs rank first in the ex- 





tension of service. 


ae ef 
MANUFACTURING 
COMPANY 


900 E. 95th St. 


Chicago, Ill. 
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‘ HANDI-PEN SET 


Handsomely designed 
in black, crystal, or 
ivory glass. Made 
from non-critical ma- 
terials — with stand- 
ard Handi-pen features 
and standard Sengbusch 
quality thatmake friends 
for you. $3.00 to $3.25. 


HP-G13 
HANDI-PEN SET 


The new glass Handi- 
pen set with wood fibre 
base. Wood grained, 
brown finish. Remem- 
ber, Handi-pen glass is 
indestructible by 
ink acids. Bottle 
holds 2 oz. of ink. 
$4.50 to $6.90. 


HP-G12 
HANDI-PEN SET 


Double set with wood 
fibre base . . . and a 
genuine Sengbusch 
Handi-pen through 
and through... Stock 
all three — push these 
“aids to writing ease” to 
replace lost volume on 
unavailable items 





STEELESS 


KALradeoK 


No steel or rubber. Base and 
assembly rods of wood — up- 
rights of treated Hardboard. 
Model 6V-S (illus.) $4.50. 
Write for circular to Dept. 302 
Pld 

La 


Sengbusch Self-Closing Inkstand Co. 


Sengbusch Building e Milwaukee, Wisconsin 
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administration as governor through her most able and 
efficient assistance in the handling of much of his 
correspondence and contacts with the members. All 
of her many friends will extend their best wishes to 
her in her new work and will miss her happy smiles 
and genial disposition at future meetings, if she fails 
to accept our welcome as a visitor at those meetings. 
” * * 

E. A. Holscher, president of the Holscher Office 
Furniture Company, St. Louis, spent several days in 
January, visiting his various factory connections in 
Michigan, Chicago and Indiana on a still hunt for 
additional merchandise to supply his local customers. 

* * * 

Among those who still have birthdays is Roy ‘Pop”’ 
Moreland, vice-president Schooley Printing & Sta- 
tionery Company, who admits January 5 as the day. 
While not telling the exact number of years, he says 
it is less than seventy—most mornings. 

* * * 

Harold Hoffman, Smead Manufacturing Company, 
reported by long distance that he and J. L. Wren, Sam 
Plant and others were in serious conference in Okla- 


_homa City early in January at which time they settled 
| many weighty matters pertaining to the local filing 





supply situation. Harold was doing a little pinch- 
hitting for Art Pfister, former Smead representative, 
who is now in Uncle Sam’s flying forces. 

+ * *” 


Governor Leonard Wilcox of the Eighth Region, is 
knee deep in plans for the coming Kansas City meet- 
ing, which, according to the latest notice, will be held 
at the Muehlebach Hotel on Friday and Saturday, 
April 2 and 3. Any and all suggestions from members 
of this region for subjects, speakers or otherwise will 
be deeply appreciated by the governor. Send such to 
him in care of Roberts Printing & Stationery Com- 
pany, Hutchinson, Kas. A fine program is in the mak- 
ing, but all additional ideas will be welcomed. 

* + * 

The writer will appreciate word from all travelers 
and dealers within this region, advising him of inter- 
esting happenings throughout the territory. If you will 
address same care 5540 Delmar Boulevard, St. Louis, 
Mo., they will be gratefully received. Do not hesitate, 
please, as our friends are interested in all that hap- 
pens within our trade. 

ipl ac 


FEATURES GOOD LUCK COIN 


Universal Office Equipment Company, 561 Broad- 
way, New York City, made unique use of the Christ- 
mas theme to send out to customers a greeting booklet 
labelled, “A Souvenir Direct from the Holy Land.” 


| The cover showed the conventional picture of shep- 
| herds and the Star of Bethlehem. 
| good luck coin of the value of one “mil” with inscrip- 


Enclosed was a 


tions in English, Arabic and Hebrew. 


, SE. 


FOR USE IN PLACE OF 
RUBBER CEMEN 


Ww 


NEW CARTER’S PAPER CEMENT.—lllustrated are containers 

of the new line of cement offered by the Carter's Ink Company 

as a substitute for rubber cement. This line was mentioned 
in the January issue, 
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S TEES 


SELL THE NEW 


PRONTO economy FILES 


Steel has gone to war but records are 
necessary in larger quantities than ever 
before. These new PRONTO ECONOMY 
FILES are proving the answer to the need 
for orderly and accessible record keeping. 


When PRONTOS are used all records are 
always at finger tips for drawers glide 
smoothly in and out of the case. Made of 
275 lb. test corrugated board reinforced by 
steel PRONTOS will stand the abuse all 


storage files receive. 


PRONTOS are constructed so they can be 
interlocked into solid batteries as high and 
as wide as you please. Every drawer in the 
stack is easy to reach and drawer contents 
instantly available. No shelving is needed. 
SELL the new PRONTO ECONOMY 
FILES and help save steel now. 


A Size for Every Record 


FREIGHT BILLS SALESCHECKS CLAIMS 
CHARGE SLIPS 5 x 8 CARDS RECEIPTS 
JOB TICKETS 4 x 6 CARDS METER STUBS 


Manufactured under one or more of the following patents 2061485, 
2110556, 2139520, 2181918, 2225958, 2275322, 2277155 


Prices in Denver and West of the Rockies 20% Higher 


PRONTO FILE CORPORATION 
349 BROADWAY NEW YORK 





PRON 













CHECK SIZE No. £94 
$1.50 


Carton Price 


ADDITIONAL 


MADE FOR 
ANY SIZE 
FILE 


LETTER SIZE No. E210 
$2.25 fj 


Carton Price 


LEGAL SIZE 
No. E510 


$2.75 


SANITARY BASES Carton 
for all size files Price 


ITO 




















OFFICE APPLIANCES 





























Soe 





FEBRUARY, 1943 a 


WIRELESS 


CONSUMER GOODS INVENTORY LIMITATION 
ORDER NO. L-219 
(Continued from page 15) 
considered “a special problem” and that a division 
between “consumer goods” and other goods would be 
left up to the individual dealer with check-ups by 
WPB compliance officers possible if it appears there 
is any question about such a division being made in | 
a fair and equitable manner. 

There are other exemptions which would make it 
appear that L-219 as it stands would not apply broadly 
in the office supply and equipment field. Mr. Read 
states: 

“You are exempt from Order L-219, as of the begin- 
ning of the second quarter of 1943, under any one of 
the following conditions: 

“1. If you have a mercantile inventory of consumer 
goods with a cost value of less than $50,000 at the end | 
of your 1942 inventory year; or, 

“2. If you had net sales of consumer goods of less 
than $200,000 for the year 1942; or, 

“3. If more than fifty per cent of your total net 
sales of all kinds of goods during your 1942 inventory 
year were sales of items on List A of L-219. (List A 
includes rationed typewriters, second-hand goods, 
food, supplies coming under Suppliers’ Inventor Limi- 
tation Order L-63, etc., but lists no other articles that 
would ordinarily be handled by office supply dealers 
unless it would be ‘consumer goods imported into the 
United States.’); or, 

“4. If your marketing activities are entirely outside 
continental United States; or, 

“5. If the business is owned or operated by any gov- | 
ernmental agency.” 

One of the first effects of the order will be to restrict | 
purchases of merchants who have inventories that are 
found, by means of a mathematical formula based on 
sales and inventories in preceding years, to be exces- 
sive. These restrictions will go into effect the second 
quarter of 1943 and from then on all calculations will 
be based on each of the four quarters of the fiscal or 
tax year which a merchant already has established 
by his income tax report. For companies whose tax 
year or tax quarter begins December 1, the restric- 
tions will be effective March 1; for companies whose 
tax year or tax quarter begins January 1, the effective 


date will be April 1, and for companies whose tax year AL BUY 
or tax quarter begins February 1, the date will be 


May 1. 


Only Oversize Inventories to Be Reported a ° ' iS; ki / 
Only merchants who have excessive inventories this or merica 3 altoners . 
spring will be required to file reports. Merchants who 

have inventories in line with those set forth as “nor- 

mal” in the order will be regarded as in a position to | Steel shortage forced us to find an alternate for the wire bound steno 
prove that fact if they are requested to do so, and thus raphic notebook. We hardly dared hope that our new product with 
will not be required to file reports. 

If the inventory of a merchant is excessive (larger 
than his inventory limit figure) then he must fill out | the tremendous response of the trade indicates that our careful planning 
and send to WPB a monthly report on the status of | has been rewarded. In presenting WIRELESS to dealers as an efficient 
his current purchases. In addition, he is limited in | ajernate for wirebound notebooks, we permit business to carry on as 
his purchase of new goods to one-third of his “allow- | ; 
able receipts” for the first month of the quarter and 











ould meet with such hearty en 


eret 


We derive infinite tisfaction from realizing that good old American 
to not more than two-thirds of his quarterly allow- |... Sg. ive our country’s problems just as they 
able receipts during the first two months of the quar- | OO nt cctry's problems. . 
ter. “Allowable receipts” is the term used to define fais eee, eee ee 
the amount of goods a merchant with excessive in- | Put Wireless Non-Skid Easel notebooks in your stock at once. Be pre 
ventory may receive in any one quarter to give him | Pare to furnish the linest alternate to take the plage of critical material 
a normal inventory at the beginning of the next | °tebooks. All standard sizes and ruling available 


quarter. 

To compute what is referred to in the order as a 
“normal” inventory, it is necessary first to compute 
the inventory-sale ratio and projected sales. This is 
done in the following manner: 

Inventory-Sales Ratio—Add the mercantile inven- 
tories for the quarterly periods of the base period 
years corresponding to the quarterly period for which 


the normal inventory is being computed. Using the | 1511 WEST 38TH STREET . CHICAGO 





ADCKWELL-BARNES COMPANY 














100 





wm Quality 


QUALIFIES 
IN WAR JOBS 


che 
a 


TYPEWRITER 
/ RIBBONS 


build a repuiation for quality among sec- 
retaries and typists who really care for 





consistently clear, sharp letters. 


O~ 
CARBON 
PAPERS 


High rated business 
men demand clean typ- 
ing, sharp, black impres- 
sions from start to finish. 





Our new Super-Treated, 
Super Kote and Keen 
Rite Typewriter Carbons 
produce these results. 

Each box contains one 
of our famous (Patented) 
Carbon Gripper backing 
sheets. 

Codo makes carbon pa- 
per for every copying 
purpose and guarantees it 
against deterioration for 
five years. Full details 
are yours for the asking. 





Codo manufactures spirit and gelatine process carbons 
of high quality. 


MANUFACTURING CORP. 
page 


270 Lafayette St., 
New York 








529 South Franklin St., 
Chicago 
Factory: Coraopolis, Pa. 
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second quarterly period ratio as an example, this 
method would be used: 


1939—Beginning 2nd qt. period inventory at cost.....$50,000 
1940—Beginning 2nd qt. period inventory at’cost..... 56,000 
1941—Beginning 2nd qt. period inventory at cost..... 56,000 

EA CU ss aa ee are ale Ale aie ko eee $162,000 


Next add the net sales for the quarterly periods of 
the base period years corresponding to the quarterly 
period for which the normal inventory is being com- 
puted, like this: 

.. $100,000 


a Ree ahakee ts 104,000 
. 104,000 


1939—Sales 2nd quarterly period.... 
1940—Sales 2nd quarterly period...... 
1941—-Sales 2nd quarterly period.. 


Total (B) .. . . $308,000 


Then, dividing the total inventory figure (A) by the 
total sales figure (B) and computing to three decimal 
places the normal inventory-sales ratio for all second 
quarterly periods is established. In this case it would 
be .526. 

Projected Sales—First, divide the net sales during 
the second preceding quarterly period by the net sales 
during the quarterly period of the previous year cor- 
responding to the second preceding quarterly period 
and compute to three decimal places. Example (for 
second quarterly period 1943): 


1942—-Sales 4th quarterly period..... 
1941—-Sales 4th quarterly period............-cceeeees 


yy eee $136,000 
130,000 


Dividing $136,000 by $130,000 gives 1.05 which is the 
sales ratio for the second quarterly period of 1943. 

Next multiply the sales ratio for the quarterly period 
by the net sales during the corresponding quarterly 
period of the preceding year. Thus, if sales for the 
second quarterly period of 1942 are $110,000, this figure 
would be multiplied by 1.05 (the sales ratio) and would 
equal $115,500 which would be the projected sales for 
the second quarterly period of 1943. 

Now to compute the normal inventory it is only 
necessary to multiply the projected sales during the 
quarterly period by the normal inventory-sales ratio 
for that quarterly period. Using the figures set forth 
above, this would be $115,500 multiplied by .526 which 
is $60,753 and which would be the normal inventory 
(cost value) for the second quarter of 1943. 

To compute a merchant’s inventory limit as regu- 
lated by the order, “tolerances” are established to be 
added to the normal inventory. These tolerances, for 
use at the beginning of the second quarterly period of 
the 1943 inventory year are: 

Inventories Figured At 
Cost Value Retail Value 
Central and Eastern Time Zones.... 10% S% 
Mountain and Pacific Time Zones... 15% 10% 


In all cases, tolerances are reduced five percent after 
the second quarterly period of the 1943 inventory year. 

The inventory limit, then, is the proper tolerance 
(normal inventory times the appropriate tolerance 
percentage) added to the normal inventory, thus: 
$60,753.00 


6,075.30 


Normal inventory beginning 2nd qt. period, 1943.. 
Tolerance beginning 2nd qt. period, 19438.......... 


Inventory Limit ..... 


Methods of figuring other sales and allowable re- 
ceipts in accordance with the terms of the order are 
shown in following examples. In all cases, the second 
quarterly period of 1943 is used as an example, and 
figures are based on those used in the foregoing com- 
putations. 

Cost of Projected Sales—First, divide the cost of 
goods sold during the corresponding quarterly period 
of the preceding year by the net sales during the 
corresponding quarterly period of the preceding year. 
Example: 

Divide $66,000 (cost of goods sold second quarter, 
1942) by $110,000 (net sales second quarter, 1942) and 
you will get sixty per cent, which is the cost ratio for 
the second quarter of 1943. 

If such data are not available, use the cost of goods 
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Office furniture dealers will wel- 
come the opportunity of deliver- 
ing these desks to their customers 
... they’re right from every angle 
No. 3630 .... they’re the kind of desks that 
you can sell confidently knowing 
@ Oak or Walnut that they will serve executive or 
a =e ~$"7Q50 office worker faithfully and effi- 
a List ciently. 
Price ; 














MATERIAL—Selected Oak, with 
quarter-sawed writing beds and 
fronts. Walnut is made with gen- 
uine Walnut veneered writing 
beds and panels. FINISH—Stand- 
ard Office Oak and Walnut. 


TS eee 


Catalog will be mailed on request 







No. 3634 
Oak or 


Walnut 
Secretarial Desk— 


50 
60” x 34”..... $92 List Price 





MANUFACTURERS 
CHAIRS e« DESKS e« FILES e©e TABLES 


OFFICE 410-12 SOUTH 
AY FuRNTuRe ff) a er 








COMPANY CHICAGO 
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Profit proved best sellers for 1943 


Year in and year out there has been a steady demand for the items 
shown on this page. Dealers have made a nice profit on their sale. 
During the past year this demand has greatly increased as office equip- 
ment buyers found them a splendid substitute for steel equipment that 
is no longer available. If you do not stock these items, we suggest that a 
trial order is the best way to convince yourself of their sales possibilities. 





STYLE “B” STORAGE CASES 


Unusually strong storage cases having thick wood ends and bottom, 
and heavy juteboard sides and cover. Hinged front and flap cover 
allows paper to be inserted or removed with a minimum of effort. 
Bottom of case is grooved for bottom extension on guides so that 
standard indexes can be inserted. Cover stock is attractive imitation 
grass cloth, Available in letter and legal sizes. : 





“Y AND E” WAR CHESTS : ' 


These personal files have already proven to be one of the most popular 
items ever sold by stationers. Complete with index folders, blank folders, 
printed and blank gummed folder labels, they provide the ideal place 
for indexing and filing such personal papers as Income Tax Data, Paid 
Bills, Insurance Receipts, etc. Available in attractive imitation Alligator 
Skin Brown, imitation Spanish Gray Leather and a striking Blue and 
Silver Embossed Plaid. 


CLOTH COVERED CARD TRAYS 


Made of standard chipboard and covered with long wearing red vellum, 
these trays when used with a suitable index, have many practical uses 
as tickler or follow-up files, business or calling card files, cross index 
files, etc. Are designed with drop front and hinged cover. Stocked in 
5 x 3”,6x 4” and 8 x 5” card sizes. 





DOCUMENT CASES ...BOX STYLE 


An extremely popular case whose strong juteboard construction and 
cloth reinforcing insure a long life of active use. Its reinforced hinged 
cover provides easy accessibility to the drawer contents. Covered with 
a smooth and hard, wear resisting cover stock. Inside dimensions— 


5” Wide, 1014” High, 12” Deep. Stock No. 10. 














DOCUMENT CASES ... DRAWER STYLE 


These practical Document Cases are made of heavy duty juteboard 
and are firmly reinforced throughout with a tough non-raveling cloth. 
Their drawer style construction permits quick and easy access to the 
contents. Attractively covered with a strong, brown cover stock that 


a simulates grass cloth. Inside dimensions—514” Wide, 1014” High, 








12” Deep. Stock No. 11. 
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“FOREMOST FOR MORE THAN SIXTY YEARS” 


YAWMAN-'? FRBE MFG.CO. 


1015 JAY STREET © ROCHESTER, N. Y. 
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sold and net sales on the most recent federal income 
tax return. Thus, dividing the cost of goods sold during 
the taxable year 1942 by the net sales during the tax- 
able year 1942 and you will get the cost ratio for any 
quarter of 1943. 

Next, multiply the projected sales for the quarterly 
period by the cost ratio for the quarterly period. Ex- 
ample: 

Multiply $115,500 (projected sales) by .60 (cost ratio) 
and you will get $69,300 which is the cost of projected 
sales. 

Allowable Receipts at Cost Value—First add the 
cost of projected sales for the quarterly period to the 
cost value of a normal inventory at the beginning of 
the next quarterly period, thus: 


..3 69,300 


Cost of projected sales, 2nd qt., 1943 
54,000 


Normal inventory beginning 8rd qt., 1943 ema 
Total (A) ; PPM re: 
Next subtract from this sum (A) the mercantile in- 


ventory on hand at the beginning of the current 
quarter, thus: 


eerie $123,300 
68,000 


Total (A). Tiree yT ‘fe , 
Mercanitle inventory beginning 2nd qt., 1943 


Allowable receipts during 2nd qt., 1943 ..-.-$ 55,300 


Allowable Receipts at Retail Value—First, add the 
projected sales and the projected markdown for the 
quarterly period to a normal inventory at retail value 
at the beginning of the next quarterly period. Ex- 
ample: 

Projected sales, 2nd qt., 1948. é a," ..$115,500 
Projected markdowns at retail 2nd qt 1943 (As- 
sume 4%) 


Normal Inventory at retail beginning 3rd qt., 19438.. 


1,626 
80.000 


Total (A) 


Next, subtract from the sum thus obtained (A) the 
mercantile inventory, at retail, on hand at the begin- 
ning of the quarterly period, thus: 


Total (A). Se ea Roe oe ; $200,120 
Mercantile inventory at retail value beginning 2nd 
qt., 1943 a nee Helens 


106,000 


Allowable receipts at retail during 2nd qt., 1943.....$ 94,120 


Eaton V. W. Read, chief of the wholesale and retail 
policy section of the Office of Civilian Supply, and 
chairman of the committee which drafted the program, 
has been appointed to administer Order L-219. Harry 
D. Wolfe, of the committee’s technical staff will act as 
Mr. Read’s special assistant. 

Work of administering the order will be carried on 
in the Consumer Goods Bureau of the Office of the 
Director General for Operations of the War Produc- 
tion Board. The Office of Civilian Supply will continue 
to study the problems of distribution of civilian goods. 

oa + 


WHOLESALERS’ WARTIME SESSION MARCH 4 


From a bulletin of the Wholesaler Stationers’ Asso- 
ciation of America, mailed shortly before press time, 
it is learned that this group will hold an important 
“Wartime Conference and Customers’ Club” at the 
Hotel Biltmore, New York, on March 4, 5 and 6. An 
entire floor will be given over to displays of products 
especially timely under wartime restrictions, featuring, 
of course those expedients and substitutions made 
necessary by the changes in materials and economies 
dictated by the Federal program for victory. Dis- 
tribution problems, materials control and other timely 
topics will receive detailed consideration, and repre- 
sentatives of various Government bureaus will be 
heard on the program. 

*—- ~ 


“CLIFF” ALLEN JOINS MORGAN & BARCLAY 


Formal announcement has been made that F. “Cliff” 
Allen, well-known through his connection with the 
Panama Stationery Company, San Francisco, has 
joined the Morgan & Barclay Company, commercial 
stationers, 20 Fremont Street, in the same city. 
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PRECISION is the drawing pencil you need 
for all-purpose selling. It is made superla- 
tively—but priced competitively! We be- 
lieve it to be the best 10c drawing pencil 
on the market today. 


Finely ground, smooth, gritless lead, with all 
the opacity so necessary for holding lines in 
reproducing direct from the drawing. Ab- 
solutely uniform in each of its 17 degrees. 
Beautifully finished and packaged. Geared 
to the times to help you get more business 
from war-busy artists, architects, draftsmen, 
engineers. Write us now! 


J.S.STAEOTLER,INCG. 


53-55 WORTH STREET 


NEW YORK,N.Y. 
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Just a Few of Your 
Favorite Stationery Items 


On Their Way Abroad 


S the old saying goes—‘*We can’t have 
everything”! And just now wouldn't 


rather have more ships and guns and 


you 


planes and tanks even if you do have to 


forego some of your old favorite stationery 
items? 
We would, too! That's why we regret but 


do not apologize for the fact that our good 
old Acco Fasteners, Acco Clips, Acco Punches 
The 


ul Ul 
is going 


and other Acco items are now so scarce. 


metal we used to make them with 


abroad as part of America’s fighting equip- 


ment. Most of what’s left is going into help- 


ing the war effort at home. 


So cheer up, brother! And give a “bon 


items by going 


voyage” to these stationery 
out and getting yourself another fistful of 
War Bonds! 


Reee .... 


PRODUCTS, INC. 


39th Ave. and 24th Street, Long Island City, N. Y. 
UU 
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For Our Country 
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Industry Members Now Serving With the 
Armed Forces of the United States of 
America 


(Ed. Note.—Readers everywhere are invited to send 
to OFFICE APPLIANCES, for inclusion in this column, the 
name of any member of the industry who has entered 


| the armed services of the United States). 


Benjamin Powell who has for twenty-two years been 
with A. W. Faber, Inc., Newark, N. J., the past ten 
covering the Chicago territory, has taken a leave of 
absence to join the Army. Mr. Powell has hundreds 
of friends among stationers and has been active in 


NSA affairs. 


Robert Kerr, formerly a floor salesman for the Paul 
Anderson Company, San Antonio, Tex., has received 
his wings and is now a full-fledged pursuit pilot in 
the Army Air Corps. Minor Cullie, who was a terri- 
torial salesman for the same firm, has been commis- 
sioned second lieutenant in the Engineering Corps. 
The firm now has thirteen employees in service——BCR 


Charles W. Lipman, Jr., son of genial Charlie Lip- 
man of the George B. Graff Company, has enlisted in 
the Marines. This makes Charlie, Sr., a proud father 
indeed. The younger Lipman, eighteen years old and 
six feet, two inches tall, is following in the footsteps 
of his dad. Back in the October, 1919, issue, Charlie 





A 


C. W. LIPMAN, JR. 


the elder was pictured as part of the American guard 
over German prisoners of war in a camp near Bor- 
deaux, France. His son, now stationed at Paris 
Island, S. C., may be engaged in similar duties ere 
long. In the meantime he is taking to training life 
like a duck takes to water and writes that he thinks 


the Marines are tops. 


Lieut. Commander Hugh J. Bartley has been pro- 
moted to commander, it was announced December 25 
by Commander Frank J. McManamon, captain of the 
Naval Training School at Toledo, and Naval Area 
commanding officer. Commander Bartley is treasurer 
of the McManus-Troup Company, Toledo, O., large 
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THESE WOOD FILES ARE MADE BY THE NATION’S LARGEST 
MANUFACTURER OF WOOD OFFICE AND FILING EQUIPMENT 














The production of dependable wood filing 
equipment by Globe-Wernicke is not a 
new development caused by the war. For 
many years our company has been recog- 
nized as the leader in this field. Thanks 
to unusual manufacturing facilities and a 
fine production organization with long ex- 
perience in ‘knowing how,”’ we have been 


* 


_ 


(Top left): ‘‘Defender’’ . wood files are furnished in 2, 3 and 4-drawer 
letter and legal sizes 


Available in beautiful imitation walnut... 


also insert drawers for various filing combinations. 
or dark green finishes. 


BUY MORE 
WAR BONDS 


and Wood Equipment for Libraries, Schools and Public Buildings 


able to meet the emergency by supplying 
our dealers with attractive wood filing and 
office equipment. War-time restrictions have 
made it necessary to change some ma- 
terials and methods, but we continue to 
offer dependable merchandise that fully 
meets todays’ needs and will give long, 
satisfactory service. 


* 


“Recruit wood filing cabinets . . . paneled ends . . . made 


(Top right) 
in standard height (4-drawer), letter and legal sizes. Drawers glide easily 
and quietly. Finished in an attractive shade of medium dark green. 


, Globe “Wernicke 


(Orfaorlalatlemmelarce 
MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
oe Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions 


Special Stee! 
Filing Supplies, 


Stationers’ Products; Storage and Visible Record Equipment and Stee! Shelving 
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TAYLOR WOOD SCREW SWIVEL WITH BACK ADJUSTMENT FOR 



















BACK PITCH ADJUSTMENT 
By means of this convenient 
and accessible hand wheel the 
back can be easily pitched back 
or forward at the proper angle 
to suit the individual user 


EXTREME FLEXIBILITY 
ADJUSTABLE TO 
EVERY POSITION 


The dotted lines above show 
the extreme flexibility of the 
TAYLOR Typewriter Chair 
equipped withthe Wood Screw 
Swivel. Seat can easily be 
raised or lowered Back can 
also be pitc hed to correct pos 
ture for slender or plump oper 
ator. The back rest can be 
raised or lowered for tall or 
short operator. At the top the 
back support follows the mo 
the chair ft any operator, short or tall, tion of the body, always pre- 
plump or slender, for correct posture serving the natural comfort 
Eliminates pressure or pinching which able angle. whether the oper 

ator leans back or sits erect 





BACK REST ADJUSTMENT 


Back rest can be raised or lowered to 






give proper support and comfort. Makes 
(PAT. PENDING) 


cause strain and fatigue 


Provides every adjustment for correct posture and complete comfort 


A distinct contribution to the war effort is represented by the new TAYLOR 
Wood Screw Swivel for Typewriter Chairs. First because it conserves 
critical war materials and, equally important, because it provides the correct 
posture and comfort that lessen fatigue and increase working capacity, 
now so important in these days of all-out war effort. 

Besides the convenient screw adjustment to raise and lower the seat the 
TAYLOR Wood Screw Swivel provides every other adjustment needed to 
fit the chair to the individual operator and to meet every correct posture 





No. 8850%W requirement. 

Already the demand for these Typewriter Chairs far outruns our pro- 
duction facilities and we can make them available to you only on high 
priorities—at least above A-la. Be sure that priorities accompany your 


orders, which will be filled in order of priority precedence. 


Write for Descriptive Folder 


The‘Taylor Chair Company 








No. 9845144W 








FOUNDED 1816 





BEDFORD, OHIO, U. S. A. . 
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office supply and furniture firm. Commander Bartley 
is executive officer of the training school, having 
served in that capacity since it was established in 
1941. He has served in the U. S. Naval Reserve since 
the World War, in which he saw action on three 
and French- 


fronts, the Russian, Italian-Austrian, 
German. During his service at the Naval Training 


School he has supervised the training of several thou- 
sand young men as signalmen, yeomen, and store- 
keepers. He is married and has two children, a son 
and a daughter.—AK 

FR EE 

Miss Norma Elliott, of Ward’s—Stationers, Boston, 
Mass., has been sworn in as a member of the WAAC, 
interrupting a popular and efficient connection with 
the Ward staff to swear in with the feminine branch 
of the Army. At a Christmas party in her honor she 
was presented with a DeLuxe Moore pen and pencil 
set. With Miss Elliott’s enlistment Ward’s is well rep- 
resented in all the service branches. 

William A. Simpson, son of C. W. Simpson, adver- 
tising and sales promotion manager of the Art Metal 
Construction Company, has received his commission 
as second lieutenant in the Coast Artillery following 
his graduation from the officers’ candidate school at 
Camp Davis, N. C. He has been assigned as a staff 





W. A. SIMPSON 


officer in the Intelligence Division attached to the 
234th battalion. The lieutenant was an advertising 
artist on the staff of the Lezius-Hiles Company, Cleve- 
land, before entering the army in April of last year. 
He had just completed his art training course at Syra- 
cuse University and the Cleveland School of Art. 
EE FE 

T. J. “Ted” Vaughan, manager and buyer for the 
stationery and office furniture departments of Mar- 
shall & Bruce Company, Nashville, Tenn., was sched- 
uled to leave his desk about the time the February 
issue Of OFFICE APPLIANCES went to the printer for 
make-up, in order that he might be inducted into the 
Army at Camp Forest, Tenn. Mr. Vaughan is popular 
in his community and well known by stationers in 
the Southern states. 


wh 


=: E FE 

J. Hart Malarcher, son of J. W. Malarcher, owner 
of Caddo Business Machines, Shreveport, La., is in the 
Army Air Corps. Joe Mitchell, formerly of the same 
firm, is now a second lieutenant in the Army Glider 
Corps, while Dan Trueluck, formerly a salesman, is in 
the Army. The two first named were servicem2n with 
the Caddo company, and their work will be done by 
Joel Stoner, recently added to the staff. 


SE: &E FE 


Jimmy Terrell and Ross Barnes, both formerly with 
McMahan Typewriters, of Shrevepcrt, La., are now 
with America’s uniformed forces. Terre!l is a member 
of the Army Signal Corps, and is stationed at Camp 
Crowder, Mo., while Barnes is with the Navy at Jack- 
sonville, Fla. 

Because of the difficulty of replacing them, Mrs. 
Eloise McMahan, owner of the firm, and Mrs. Grace 


107 











E ... year in February, the names, words 
and deeds of General George Washington and 
President Abraham Lincoln are heralded through- 


out America. 


The beneficent effect of their wisdom, tolerance 
and fortitude has, through the years, greatly in- 


fluenced the American way of life. 


Principles advocated and practiced by these 
great leaders are today highly exemplified in the 
ranks as well as in the leadership of our armed 
forces so valiantly fighting for the same cause 


of freedom. 


The same steadfastness and loyalty is portrayed 
by the men and women serving their country in 


industry. 


Many of these same workers, now producing for 
war at Corry Jamestown, will again (and, soon, 
we hope) be producing equipment for Steel-Age 
Dealers. Governed by the same worthy principle, 
but producing for peace, and with pride of 
craftsmanship as the incentive to serve civilian 


needs even better than ever before. 

















FOR VICTORY 


Buy United States 


CORRY, PENNSYLVANIA 
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Victor Non-Metal 
Visible Record Products 


Recordex 


The Handy 

Visible Re- 

cord Folder 
which has sold by 
dozens and hun- 
dreds and has 
startedvisiblerec- 
ord installations 
running into 
thousands of dol- 
lars. 





Victor Book Visible 


Light, convenient, bound in Py- 
roxylin-coated luggage cloth. 
Equipped with the famous Vic- 
tor ‘‘Easy-shift’’ pocket. 


“The Book of 1,000 Uses”. 











Victor Panel Visible 

for tubes or cards. 
Fast reference for the small- 
er record, at low cost. 
Saves time for telephone 
lists, prices, job records, 
sales data, credits, seniori- 
ty lists. 





VICTOR NON-METAL ] 
VISIBLE RECORD PRODUCTS 


New Price List Folder 
If you haven't received a 
copy of this new 6-page 
Price List Folder which il- 
lustrates and describes the 
Victor lines of Non-Metal 
Visible Record Products 


that you can sell to any- 
































one, write for it today. ee 
INVEST IN BUY BONDS 
VICTORY AND STAMPS 
THE VICTOR SAFE | & EQUIPMENT CO. INC. 
N. TONAWANDA ~“ NEW YORK 


CONSUMER—APPROVED PRODUCTS SOLD ONLY THROUGH DEALERS 
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Orem, wife of the shop foreman, Allen Orem, are 
studying repairs and servicing under his guidance. 
They expect to be able to handle this type of work in 
an emergency, although for the present Mr. Orem is 
operating the department with the help of an appren- 
tice, Frank Robert.—SPL . 


—_-_ 9-9 


STATIONERS’ OVERSEAS CORRESPONDENCE 
CIRCLE GROWS RAPIDLY 

Lou Obstfeld, of the Markwell Manufacturing Com- 
pany, 200 Hudson Street, New York, reports that over 
300 new members in the Stationers’ Overseas Cor- 
respondence Circle were enrolled in the United States 
in the past two months. 

“Let’s make it 500 by March 1, 1943,” he urges. Write 
to Lou Obstfeld, 200 Hudson Street, New York, for 
particulars. 

iii 


“UNCLE CHARLIE” NOW PERSONNEL DIRECTOR 
The Corry-Jamestown Manufacturing Corporation 
has announced the advancement of Charles H. Blad 
to the position of personnel director at the concern’s 
home office in Corry, Pa. Formerly a member of the 
organization of Harold W. Edgren, New York manager 
of the company, Mr. Blad was known as “Uncle 
Charlie” in the New York office furniture trade. 


eS 


BLAKE MOFFITT & TOWNE TAKE OVER 
TACOMA STATIONERY CONCERN 

Reuniting Frank E. Jeffries with the pioneer Blake, 
Moffitt & Towne concern, oldest paper dealers on the 
Pacific Coast, that firm has taken over the Tacoma 
Paper & Stationery Company, at 1735 Jefferson 
avenue, of which Mr. Jeffries was manager. He left 
the senior concern in Seattle in 1909 to manage the 
Tacoma business, and will continue as its president 
under the new arrangement. 

L. V. Hall, vice-president and A. B. Coulter, secre- 
tary and treasurer, will likewise retain their positions. 
As Mr. Jeffries announced, it will be “business as 
usual” with the exception of a change in name. 

Blake Moffitt & Towne have been in the paper 
business on the Pacific Coast since 1855; at one time 
they were publishers of The Colonist, at Victoria, B. C., 
and of the San Francisco Chronicle. They disposed of 
their newspapers in the middle of the nineteenth 
century, confining their operations to wholesale pa- 
per. Their San Francisco branch received the first 
cargo of paper ever shipped to the Coast around the 
Horn. Including the Tacoma business, the firm now 
operates eighteen wholesale paper houses on the 
West Coast. 
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Diana Joyce came as a precious gift to the house- 
hold of Mr. and Mrs. Leonard Rose on Christmas Day, 
1942. Little Miss Rose tipped the beam at six and a 
half pounds. Len has stepped into the role of proud 
father with ease, as he carries on his duties as sales 
representative of the National Blank Book Company’s 
Chicago office. 


Business growth at the G. J. Aigner Company, Chi- 
cago, is being paralleled by increases in families con- 
nected with the firm. On December 13, 1942, Mr. and 
Mrs. J. George Aigner became parents of Lawrence 
George, a seven and a half pound baby boy. Just 
about a month later, Michael Adams Martin was born 
to Mr. and Mrs. O. Clinton Martin. He tipped the 
scales at eight pounds and thirteen ounces. In the 
intervening period, on January 7, Rev. George Henry 
Aigner, son of George J. Aigner, founder of the Aigner 
business, became the proud father of George Frederick, 
a seven pound, six ounce baby boy. 
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J BIG SALES FEATURES of new iho 


FIBERBOARD DESK TRAYS 
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1. Can't break if dropped: 
2 Can't scratch desks. 
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LEGAL SIZE TRAY 










Yes, it's a substitute for steel 
and wood desk trays—and a mighty good substitute. It's ideal 


for temporary offices of all kinds; you can sell them to war plants, 


ration boards, civilian defense units, students and many others 


For use wherever there is need for a handy open container. 


Here is war time merchandise you can get quickly and sell 


quickly. Add this attractive new item to your stock. For prices 
and further details, write to . 


OXFORD FILING SUPPLY CO. 
340 iienhe resag pvties N. Y. 


Midwestern Plant: 125 South 8th Street., St. Louis, Mo. 


<——_ FIBERBOARD_—~WASTEBASKETS, TOO 


Here’s a companion item—where you sell 
trays you can sell the wastebasket too! Same 
attractive walnut graining. Sturdy, easy to 
set up. 


Include a carton of 24 with your 
order for desk trays. 
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ORIGIN OF THE INDUSTRY 
The 1942 record production of the 
Wood Office Furniture Industry 
inspires us to pause and reflect on 
the history and development of 
this Industry. 

The Wood Desk Industry, as such, 
began during the period of in- 
dustrial development which fol- 
lowed the Civil War and some of 
our members began operations at 
that time. 


The first plants were small, and 
well-equipped for those days, but 
the factory buildings seldom had 
more than 15,000 to 20,000 square 
feet of floor space. Machinery was 
not so improved or plentiful and 
was all operated from one line 
shaft in the basement, and steam 
engines were the only source of 
power. 

Walnut and Cherry lumber were 
most commonly used until 1890, 
when Quartered Oak became pop- 
ular. Stocks which were air-dried 
a year or more were abundant 
and easily obtained. Dry kilns 
were crude “hot boxes” which had 
no scientific equipment or instru- 
ments for regulating moisture or 
temperature. One member states 
that “we smelled the lumber to 
check the dryness.” Solid lumber 
was used throughout, even for 
tops, drawer bottoms, drawer 
fronts and panels. 

Finishing was a slow process and 
the finishing materials were all 
brushed on. The best Varnish re- 
quired three days drying between 
coats, and five or six days before 
the final coats could be rubbed and 
polished. 

The desks were crated or packed 
in excelsior and burlap, and the 
customer was charged for the 
number of yards of material used 


and credited for the burlap if he 
returned it and prepaid the ship- 
ping charges. The desks, when 
packed, weighed so much that it 
took four men to load one on a de- 
livery wagon. 





The roll top was most commonly 
used until about 1890, with about 
one hundred of those sold to one 
of any other design. Several of 
our members were awarded prizes 
for desks which they displayed at 
the Columbian Exposition, or one 
of the many World’s Fairs which 
were popular about that time, and 
some of these desks are still on 
display in the show rooms of these 
manufacturers. Shortly after- 
ward, the flat tops started to gain 
in popularity, and by 1910 most of 
the manufacturers had introduced 
the Sanitary Desk. The improve- 
ment of typewriters during “the 
nineties,” and their increasing 
popularity, was the main factor in 
influencing the change in design 
from roll top to flat tops. The 
problem then, was how to provide 
work space and storage for these 
new fangled machines. 


“t- At 
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The problem was solved about 1890 
by a Mr. Conde who owned several 
typewriters and invented the fore- 
runner of the present drop-head 
fixture. His mechanism was much 
like the regular drop-head in use 
today, except that the center re- 
mained horizontal about a foot 
above the desk top instead of drop- 
ping down behind the typewriter 
when the machine was in use. 

(Continued in the March Issue) 
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EXTENSION OF RATINGS 

In view of the misunderstanding 
which exists in regard to the ex- 
tension of Preference Ratings, we 
felt it necessary to attempt to 
clarify Priorities Regulation No. 
11 which governs the extension of 
ratings by manufacturers operat- 
ing under the Production Require- 
ments Plan. Section 7 of this Reg- 
ulation defines “Supplies” as “‘. 
maintenance and repair materials 
and operating supplies. It does not 
include . any Office machinery 
or office equipment (whether pur- 
chased or leased) .. .” 
In other words a customer cannot 
purchase wood office furniture 
with the PRP rating which has 
been issued to him for “‘Mainte- 
nance and Repair Materials and 
Operating Supplies.” 





BRANDING 

About February Ist our members 
started branding each piece of 
furniture, with the _ Institute’s 
Trade-Mark, and your next ship- 
ment should be marked in this 
manner. For the sake of uniform- 
ity most members have agreed to 
use this label in the center drawer, 
but there are some members who 
prefer using the Trade-Mark in 
other places. 

We appreciate the inquiries and 
questions which we have received 
in response to these pages, and we 
hope you will continue writing us 
whenever we may be of service 
to you. 


perp dt 





OFFICE FURNITURE INSTITUTE 





American Security Building 











WASHINGTON, D. C. 
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P. H. YAWMAN TAKES HARVARD WAR COURSE 

P. H. Yawman, who has headed the advertising 
department of the Yawman and Erbe Manufacturing 
Company, Rochester, N. Y., since July, of 1940, has 
resigned to prepare for wartime responsibilities. Effec- 
tive January 27, he left the firm to accept a schol- 
arship at Harvard University Graduate School of Busi- 











P. H. YAWMAN 


ness Administration. This scholarship was awarded 
to only 149 other men in a national competition. 

The scholarship entitles Mr. Yawman to a course 
in retraining for war production supervision, sponsored 
by the federal engineering, science and management 
war training program of the United States Office of 
Education. Mr. Yawman says in a letter, “The future 
will probably lead me far from the field of office 
equipment.” 

Mr. Yawman is the son of Francis J. Yawman, 
former president of the Yawman and Erbe Manufac- 
turing Company, and is of the third generation of the 
family to hold executive positions with it. His grand- 
father, Philip H. Yawman, was co-founder of the 
“Y and E” business. 

— —-«¢ 
NEW ORLEANS DEALER PUSHES GREETINGS 
WITH AD-WRITING CONTEST 

Using space on the motion picture page of the New 
Orleans Times-Picayune to promote an ad-writing 
contest, J. H. Petetin, of Henri Petetin, Inc., 132 Car- 
ondolet Street, that city, produced a healthy response 
on greeting cards during the Christmas season, inci- 
dentally revealing that the ad-minded customer really 
can write selling ads. 

Six ads were run announcing the contest, which 
offered prizes of a $25 war bond, $10 second award 
and $5 third for “original greeting card advertisement 
ideas.” Because of the limited space allotment, and 
the character of adjoining advertising copy, heavy 
black borders and very simple lay-out were employed, 
in contrast with the florid typography of numerous 
movie ads on the page. 

Following was the body of copy used: “Have you 
ever thought of writing and illustrating them? (Re- 
ferring to ‘Original’ greeting card advertisement 
ideas.) Here’s your chance. In a space similar to 
this, four inches wide by four inches deep, write an 
ad that you believe would sell lots of Christmas and 
Everyday Greeting Cards for Henri Petetin, Inc. Write 
in prose, jingles or poetry. Bring in your entry before 
Saturday, December 5, to the address below. First 
prize ad will be used December 15—second prize ad 
December 16—third prize ad December 17.” 

Beneath the firm’s logotype and address was fea- 
tured its slogan: “The Leading Greeting Card Store 
in New Orleans.” 

The first of the ads appeared December 3, and the 
day following, on a page strictly next to reading mat- 
ter, the firm took five columns, twelve inches deep, 
for an institutional ad which bore heavily on the 
theme of putting war savings stamps on every Christ- 
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AUTOMATIC COIN WRAPPERS 


Stationers! It’s your Line. Exclusively! 
‘Steel-Strong” Products are sold through Stationers and 
Office Supply Dealers only. We have no retail salesmen to 
pirate your customers and cash in on your missionary work. 





Write for liberal discounts and sales help on: 


Coin Wrappers Lead Seals 

Bill Straps Seal Presses 

Coin Bags Teller’s Moisteners 
Currency Bags Manual Coin Counters 
Draw String Bags Currency Racks 

Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 

Linen Shipping Tags Coin Storage Trays 


Downey Change Trays 


THE C. L. DOWNEY CO. HANNIBAL, MO. 
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AMERICA’S SCHOOLS 
MUST BE SERVED! 


No. 340 
Double Pedestal 
Teacher’s Desk 








“Every Edge and Corner Rounded” 


On youth’s shoulders rests the future of our country. 
America’s schools have an important task to perform. 
It is Indiana Desk’s privilege to provide the modern 
school with the best in school furniture. 


See us at the Scnool Equipment convention 
at the Palmer House in February 


INDIANA DESK CO. 


JASPER, INDIANA 

















For DURABILITY 
CLEANLINESS 
SHARP WRITING QUALITY 





Established 


1896 : 
GUARANTEED 


NON TYPE FILLING 


BUCKEYE again leads the way with a cotton fabric 
typewriter ribbon having the best characteristics of silk. 

Until we can again produce the famous DICTATOR 
silk ribbon we offer this new quality product with justi- 


fiable pride. 


THE Bucheye Ribbon &y Carkon co. 


Manufacturers 
1458-68 East 55th St., Cleveland, Ohio 
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mas Card. This ad of course closed with the injunc- 
tion to buy both the stamps and the cards at Petetin’s. 

On December 15 the first prize winner was an- 
nounced, by a New Orleans young woman. It used a 
simple and timely layout featuring Christmas bells 
and holly in the upper left-hand corner. The text 
was as follows: 

“The message you have longed to send, 
Yet somehow never could express 

The greetings old, the wishes new, 
For fresh, undreamed-of happiness, 

In graceful garb are here displayed, 
Salute the Greeting Card Parade!” 

Beneath the verse was the “mass appeal” sales 
clincher, “Follow the crowd to the leading greeting 
card store in New Orleans.” 

The second prize-winner, published next day, was 
the work of another New Orleans woman. It carried 
a striking conventionalization of reindeers and snowy 
landscape as an attention-getter. The verse text read: 
“The feeling behind a present must be guessed—un- 
less expressed. The finest shades of meaning you have 
thought, our cards have caught.” 

The sales copy, in prose, read: “To say what you 
feel, this, of all possible Christmases, is important, 
because the cash for the gifts that might have spoken 
for you goes to make the big guns talk. If you’re an 
artist in words, you don’t need our help... but if 
you're not... TRY US.” 

The third prize also went to a woman for an ad 
which took full advantage of white space for a clever 
acrostic. The main copy read: 


“Choose your greeting cards— 
At the 
Right Place 
Don’t Forget to 
Select Them from 
Henri Petetin, Inc.” 


This was set up with the first letter “C,” made from 
heavy three point ruling, dropping down well over the 


“don’t forget” line. 


On Christmas the firm clinched the good-will value 


of the campaign with a tasteful five and one-half 


inch ad over three columns. It merely extended 
Christmas greetings in a white panel bordered with 


side pieces suggesting air-brush treatment of a wreath 


tied with ribbon. 
—_- 
GUNLOCKE CHAIR COMPANY SHARES 
WITH 500 PLANT EMPLOYEES 


Profits accumulated from the previous six months 
operations have been disbursed among 500 employees 
by the W. H. Gunlocke Chair Company, Wayland, 
N. Y. The amount distributed, $17,377, is twenty-two 


$17,377 





GUNLOCKE PLANT at Wayland, New York, as it looks after 
the night-shift takes over. 


per cent higher than for any previous period, although 
the percentage of earnings, on which the plan is based, 
remains the same. The profit sharing plan has been in 
operation over two years, and has proved a splendid 
incentive to quantity and quality production. 

The total amount distributed under the plan last 
year was $31,602, a substantial bonus on the average. 
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is YOUR office 


Mounting office work and a shrinking office staff... 
more paper work, more accounting, more reports to 
fill out—and a skeleton office force, loyally struggling 
to carry the load. 

There is an answer: call the Remington Rand tech- 
nical specialist. He is a veteran with long experience 
and specialized knowledge of accounting, bookkeep- 
ing, tabulating, control systems and general office 
methods. His suggestions can help you get wider use, 
and more work, out of your priceless office machines 
and equipment. For instance: 
> He can point out short-cuts in accounting work, 
so that your office machines will give you capacity 
production. 


in this fix today? 


p> He can show you wartime record control methods, 
and can furnish you visible record equipment and files. 
p> He can explain simple rules for taking care of your 
office machines so that they will give uninterrupted 
service. 
> He can still furnish your necessary office supplies 
file folders, duplicator stencils, typewriter ribbons, 
carbon paper, and many other supplies—all of depend- 
able Remington Rand quality. 


Call the Remington Rand technical specialist. He’s 
as near to you as your telephone. Ten thousand war 
plants are already using his service to help speed the 
production of war materials. He may help you win 
your Battle of Production. 








.». fadio special equipment . . . torpedo parts ... shells ... fuzes .. . ammunition loading ... and many 1 





Airplane propellers . . . aircraft parts . .. bombsights ... guns... machine gun parts... auxiliary aircraft motors os 
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MICHIGAN All Wood 
Card Cabinets 


THE SUPERIOR VALUE of Michigan All Wood Card Cab- 
inets can best be determined by direct examination. Note 
how the customary metal cardholder, pull and follower are 
all replaced by wooden construction. All metal is released 
for the war industry, yet no convenience is omitted. All 


cabinets are fitted with drawer stops and are finished in 





green to match steel file installations. We invite your 


comparison and investigation. Showing Cabinet Open with Follower Block Removed. 








_ Single Cabinet Double Cabinet 
Sizes 3x5-4x6-5x8-6x9 Same Interior Sizes as Single 


15” outside depth 
1312” inside depth 








Showing 
Drawer Interior 


One of MICHIGAN’S 


Fine Chairs 


Michigan Office Chairs with the new wood swivel 
possess quality and craftsmanship together with an 
ease of operation the equal to steel swivel. 

Seat dimensions are 16x16". Height is adjustable 
from 17” to 1814". Back rest is adjustable four inches 
horizontally and three inches vertically. Adjustments 











are made simply by loosening a thumb screw either for 
the back rest or seat. No need for lubrication on Michi- 





Chair No. C 128U—Patent Applied for. 


List Price $22.00 without casters, F.O.B. Grand Rapids, Mich. fan Chairs. 
Casters will be furnished on acceptable priorities at small extra cost. All Michigan Swivel Chairs furnished with remov- 


able feet. Casters can be inserted in place of feet at 
slight additional cost when priorities are furnished. 


MICHIGAN DESh CUMPANY 


GRAND RAPIDS, MICHIGAN 
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PACIFIC NORTHWEST NOTES 





C. M. Litteljohn 
The Tacoma Paper and Stationery Company, Ta- 
coma, Wash., was sold to Blake, Moffit & Towne, it 
was announced in Tacoma early in January. The 
present officers of the Tacoma company, however, 
which is headed by Frank E. Jeffries as president, 
will continue in their posts to further the business 
under the new ownership of the large paper house. 
x * ol 


Office Appliance Building space on the second floor 
at Seattle, Wash., is being taken over for auxiliary 
naval operations. The building, which houses a num- 
ber of office appliance firms, will shortly house a new 
navy relief clothing center that will be under the 
auspices of the Naval Officers’ Wives at Seattle. 

~*~ * * 

A Lowman & Hanford Printing Company, a separate 

corporation to do a printing business, and a Lowman 


& Hanford Blueprint Company, as a corporation to | 


manufacture blueprints, have both been organized at 

Seattle, in papers filed this January with the Secretary 

of State at Olympia, Wash. 
e ~ * 

L. Frank Wilkes, formerly of Seattle, has been 

named as the new assistant purchasing agent of the 


city of Bremerton, Wash. He was appointed by E. J. | 


McCall, recently elected as city clerk and purchasing 
agent of the “Navy Yard City of Puget Sound,” as 
Bremerton is termed. Under terms of a recently 


adopted city charter, Messrs. McCall and Wilkes will | 


do all the purchasing for the various city departments. 
* 


* * 


Eddie Vine, head of his own greeting card, pen and 


stationery business in Seattle, was the winner of a | 


second prize for the “Keep Him Writing” contest for | 


Sheaffer Skrip. Mr. Vine received for his second prize 
in the national contest a $250 war bond. 
* x * 

Because of more urgent need for typewriters in the 
war effort, Floris Nagelvoort, the Washington State 
rationing officer of the OPA, recently notified all 
rationing boards to hold up action on applications for 
purchase and rental of such machines until further 
notice. Among the sales not affected by the order, 
however, are those to dealers, to the United States 
government, for export, and for business use where 
the seller has only the one typewriter. 

z + * 


Signal honors have again come to Thomas M. Peily 
of Lowman & Hanford Company, Seattle, in his recent 
selection for the treasurership of the enlarged War 
Chest of Seattle and King County. Mr. Pelly takes 
the financial post for his second term as the War 
Chest gets under way in Seattle—CML 

—>_- —— 


ASSETS GAIN MILLION; AT NEW HIGH 


Rhys H. Llewellyn, head of the office supply and 
equipment company bearing his name in Manchester, 
N. H., takes justifiable pride in reporting the remark- 
able record made during the last year by the Man- 
chester Federal Savings and Loan Association, of 
which he is a director. The annual report of the asso- 
ciation, just issued, discloses that total assets in- 
creased $1,000,000 in 1942, reaching a fifty-five year 
and all-time high of $9,465,372. Reserves mounted to 
$770,172.52 last year. 


> —- 

CHICAGO WAR SERVICE REGIONAL COUNCIL 

IS PLANNED APRIL 29-30 

Preliminary program plans for the War Service Re- 
gional Council, a joint meeting of District No. 6 of the 
National Stationers Association and the Illinois Book 
Sellers & Stationers Association to be held at the 
Palmer House, Chicago, April 29 and 30, were dis- 
cussed at a special session in Chicago called by Homer 
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STANDS 
EVERY 
TEST 


In tests Nev-R-Kurl Car- 
bon Paper out-performs 
all other carbon papers* 
It makes steadfast cus- 
tomers whose repeat 
sales bring dealers con- 
stant profits. 




















NEV-R°KURL 
CARBON PAPER 


e@ Absolutely a non-curling Carbon Paper. Lays flat when 
it’s hot, humid or cold. 


e@ Never trees or wrinkles when inserted into machine. 
Smudgeless. 


e Actual experience and tests show 35%, to 50% more copies 
obtained from each sheet. 


@ Universal because same sheet is efficient on standard or 
noiseless typewriters, billing or bookkeeping machines. 


L-APHILLIPS 


President 








GRAPHIC 
GELATINE 
ROLLS 





In over thirty years GRAPHIC Duplicator 
rolls have earned an enviable reputation 
for their outstanding quality, recuperative 
powers, uniformity and dependability. 
Made of fine materials they keep their fine 
copying qualities over a long period. For 
all makes of duplicators. 


HECTOGRAPHS AND REFILL 


in attractively lithographed 
four surface Oak 


composition 
containers. Two and 


Frame duplicators in five sizes. 


GRAPHIC DUPLICATOR CO. 


473 BROADWAY NEW YORK, N. Y. 
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No. 380 A. C. 


No. 380 R. C. 





Two New Chairs 


By BRIGHT 


BRIGHT Craftsmen have produced these two numbers to comply 
with present war-time restrictions of the use of strategic metals. 
The new swivel used on the revolving chairs is smooth, easy and 
positive in action and adjustable for height. 


Customed in full accord with the BRIGHT tradition for fine crafts- 
manship, which enhances the natural beauty of fine woods and 
beautiful, long-lasting leathers of your own choice. Made in 
mahogany, walnut or oak. 


These BRIGHT numbers are receiving ready acceptance every- 
where. Order samples for your floor today. 


BRIGHT CHAIR CO., Inc. 


127-133 BLEECKER ST. NEW YORK, N. Y. 
POPE E EERE RCE ee ee 


“aa aMaaaa"aa"a"a"a"a"aa"a"a"aMa"aMa"a"a"a"a"aMaaMas"a"a"a"a"a"a"e"a""i""e"e""s"s"s"S"S"%% 888882 . 











EVERY OFFICE 


is a prospect for 
a sale of a 


WARDROBE 
COSTUMER 
TELEPHONE TABLE 
BOOKCASE 
HAT & Coat Rack 
UMBRELLA STAND 


RECEPTION ROOM 
TABLE 


Send for New Cata- 
logue that shows these 
Creative Sales Num- 
bers. 


Quigley Furniture Company 
WHITESBORO, NEW YORK 
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Jacquin of Jacquin and Company, Peoria, Il., governor 
of NSA District No. 6. 

Mr. Jacquin appointed Tom Gillice, Rockwell-Barnes 
Ccmpany, Chicago, as chairman in charge of arrange- 
ments, and Tony Markelz, The Book Shop, Joliet, Il., 
was named chairman of the program committee. 

The program for the meeting will take into account 
vital problems affecting various departments of retail 
stationery store operation and will be concerned en- 
tirely with merchandising problems peculiar to war- 
time. 

Following the custom of many years, it was decided 
to hold an annual smoker the night before the formal 
opening of the regional gathering. Dealers and trav- 
elers were urged to arrange their trips so as to reach 
Chicago April 28, and to make immediate hotel 


reservations. 
—— 


OLD TOWN CARTOON “KIDDING” SNOWSTORM 
OF FORMS TICKLES TRADE 
An amusing cartoon depicting the woes of business 
men confronted by a blizzard of governmental report 
forms is being distributed by the Old Town Ribbon & 
Carbon Company, Inc., of 750 Pacific Street, Brooklyn, 
N. Y. It shows a board of directors, about one jump 


AINT I(T THE TRUTH 





















EGAD, JONES / WERE 




























NOW SPENDING MORE 

FOR PRINTED FORMS THAN = 

FOR LABOR MATERIALS (O <2 

OVERHEAD, FINANCE / =» S's A 

ANP SELLING / rs PHOOEY / ANOTHER 
PASSED DIVIDEND/ 





THE CARTOON THAT TICKLED THE TRADE 


ahead of the crying towel supply man, and on the 
verge of reaching for a barrel of aspirin, at least 
figuratively speaking. 

They have had to fill out so many forms that the 
overhead has compelled them to pass a dividend. This 
cartoon, illustrated herewith, has proven a popular 
adjunct to a consistent promotional campaign for the 
company’s “Dupliform,’ which combines a sheet of 
spirit duplicating carbon and a sheet of master paper 
on which the form is printed. All the work can be 
done by a typist, once the material is decided on. 


—~—-e — 


IVAN ALLEN, JR., MADE CAPTAIN 


Ivan Allen, Jr., well known to office equipment and 
supply dealers in Georgia, as well as to Atlantans 
generally, has been promoted to the rank of captain 
at the headquarters of the Fourth Service Command. 
He entered the service about a year ago, at which time 
the then secretary-treasurer and general sales man- 
ager of the Ivan Allen-Marshall Company, was given 
a rousing send-off. His duties comprise management 
of the storage and distribution section of quarter- 
master supplies. 

In civilian life, in addition to prominent connections 
with the Morris Plan Bank, and the Southern Federal 
Savings & Loan, Mr. Allen was active in Georgia 
philanthropic work. 
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Of course distributors of SPEED ee 
PRODUCTS cannot always cash in 

on the demand these days -:° Priority 

Ratings usually determine 

acceptance of an order--- But SPEED 

dealers as well as ourselves can find encouragement 

in the knowledge that SPEED 

PRODUCTS have been giving such a 

good account of themselves in the war 
effort .-- It is even more encouraging 

to reflect on the position SPEED 
PRODUCTS will hold after 

the war is won +: A great 

many more users have become SPEED- 
conscious and you may be sure that when 


peace time business ss resumed - - « 


—$___— ——— 


wilt CONTINUE — THE ORDER OF THE DAY / 


—) 
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SPEED PRO 
DUCTS COM 
PAN 
Y, 37-18 Northern Boulevard, Long I 
’ ng Island City, N. Y 
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Picture of a SMART MAN 








(Sometimes called 
“SACRED COW”) 


You can get his 
business with 


PEERLESS KEY-IMPERIAL 
RIBBONS and CARBONS 


Maybe he is vice-president of a Utility—or general purchasing agent for a large 
corporation. His annual ribbon and carbon purchases run into thousands of dollars. 
And manufacturers go "all out" in offering him advantages in quality, service and Ps 
price. It takes a smart man to get such special consideration. £4 
4 : : 

But unfortunately you, the Dealer, are left Pe a 
outside looking in. To rectify this injustice 
PEERLESS KEY-IMPERIAL has _ pioneered 


practically singled-handed to bring you back 
into the picture. 


PEERLESS KEY-IMPERIAL enables you to 
meet any direct-selling competition. We 
match quality for quality, grade for grade 
and finish for finish— at prices no big buyer 
can ignore. The "Sacred Cows" in your city 
are nice fellows. They are happy to give you 
their ribbon and carbon business if you can 
meet all requirements. With PEERLESS KEY- 
IMPERIAL more than half the battle is won. 






Let's cooperate on one or two of the big companies 
in your town and we'll show you what we mean. A letter 
or postcard will bring you quick action. 


PEERLESS KEY-IMPERIAL MFG. CO., INC. 


General Office & Factory: 401-407 Mulberry St., Newark, N. J. 
THE KEY MEN OF AMERICA .. . Manufacturers with the dealers’ viewpoint 





BRANCHES: DETROIT NEW YORK CHICAGO LOS ANGELES 
37 Linden St., River Rouge, Mich. 321 Broadway, New York City 179 W. Washington Street 528 S. Spring Street 
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SAN ANTONIO NEWS NOTES 
By B. C. Reber 


With inventories completed and the final reports in 
for the year 1942, stationers and business equipment 
dealers of this city can look back upon one of the 
greatest years for business in the history of office 
appliances here. Not only was there a substantial in- 
crease in business volume, but the cash business also 
showed a heavy uptrend, one firm reporting its cash 
sales for December totaling over $15,000, which was 
more than three times such sales for any previous 
month. And, since this city is the center of many 
military activities and governmental operations, the 
trade may look forward to 1943 with confidence that 
there will be continued good business. 


* * * 


Numerous trade representatives have been in the 
city during the past month calling on the trade and 
cooperating with purchasing agents in stocking up 
such merchandise as is available. Among those re- 
porting were Fred Fenne of Associated Stationers; 
Jim Pryor with the Wilson-Jones Company, and L. H. 
McDaniel, representing several firms, with headquar- 
ters in Fort Worth. Mr. McDaniel also heads his own 
firm, Stationers Manufacturing Company, manufac- 
turers and distributors of desk trays, blackboards, 
mats, etc. 


x * * 


Maverick-Clarke are continuing their program of 
improvements and expansion. Russell C. Hill, execu- 
tive vice-president of the business, has moved his 
headquarters to the sixth floor of the building so that 
his office may be used by personnel whose former 
space is now occupied by new display tables and cases. 
Miss Dorothy Steffy has been employed as secretary 
to Mr. Hill. 

Glass art panels have been placed on each side of 
the entrance of the building listing the firm name, 
the date established (1874), the firm’s business slogan, 
“The Business Man’s Department Store,” and a list 
of the various supplies, equipment and services avail- 
able. 

Al Eisemann, vice-president of the firm, recently re- 
turned from a trip to Dallas, Fort Worth and Okla- 
homa City, seeking new lines of merchandise, and 
looking over stocks in warehouses. 

R. P. Grieve, vice-president and general manager, 
was elected a vice-president of the San Antonio Man- 
ufacturers Association at this body’s recent annual 
election of officers. 

Marriage came into the life of a Maverick-Clarke 
employee when Miss Margie Harper of the social sta- 
tionery department became the bride of Sgt. E. V. 
Conger. Sgt. Conger is in the Air Corps as a ferrying 
pilot. The marriage took place on January 9. 

Roy Campbell, formerly a floor salesman for the 
firm, is the latest to enter the service. 


x * % 


I. N. Coleman, service manager for the local branch 
of Burroughs Adding Machine Company, has returned 
from a business trip to the factory. And L. A. Harp 
and J. F. Huebner have joined the organization, being 
placed in the service department, where they are fol- 
lowing the course in mechanic’s training. C. E. Whar- 
ton is office manager and A. C. Daunis, branch man- 
ager. 


* * ~ 


J. Andrew Smith, who heads the business bearing 
his name, has started off the new year with a Gov- 
ernment contract calling for typewriter desks totaling 
$28,000. This, with other business brought in during 
the first fifteen days of January, will exceed the total 
volume of business done during the first quarter 
of 1942. 

Among others enjoying Government business is G. 
C. Zimmermann, with headquarters in the Milam 


sent promptly upon request. 
pin to your letterhead—and mail.) 


and reinforced metal binding eyelets. 
Tang" Covers need A-1-J Priority Certification. 
non-critical material bindings, such as plastic screw posts, or tie cords, 
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FREE SAMPLES 


- of this novel, Labor-Saving, Money- 
Making and Friend-Winning 





oe 


wo- Jang Z 


LOOSE LEAF COVER 


(Just tear out top half of this ad— 


‘*‘Duo-Tang"’ Covers come complete with built-in double tongue fasteners 
Because metal is used, ‘Duo- 
Regular covers with 


need no Priority rating. 


ELLINGSWORTH MFG. CO. 


viele tolthi mi jie) i) Wejs 1131 fad iley-ere) 
TELEPHONE ® HAYMARKET 1722 


ILLINOIS 
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Made of Indestructible Quarter Inch Tempered Fibre 








PROTECT CARPETS --- COVER WORN SPOTS. 
Chairs roll easier. 18 sizes and shapes. Brown, Green, 
Black and Maroon. Write today for complete details and 
miniature sample. 


Also makers of Service drawing 
boards @ lap boards @ clip boards. 


SERVICE INDUSTRIES, INC. 


2025 SO. CALUMET AVE. CHICAGO 
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What a Grinding They 
Take For TEMPO INKS 


Extra grinding helps to make TEMPO 
INKS a better product... because 
extra grinding means a better mixture, more uniform flow 
through pad and stencil, sharper, more legible impressions, 
quicker drying, less offset— just one of many reasons why 
Tempo Inks excel. See for yourself... write today for more 
data on 


TEMPO DUPLICATING INKS 


(Just clip out this part of ad, attach your letterhead and mail) 


LIBERAL DEALER DISCOUNTS 


= MILO HARDING CO. 


436 W. Pico Blvd., Los 
617 Commonwth, Annes. 













Angeles 
Pittsburgh 


TEmre 


oA 


Available in three 
grades, nine colors 
and white toner —in 
attractive litheo- 


graphed containers. 














Year after year Ehrlich has 
offering the “best 
in Quality "Leather 
Styled for sales 
"Built- 


been 
buys’ 
Furniture’. 
with the sales value 


in.” 





To-day Ehrlich 
Recommends A Great 
"Best-Buy" 


* 


WAR SAVINGS STAMPS 
AND BONDS 





EHRLICH UPHOLSTERY WORKS 


520 West 42nd St., New York, N. Y. 


* 
* 
* 
* 
* 
* 
* 
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Building, who has just completed a Government con- 
tract calling for the overhaul of 200 typewriters. 
” a * 
R. A. Shinn, who was a salesman for the local 
branch of Underwood-Elliott-Fisher, is now associated 
with the local office of OPA. 


a ee 
MILITARY STATIONERY 
“There is no War Department rule which covers 


officers’ personal stationery,” says Lt. Col. William 
Slater, chief of the Continental Liaison Branch of the 
War Department’s Bureau of Public Relations, in reply 
to questions about stationery for military men’s per- 
sonal use. 

“In taking advantage of the free mail privilege 
offered to men of the armed forces, an officer is re- 
quired to write his name, rank, and station in long- 
hand on the upper left hand corner of the envelope; 
the word ‘Free’ should be written in the upper right 
hand corner of the envelope, also in longhand,” 
Colonel Slater continues. 

“There is no prescribed form for Army officers’ per- 
sonal cards,” the colonel stated, adding the suggestion 
that a good volume on etiquette might be relied upon 
to give correct information. “The War Department 
has no suggestions for announcement cards to be used 
by professional and businessmen on their entering the 
Army. Perhaps local medical societies and bar asso- 
ciations would be able to make suggestions which 
would be helpful.” 

Officers’ preferences and Styles in stationery vary a 
bit at the several posts. If you would like to know the 
preferred usage of the camp or post nearest your place 
of business, you may obtain this information in person, 
by phone or by letter to the Adjutant, Camp 
You will find him most helpful. If you have any diffi- 
culty contacting him, try the public relations officer. 





He will get you any such information you desire-—ADR 


_—~—_- —- 





WANTED FOR JAIL BREAK.—Samuel Van Wagner, alias S. B. 
Bassett, sawed his way out of jail on Christmas and is wanted 
by the sheriff of Bowie county, Texarkana, Tex. Van Wagner 
is sixty-five years old, five feet, two inches tall, weighs about 
165. Hair gray, eyes blue, complexion ruddy. He is said to be 
an old time “operator” in the office appliance field. According 
to Add Atkins of the Ragland Office Equipment Company. 
Texarkana, Tex., Van Wagner's method is to rent equipment 
and them sell it. The sheriff of Bowie County says he will 
extradite Van Wagner if he is apprehended outside of Texas. 


o—- 


OBSTFELD URGES SPEEDY AID TO ENGLAND 

Lou Obstfeld, Markwell Manufacturing Company, 
New York, is urging that Americans who wish to send 
winter relief supplies to Britain make all possible 
haste. As chairman of the Help England Drive he 
calls attention, through a recent letter, to the fact 
that the winter needs for clothing of English children 
are pressing. 

“Widespread but mistaken belief that cargo space is 
unavailable is threatening our efforts to obtain ade- 
quate clothing—especially for children—in time to 
prevent severe physical suffering on a large scale,” 
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[= The Original 


a88P 


outsold them all. 
now 


Vo88P 


121 





with the 





BALL BEARING SWIVEL 


_ the field 








Oy course V588P is different. Critical metals are 
conspicuous by their absence. In their place you find 
the best looking, most efficient mechanism on the 
market today. Gunlocke’s Whirlaway ball bearing 
swivel is something to talk about. 
No swivel action was ever smoother 
or freer. Height adjustment is sim- 
plicity itself.. 

But in its other features, V588P 
is not different. It retains almost 
everything that made it America’s 
fastest-selling secretarial chair— 
the scientific design that assures 


Note that the design of V588P is ana- 
tomically correct—gives the natural, easy 
posture that enables office workers to work 
without strain or fatigue. 











comfortable posture essential to health and efficiency 
the same handsome, popular choice of woods, finishes 
and upholstery. Gunlocke quality and Gunlocke crafts- 
manship stand out all over it. 

Our new catalog picturing the whole Gunlocke line 
is almost completed and will be sent you shortly. And 
along with your order for V588Ps we'll gladly give you 
folders describing four fast-moving posture chairs. Both 
of these items will help your men to make quick, 
effective calls that produce sales. 

Order V588Ps now to meet a demand that’s soaring. 
And send priority ratings with orders. The higher the 
rating, the quicker the shipment. 





Gunlocke’s new Catalog No. 43 is on the 


press. Send for your copy today. 


é 


-H. GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 
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The New ALL-WOOD STOOL 


pm MADE IN SEVEN SIZES 


e SELECTED HARDWOOD e FINISHED NATURAL 
@ LEGS HAVE ROUNDED CORNERS 

e SEATS ARE 14 INCHES IN DIAMETER 

e BACKS ARE BENTWOOD 








THE DEMAND FOR STOOLS WAS NEVER GREATER 


FOR USE IN LIST PRICE 
FACTORIES $70 
SHOPS uP 
SCHOOLS STOOL ONLY. 
INSTITUTIONS BACKS 
DRAFTING ROOMS, ETC. $150 


SCOOP NEWS—Our new adjustable Stool is now ready. Six positions in 


one inch steps. Round or square seats. 


WRITE FOR PRICE LISTS AND DISCOUNTS 
EXCELLENT DELIVERIES 


METALSTAND CO. 


1615-25 MELON STREET PHILADELPHIA, PA. 



















Wood Files Are 
War-Time Weapons 


Dealers should impress upon 
their clients engaged in defense 
work the absolute necessity of 





maintaining ‘'‘office'’ efficiency. 
Wood Files are proving worthy 








helpers while steel is marching to 





wer. 











aa 3 me sf Ps, 
ae ek oy ~% « . nie ‘ay “* dé? ok 3s BA oS, wed noe! 


UNnRes AND HASBRO GR aaTS., PHILADELPHIA, PA. 
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WAR MATERIALS TRAVEL ON PAPER 


Realizing that war orders with 
their intricate figures and mul- 





tiple copies must have maximum 
legibility, it is significant that 
so many industrial firms and 
Government Departments use 


ALLIED products. 


Satisfied customers mean repeat 





sales .... with a gratifying mar- 
gin of profit for you. 


Prove ALLIED advantages for 


yourself. Write today for cata- 

logue and price list. A \ 

TYPEWRITER RIBBONS - CARBON PAPER- CARBON ROLLS- STENCILS (@accremracrreemmacer 
GELATINE SUPPLIES 165 DUANE STREET 


They meet every demand for price range, value, long life, results. NEW YORK. N. Y. 


“ALLIED FOR VICTORY” 

















There is Profit for You. Mr. Stationer 
in NEW ITEMS 


lhe \ S INCOME TAX RECORD 
‘x E 


INC. 


<— Like These 
and 
LIKE THESE: 


Bainbridge non-metallic Fasteners 











Dome Simplified Income 
Tax Record is a simple 
Working tool for Business 
Men. No technical knowl- 
edge needed to use it. The 
time is ripe for sales to tax 


Bainbridge Fibrean Baskets 
Hold The Phone 


Plastic Telephone Cord Holders 





Plastic Screw Posts 


Sengbusch Glass Handi-Pen Desk Sets 


Sten-o-Fren Re-vitalizes essential office ma- 


chine rubber Ports {nat cannot be rePlcee— USE US AS YOUR WHOLESALER conscious business people. 


prolongs life of these vital machines. 


Center your orders—save transportation costs—prevent delays 


BAINBRIDGE. KIMPTON & HAUPT, INC. 


218 GREENWICH STREET NEW YORK 
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CARD INDEX CABINETS 
1 & 2 Drawer—3 x 5—4 x 6—5 x 8—Green 





it 
WAGEMAKER C0O., Grand Rapids, Mich. 








IN WOOD 


—da complete line 
for office and factory 


\ 


Office Valet Costumers and Wardrobe Racks——so 
losely duplicating former steel units that they 
make perfect ‘‘add-on’’ units for present steel 
installations. 
Peterson Industrial Racks in plywood and hard 
board construction, double locker room capacity 
Save floor space for production use Keep em 
yloyees clothes ‘‘in press,’’ dry and sanitary. 5 
ft. unit with lock boxes accommodates 12 (double 
back-to-back uhit, 24). 

Write for new Industrial Catalog Sheets 

and go after this large volume market 
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VOGEL-PETERSON CO. 
“The Checkroom People” 


1823 N. Wolcott Ave. 
CHICAGO, U.S.A. 








AVAILABLE. 
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this letter declares. This shortage, according to the 
letter, is due to an almost universal misinterpretation 
of Prime Minister Churchill’s recent announcement 
that shipping space for miscellaneous gifts from 
America would have to be allocated to military goods. 
Plenty of space is still available for necessary relief 
supplies. 

“We cannot insist too earnestly that we still want 
the help of everyone in aiding the homeless, the 
bombed-out, the destitute—all those whose lives have 
been shattered by the long siege of Britain,’ urges 
Mr. Obstfeld’s letter. 

The Help England Drive also furnishes clothing to 
crews of torpedoed ships, and shipwreck victims of any 
nationality which is friendly to the Allied cause. Ship- 
ments and contributions should be rushed to the Help 
England Drive, 200 Hudson Street, New York City. 

eS eee 
NEW DALLAS, TEXAS, CONCERN OFFERS 
ATTRACTIVE OFFICE LINES 

The new Suggs Office Supply Company, recently 
opened at 421 South Ervay Street, Dallas, Tex., con- 
tinues the activities in this line of two veterans long 
known to buyers of stationery, equipment and office 


| appliances. They are Douglas B. Suggs, formerly with 


the Stewart Office Supply Company of Dallas, for 


| twenty-seven years, and Joe H. Suggs, who was for 


some time with Stewart, but opened up his own busi- 


| ness several years ago, under the name of Republic 





INTERIOR OF NEW SUGGS OFFICE SUPPLY COMPANY.— 
This view shows the commodious display room, and personnel 
as follows: Left to right, Miss Jane Ray, secretary; Jack C. Kern, 
southwestern distributor for Hotchkiss Sales Company, of 
Norwalk, Conn., who has headquarters at Dallas, Tex.; Jay 
Park, specializing on Old Town products; D. C. Holladay, in 
charge of service and delivery; Joe H. Suggs and Douglas 
B. Suggs. The Suggs company is in Dallas, Tex. 


Office Supply Company. This firm he continued to 
operate successfully until the formation of the Suggs 
firm. 

They represent a complete line of office supplies 
including Hotchkiss products; Old Town ribbons and 
carbon paper; Perfect rubber seat cushions; Victor 
Safe & Equipment line of wood filing devices; Royal 
Easy Chair Company’s posture chairs; Lyon Metal 
Products, Inc., lockers, shelving and storage equip- 
ment; Wilson-Jones loose-leaf systems; Edgewater 
Manufacturing Company desk accessories; Imperial 
Methods filing supplies and systems; Kee-Bord fine 
typewriter papers, for which this firm will be exclusive 
distributor. 

It will also specialize in setting up filing systems 
requiring complicated cross-indexes and capable of 
extensive expansion. 

IO 
McINTYRE DICTAGRAPH VICE-PRESIDENT 

Vincent J. McIntyre has been elected a director and 
vice-president of the Dictagraph Sales Corporation, it 
was announced in New York by Stanley Osserman, 
chairman of the board. Mr. McIntyre had been general 
sales manager of the Acousticon division. 














SPEED-0-PRINT 


A VITAL LINK IN 
COMMUNICATION §S 


. Automatic 
<a Feed Model 
(post card to 

legai size) 


$39.50 


as 
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_ Speed-O-Print is the practical and 

» economical way to produce 

' multiple forms. It’s no wonder 
modern business, big and small, —~ 
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CANADIAN NEWS NOTES 





By S. J. Ludington 

William Conquergood, president of a well known ink 
manufacturing firm in Toronto, Ont., was recently 
elected for another term to the Toronto Board of Edu- 
cation in a hotly contested race in Ward Nine of that 
city. W. Reginald Shaw, head of the Shaw Business 
Schools, an aldermanic contestant, polled a big vote 
in the election but failed to be elected to the Toronto 
City Council. 

* * * 

Royal Canadian Mounted Police recently laid a 
charge of smuggling against a border store proprietor 
in Sweetsburg, Que., who, they alleged, moved 1400 
fountain pens from the Vermont to the Quebec side 
of his shop. Police said the United States-Canadian 
border runs through the middle of the store. When 
the owner moved the pens to the Canadian side, police 
say he contravened customs regulations. 


* * ” 


The huge ten million dollar power and pulp and | 
paper plant of the defunct Abitibi Company, Espanola, | 


Ont., will operate again after thirteen years of inac- 


tivity, as the result of the recent purchase of the plant | 
by the Kalamazoo Vegetable Parchment Company, | 


Kalamazoo, Mich. The new owners, who are regarded 
as exemplary in efficiency and who have the most 
harmonious labor relations, plan thoroughly to recon- 
dition the plant and workingmen’s homes, of which 
there are a large number, replace all worn machinery, 
and, at the end of the war, commence production of a 
wide variety of commercial papers as well as those for 
printing and writing. 
eo * * 

Philip Yaffa, stationer of Mount Pleasant Road, 
Toronto, Ont., was recently acquitted in the County 
Criminal Court in that city, on a charge of conspiracy 
in connection with a wide variety of pens, pencils, sta- 
tionery, etc., stolen from the factory of the Copp 
Clark Company, Wellington Street W., Toronto, in 1941 
and 1942. His Honor Judge James Park, stated, “This 
is the most difficult case I have had to judge since I 
came to the bench. While there are facts in the evi- 
dence from which inferences could be drawn, I am of 
the opinion that they are not strong enough to estab- 


lish the guilt of the accused beyond all reasonable | 
doubt.” Mr. Yaffa was charged with conspiring with | 
the watchman and stockkeeper of the company to | 


steal goods from the Copp Clark factory. Albert E. 
Holman, the watchman, claimed that he had taken a 
large quantity of goods from the factory during the 
period named and sold them to Mr. Yaffa. The two 
men were arrested by city police on April 24, last, in 
Mr. Yaffa’s car outside of the factory, with three par- 
cels of goods in the vehicle. 


* * * 


The Wilson Stationery Company, Ltd., Winnipeg, 
Man., recently suffered considerable loss from a fire 
which developed in an adjacent building and destroyed 
many offices and stores.—SJL 


* * * 


The Wartime Prices and Trade Board of Canada 
has so tightened its restrictions on typewriters that 
independent dealers may no longer sell used or rebuilt 
nonportable machines without restriction. Their free- 
dom in this respect is now limited to typewriters more 
than ten years old. The first in order of preference in 
the sale of typewriters are the armed forces and 
Dominion Government departments, for whom new 
machines are reserved. A third classification compris- 
ing certain civilian users, was subsequently eliminated. 
The second, Class B, listed various kinds of plants 
engaged in war work. Sale of machines to these users 
are made subject to permission of the director of 
office and accounting machines. Under the ruling just 
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ST. JOHNS TABLES 


% The 1943 production of the ST. JOHNS 
TABLE CO. has been planned to meet 
the nation’s war restrictions—SO as long 
as wood tables can be made, ST. JOHNS 
will make them. 


% Write today for the ST. JOHNS catalog 
showing this and other distinctive wood 
office tables. 


BUY WAR BONDS 





No. 24 Table Description: 


% Selected Northern Oak in 
Office Golden or School Brown 
Finish. Top is 7%” thick, Legs 
244” square. 









% Also available in Northern Sizes: 
Michigan Hard Maple as No. 27 x 48 inches 
25 table finished Walnut, Ma- 27 x 60 inches 
hogany or School Brown. 30 x 72 inches 


St. Johns Table Company 


CADILLAC, MICHIGAN 


New York Office: 206 Lexington Ave., N. Y. C. 
Chicago Office: 666 Lake Shore Drive, Chicago 











IT TAKES 
ALL KINDS 


WIN A WAR 


CO Makers of 
CELLUGRAF SIGNALS 
NU-VISE SIGNALS MAPTACKS 
NU-VIZ SIGNALS 


GEORGE B. GRAFF COMPANY 
64 Washburn Ave., Cambridge, Mass. 














Win the War Quickly 


But Remember 
Education is 
Also Very 

Important 












We will attend the 
School 


Convention as here- 


February 


tofore, and will be 


happy to see you. 


No.109 
Tablet jt 
Arm Chair { 





Jasper Seating Company 


JASPER, INDIANA 


REPRESENTATIVES 
CHICAGO: L. H. Farber, 30 E. Congress St Phone WEBster 3217 
NEW YORK: Office Furniture Warehouse Co., 573 Broadway 




















ALL ORDERS 
PLACED FOR 


VAN DYKE 


Fluorescent 


regardless of style 
MUST CARRY 
PRIORITY RATINGS 


America’s Outstanding Manufacturer of Fluorescent Lights. 
Wire or Write for Catalog. 





VAN DYKE INDUSTRIES 


21st and RockwelJl Sts. Chicago, Illinois 
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issued, an independent dealer is one who is not a 
manufacturer and who is independent of the manu- 
facturer. fa 
” * - 

Salvador Rodier has just completed forty years of 
service with the Rolland Paper Company; Ltd., Mont- 
real. He started with the firm at St. Jerome in 1903 
as a stenographer and office clerk. He was promoted 
over a term of years until he now occupies the posi- 
tion of local manager in Montreal. 

* K 

The membership of the Printers and Stationers 
Guild of British Columbia has been showing a steady 
growth during the past year. By taking members of 
the printing trade into the membership it has been 
found possible to secure the closest codperation be- 
tween the stationery and printing industry, which has 
proved a distinct asset to each. 
>? 
CANADIAN STATIONER CITED 


Commander P. B. Cross, recently cited by the Royal 
Canadian Navy, for “displaying courage, skill and 
wholehearted devotion to duty while serving under 
conditions of great hardship in the North Atlantic,” 
was in the office appliance field at Halifax, N. S., be- 
fore joining the RCN just before Britain declared war. 
He was a partner in the firm Seaman-Cross, which is 
being continued as a dealer and distributor in office 
equipment, including typewriters, adding machines, 
mimeographing and multigraphing devices, addressing 
machines, etc. He was in the naval reserve as an of- 
ficer before going on active war service, and started 
in the office appliance trade at St. John, N. B., his 
birthplace. His wife, residing in Halifax, has recently 
completed a course in the Royal Canadian Women’s 
Auxiliary, and is now on duty. The citation of Com- 
mander Cross was issued from the RCN headquar- 
ters at Ottawa, Ont.—WJM 








- o— el 
CANADIAN BOARD CLAMPS DOWN ON OFFICE 
MACHINERY OF ALL KINDS 
Canada’s Wartime Prices and Trade Board, by a 
new order effective January 11, has brought under 
control office machinery in Canada. Under the mea- 
sure, an order issued last June by D. P. Cruikshank, 
coordinator of metals, is revoked, and henceforth all 
sales and deliveries of office machinery are subject 
to written permit from the director of office and ac- 

counting machines, Alan P. Telfer. 

As “delivery” for purposes of the new order includes 
transfers for trial, loan, rental, demonstration or other 
use, a Wide variety of transactions hitherto not sub- 
ject to restrictions now are permitted only under 
authority of the board’s director of office and account- 
ing machines. 

The measure provides that no distributor may, 
without permission, sell or deliver any office machin- 
ery wholly or partly manufactured or assembled in 
Canada, or which is imported complete from any 
country other than the United States, or which is 
on hand in Canada at effective date of the order. 

Machines imported from the United States are not 
mentioned because office machinery is already under 
strict control here, and sales of United States ma- 
chines in Canada are subject to the certificate of the 
priorities officer. 

Application from distributors for permits specified 
in the order must be made on Form Dom. 3. It is 
provided, however, that where office machinery has 
been made to special specifications and is useful only 
to a limited number of users, the director may permit 
sale without requiring the completion of an applica- 
tion on the form mentioned. The order requires from 
all distributors a monthly report on sales and stocks. 

Under the order, office machinery includes punched 
card tabulating and accounting machines, accounting 
and bookkeeping machines, adding machines of more 
than six column capacity, billing and continuous form 
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How “All Out” Pr oduction 
Today, the metals that for 80 available to those customers whose 
years have gone into the manu- work is vital to the war program, 
facture of Oakville stationery including the many government de- 
items, have been enlisted for the partments and agencies. 
duration. From now on, any shipments of 
Less brass and steel will be availa- the Oakville Yellow Box Line to our 
ble for the Oakville Line. There will dealers are dependent upon our re- 
be fewer items, smaller quantities. ceiving high-preference orders per- 
And all such stocks — on your mitting a replenishment of material 
shelves or ours — must be made stocks. 
May we suggest: that you 
ence rat- 
ure that 4 prefer a 
_— be sure nasal hed us oP 
vr list to oy is furnis es an 
er your custom* : ects ing a : gne can be applic . Se 2 rai te. = = Blt 
__ go over } rospects ra where Me > _—— 
A a customers and P abele orders © The Home of the Famous Yellow Box Line 
Se Oe et rtant to W 
‘ohne work I rats you can get 
ar and from W extensions: 
the war 4 - ties or &% 
orders with prion COMPANY 
Division of Scovill Manufacturing Company 
WATERBURY, CONNECTICUT 
NEN Canada: BROWN BHOS., LID SOROMIO Re 








90% Increased Demand 


That is how the Government's and War Industries’ speeding up process has affected the usage 
of Carbon Papers and Inked Ribbons, since 1940. Are you taking advantage of the opportunity 
offered to increase your sales and obtain new customers. Your January inventory doubtless 
shows a shortage of many essential typewriter and business machine supply items. “M&V” 
products offer best dollar for dollar value in all price classes. Your stock order will be 
welcomed for prompt shipment. 


Our Pledge: Quality first, without deviation in perfection of materials and workmanship— 
liberal and wholehearted service and assistance. 


Mittac « Votcer, Inc 
PARK RIDGE NEW JERSEY 
Manufacturers of INKED RIBBONS and CARBON PAPERS 


These convenient branches to serve you faster and better 
CHICAGO BOSTON ST. LOUIS KANSAS CITY SAN FRANCISCO LOS ANGELES 
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5 zp. 2 
PA, ee » eee 


Leopold Junior Streamline Furniture made of walnut by Leopold Craftsmen of Burlington,lowa 
Bel ae es ie 


Glaser Beverages, Inc. of Seattle selected this Modern Efficient Styling —Installed by James DC. Headley 


< 


Red Feather keeps pace 


Watch for announcement of opening of our 
new 25000 square foot daylight factory, 
made necessary by tremendous volume of 
orders for Red Feather stencils, inks, and 


duplicator supplies. 





RED FEATHER PRODUCTS, LTD, 429 BUSH ST., SAN FRANCISCO, CALIF. 








FEBRUARY, 1943 


handling machines embodying typewriter principles, 
calculating and computing machines, addressing ma- 
chines and electrical and acoustical recording ma- 
chines and dictating machines, including transcrib- 
ing and shaving appliances. 

Agencies of the Department of Munitions, in gen- 
eral exempted from the price ceiling regulations, 
were also listed specifically in a new order of the 
Wartime Prices Board. Forty-nine companies are 
recognized for such exemptions. They include War- 
time Housing, Limited, and Canadian Pacific Railway 
Company, but otherwise are industries producing or 
buying war supplies or equipment. Listed are Poly- 
mer Corporation, Federal Aircraft Corporation, To- 
ronto Shipbuilding Company and other Crown con- 
cerns.—RC 

le ee - 
SHEBOYGAN CHAIR COMPANY CELEBRATES 
ITS DIAMOND JUBILEE 


The diamond trade-mark of the Sheboygan Chair 
Company reaches its greatest significance in 1943 with 
the concern observing its seventy-fifth birthday. 

Beginning business as a furniture manufacturing 
specialist in 1868, the company has continuously main- 
tained its factory and headquarters in Sheboygan, 


RTT. ie 





HOME OF SHEBOYGAN CHAIR CO., SHEBOYGAN, WIS. 


Wis., which now has several furniture factories and 
is a furniture center of first rank importance. Many 
Sheboygan Chair craftsmen have been with the com- 
pany for many years and not a few have sons in the 
factory. 

Builders of chairs for homes, offices, schools and 


institutions and now for military needs, the company | 


has more than 6,000 dealers and a factory covering 
some twenty acres. 


Noteworthy in present manufacturing practices of 


the company is the swivel device used on its office 
chairs. Restrictions on steel made necessary a change 
in construction from steel to wood, and the device 


used today is an adaptation of the wood mechanisms 


used in Sheboygan models of 1868. 
—-« 

COOPER DOES BIG PROCUREMENT BUSINESS 

Harry Cooper of the Cooper Typewriter Company, 
Memphis, Tenn., has been very active in securing 
typewriters for the United States Government under 
the Treasury Procurement Program. This company 
has turned in all the Class A machines it had in stock 
and has conducted a vigorous campaign among busi- 
nessmen in the Memphis territory. Mr. Cooper says 
that he believes that his company has taken in about 
half of all the machines procured in Memphis. 

*—-<« 
HARTER EMPLOYEES GIVEN PLAQUE 

According to Mrs. E. C. Harter, of the Harter Cor- 
poration, Sturgis, Mich., that concern’s employees sub- 
scribed so enthusiastically to a 1943 campaign of war 
bond purchases that the U. S. Treasury awarded the 
firm a plaque, which was recently dedicated. A sim- 
ilar plaque was awarded to the Formed Tubes Com- 
pany, for the same reason. 


WE CAN 
FILL YOUR ORDERS 
PROMPTLY! 


We've built up our inventory of— 


BERKSHIRE TYPEWRITER PAPERS 


so that now we are in an excellent position to 
make prompt shipment on all orders received.* 
We can even service new dealers in territories 


in which the Berkshire agency is now open. 


eo 
ere. 
TYPEWRITER 
* papers ,* 
“Rxsn\* 


*We cannot guarantee that tem- 
porary shortages will not appear 
but, if they occur, they will be 


quickly relieved. 


EATON PAPER CORPORATION, Pittsfield, Mass. 











An Active Ally 


on the 
Production Front 


MUTSCHLER’S long experience in styling and building 
SAMSON directors room and office tables for discriminating 
business men has supplied the vital “KNOW HOW” that 
enables them to produce sturdy tables fast for Uncle Sam 

. not only to serve the war winners of today. but as well. 
the peace makers of tomorrow. 


Write for complete descriptive Catalog. 


MUTSCHLER BROS. CO. 


NAPPANEE, INDIANA, U.S.A. 
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INVESTIGATE 
THE MERITS OF 


ROBERTS 


The Quality five action, all steel 
and nickel, Numbering Ma- 
chine. 





% Capacity for ten wheels. 


% Priced competitive to ordinary ma- 
chines of four and less actions. 


% UNCONDITIONALLY 
GUARANTEED. 


Your large discounts give you a 
real incentive to sell these units. 


The 
ROBERTS NUMBERING MACHINE CO. 


694-710 Jamaica Avenue Brooklyn, New York 


Western Distributor LOUIS MELIND COMPANY 
362 W. Chicago Ave., Chicago, Ill. 593 Market St., San Francisco 











‘“National’’ Gases 


Insure 
Dealer 
Profit 
and 
Consumer 


Satisfaction 





“National” brief cases, envelopes and ring binders mean profit for you 
and assured satisfaction for your customers. 
A wide selection of the finest leathers, skilled 
workmanship and years of knowing-how make 
“National” the outstanding line in this field. 
Priced for popular appeal in line with war- 
time economy. 


National Brief Case Mfg. Co. 


512 S. Peoria St., Chicago, Ill. 
10 E. 34th Street, New York 
1709 W. 8th Street, Los Angeles, Calif. 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 
1719 Fremont Ave., South Pasadena 


Business Good.—Business has been just as good since 
Christmas and New Year’s Day in practically all type- 
writer, stationery, and office furniture stores as it was 
before the holidays. The usual statement of the usual 
dealer is, “I could sell several times as much if I 
only had it to sell!” One man says he still has a 
good supply of desks on hand but he sees a good 
chance for a chair manufacturer in Los Angeles, for 
he like everyone is a bit short on office chairs. Re- 
pair business in typewriter shops never was so brisk. 
One man says he could easily have sold twice as many 
large adding machines in the last year if he had had 
them to sell. 

Did you ever think of this? There never in his- 
tory has been such a demand for safety deposit 
boxes. Families are accumulating bonds and need 
decent protection for them. Small safes for house- 
hold purposes are keenly in demand but it is hopeless, 
apparently, to try to meet this demand. This last 
statement was made by a half dozen dealers, one of 
whom, who has always manufactured wall safes for 
homes, says he cannot begin to turn out enough of 
them under present day conditions to meet the de- 
mands. 


* * * 


Ralph Gregg Moves.—Ralph Gregg who has been 
connected with the sales organization of the Burroughs 
Adding Machine Company for eleven years has re- 
signed and has taken a position with the Havil Dye 
Casting Company. 

Word has been received from several Burroughs 
boys who are now over seas. Most of them are with 
the accounting set-up of the American forces in 
the northern part of Ireland. They pronounce them- 
selves as very happy in their associations on the 
green old sod. 


* * * 


Changes at Underwood.—Jack Holloway, typewriter 
salesman for Underwood Elliott Fisher; K. C. Kline, 
who has been in the same line of work, and P. R. 
Zimmerman, assistant branch manager, are now in 
new positions. Mr. Holloway and Mr. Kline have gone 
with other firms “for the duration” while Mr. Zim- 
merman has gone to Phoenix, Arizona, to act as 
branch manager there. 

Repair business is booming at the Los Angeles plant 
and the office supplies department likewise has all 


it can do. 
. * * 


Payroll Machines Demand.—Payroll adding ma- 
chines re-designed or enlarged to meet complicated 
payroll requirements, have been responsible for a 
great deal of new business for the Southern California 
Adding Machine Company. 

This company now reports that the personnel has 
signed up 100 per cent for the purchase of war bonds. 
Word has been received during the last two weeks 
from former employees now in the armed service. 
Cleo Gilbert is now in Hawaii and connected with the 
quartermaster’s department while John Griffin is in 
New Jersey. 


* * * 


Repair Business Good.—The Los Angeles branch of 
L. C. Smith & Corona Typewriters, Inc., is finding the 
repair business extremely good and the supply busi- 
ness also all that it should be. C. J. Harris, manager, 
had a two week trip to the factory in Syracuse a couple 
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To Authorized Markwell Dealers 


The following 8 OUNCE Stapling Machines (and all "RF", "RX", and "RW" type Staples) 
are available and will be available in the future:- 


“RX” Whippet “RX” Fairway “RX” Handi-Clip 
Preference rating is required. Highest Rated Orders are shipped first. 








If these goods are used for maintenance, repair or operating supplies by cus- 
tomers on PRP, they should extend rating authorized on their PRP certificate. 


WITHIN THE NEW RULES 


Every game has its rules. When the rules are changed, it doesn’t mean the players 
require less skill. They usually need more. 


This is the situation now confronting your business and our industry. Uncle 
Sam has imposed a new set of rules onus. Within these rules, we are required 
to achieve concrete results beneficial to the War Effort and maintain highest pos- 
sible standards of civilian economy. We are fully aware of our added responsibil- 
ity. We will continue to find ways and means to help the War Effort, maintain 
highest possible standards of civilian economy, help our Dealers and our industry. 


We sincerely thank all those who have so generously contributed to make 
possible almost a quarter of a century of the success of our organization. 


MARKWELL MFG. CO. 




















BILLFORM “PROCESSED” 
CARBON PAPERS 


Each sheet of Storm’s “BILLFORM PROCESSED” 
carbon papers is specially processed to make it curl 
resistant. Each sheet is therefore easier to handle. 
Each sheet lasts longer. Each sheet will MAKE new 
friends, permanent friends for you. 











The “Complete Line” 


CARBON PAPERS: Cleangrip, Whitedge, Clean Pull, 
Cameo, American, Reliance, Storms Pen and Pencil 
Carbon, in all weights and finishes. CARBON ROLLS: 
Tailor’s Marking. Photo Offset, Billing Rolls for Elliott 
Fisher Machines, Billing Rolls for Burroughs Posting 
Machines, Register Rolls, Tally Rolls, Teletype Car- 
bonized Rolls, Rolls for Elliott-Addressing Machines, 
Special Rolls. INKED RIBBONS: Stormtex, Cameo, 
American Reliance, Ribbons for Addressograph Multi- 
graph, Speedaumat, etc. 


H. M. STORMS CO. 


561 GRAND AVENUE BROOKLYN, N. Y. 
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Ggblog SENSATION 


aul: NO! and UTTICE 





The successor to pins, clips, staples, 
rubber-bands... 


everything used to f 





eZee stick or attach pic- \ 


MOUNTING 
PHOTOS 














MOUNTING 
RECIPES 








tures, papers, etc., etc. 
Inexpensive, convenient, doing literally a thousand and one jobs in the home, school and office . . . 
these Jiffy Stickers will sell like the proverbial hot cakes. They come in convenient little books. . . over 
500 stickers in a book, each perforated to tear off in a flash. . gummed with fast-sticking pure 
Dextrine, which is practically tasteless. Books are packed 36 in a convenient, colorful, self-display 
carton. retails for a dime, with regular discounts to jobbers and dealers. Wire or mail your orders 
today for a supply of the year's cleverest SELLING SENSATION. 


FELDCO LoosE LEAF CORPORATION 





IN SCRAP BOOKS 





ATTACH! | 3 
one oo oan 116 West Illinois Street 


Chicago, Illinois 





CARBON COPIES 


Are you 
selling yourself 
out of business ? 


With your fountain pen stock melt- 
ing away with every sale —with re- 
placements more difficult to obtain 
—you'll find Esterbrook Steel Pens 
are the solution to the problem of 
giving your customers good writing 
equipment service. 


With Esterbrook Steel Pens there is 
a smooth-writing point for every 
writing job — and replacements are 
still available. 

Don’t sell yourself out of business. 
Suggest Esterbrook steel pen points 
for every writing job. 


bstectrvuk 


PEN COMPANY 
CAMDEN, N. J. 











OUR MEN NEED 
* BOOKS * 


\ 


D 


SEND G5 
ALL YOU CAN SPARE 





Help a man in uniform enjoy 
his leisure hours. Give your 
good books to the 1943 VIC- 
TORY BOOK CAMPAIGN. 
Leave them at the nearest 
collection center or public 
library. 
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of months ago and while there attended a branch 
managers’ conference. 
* * Ba 

Operators’ School is Success.—The operators’ school 
conducted by the Underwood Elliott Fisher Company, 
a school that has to do with accounting machines 
only, is still going along well with good classes of 
students. 

An improvement in the Government typewriter 
procurement drive is reported since the public schools 
have become more definitely interested as the result of 
an educational move in that direction by the Federal 
Department of Education. This department has got 
behind the program and has sent out letters through 
the State Superintendent of Public Instruction, which 
have had the effect of building up good cooperation 
in the schools. 

Bob Meredith, Jr., one of the most successful of 
the younger servicemen, has joined up with the United 
States Navy. He is the son of A. L. Meredith, also of 
Underwood Elliott Fisher. 


* % * 


Big Demand for Chairs.—A. W. Willis of The Atlas 
Desk & Safe Company, reports a big demand for office 
chairs, a demand that cannot be filled. He sees a 
good chance for a chair manufacturer to make good 
in the Los Angeles area. There is, he says, really a 
tremendous demand from old customers who are not 
in position to take advantage of priorities. The de- 
mand for all kinds of used furniture is so keen that he 
cannot Keep up with it even although he has been very 
fortunate in securing good used stock. Anything and 
everything that is serviceable will sell, he states. 

* * a 


Offices Quickly Furnished.—When the offices of the 
set-up in charge of the rubber development formerly 
at Salinas, Cal., moved down to Los Angeles a few 
weeks ago, a very rapid job of furnishing of offices 
by the Atlas Desk & Safe Company, Los Angeles, was 
achieved. The offices at Salinas were closed at the 
end of the week and 300 employees were moved 
and were at work in the new offices in Los Angeles 
Monday morning. 

The Atlas Desk & Safe Company is one of those 
organizations feeling such a keen demand for safes 
and safety deposit boxes. Manufacture of these for 
household uses has been a nice feature of the business 
for some time. The thing now is to get hold of enough 
material to keep going at the pace required. Well, it 
just can’t be done. A complete line of forty-six safes, 
for example, was cleaned out in less than thirty days. 

* a * 

Duplicators Sell Well.—Otto I. Mattenson, distributor 
of Multistamp and Speed-O-Print duplicators, finds 
sales of stencils and ink very brisk although most of 
his business is with the Federal Government. The 
percentage of sales to individuals, however, is not a 
small item in dollars and cents. 


Pa * + 


Factory Trained Men Wanted.—The Southern Cali- 
fornia Adding Machine Company is looking for fac- 
tory trained men to Keep up with the big run of busi- 
ness in rebuilding adding machines. A search through- 
out the area has not brought in the help needed to 
take care of Burroughs and Underwood Elliott Fisher 
machines. 

os € * 

Hanger New with Navy.—The Shealy Safe Company 
reports that Irving S. Hanger, who was with the com- 
pany for a considerable time, is now doing specialized 
work for the Navy. He is located at Port Hueneme. 


¥ * * 


Sol Albert in Army.—Sol Albert, who was manager 
of the Gold Desk & Safe Company, is now in the Army 
and located at Camp Roberts. He writes that he is 
very happy with Army life. Ninety-five per cent of 














CARBON 
PAPERS 
TYPEWRITER RIBBONS 


Made right — Priced right — 
Sold right. Here’s a ribbon 
and carbon preposition you 
can turn into real profit. You 
can always count on our co- 





operation. 


EXCLUSIVELY for 
DEALERS “~ STATIONERS 


Complete details on request 
ALLEN & COMPANY 


Sarr. @ 
11-18-15 Vandewater St., 
New York, N. Y. 





























BUSY OFFICES 
OF AMERICA,INC. S 
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CONCENTRATE ON YOUR 


“TOP” CUSTOMER! 


All offices are swamped with work. 


















Hunting for needed facts is the usual 
“bottle neck.’ Boost your sales and 
help the war effort by selling more 
Cook’s Steel File Signals. . Shapes, be 
colors and sizes for all modern 


systems. Samples free. 1 


COOK’S STEEL FILE SIGNALS 


The H. C. Cook Co., 14 Beaver St., Ansonia, Conn. 


% 
2 
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the sales made by this company are now to the Gov- 
ernment. Rentals of office furniture constitute a 
good business and the present manager who is also the 


owner, Lewis Gold, says he thinks there is more 
money in rentals in the long run than there is in 

Oo sales. The big demand for safes is felt by the Gold 
company also. 


” * + 


Demand for Safes.—The Alan Desk & Safe Com- 
pany is another company feeling that keen demand 
for safes and safety deposit boxes. The manager says 
he could make a good living selling nothing else if he 
had the merchandise to supply the demand. He could 
not only sell hundreds, he says, but he could sell 


* thousands, 
_—<--« 
OFFICE FURNITURE FIFTY YEARS AGO 
Our facilities are now employed by When John J. Reinecke, secretary of the Wood 


Office Furniture Institute, was checking through some 
records and industry data he had assembled, he came 
across the first catalog issued by the O. C. S. Olsen 
Company, Chicago, one of the charter members of the 
Institute. The catalog, dated 1893, reveals the types 


Uncle Sam towards winning the war. 
Consequently, for the duration, we re- 
gret that we will be unable to fill our 
dealers’ requirements in the usual way. 
We sincerely hope that the time is not 
too far distant when we can once again 


serve our friends in the office equip- 











ment trade. 




















THE SCHWAB SAFE COMPANY 
LAFAYETTE, INDIANA 











Wood desks illustrated in 
the first catalog issued by 
the O. C. S. Olsen Com- 
pany, Chicago, in* 1893. 


DUPLICATING INK 


Our 45 years’ experience in the 
manufacture of duplicating of office furniture current fifty years ago. The small 
inks enables us to offer you the sketches shown here were made from illustrations 
hel -t-1 o) cole LPLei Me} oliostelede) (aeted in the catalog. 


where. Among the several interesting statements on the 


Our PREMIUM INK is a high 
grade black ink that has the 


opening page is the following: “All our roll top desks 
have combination locks. Closing of curtain automati- 
cally locks all drawers.” 


properties of Quick Drying and Price lists were interesting in those days, too. They 





Minimum Penetration into the 
paper. The finest ink made for 
first class stencil duplicating 
work. 

BULLETIN INK fills the need for 
a jet black ink where price is 
a factor. Excellent results at a 
eetbebbecltteeMe) Mees-1 a 


FAW I GE bel c-Mm colecetttiocoldetd-to Mt eCe(-) am tcl-MMB ol-se-t0) eTot | 
supervision of Fred B. Canode. 


WRITE TODAY FOR SAMPLES AND PRICES!! 


INh SPECIALTIES CO., INC. 


931-S. LAFLIN STREET . . . . CHICAGO, ILL. 


SATISFACTION GUARANTEED OR YOUR MONEY BACK’”’ 





were “Net to the Trade” and carried no references to 
di.counts. How times have changed! 
a a F 


ALLEN’S WELFARE BOARD WORK PRAISED 


Ivan Allen, chairman of the Ivan Allen-Marshall 
Company, prominent office equipment and stationery 
dealers in Atlanta, Ga., shared high praise recently 
accorded the Fulton County Welfare Board, of which 
he is a member. The Journal of Labor, which is the 
official organ of the Atlanta Federation of Trades, 
headed an editorial, “A Job Well Done.” In its issue 
of January 8, the paper reminded its readers that a 
reduction in taxes, made possible by the board, would 
enable taxpayers to save around $100,000 in that 
county during the year. 

Albert W. Gossett, president of the Atlanta Federa- 
tion of Trades, heads the board. “Of course, we would 
not fail to commend the other members,” concludes 
the editorial, ‘all of whom have done an outstanding 
job.” 
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CLEAN UP 


Ink 
Oil 
Grease 


STAINS 


WITH 


CAutocopy 


CLEANSING CHEAM 


THE ALL PURPOSE CLEANSER 


Instantly removes Hectograph, Mimeograph and other dupli- 
cating inks and oil and grease stains. Keeps your skin soft and 
smooth. Pleasantly scented. Order in convenient 6 oz. tubes 
or economical |!/2 lb. and | Ib. cans. 





‘Gr: ef 
a Sa 
Se 


Write for prices, quantity discounts and 
FREE SAMPLE. 


AUTOCOPY INC 466 W. SUPERIOR ST. 
’ 6 CHICAGO 








ALWAY 3 
Al YUUH 
OE AVICE 


Sh ipman-Ward 
M,. C. 


The Dealers’ Quality Supply House 
325 NORTH WELLS ST., CHICAGO, ILL. 














WARSHAW 
INDEX CARDS 


Once your customers use WARSHAW Index 
Cards they will always want them. 


WARSHAW Index Cards are always the 
same superb value. Full automatic machinery 
in their production assures uniform margins and 
ruling. Rotary cutting on all four sides eliminates 
fuzzy edges. Good quality stock presents a 

perfect record keeping surface. 

. Be sure your customers are sat- 

ROLL LABELS isfied. Sell them WARSHAW Index 
GUIDES Cards. 
INDEX CARDS 


REINFORCED 
FOLDERS 


PROTEX 
STICKONS 


MENDING TAPE 


GUMMED 
INDEX TABS 


The Warshaw Mfg. Co., Inc. 


1 Main Street * Brooklyn, N. Y. 








POCKET SEALS oF QUALITY 





The “ALUMINUM” Pocket Seal 


UNCONDITIONALLY 
GUARANTEED 





“BEST SELLER” for 40 YEARS 





THE NOTARIES FAVORITE 











The “OFFICIAL” Pocket Seal 


REALLY EMBOSSES 
HEAVY PAPER 

A CORPORATE SEAL 
POCKET SIZE 








FURNISHED IN 3 SIZES 









FREE LEATHERETTE POCKET CASE with EACH SEAL 








MANUFACTURED BY 


La MEYER & WENTHE, Inc. (> 
Established 1854 
Dependable Service for 87 Years 


30 SOUTH JEFFERSON STREET, CHICAGO, ILLINOIS 














PLACE YOUR ORDER WITH YOUR LOCAL 
MARKING DEVICE DEALER 
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SPECIALTY 
SALESMEN 


Here’s an excellent opportunity for men experi- 
enced in Systems Work and Office Appliances. 
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POCKET GAMES! 


in Genuine 
Leather! 














Nationally known manufacturer of Spirit Type 
Duplicating Machines with a complete quality line of 
equipment, supplies and forms, has several profitable 
Metropolitan territories open. Wide range of models 
fit every business, for high volume, high priority 
sales, with steady repeat business on supplies and 
forms. Write outlining full experience and territory 
covered. Address Box 0-150 (Office Appliances) 





BROWN 
for Army! 






BLUE 
for Navy! 


v 
2 

t 
? 
9 
* 
Y 







The Hottest, 
Fastest Moving 
Item on the 
Market! 





NEW IN DESIGN 
NEW GAMES 


Victory and Rolly-Bowly plus Checkers, Cribbage, 
Chess, Gin-Rummy, Poker and Dice and others. 
Excellent for Traveling Men—Men and Women in 


, , = EL 

the Bape ea Bn Beltre oa occasions. "1G x HNN 
The Evan Johnson Co. Division of \ 

Grand Rapids Loose Leaf Binder Co. DAYTON STENCIL 


10-16 Logan St., S.W., GRAND RAPIDS, MICHIGAN, U. S. A. WORKS a . POnIO” 


{NATIONAL * Pnociso PAPER TRIMMERS ™ 
DESKS... 


OUT TO TRIM THE ENEMY 
War production comes first. Our facilities are engaged 
100%, in war work. We are doing our part to help win the 
For efficiency, for service, for QUALITY! "igs ent vipa Wh h : ‘I 
National Desk is the line that features Flush Con- mvallomonas egeaheglie reine al pyle Me Rg 
struction and so many other innovations that have again supply you with even Sner PRECISE PAPER 'TREAMENS 
EAR OT |. Go Nati than before, and be glad to care for your needs as we have 
P . ppeal. Go National for in the past. Just now, it's Yours for Victory. 


STUITONEV ATCT RR EM Me | 122C/42 DEVELOPMENTS CO. 


Herk AMERICAN PHOTO LABORATORIES, INC. 
erkimer New York + 28 N. Loomis St., Chicago, Ill. * 









































SPEED-MO...The Automatic 
Inking Pad 


The automatic inking surface re- 
leases ink only on pressure of 
stamp. Surface is self sealing 
against evaporation. 


A size and model for every need 
. with these 12 features 


1. Clear, Sharp 9. Super Large 
Impressions Ink Reservoir 

2 fong Lived 10. Cleans Stamp 

3 Sag Proof while inking 

a Lint Proof 11. Full, Rich 

5 Sweat Proof Inking 

6 Dust Proof 12. Can be re-inked 

7 Silent indefinitely; no 

8 Saves Rubber scraping before 
Stamps re-inking 


Send for catalog No. 141 showing 
many types of stamp pads. 


WALL-WELTER CO. pocHESTER —— eee, ton. 





vistoONn OF THE 
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SPECIAL OFFER 4 


S@50 


Repairs your Multipost 
or Standard Stamp Affixer 
regardless of age or condition. 





\ 
RIBBON 
KOK EVERY 
MACHINE 


All work guaranteed 
Specialist on 

STAMP AFFIXERS 

ENVELOPE SEALERS 

LETTER OPENERS 
Used Machines Bought and Sold 

HERBERT V. GYSEL 

Business Machine Exchange 
97 S. Fitzhugh St. @ Rochester, N. Y. 


XXXXXXXXATAAAXAAAAAAA TAIT IIIA IIIX 


1 WHDYV 
SELL MEILICKE CALCULATORS Oh EVERY 
The Modern Method of Figuring PURPOSE 


PAYROLL, INTEREST, DISCOUNT, LUMBER, COAL, FREIGHT 
AND MANY CHER CALOLANOM Dealers: Write for free samples and 


CARBON 


px SXXXEXAAAAATAAAAAEAAAAEAIAIIIIX 
MXXXXXXXXXXXXXXXIXXXXrrry 





price list. No obligation of course. 


U.S. TYPEWRITER RIBBON 
MANUFACTURING COMPANY 


No levers to pull. No 
keys to punch. No tedi- 
ous figuring. No errors. 
Just copy the answers 
tabulated in convenient 
form. Sold on 10 day 
free trial basis. Nation- 






ally advertised! Write Simply tip - 
for details nowl tnd copy <a FILBERT AT 10TH STREET PHILADELPHIA, PA. 


3468 N. Clark St. Since 1895 


Meilicke. Systems, Inc. Chicago, Ill. 


The Complete Line of 
Posture seating. 


A Price for Every Purse in Our 3 Price Ranges 


RITE-RITE MFG. CO. * DOWNERS GROVE, ILL. a a er al oe 


SUBSIDIARY OF JOSEPH DIXON CRUCIBLE COMPANY 




















ROLLING STORE LADDERS 
“A” Type Ladders . Library Ladders 


For use with Filing Cabi- 
nets and Shelving, in Of- 
fices, Vaults and Store- 
rooms. 


Made of Oak and Birch, 
in a variety of heights 


= 


7) q Y 


Yj 


ARKIL 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent cel- 


lulose. We build to fit your particular need. Write PRICES AND DISCOUNT 
us for details. 


Manufactured by 
Markile Company, Mfrs. 


{ a i 
3633 S. Racine Ave. Chicage, U. S. A. I. D. COTTERMAN 155 poet ST. 


and styles, with wheels 
and utomatic Safety 
Brakes. 


New Literature Now 
Ready 





WRITE FOR IT, WITH 
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A NEW QUALITY PRODUCT 
Wf er r 
Win ty 

FILE STENCILS 


oom BS bad - 
—- Len~iss72 


Be sure to look in- 
to this systematic 
and protective fil- 
ing method; insures 
utmost safety for 
stencils, at' low cost 


2 SIZES 


for 50 and 
100 STENCILS 


20” long, 10” wide; 
index page standard 
on both sizes; produc- 
tion record page for 
each stencil allows 
space for com- 
plete informa- 
tion. 


, 


Covers are 
of heavy blue 
leatherette stock; 
pages numbered; 
spiral binding en- 
ables. book to lie 
flat at all times 


Send today for 
descriptive folder. 


pe inygraph Ce. 


TECHNY, ILLINOIS 


CAST! 

















DARNELL CORP. LTD., 
LONG BEACH, CALIFORNIA, 
60 WALKER ST. NEW YORK.N.Y 
36 N. CLINTON, CHICAGO, ILL 


BRITISH STATIONER 






















NON-RUBBER 
Typewriter 
Keys 
. 

The SPRING’S 
the THING! 

6 
MASTER 
SPEED KEYS 
Guaranteed for three 

Speed Key Mfg. Co. 322,cstmtus, roc 








MAKERS OF THE GENUINE 


“EYE-EASE”’ 
PAPER 


Used increasingly in offices because it 
cuts glare, minimizes eye-strain, reduces 
errors, speeds work. 


IN BOOKS, PADS, SHEETS, FORMS 


ae 
NATIONAL BLANK BOOK COMPANY 
Holyoke, Mass. New York Chicago Boston 























Jume Savor 
FILE 


@ Non-priority wood construction 

@ Two Drawer—Top opens completely 

@ "Two-Way" Compressor and Guide 
Rod 


@ Letter and Legal Size; Olive Green 
Finish 

@ Desk Height 30!/,” 

@ Shipment week or ten days 


No. MF500G—Letter Size, 
$27.00 List 


No. MF600G—Legal Size, 
$29.00 List 
F. O. B. Rockford, Ill. 


BUSINESS EFFICIENCY AIDS 


P. O. No. 258-J, Skokie, III. 




















~ EXPORTER 


e Published in Great Britain every three 
months this popular Journal contains up- 
to-date news of the activities of British 
Manufacturers of stationery and allied 
lines. A number of lines advertised in 
this journal, however, are not necessarily 


available for export at the present time. 


Scores of American dealers are on our 
regular mailing lists and we shall be 
pleased to send you a copy FREE each 
quarter if you will complete and return 


the form below. 


SEND US THIS COUPON 





To F. W. BRIDGES LTD. 

Proprietors THE BRITISH STATIONERY EXPORTER. 

34, Bridge Street, HEREFORD, ENGLAND 

(Late of Grand Buildings. Trafalgar Square, London, W. C. 2.) 
Please send to the address below Free Copy each quarter of 
the BRITISH STATIONERY EXPORTER. 


Name 
(Please attach your business card or letter-head) 


Address 


Date 
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In War Dress! 


MOORE PUSH-LESS 
HANGERS 
The hanger-with-the twist now comes 


in black instead of nickel finish. Sell 
them in combination with 


MOORE PUSH-PINS 


for every pin-up or hang-up need 
They're profitable for you—de- 
pendable for your customers 







| \ 
113 Berkley St., Phila., Pa. 





MOORE PUSH-PIN COMPANY - 





Wedding 
Announcements 
$7.95 
Calling Cards $1.65 


(less.trade discount) 


DEALERS WANTED 


Social Engraving Sample Book mailed for deposit of $1.00 which is 
refunded after receiving $10.00 net of engraving or return of sample book. 


NATIONAL ENGRAVING COMPANY 


BIRMINGHAM, ALABAMA 














BANK PASSBOOKS 


and Pocket Check Covers 


New methods of manufacturing 
make Low Prices and Easy 
Sales. Super Finish and An- 
tique Moorish Passbooks. N.C.R. 
and Burroughs Window Ma- 
chine Passhooks and all other 
style Passbooks and Check 
Cases. BIG OPPORTUNITY 
for Bank Supply and Stationery 
Salesmen. 





Write for samples and prices. 
Full particulars on request. 


AMERICAN PASSBOOK CO. 


AKERS BLDG. CLEVELAND, OHIO 
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recommend WAVEN BLACK 


for V--:— Mail 


When your customers plan 


to write someone “over- 
seas,” recommend Carter’s 


Raven Black. 


the finest photographic re- 


It insures 


Carter* INK 


~ 





production. 
SiucH for 


CARTERS IMA 22" — 


The Carter’s Ink Company, Boston, Massachusetts 











RANSON 
POSTAL SCALE 


Modern—Efficient 


> The fastest working mail scale. 
Accurate to the fraction of an ounce. 



















> Shows exact postage instantly on 

computing dial——air mail—first class 

and merchandise—no figuring. 

> Automatic—no beams or weights 

to adjust. Will pay for itself in a 

short time with postage saved. 
See your jobber 

ASK FOR BULLETIN No. 5 


Hanson Scale Co. 








525 N. ADA ST., CHICAGO 





Bidding on Government Orders 





FIRST AID 


TO DEALERS 


Our "Special Order'’ Department is turning out many 
items of WOOD OFFICE FURNITURE for Dealers who 
were awarded contracts by the Army, Navy and Gov- 
ernment Agencies. When you have an opportunity to 
bid on such items, it is to your advantage to contact 
FAIR. We have the facilities and "know how" to do 
the job—at a liberal margin of profit to you. 


FAIR FURNITURE COMPANY, Newark, WN. J. 











MAGIC FLOW 


An Excellent 
Duplicating Ink 
Duplicating Stencils 


Correcticn Fluid 


CONTINENTAL 
INK COMPANY 


569 W. Van Buren St., Chicago 

















IN DEMAND 


Clarotype is a feature item today. Aging 
typewriters need this ‘‘instant’’ working 
type cleaner. Stenographers have always 
preferred it. And so have more than 4500 
dealers because Clarotype is a repeat 
profit-maker. You ean sell Cant-Slip, too. 
This product prolongs the life of rubber 
platens on typewriters and business ma- 
chines. Headline these war-need products 
Order today. 














and increase your profits. 


The Clarotype Company, Inc. 
16-B Hudson Street New York 


CLAR- ori b 4:4: 





THE BEST KNOWN TYPE CLEANER 
KNOWN AS THE BEST 








142 OFFICE APPLIANCES 





FOR VICTORY TODAY 
AND SOUND BUSINESS TOMORROW 















Get This Flag Flying Now! 


This War Savings Flag which flies today 
over companies, large and small, all across 
the land means business. It means, first, 
that 10% of the company’s gross pay roll is 
being invested in War Bonds by the workers 
voluntarily. 


It also means that the employees of all these 
companies are doing their part for Victory 
.-.by helping to buy the guns, tanks, and 
planes that America and her allies must have 
to win. 


It means that billions of dollars are being 
diverted from “bidding” for the constantly 
shrinking stock of goods available, thus put- 
ting a brake on inflation. And it means that 
billions of dollars will be held in readiness 
for post-war readjustment. 


Save With 








Think what 10% of the national income, 
saved in War Bonds now, month after month, 
can buy when the war ends! 


For Victory today ... and prosperity tomor- 
row, keep the War Bond Pay-roll Savings 
Plan rolling in your firm. Get that flag fly- 
ing now! Your State War Savings Staff Ad- 
ministrator will gladly explain how you may 
do so. 


If your firm has not already installed the Pay- 
roll Savings Plan, mow is the time to do so. 
For full details, plus samples of result-getting 
literature and promotional helps, write or 
wire: War Savings Staff, Section F, Treasury 
Department, 709 Twelfth Street NW., 
Washington, D. C. 


War Savings Bonds 

















...and HEYER Quality 


on ALL Fronts--- ‘0 i! 


HEYER Quality Duplicators are also rapid-fire machines, with Automatic Feed—Automatic Inking 
—Automatic Counting and Automatic Roller Release and doing a mighty job on many fronts. 
But, to make good impressions—to "Hit the Mark'’, calls for HEYER Quality Supplies. 

Operators of many makes of duplicators are showing increased preference for HEYER Quality 
Supplies. In schools, colleges, universities, offices, clubs, restaurants, industrial plants, army and 
navy branches, this growing preference contributes to HEYER LEADERSHIP won by 40 years of 
Quality, Service and lasting Satisfaction obtained from a complete line of supplies for every make 
of Gelatin, Stencil and Liquid Duplicator. 


ALWAYS &% VWAl sd 





‘EC TOGRAPHS 
Makes 50 te 100 Copies 


GELATIN ROLLS—FILMS 
Sizes For All Mokes 


HEYER Quolity STENCILS 
ettergraph, Mimeograph Ete 





Note the 
CARBINE... 


“a weapon of great merit” 


“Little has been said of the new army car- 
bine, but we believe it to be a weapon of 
great merit. It is a short rifle, 36 inches 
long, and 5 pounds in weight, half the 
weight of the ordinary rifle. All the men 
and the officers in the infantry who have 
been armed with the pistol will carry the 
carbine instead. That includes sergeants 
and all commissioned officers up through 
majors. It holds 15 cartridges in the maga 
zine and is semiautomatic, like the Garand 
rifle. It fires a 30 caliber cartridge and is 
accurate up to any distance that soldiers 
usually fire at the enemy. We are begin- 
ning to get production in volume. 





RoBeERT P. PATTERSON, Under Secretary 0] War. 


TO OUR MILLIONS OF VALUED CUSTOMERS: Accounting and 
adding machines are still av ailable (under WPB regulations ) 
for purchase by plants engaged in war work. 

Our maintenance service from coast to coast, which you have 
come to rely on, is being kept in complete and efficient 


operation. 


Spare parts, too—we are providing for all your | nderwood, 
Sundstrand and Elliott Fisher machines — as well as a com- 
plete line of carbon paper and ribbons, unsurpassed in 
quality, for every make of office machine. 


UNDERWOOD ELLIOTT FISHER COMPANY, OneP ark Ave., New York 


: * Enlist ) our Dollars Buy More War Bonds To Shorten The Duration 





